DETROIT, MAY 22, 1950 


(May Auto Sales 
May Auto Sales | Vew Output Peak Due 


For Third Mark in Row 


State of the nation’s economy: 
Up 

Auto Output — Week’s total of 
167,600 vehicles in U. S. plants sup- 
plants previous week’s 165,400 for 
new alltime high, and is far over 
the 109,797 built in the same week 
a year ago. 

Sreer—The industry last week 
was geared to produce 1,931,000 
“tons, with mills operating at 101.3 
‘percent of capacity, a new weekly 
record. Output in previous week 
was 1,908,200 tons and rate was 
100.1 percent. 

PersonaL INcomMe—A _ $222,700,- 
~ 000,000 annual rate was hit in 

March, a revised increase of $1,- 
_ 000,000,000 over February. 
~ Nationa, Propucrion—vU. S. out- 
‘put rose to a rate of $263,900,000 in 
' the first quarter of 1950, highest 
since the postwar peak of $270,300,- 
+ 000,000 in 1948’s last quarter. 
| Manvuracturer’s—Orvers—Business 
‘placed during March hit a postwar 
-high of $20,600,000,000, 14 percent 
above year earlier. 

Prices—Bureau of Labor Sta- 
| tistics’ index for week ended 
*May 9 was 259 percent of August 
* (1939) level. This was 2 percent 
above previous week and a new 
high for 1950. 

Tires—Shipments for trucks and 
buses in March increased almost 
20 percent to 1,140,133 units from 
February, while shipments for pas- 
senger cars rose 7% percent to 
5,643,574 units. 

Paint—March sales totaled $87,- 
523,439, more than 20 percent 
higher than February and 5 per- 
cent above March, 1949. 

INpustTriAL Stocks—Market aver- 
age May 18 soared to $220.63, a 
high since September, 1930. 


Down 
| Manuracrurers’ Earnincs—Net 
-income after taxes last year to- 
| taled $9,000,000,000, 22 percent be- 
low 1948 amount. However, divi- 
dends paid out in 1949 amounted 
to $4,500,000,000, a rise of $200,000,- 
000 over 1948. 
Coa.—Bituminous production in 
week ended May 6 totaled 10,- 
_ 780,000 tons, compared with 11,- 
080,000 tons in preceding week 
and 11,284,000 in like 1949 week. 
Anthracite output in same week 
amounted to 920,300 tons, as 
against 948,000 in previous week. 
Raw Freicut — Loadings totaled 
| 744,040 cars in week ended May 6, 
» a drop of 3.2 percent from corres- 
> ponding week last year. 


By Mac Gordon 
¥ Associate Editor 
: AUTO makers appear likely to 
. pay their newborn pension 
» costs out of their own pockets. 
» Contrary to custom after former 
| postwar wage settlements, no pen- 
sion-granting member of the indus- 
| try has followed up his fourth- 
round accord with a price hike. 
And, according to an Automo- 
tive News check, prospective ve- 
hicle buyers aren’t expected to 
be asked to foot the bill, in spite 
of mushrooming sales that would 


In This 


Registrations ........ 
Used-Car Auctions 
New-Car Prices ........... 


Pushing Toward 
Record 515,034 


Month’s Figure Still 
Only Prewar Mark 
Remaining on Book 


By Bob Gordon 
Associate Editor 


HE SALE of 500,000 new cars 
in a single month—something 
achieved only once in automotive 
history—appears likely to happen 
again. If it doesn’t happen this 
month, it most likely will in June. 
Consumer demand and ability 
to pay seem to be present in suffi- 
cient quantity. Production, now 
that the Chrysler Corp. has re- 
turned to the lineup, should be 
more than equal to the task. 
Virtually the only new-car sales 
record still in the books, which 
hasn’t been broken in the postwar 
period, is the alltime monthly high 
lof 515,034, set in May, 1941, On the 
basis of sales this year, the mark 
is in jeopardy. 
. + * 
EW-CAR sales in both March 
and April apparently fell into 
the “near miss” category with re- 
gard to the 500,000 target. With 46 
states reported, March new-car 
sales totaled 472,852. When the 





other states are in, the total should! 


hit 494,770. 

Such a figure means that 
March was the second highest 
new-car selling month in the in- 
dustry’s history, supplanting 
April, 1941, with its total of 488,- 
460. March was also the top sell- 
ing month of the postwar period. 
New-car volume in April was 

probably very close to the March 

level. The outlook for May is at 

least as bright as it was for the 

previous two months, although a 
(See SALES, Page 54, Col. 3) 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


167,600 165, 400 


Last Prev. 1949 
Week Week Week 


For complete production totals 
by makes, see table, page 58. 








Dealers’ Average New-Car Stocks 


(In Dealer Hands or in Transit) 


May 1, 1950 


SESS SEES w— 2? Cars 


Apr. 1, 1950 


BEES SSS See we — 1! Cars 


Jan. 1, 1950 


SES SERRE ew — 1! Cars 


Jan. 1, 1949 


BEES SER RES w — !2 Cars 


—AUTOMOTIVE NEWS ESTIMATES 


Dealer Car Stocks Reac 
Lowest Level Since °48 


ITH four months of unseason- 

ably brisk sales behind them, 
U. S. dealers rolled into May with 
new-car stocks at the lowest level 
in nearly two years. 

Automotive News’ tabulations 
show that for all new-car dealers 
in the nation on May 1, stocks 
totaled only 369,467 units—216,967 
actually on hand, plus 152,500 still 
in transit. 

Thus, with Chrysler outlets in- 
cluded for statistical convenience, 
the average dealer started out the 
month with a potential inventory 
of only nine cars, of which only 
about five were actually on hand. 

The average dealer on May 1 had 
two cars less on hand than a month 
previous, three less than a year 
previously and not quite two more 
than on July 1, 1948, when “new- 
used” cars were still selling ,for 
more than original list. 

. . + 
CHECK of representative areas 
“3% last week found that auto sales 


Car Makers Absorbing Pension Costs 


| indicate waning resistance to 
| higher prices. 

| The check also disclosed that 
|plans for price reductions and 
|lower-priced models are not being 
ithwarted by the pension and in- 
surance agreements. 

+ * * 
NDEPENDENT Nash, for ex- 
ample, brought out the lower- 

priced Rambler convertible short- 
ly after giving the UAW-CIO one 
of the best pension funding deals 
the union has yet received. 

Even if federal social-security 
payments are increased, as seems 
likely, Nash is irrevocably obligated 
until 1955 to pay 10 cents per hour 
per worker into a welfare trust 
fund, 

Neither Chrysler nor Ford has 
this commitment. Their pension 
funds are on a “level-cost” basis 


and their own contributions will 
decrease if the government en- 
larges its share of the pension 
onus. 

Kaiser-Frazer, too, has promised 
the union a rigid “cents-per-hour” 
pension deal. Nevertheless, no 
hitch has cropped up in K-F plans 
to introduce the Henry J. two-door 
sedans as prices below those of 
Chevrolet. . 

* + * 
ABSENCE of price rises on the 
heels of pension settlements 
comes as the most welcome news 

to customers, however. 

As wages rose, so climbed prices 
following each of the first three 
rounds of postwar UAW. economic 
rounds. 

The union, to be sure, dropped 
its original wage-raise demands 

(Continued on Page 54, Col. 1) 





were continuing to set a fast pace. 
It appeared unlikely that dealers’ 
new-car stocks will show any ap- 
preciable rise this month despite 
the return of Chrysler plants to 
production. 

Immediate delivery of most 
Chrysler cars will probably be diffi- 
cult to obtain for several weeks. 

(Continued on Page 57, Col, 1) 


Buick Is Shooting 
At 500,000 Cars 
To Hold Third 


By Bob Finlay 

Managing Editor 
LINT.~Ivan L. Wiles, Buick’s 
general manager, took a look at 
the auto picture last week. He met 
with the press at a gathering 


I. L. Wiles 


marking production of the 500,000th 
Dynafiow drive since that device 
was introduced in January, 1948. 

Here’s how Wiles sizes up the 
situation: 

1. Buick has a fighting chance 
to hold through 1950 the third 
place in sales it took from Plym- 
outh as a result of the Chrysler 
strike. 

2. Buick expects to build 500,000 
or more cars in the year. Last 
year it built 398,500 cars. 

3. This does not mean, Wiles told 
this writer, that dealers are going 
to be overloaded. A factory, he 
said, must anticipate demand a 

(Continued.on Page 57, Col. 3) 
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Week’s Total Hits 
167,600 Units 


Chrysler Produces 
33,177 Vehicles in 
Spite of Rail Tieup 


By Bernie Thomas 
Associate Editor 


y= production in this 
country barely crawled to an- 
other alltime high last week, but 
the way is cleared up for a trouble- 
free and substantially better feat 
this week. 

The current week is likely to see 
145,000 cars and 28,000 trucks roll 
off U. S. assembly lines, further en- 
hancing the auto industry’s chances 
of writing May down as its best 
productive month in history, 


Despite cautious scheduling at 
a few plants because of the rail- 
road tieup, U. 8S. factories last 
week turned out 139,540 cars and 
28,060 trucks for a new peak total 
of 167,600 units. Chrysler Corp,’s 
output of an estimated 33,177 
units featured the performance. 


The week's accounting topped a 
previous record written only the 


How Auto.Makers Got Around 
Rail Strike—Page 2. 


week before, when U. S. plants 

assembled 137,796 cars and 27,604 

trucks—a total of 165,400 vehicles. 
. ” - 

HE rail strike was short-lived, 

but it apparently lasted too long 
to give General Motors plants time 
to unscramble precautionary plans 
already taken to sustain operations 
if it had continued. 

Output was down in all General 
Motors plants last week, except 
at Cadillac. On the basis of the 
previous week’s performance, 
GM lost slightly more than 3,000 
cars last week. 


However, on the basis of per- 
formance a few weeks ago, GM last 
week lost about 10,000 passenger 
units. GM plants, however, are ex- 

(Continued on Page 58, Col. 1) 


Top Cars 
New-car registrations for two 
months, plus 46 states in March 
and four states in April: 
1950 Pos. Make 
1—303,885 Chev. 
2—257,308 Ford 
3—108,635 Buick 
4— 95,873 Pontiac 
5— 84,374 Plym. 
6— 80,224 Olds. 
7— 66,560 Mercury 
8— 64,641 Stude. 
9— 51,483 Dodge 
10— 31,020 Nash 
ll— 30,591 Hudson 
12— 25,829 Chrysler 
18— 18,512 DeSoto 
14— 15,320 Packard 
14,194 Cadillac 
8,196 Kaiser 
7,088 Lincoln 
5,734 Willys 
1,631 Crosley 
1,511 Austin 
1,178 Frazer 5,690— 
226 Ang.-Pref. 1,500—2 
Total All Makes . 
1,275,008 885,390 
For further details seé. page 


28, today’s issue. ou 4 


> 


1949 Pos. 
141,518— 2 
176,587— 1 
80,466— 4 
52,446— 5 
85,657— 3 
50,234— 6 

32,344—10 
34,080— 9 
48,594— 7 
27,047—11 
34,127— 8 
25,119-—12 
21,259—13 
20,360—14 
18,442—15 
9,495—17 
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Collyer Asks U. S. to Speed Synthetic es 


Beating the Railroad Strike 


RAILS HALT, TRUCKS BEGIN—Typical of 


Rubber Famine Called Possible 


By Pete Wemhoff 
Editor, Automotive News 


A Busse famine is possible in 
the not-too-distant future, un- 
less the U. S. government acts im- 
mediately to speed reactivation of 
American synthetic plants, it was 
declared last week by John L. 


}|Collyer, president of B. F. Good- 
rich Co. 


how highway transportation took over when 


the railroads went on strike is the scene at the Dodge pliant in Detroit. Note the idle 
freight cars. The trucks are preparing to take over and move the cargos. 


LAYING A ROADBED OVER THE RAILS—Loads of cut stone were laid over tracks at 


the Plymouth plant's 


loading dock so that trucks could bring in their cargos during the 


week-long railroad strike which ended last Tuesday. Fences had to be cut down and special 
roads built so that vehicles could enter the plant in enough volume to maintain production. 


Makers’ Ingenuity, Trucks 
Overcome Rail Tieup 


By Tom Hewitt 
Stat Writer 


NGENUITY of the auto makers 

and flexibility of trucks kept 
auto plants operating at high levels 
despite the week-long railroad tieup 
which ended last Tuesday, it was 
learned last week. 

Increased use of air and water 
carriers was also resorted to. 


When the rail tieup 

traffic engineers of the manu- 
facturers went to work to find a 
solution to the problem of keep- 
ing supplies rolling into the 
plants so that output could be 
maintained. 


They all came up with the same 
answer—trucks would have to do 
the lion’s share of the job. 

Every available piece of hauling 
equipment in factory areas was 
pressed into service. Chrysler Corp. 
had the big vans of a moving and 
storage firm carrying materials. 


Witt the great number of extra 
trucks in use, unloading prob- 
lems arose. Dock crews worked 
Saturday and Sunday in a fever- 
ish effort to empty the vehicles so 
that others could bring in their 
loads. But even then the trucks 
‘were forced to wait. 

An unusual unloading problem 
came to the fore at the Plym- 
outh plant. The factory has spe- 
cially-built wells so trains can roll 

|up to receiving docks, 


feet of lumber over the tracks so 
trucks could move in and unload. 
A permanent roadbed of 100 tons 
of cut stone for trucks was laid 
over some of the tracks. 


Dump trucks with thousands of 
tons of cinders followed road- 
making equipment in the crea- 
tion of a road from the Plymouth 
plant to a nearby siding of the 


Although such problems were not 
the rule, other manufacturers had 
their own difficulties in obtaining 
enough trucks, in getting them un- 
loaded quickly and in rerouting rail 
cargos to non-striking lines. Even 
when it was possible to reroute 
rail freight, trucks had to haul the 
material from the sidings to the 
factories. 

. * * 
NE of the least-affected com- 
panies was Kaiser - Frazer, 
which usually does much of its 
shipping and receiving by high- 
way. Truck schedules, therefore, 
merely had to be stepped up. 


| Trucks carrying parts could not q 


negotiate the tracks on the wells’ 
floors. Also the trucks unloaded 
iffrom tailgates and could not be 
backed into proper position, nor 
could they be unloaded onto plat- 
forms built to the height of box- 
car doors. 
+ e 


* 
MEET this situation, carpen- 


I ters laid more than 60,000 board | & 


ae Cadillac-Olds 
Replacing Strikers 
: BOSTON. — Cadillac-Oldsmobile 
Co, of Boston has advertised for 
new mechanics and other service 
employes to replace strikers. 
' The month-long strike has re- 
sulted in daily picketing of the 
Commonwealth Ave. dealership, 
with police constantly on hand to 
‘prevent violence. Ads have stressed 
that the dealership is open with 
“service as usual.” 


"HENRY J.’ NAMERS—Top winners in the 
Kaiser-Frazer contest congratulate each other 
at ceremonies in Denver. At left is Dana 
Sherril, Denver engineer, aoe 2“ the $5,000 
second prize, and et is the winner 


jeading 
agreed upon the name “Henry J. 
forthcoming low-price Kaiser ‘ie and 
fered 25-word explanations of their choice. 
But not everyone was satisfied with the choice 
of the name. Cordelia Bell, a two-hundred 


share stockholder . is a, 5 one K-F, charging that 
“to hea 


Collyer, a champion of man- 
made rubber for many years, 
urged immediate adoption of a 
three-point program to “protect 
American consumers and others 
in the rest of the free world 
against economic repercussions 
that might be caused by Commu- 
nist-inspired stoppages” in the 
Far Eastern crude-rubber pro- 
ducing areas. 

Collyer recommended, in briefs 
to President Truman and Cabinet 
members: (1) Maximum production 
of American-made rubber in all 
plants now operating; (2) Reexam- 


FTC Reorganizes 
To Halt Delay 
In Trust Cases 


WASHINGTON. —On June 1 a 
reorganization plan to make the 
Federal Trade Commission more 
efficient will go into effect. 

The reorganization, according to 
the FTC, will eliminate delay in 
handling cases; promote the com- 
mission’s cooperative work with in- 
dustry; relate its complaint investi- 
gation to the trial work which may 
develop from the complaint, and 
associate economic investigations 
with the preparation and trial of 
cases so that conditions encourag- 
ing monoply can be stopped in 
their beginning states. 

Several commission executives 
have been given new jobs and 
some bureaus have consolidated in 
the reorganization. 

A special bureau of restraint of 
trade has been set up with Joseph 
E. Sheehy as director and Everette 
MacIntyre as associate. 

Factfinding investigations seek- 
ing to develop charges involving 
restraint of trade have been too far 
removed from the trial cases, ac- 
cording to the commission. 

The commission intends to relate 
more closely the work of the bu- 
reau of industrial economics with 
— of the bureau of restraint of 

e. 


Auto Credit Deals 
Rise 22 Percent 
During Month 


WASHINGTON.—The 124 finance 
firms which reported to the Fed- 
eral Reserve Board said they 
bought 22 percent more retail auto- 
motive installment paper in March 
than they did in February. 

They said the gain reflected rises 
in the financing of all types of 
vehicles, and that the increased 
activity in automobile transactions 
was accompanied by a further in- 
crease in outstanding balances. 

Financing at the retail level of 
goods other than automotive also 
rose considerably, but outstanding 
balances on these commodities con- 
tinued to decline. 

Finance paper arising from sales 
of other types of consumer goods 
was up 32 percent from February, 
with all classes of such paper 
showing strong gains. The largest 
increases were reported in the 
household appliance field. 

The reporting companies said 
they also financed a greater num- 
ber of vehicles at the wholesale 
level during March, but that out- 
standing balances in this category 


.| continued to decline. 


Wholesale financing of other 
goods was also in higher volume 
and outstanding balances on such 
paper rose. 

In all, the 124 firms said, they 
financed the retail sale of 271,916 
-| vehicles in March. Of these, 112,125 
were new and the balance used. 


ination of plans for reactivating 


— at present, Newman 


the inactive facilities; and (3) Re-/| sai 


activation now of one inactive 
American plant to insure that 
sufficient quantities of rubber will 
be available and to determine by 
actual experience the time needed 
to attain capacity output under an 
emergency. 
* + 

Caatars analysis, released in 

New York, was handled at a 
Detroit press conference by J. J. 
Newman, Goodrich vice-president. 
Newman pointed out that crude 
production fell quite sharply in the 
Far East last year, due to native 
unrest and Communist - inspired 
trouble. 

He said there are no exact fig- 
ures on how much crude went to 
Russia from these areas. New- 
man estimated that about 600,000 
tons of crude are now in the U. S. 
government stockpile and in pri- 
vate industry hands, 

Commenting on the recent sharp 
rise in crude rubber prices, New- 
man declared that both British and 
Dutch interests are worried over 
the increases because they know it 
may eventually affect their market. 
He said that an increase in the 
supply of synthetic would probably 
permit lower tire prices. “At least 
they wouldn’t go higher,” he de- 
clared. 

© > . 
NEWMAN, noting that the gov- 
ernment ceiling on synthetic 
had been lifted, reported that pro- 
duction is expected to reach 35,000 
tons a month by August. To in- 
crease this figure sizeably, it is 
necessary to take more plants out 

of mothballs, he said. 


Because of the current rubber 
shortage, Newman said synthetic 
is now being allocated to tire 
manufacturers. He declared that 


Commerce department apparently 
holds the key to further syn- 
thetic output boosts. 

Styrene, made chiefly from coal, 
is the shortest synthetic rubber 


LLLYER’S analysis asserted that 

the “Communistic threat to the 
economic disruption of the Far 
Eastern rubber lands is far more 
serious today than was the Japan- 
ese menace, as most Americans 
viewed it, in 1940. 


“The American people are paying 
taxes to defray the expenditure of 
$14,000,000,000 for national defense 
this year. This fact alone under- 
scores the gravity of the world 
situation. 

“The United States is straining 
its financial resources to guarantee 
the freedom and security of its 

(Continued on Page 57, Col. 3) 


Biggest Almanac 
In History Due 
On June § 


With many features added, the 
1950 AuTomoTive News Almanac 
will be the largest in history and 
will be issued as the second sec- 
tion of the June 5 issue of AuTo- 
MOTIVE News. 

Since 1950 is the 25th year of 
publication for Automotive News, 
this year’s Almanac will contain 
a summarized history of the past 
quarter century—called “the most 
fruitful years of the auto in- 
dustry.” 

The Almanac will also feature 
numerous statistics and charts on 
production, registrations, auto 
company financial data, used-car 
price analysis, taxes, accidents 
and service specifications. In ad- 
dition there will be a detailed 
directory of the industry, as well 
as the “Family Album” section 
which gives thumbnail biographi- 
cal sketches of the industry’s top 
officials. 

In keeping with the anniver- 
sary, the cover of the 1950 Al- 
manac will be printed in silver. 


DESOTO HARDTOP MAKES BOW—Reaching DeSoto dealers in constantly increasing quan- 
ties is the new Custom Sportsman, shown above. Interiors are trimmed in leather combined 
with Bedford cord. Advertised-delivered price, including federal tax, is $2,508.75. 


Chrysler Corp. ’s Hardtops 
Underprice Convertibles 


PRICES of Dodge, DeSoto and 
Chrysler hardtop models range 
from $89.75 to $105.25 below those 
of convertibles of the same makes. 

Advertised - delivered prices 
were posted last week by the di- 
visions as volume production of 
the sporty models got under way. 

The Dodge Coronet Diplomat has 


an advertised-delivered price of 


Chevrolet Sales 
Exceeding Pace 


Of Record Month 


DETROIT.—Chevrolet reports on 
the first 10 days of May disclose 
the month started at a faster retail 
sales clip than April, which estab- 
lished an alltime montifly record. 

W. E. Fish, general sales man- 
ager, announces dealer deliveries 
for the May 1-10 period totaled 
54,520 cars and trucks. The figure 
included 42,200 cars and 12,320 
trucks. 

In the first 10 days of April, 
dealers sold 51,468 units at retail. 
In the first 10 days of May a year 
ago, business reached 40,277 units, 
Fish said, 


$2,240.74, compared with $2,346 for | 
the Coronet convertible, Five two- 
tone color combinations, each at 
extra cost, will be available on the 
Diplomat along with the regular 
Coronet solid colors. 
* + * 
D= SOTO’S Custom Sportsman is 
$2,508.75, including excise and 
dealer handling. The DeSoto con- 
vertible is $2,598. 

Interiors of the Sportsman com- 
bine leather with Bedford cord. 
Planned for later are two-tone 
broadcloth interiors. The Sports- 
man steering wheel harmonizes 
with tae interior colors. Whitewall 
tires are standard on the DeSoto 
hardtop. 

Chrysler divisions followed up 
its Town & Country hardtop with 
price listings for the Windsor and 
New Yorker Newports. The 
Windsor job is $2,656.50 and the 
New Yorker, $3,157.75. These 
compare with $2,761 and $3,263 
for the Windsor and New Yorker 
convertibles, respectively. 
Chrysler’s Town & Country New- 
port is priced at $4,027.75. 

All Chrysler Corp, hardtops con- 
tain as standard equipment the 
corporation’s M-6 automatic fluid 
drive transmission. 
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‘Too Many’ Trucks, Convertibles . . . 


Ark. Parley Revives 
Oversupply Fight 


By Inez H. McDuff from the Department of Justice to 
Staff Correspondent the effect that manufacturers will 


LITTLE ROCK, Ark. — Overpro-|not be prosecuted if they restore 
duction of trucks, convertibles, sta-| territorial security clauses in their 
tion wagons and suburbans aroused | contracts. 
heated protests at the 16th annual The Arkansas dealers also op- 
convention of the Arkansas Auto-| posed charges to franchised car 
mobile Dealers Assn. here last} and truck dealers for cooperative 
week. advertising, which they declared 

Following several extemporane- | to be “unwarranted as an item of 
ous protests from the floor expense to be borne by the dealer 


against oversupply of specialized 
models, which were said to cause aaceuaae” reduces the historic 


“unfair methods of distribution 
and selling pressure by manufac- Members at the one-day conven- 
tion elected F. O. Rice president. 


Stopped Short 
W ould-Be Car Tester 


Bows to Pressure 


CHICAGO. — A man allegedly 
signing letters by the name of “L. 


By John O. Munn 
Marks” gave up a “project” last 


| 
; : week, due to the combined efforts 





(The opinions expressed herein are those of Columnist of Chicago Plymouth offices, the 
Munn and are not necessarily those of Automotive News). Chicago Automobile Trade Assn. 
and the Chicago Better Business 
Bureau. 

It all started when he wrote 
Chrysler, DeSoto and Dodge deal- 
ers in this area to the effect that 
he represented “Plymouth dealers 
of America” in promoting an en- 
durance and performance test by 
a Plymouth car from Chicago to 
Fairbanks, Alaska. 

Marks, whose “headquarters” con- 
sisted of telephone service in a 
public stenographer’s office, sought 
contributions of $5 apiece from 
dealers handling Plymouth cars in 
this area to finance his scheme. 


with ambition who wants to im- 
prove. And who doesn’t want to 
improve their conversation and 
personalities and learn how to 
express themselves effectively? 
Only in this way can salesmen 
better motivate the minds of peo- 
ple with whom they come in con- 
tact. 

It is my belief that anyone who 
reads and studies this book will 
receive at least 100 percent divi- 


| DON’T know many authors, so I 
was delighted to get an auto- 
graphed copy of the book, “How 
to Succeed Through Speech,” by 
Elsworth DuTeau (Chevrolet) of 
Lincoln, Neb. Elsworth sent it to 
me in return for a copy of “A 
Guide to Automobile Selling,” which 
I sent to him as a reward for read- 
ing and advising me on the text of 
the original manuscript. 

I have always had the greatest 


respect for automobile dealers. As 
the years go by I find new instances 
almost daily to increase my ad- 
miration of them, 


This book of Elsworth’s was a 
revelation to me. I have read 
many books on speech through 
necessity. I was forced out of 
school because I stammered, and 
I searched the world for means 
to overcome this handicap. I 
never enjoyed a moment of free- 
dom during my school days. 


Speech and the ability to express 
one’s self is important for sales- 
men. It seems to me the frontiers 
of the world now lie in the ability 
to better express ourselves so that 
more people understand us. The art 
and science of getting along in the 
world comes largely through 
speech. And the time we spend in 
developing speech will bring great 
rewards. 

* 


Help for Salesmen 


ONE of my fondest memories, 
after largely overcoming my 
speech handicap, is that I became 
chairman of the Educational com- 
mittee of the local YMCA and my- 
self instructed courses in sales and 
advertising. Not infrequently stu- 
dents who took these courses come 
to the office or stop me on the 
street and testify that the time 
they spent in self-development paid 
them handsome rewards. One very 
successful executive tells me that 
he figures that each hour he spent 
in such classes has been worth 
$1,000 to him since. 

There are lots of texts on 
speech but Elsworth, who has had 
practical experience as a teacher 
of speech, doesn’t deal alone with 
the techniques of the subject, but 
includes a lot of sound philoso- 
phy. The book not only details 
the mechanics of the art and sci- 
ence of speech, but includes exer- 
cises to be assimilated by anyone 


Williams to Head 
Mass. Dealers’ 
Speaker’s List 


BOSTON.—Featured speaker at 
Wednesday afternoon’s (May 24) 
convention meeting of the Massa- 
chusetts State Automobile Dealers 
Assn. will be Walker A. Williams, 
Ford’s general sales manager. 

Next on the roster is New York 
Assemblyman Orlo M. Brees, who 
is billed as an “exponent of free 
enterprise.” 

Following Brees, slants on better 
employe-employer relations will be 
given by Philip L. Peters. He is 
second vice-president of the John 
Hancock Mutual Life Insurance Co. 
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dends, for every hour spent in the 
improvement of speech. And for 
the younger salesman I predict that 
a 25 percent development in the 
progress of your life will appear 
within one year, which you can 
trace as a result of the study of 
this book. In two years, such de- 
velopment should come to 50 per- 
cent, three years 75 percent. The 
remaining 25 percent who attempt 
to apply the improvement over a 
little while, and then slip back to 
the lines of least resistance and 
habit and indifference, will get no 
place. 

This book will be an inspiration 
and of great benefit, I am sure, for 
anyone, young or old, where ambi- 
tion exists. In these days each of 
us must for success develop all of 
our talents to the maximum degree. 
This book, “How to Succeed 
Through Speech,” can be obtained 
by addressing Miller & Paine Co., 
Lincoln, Neb. The price is $1.75. 


* * * 


Source Material 


NOTHER book that I recom- 

mend without hesitaney is Ru- 
dolph E. Anderson’s “The Story of 
the American Automobile.” There 
have been many books on the auto- 
mobile, but most of them revolve 
around the life of a single individ- 
ual, Here is a book that traces the 
automobile from its early begin- 
nings. 

It is a book that vividly develops 
the drama that is the background 
of this industry. It relates the show- 
manship that developed this trade 
to a higher degree of efficiency, 
which has been the envy of all com- 
peting mercantile enterprises. 

Every automobile dealer who 
lives and breathes this industry 
will enjoy this book. It contains 
the lore of the trade. It is well 
written. We as automobile deal- 
ers must be enthusiastic about 
our business, and to be really 
and* truly enthusiastic about it 
we have to know more about it 
than other people. 

Here is the source book of the 
trade. Here is material for speeches 
before civic and fraternal groups. 
Here is the background for per- 
sonal conversation. 

Price of “The Story of the Amer- 
ican Automobile” is $3.75 and can 
be ordered from the Public Affairs 
Press, 2153 Florida Ave., Washing- 
ton 8 D. C. 


Missouri Dealers 
Meet Tomorrow 


In Kansas City 


KANSAS CITY.—The 11th an- 
nual convention of the Missouri 
Automobile Dealers Assn, will be 
held here tomorrow (May 23). Four 
hundred members are expected to 
attend. 

Reports from the 
ciation committees will begin at 
10 a.m. At a noon luncheon, in 
honor of the group’s county chair- 
men, M, R. Darlington jr., manag- 
ing director of the Inter-Industry 
Highway Safety Committee, will 
speak. 

Afternoon sessions will be opened 
with a board of directors report 
followed by a talk on NADA by 
Bob Armacost. I. W. Walls, Dal- 
las Pontiac dealer, will then speak 
on “Your Business and Mine.” 

A discussion of dealer manage- 
ment will precede a late afternoon 
cocktail party. A banquet and en- 
tertainment will close the one-day 
convention. 


various asso- 





Furthermore, he said, he needed the 
money in a hurry—before May 15, 
in fact—so that his car could be 
readied for display at the Indian- 
apolis motor speedway on Memorial 


day, date of the 500-mile race. 


In agreeing to abandon his entire 
idea after heat was applied, Marks 
purportedly promised to return the 
money he had collected without 
divulging how much he had re- 


ceived. 


turers’ representatives,” the deal- 
ers incorporated their grievances 
into a formal resolution. 

It urged manufacturers to “de- 
crease overproduction of trucks and 
special passenger automobile 
models immediately, and to take 
steps to correct the present system 
of distribution of these particular 
types of motor vehicles.” 

Another resolution asked NADA 

~@to request an official statement 


NEW OFFICIALS OF ARK. AUTOMOBILE DEALERS ASSN.—Front row (left to right): 
F. O. Rice, Pine Bluff, president; Link Lewis, Little Rock, secretary-treasurer. Back row (left 
to right): W. E. Bale, Little Rock, treasurer, and Roland Hughes, Jonesboro, vice-president. 


Region 6 Council Is Briefed 
On Subpenas, Bootlegging 


CHICAGO.—Federal grand jury 
subpenas which have been issued 
to Chicago dealers and dealer line 
associations have more than local 
or even dealer significance, accord- 
ing to Frank H. Yarnall, president, 
and Seymour Lewis, legal counsel, 


Chicago Automobile Trade Assn. 
They agreed on this at the re- 
gion 6 advisory council meeting 
held here last week to receive re- 
ports on the industry and trade 
situation. 
Industry 
by George 
of NADA 
committee, 
his group 
factorily. 
The rate 


relations were covered 
Ziesmer, past president 
and chairman of that 
who said activities of 
are progressing satis- 


Trade Commission views with re- 
gard to financing regulations, as 
well as on various NADA activities. 

Others in attendance at the meet- 
ing were: 

Richard Zimmerman, field repre- 
sentative of NADA; Frank Collard, 
NADA director from Iowa; Norman 
Prass, field representative of the 
CATA; B. B. Burns, NADA director 
from Illinois; Willis Brodhead, 
president, and Harry Mitchell, vice- 
president, Illinois Automotive Trade 
Assn.; A. C. Hall, NADA director 
from Wisconsin; J. P. Gillespie, 
president, and Bryan Roberts, vice- 
president, Wisconsin Automotive 
Trades Assn. 


at which bootlegging is 


being carried on caused concern 
among the NADA directors and the 
presidents and first vice-presidents 
attending from Wisconsin, Illinois 


and Chicago, 
comprise region 6. 


which, with Iowa, 


Edward L, Cleary, general man- 


ager of CATA, 


reported on what 


he termed unfair competition and 
market unstabilizing influences of 
so-called “service” organizations at- 
tempting to buy new cars for na- 


tional guard personnel, 
ministers and others 
at discounts. 

Cleary and other association 
managers, including C. W. Coons 
of Illinois, Louis Milan of Wis- 
consin and George Means of Iowa, 
sat in on the meeting in their 
capacities as advisors to the re- 
gional vice-president. 


D. C. Barnhart, assistant man- 
aging director of NADA, brought 
the group up to date on Federal 


doctors, 
in quantity, 


THEY HEAD BUFFALO DEALERS—The Buffalo Automobile Dealers Assn. } 
officers recently. Left to right are: Lawrence E. Read, Read Motor Co., Inc., vice-president; 
Sperry W. Miner, S. W. Miner Motor Corp., president; Marjorie M. Baker, executive secre- 
tary; Harold A. Martye, South Park Lincoln-Mercury, Inc., treasurer; Richard H. 


Dick Willats, Inc., secretary. 


The Pine Bluff Nash dealer suc- 
ceeds David K. Russell, a Little 
Rock Lincoln-Mercury dealer. 


Other officers named included 
Roland Hughes (Mercury), Jones- 
boro, as vice-president succeeding 
Neil Sloan (Chevrolet), Lake Vil- 
lage. 

W. E. Bale, Little Rock Chev- 
rolet dealer, reelected secretary- 
treasurer, and Link Lewis, Little 
Rock, reelected secretary-man- 
ager. 

New directors named for a three- 
year term are: C. M. Burger 
(Chevrolet), Bentonville; B. R. 
Hamm (Dodge), Hope; J. R. Dead- 
erick (Chevrolet-Oldsmobile), For- 
rest City; Bob Eden (Pontiac), 
West Memphis; R. J. Ross (Dodge- 
Plymouth), Fort Smith and Little 
Rock; W. C. Blankinship (Ford), 
Warren; A. H. Talkington (Chrys- 
ler), Russellville, and Kendall 
Moore (Chevrolet), Newport. Ray 
Harp (Chevrolet), Booneville, was 
elected to fill a one-year vacancy 
on the board. 


Dr. Alfred P. Haake, economic 
consultant of General Motors, 
was the principal speaker. He 
urged a national program of 
sound economic practices and in- 
telligent national management. 
Dean R. Morley, Arkansas com- 

missioner of revenues, reviewed the 
state’s new title law in detail and 
declared that the state has done the 
most rapid job of issuing original 
title certificates of any state in 
history. When the law was first 
passed, it was estimated that 18 
months would be required to com- 
plete the job of automobile title 
registration, but the project was 
virtually completed in two months. 


Circumstances surrounding pas- 
sage of the new-truck registration 
law which will become effective 
July 1 were described by the 
speaker, who said the new law 
seeks to equalize the share to be 
paid by truckers for licenses and 
registration fees. 

The auto and truck registration 
laws of the state are now in accord 
with the recommended U. 8S. uni- 
form title code, Morley said. 


Following his address, Morley 
led a forum discussion on “bugs” 
to be ironed out of the new law 
in full operation. 

About 250 of the state’s 350 mem- 
ber-dealers attended the conven- 
tion, which according to custom 
was held in a compact one-day 
meeting. An informal luncheon was 
held at noon, and a reception hon- 
oring Dr. Haake was given by 
several Little Rock businessmen 
following the convention. 


elected new 


Willats 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. | 2. A fair profit to 
the dealer on or used vehicle accepted in partial payment for a new 
car or truck. 4 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the ‘rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life then anywhere else in the world. 


The Dick Price Plan 


Toe DICK PRICE plan for a national line association of 
Chrysler Corp. dealers has caused quite a stir in dealer 
circles. 

Some dealers have strongly supported the idea while 
others are lukewarm. Still others think the idea should be 
worked out within the framework of NADA. They point out 
that NADA is now both strong and effective, on all fronts, 
with the possible exception of some phases of factory-dealer 
relations, and that an independent trend toward line asso- 
ciations would make for lack of unity among dealers. 

Dealer observers are watching closely to see what hap- 
pens to the Price plan now that the Chrysler strike is over. 
No doubt the strike gave a strong impetus to the plan, 
although Price has said that the organization should go 
forward, strike or no strike. 

Several dealers have pointed out that, whether the or- 
ganization fades or grows, it has already accomplished 
something in the way of making the public and factories 
more conscious of the dealers’ stake in industry affairs. 

They assert that the Price movement brought to public 
attention the fact that auto dealers are seriously affected 
by such disputes as that between Chrysler management and 
the UAW, while at the same time they have no voice in 
the matter. 

Keen dealer feeling on this point was demonstrated in 
the meetings at which Price has spoken. 

It appears that whatever the fate of the movement, deal- 
ers will be a factor more likely to get consideration at future 
bargaining sessions between unions and management. 


Administration Plans 


S pPALEns won a victory last week when the Senate killed 
President Truman’s plan No. 12 for reorganizing the 
National Labor Relations Board. The plan would have abol- 
ished the independent office of general counsel to the NLRB 
and transfer its functions to the pro-labor board. 

A job still remains to be done in defeating Plan No. 6. 
This would give the Secretary of Labor absolute control 
over the Wage and Hours division. Since rulings of the divi- 
sion affect employers as well as employes, it would, of 
course, be unfair to give the Secretary of Labor control. 

NADA has pointed out that if the plan goes through, it 
is understood that an assistant secretary of labor, who is 
a former union leader, would be placed in charge. 

Our Washington correspondent tells us there is danger 
that this plan will go through unless strong opposition de- 
velops immediately. 

It is obviously in the interest of dealers to oppose the plan. | 
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Dealer 
Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 





By A. Bernard Lindahl 


President, Minnesota Dealers 


A= 28 years in the automo- 
bile business I have learned not 
to make predictions. However, I 

. ; welcome the op- 
portunity to com- 
ment briefly on 
some phases of 
our business. I be- 
lieve the dealers 
who have _ had 
prewar experi- 
ence, especially 
when times were 
really tough, are 
watching every 
angle of their 
business, over- 





A. B. Lindahl 
head, the type of salesmen they 


are hiring, financing, the paper 
that is sold with or without re- 
course and giving a lot of attention 
to the service department. 

It is my opinion that one of the 
most important things that an au- 
tomobile dealer is faced with today 
is the time-payment sale, where the 
paper is sold to a finance company 
with repurchase agreements, be- 
cause there is far more danger that 
the dealer will do too much busi- 
ness than that he will be cautious 
and take only the good business 
and turn down the uncertain deals. 


Most of us are taking in high | | 
priced used cars at this time and | | 
We are anxious to resell them and | | 
get our money and possibly some 
profit from them. Salesmen put 
on the pressure for long-term 
deals to help move them, with the 
result that many of us are tak- 
ing low down-payments and giv- 
ing far too liberal time terms for 
good business, 

This practice is dangerous be- 
cause under pressure from the 
salesman, and in many cases the 
dealer, the finance company will 
take these long-term low-payment 
deals because if they do not work 
out, they can come back and col- 
lect from the financially good deal- 
er. Of course, if you are doing 
business on a nonrecourse basis, the 
finance company is going to ask 
for your indorsement on these low- 
margin deals. This puts the dealer 
in the position of having the risk 
on all the questionable deals, while 
the finance company has no worry 
on the good deals. 

* * * 

LL dealers, who have been in 

business for over 10 years, know 
that a large portion of the repos- 
sessions are resold at a loss when 
overhead and commissions are tak- 
en into consideration, so it behooves 
them to have as few of these re- 
turned to them as possible; and 
the place to control that is in the 
handling of the finance terms. 

This brings to my mind an in- 
cident that happened in prewar. 
I called on a dealer, whom I 
knew very well. He was a volume 
dealer. Visiting with his sales 
manager, he told me they had 
just had “homecoming week.” 
Practically all the cars they sold 
that spring had been returned to 
him by the finance company. 
Needless to say, he was out of 
business the following year. He | outside source. 
had gone into business well fi- | In fact, it was made pointedly 

(See FORUM, Page 10, Col. 4) |plain to the writer by a Helsinki 


7; 7% 
SL] 







oe 


AND SEE US 
SOMETIME 





used, if you so request. 





Finns Courageous 


Here is another 

report on the Michigan State 
College “Flying Classroont’ of 
American educators, making a 
tour of Europe: 

The view of Russia from Hel- 
sinki, the so-called “window in the 
Iron Curtain,” was a bit hazy for 
members of the Flying Classroom 
visiting Finland, but even so, it 
helped shape the picture that is 
being formed during this 11-coun- 
try study of Western Europe. Fin- 
land, at least, is sharply etched in 
the memories of these 65 Americans 
and the design is that of a cour- 
ageous, independent, hard-working 
people who regard a debt as a 
moral obligation. 

Despite the fact that pressure 
from their hulking neighbor has 
made it inadvisable for Finland 
to participate with other West- 
ern European nations in the Mar- 
shall plan, it is difficult to con- 
ceive these hardy people in the 
role of puppets dancing to the 
manipulation of strings from any 


Eprror’s Note: 





25 Years Ago — 


The Big Story 


A new light six-passenger car was announced by General Motors 
in 1925. Priced between the Oakland and Chevrolet, it gave GM 
coverage in all price ranges. 

Name and exact specifications were kept secret until the New York 
Automobile Show in January. The new car was then named after 
its home town—Pontiac. 

—From the files of Automotive News. 


CANT GET TIME TO WORK ON THE 





‘Flying Classroom .... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich 
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businessman that Finland is “dom- 
inated” by the Finnish people! 
And, even at the risk of accepting 
such a statement on meager evi- 
dence, we are inclined to believe 
him. 

Perhaps because they have been 
involved in intermittent warfare 
for so many years with their neigh- 
bor to the east, the people of Fin- 
land are in a unique position to 
analyze the Russian way of doing 
things and that analysis confirms 
some of the reports that have 
reached America. It has been re- 
ported that the people of Russia, 
including many in responsible gov- 
ernment positions, lack an under- 
standing of the people and culture 
of other nations. An incident that 
occurred during the early days of 
the Russian occupation of the low- 
lying farming lands of eastern Fin- 
land following the end of the war, 
was Offered as an example. 


For generations, Finnish farm- 
ers had ploughed ditches at in- 
tervals across these fields for 
drainage of the surplus water. 
This, however, was not according 
to the Russian Plan. So, the 
ditches were filled and heavy Rus- 
sian farm machinery was brought 
in to work these leveled fields 
after the fashion of the large 
collective farms in the drier por- 
tions of Russia. The machines 
were not Only so cumbersome as 
to be ineffective in the small 
fields tucked away among the 
rock-bound valleys, but the soil 
became so _ water-logged that 
crops would not grow. 

Although Finland is not bene- 
fitting directly from the Marshall 
plan, it is the consensus of those 
who were questioned about this 
aid-to-Europe program that it has 
helped stem the tide of Commu- 

(See LETTERBOX, Page 44, Col. 3) 
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-, STUDEBAKER DEALERS! 


Studebaker dealers have a full line of tremendously 


popular trucks from % ton to 2 ton capacity! 





Studebaker dealers enjoy new profit opportunities 


ling from truck service and truck accessories! 


= Studebaker trucks are selling sensationally 


si because they are cutting hauling costs sensationally! 
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Dealers Elect Williams President é 6". 


N. C. Accessory Tax Protested 


turers in the “new used car” 
problem, and J. M. Tiller, dis- 
cussing expense control, advo- 
cated institution of incentive 
plans to make control effective.” 

Fred Haller, NADA president, 
urged a return to aggressive sales- 
manship, while J. Saxton Lloyd, 
Daytona Beach (Fla.) dealer, dis- 
cussed the psychology of selling 
service. Ralph Lee, of General Mo- 
tors, Detroit, emphasized the need 
for the best type of leadership to 
“open the bottleneck of our con- 
tinued growth.” 

Karl Richards, of the Automobile 
Manufacturers Assn., discussed the 
long-range market potential, and 
noted that production this year was 
about 350,000 units ahead of the 
rate for the corresponding period 
of 1949, and that North Carolina 
car registrations last year were 
921,498, up 86 percent over the 
previous year and equal to the 
national increase. 

The biggest problem, Richards 
pointed out, was increased and 
improved facilities on highways. 
There was no evidence, he said, 
that the saturation point in 
highway transportation had been 
reached. 

Other speakers were State Reve- 


nue Commissioner E. G. Shaw, who 
discussed the operation of his de- 
partment, and Robert A. Smith, 
New York Times editorial writer 
and far eastern political expert, 
who talked on the psychology of 
betrayal. Smith called for a re- 
affirmation of loyalties within the 
framework of democratic liberties 
and recommended an overhaul of 
the national curriculum to improve 
teaching of Americanism. 


PINEHURST, N. C.—Imposition 
of a 3 percent state sales tax on 
accessories placed in new cars at 
time of sale and on parts used in 
reconditioning motor vehicles held 
by a dealer for resale was protested 
at the 15th annual meeting of the 
North Carolina Automobile Deal- 
ers Assn. which ended here last 
Wednesday. 

The tax, imposed as the result 
of a new interpretation of the state 
tax act, figured largely in the an- 
nual message of the association 
president, M. Brack Wilson. He 
said it meant an additional tax on 
a new car when accessories were 
ordered, while the tax on parts 
needed for reconditioning a car was 
felt by dealers to be “discrimina- 
tory against the used car buyer.” 

The convention passed a resolu- 
tion urging the special committee 
appointed to seek a solution of 
the problem to investigate the 
possibilities of seeking judicial 
relief “from this unfair burden.” 


T. A. Williams, Greensboro, was 
named new president of the asso- 
ciation. Other officers elected were 
R. E. Steele, Raleigh, vice-presi- 
dent; Clyde H. Harriss, Salisbury, 
secretary, and E. B. Gamble, High 
Point, treasurer. 

Membership in the association is 
983, a slight drop from the previous 
year’s record 1,002, due in large 
part to mergers. About 600 at- 
tended the meetings. 

Among other resolutions adopted 
were the following: 

One requesting congressional rep- 
resentatives to work aggressively 
for repeal or substantial reduction 
in the “onerous excise taxes’ now 
levied on autos and trucks; another 
calling upon auto manufacturers to 
“take a more active interest in 
correcting the so-called bootlegging 
of motor vehicles from enfran- 
chised dealers to used-car dealers,” 
and one noting the increase in 
highway accidents in the state, 
largely due to faulty mechanical 
conditions of cars, and favoring 
passage of a workable motor vehi- 
cle inspection law. 


In a “shop, lot and showroom” 
panel, the incoming president de- 
plored what appeared to be the 
“hands-off” policy of manufac- 


Conferees Study 
Michigan Bill 


On Financing 
LANSING. — The state house of 





MAKES A HIT WITH BUSINESSMEN—Two new features provide extra space for sample 


in the 1950 Hudson Pacemaker three-passenger business coupe. A hinged 


cases or luggage 
e@ rear seat separates the regular trunk luggage compartment from the car 


panel behind t¢ 
: : interior, allowing ready access to the trunk for loading or unloading from the inside i 
representatives passed the Hittle addition to access from the outside through the trunk lid. A large spece behind the soaks 
bill regulating finance charges on | also is provided. This added to the trunk compartment area provides a total of 66 cubic 
feet of convenient useable space, the company states. 


installment purchased automobiles age = . 


by 83 votes to 2 and returned it to * . . 
the senate for scrutiny of house Dick Price Continues | 
Line Group Drive 


amendments, 

A similar bill was defeated by 
the house in the 1949 regular ses- 
sion. 

Main alterations made to the bill] partas—pDick Price, Dallas De- 
in the house increase the age clas- : os 
sifications to allow cars up to five |5°t0-Plymouth dealer who is press- 
years old to be included within the |'"& #” effort to form a nationwide 
9 percent finance rate and also|°rsanization of Chrysler Corp. deal- 
eliminate the ceiling on so-called|ers, reiterated in a statement is- 

sued here last week upon his return 
from a three-week trip along the 
Eastern Seaboard that “Chrysler 
Corp. dealers need some type of 
council, association or spokesman 


“kickbacks.” New cars would still 
have the 6 percent rate and all 

with recognition and cooperation 
from Chrysler Corp.” 


over five years old would have 12 
percent charges. 

The senate-passed measure would 
have controlled finance rates thus- 
ly: 6 percent on new cars; 9 per- 

His statement, which he said em- 

bodied a considerable portion of a 

bulletin which he mailed some 7,000 

dealers after his return, said that 

he addressed approximately 1,000 


cent on cars under two years of 
age, and 12 percent on those older 

dealers marketing Chrysler Corp. 
cars. 


than two years. 

The house had formerly cancelled 
a section of the measure which 

Price added that he was in- 

creasingly convinced that the in- 

terest in his program indicated 


would have regulated “kickbacks” 

from finance companies to dealers 
ultimate achievement of his goal. 
Pointing out that the “only dif- 


for doing paper work in conjunc- 
ference of opinion he had encoun- 


tion with the installment purchase. 
Other amendments made by the 
house eliminate a provision cutting 
tered was whether the proposed 
organization should be an ‘in-line’ 
group functioning within the Na- 


the finance charge on re-financed 
contracts to one-half of the charge 

tional Automobile Dealers Assn. or 
an entirely separate and indepen- 


of the original contract; strike out 

language that would have permit- 
dent body,” Price said that a ques- 
tionnaire mailed dealers recently 


ted the banking department, which 
invited an expression of opinion 


will administrate the law, to fe- 
Canada Time Sales Up 


quire dealers, finance companies 
and banks handling car installment 
OTTAWA.—Sales financing of 
new cars in February showed the 


contracts to set up uniform book- 

keeping and accounting systems, 
biggest gain in Manitoba, with an 
increase of 315.9 percent over last 


and limit the banking department 
year, the Canadian government 


from examining car purchase ac- 
announces, Gains in financing were 











as to which plan they preferred. 

He said that he was willing to 
abide by the majority opinion of 
the dealers, but he added that | 
NADA “under its present operat- 
ing procedure, cannot obtain an 
audience with a manufacturer to 
discuss dealer member problems 
and that NADA needs a complete 
reorganization and increased staff 
to be really a 100 percent dealer 
association for the dealers.” 

Price further said: 

“Our troubles are not over, 
with brick-bats still being thrown 
after the UAW-Chrysler contract 
has been signed. Chrysler Corp. 
dealers need a public relations 
man to strive for Chrysler Corp. 
employe consideration of the deal- 
ers, and the public, and Chrysler 
owners.” 

Quoting from what he said was 
a letter written to him by a Chrys- 
ler official, he said he quite agreed 
with that official that “the freedom 

{See PRICE, Page 51, Col. 3) 


Obituaries 


D. M. Goodrich, 73, 
At Mt. Kisco, N.Y. 


MT. KISCO, N. Y.— David M. 
Goodrich, 73, honorary chairman of 
the board of B. F. Goodrich Co., 
died here last week. He was a 
native of Akron. 

Mr. Goodrich had stepped down 
from the helm of the rubber firm 
only a month ago, when he retired. 
He had headed the Goodrich board 
since 1927. Mr. Goodrich was also 





NUCDA Head Praises 


1951 Kaiser Models 


WILLOW RUN.—The 1951 line 
of Kaisers, now on display, last 
week won the praise of the Na- 
tional Used Car Dealers Assn. A 
telegram to Edgar F. Kaiser, 
K-F president, signed by Martin 
D. McCollum, NUCDA president, 
said: 

“After viewing the 1951 line of 
Kaiser automobiles, we wish to 
congratulate you on the superb 
design and fine quality. We feel 
certain the public will accept 
this outstanding motor car, The 
independent used-car dealers 
view with great interest this fine 
motor car and will endeavor to 
keep the resale value at a high 
level. We wish you long and con- 
tinued success.” 














—=Coming Events 


Allied Industries 


Sept. 13-15—National Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 

Oct. 2-6— American Trucking Assns. |7th 
annual convention, Waldorf-Astoria, New 








Dealer Conventions 

May 23— Missouri Automobile Dealers 
Assn., Hotel President, Kansas City. 

May 23-24—Massachusetts State Automo 
bile Dealers Assn., Hotel Statler, Bos 
ton, 

June 15—Chicago Auto Trade Assn. an 
nual dinner, Chicago, Ill. 

July 16-19—New York State Automobile 
Dealers Assn., Grand Union hotel, Sara 
toga Springs, N. Y 

Sept. 9-11—South Carolina Auto Dealers 


counts except during business 
hours. 


One of the main provisions of the 
bill which was objected to by car 
dealers, finance companies and 
banks was the licensing section, 
which was not eliminated. 


York, 

Oct. 23-27 — National Metal Exposition, 
Amphitheatre, Chicago. 

Nov. 13-16 — American Petroleum Institute 
30th annual meeting, Los Angeles. 

Jan. 22-24, 1951—Truck-Trailer Manufactur 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 


sn., Ocean Forest hotel, Myrtle Beach, - * «@ ° — ‘ indicated in all regions and in-|a director of the Commercial Sol- 
5 aa aad General Thieves Visit Gutting _ {eluded the following increases in|vents Corp., Freeport Sulphur Co. 
pt. 10-12 atta fete Boren fom. May 13:29— French International Trade TOPEKA, Kans.—The Gutting| number of cars involved: Manitoba, |and other firms, 
fn caeiiMiteemin Automatics trode Fair, Paris, France. Motor Car Co. has reported that /|315.9 percent; Saskatchewan, 277.8 = 2 
Assn., Schroeder hotel, Milwaukee. May 15-16— oe gp ler ergy + agg | thieves broke into its establishment | percent; British Columbia, 275.9 Harley Giles Savage 


and National 
conference, Biltmore hotel, Atlanta, Ga. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 


here at 500 Van Buren and rifled 
$637 from a safe. The thieves used 
the firm’s own acetylene torches 


DALLAS.—Harley Giles Savage, 72, pio- 
neer Dallas auto dealer, died at his home 
here May 13. Mr. Giles came here in 1908 
from Fort Worth where he had owned Fort 
Worth Auto Exchange. 


percent; Alberta, 
Maritimes, 206.9 percent; 
183.1 percent; Ontario, 


225.2 percent; 
Quebec, 
181.4 per- 


Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, N. D. 
Oct. 810—Automobile Dealers Assn. of 


Alabama, Inc., Biloxi, Miss. 


oe a ee yr nmerneaprrmeen 8 


eee 





Oct, 8-10—Texas Automotive Dealers Assn., 
Texas hotel, Fort Worth. 


May 22-24— 1950 National Convention of 
Sales Executives, Detroit. 


to open the vault door. 





cent. 


He then set u 
Ford dealership here. "* 
* * * 


Oct. 13-14— Tri-State Convention (Del. M : ; 
38 ay 29-June 9— Canadian International 
iy Pa.) Haddon Hall hotel, Atlantic Trade Fair. Toronto. ~aadan z ~ownat 
._N. J. : isk ai ‘ ; at 
Oct. 15-17—Tennessee Automotive Assn., Mey 3% Mile Race, Indianapolis Pownall, G5. feeuer as ee. 


Memphis. 
Oct. 17-18— Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 
Oct. 23-24—Ohio Auto Dealers Assn. meet 
ing, Neil House, Columbus 


Speedway, Indianapolis, Ind. 

May 3l-June 2—Advertising Federation of 
America, national convention, Detroit. 
June 26-30—American Society for Testing 
Materials, 53rd annual meeting, Chal- 

fonte-Haddon Hall, Atlantic City, 
June 29-July | — Automotive Trade Assn. 
Managers convention, Colorado Springs, 


and one-time American Legion commander, 
died in his burning home May 9. 
* * * 


Charles Schmidt 
CINCINNATI, O.—Charles Schmidt, 59. 
used-car dealer, died of a heart attack at 
his home here. At one time he was with 


Nov. 8-12 — National Used Car Dealers Cc G y 
1 olo. ailbert Avenue Pontiac Co. 
rasa. convention, Baker hotel, Dallas, Aug. wie eet U. S. International Trade ° * % 
. Fair, Chicago. Lawrence T. Kell 
Dec. 1-2 — Mont t o mee 
ic. 1-2 ontana Auto Dealers Assn. Oct. 5-15—Auto Show, Paris, France. COLUMBUS, O.—Lawrence T. Nesta. 58, 


Rainbow hotel, Great Falls, Mont. 
Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami 
* * * 


Dealer Auto Shows 


Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 
cago 

* * . 


Engineering 


owner of Kelley Buick Co. at High St. and 
N. Broadway since 1936, died in University 
hospital May 13 from injuries received in 
an automobile accident. Mr. Kelley was a 
member of the Columbus Automobile Deal- 
ers Assn 

* * 


Jan. 27-Feb. 3, 1951 — Milwaukee County June 49—Society of Automotive Engineers 2 
Auto Dealers Assn., Milwaukee. summer meeting, French Lick, Ind, Leland W. Scott 
Mar. 10-18, 1951 —Seattie Auto Dealers June 19-23—American Society of Mechani- NIAGARA FALLS, N. Y.—-Leland W 
Assn., Field Artillery armory, Seattle cal Engineers, Hotel Statler, St. Louis. Scott, 37, a co-owner of Echo Hill Motor 
Wash, June 26- American Society for Testing Co., died suddenly at his home here May 7 
* * 


. * * 


Materials 53rd annual meeting (Exhibit 











+ 
Joe A. Wilson 


of testing apparatus and equipment), e 
Aftermarket Shows Atlantic City. _ : a TRYON, N. C.—Joe A. Wilson, 54, co- 
May 29-June 9—Third Canadian interne Aug. work pomety, of Automotive En- a * owner of Pierce-Wilson Motor Co. (Ford) 
7 Trade Fair, Toronto oe eee ¥ ang meeting, “<< and president of the Tryon chamber of 
were . ' i r otel, Los ngeles, : oe commerce, di 
June 22-25—National Truck, Trailer and Oct. 16-18 — Society of Automotive En- a ; te, home here May 3 — ee a 
pavinenent oe a Pacific auditorium, ineers transportation meeting, Hotel , - . : * * * 
a Son ot. Servi ' ss tatler, New York. . i ee 7 ‘Se arr ~ Howard J. Ryan 
oe a eoee p> Png ndustries Nov 9-lo — Society of Automotive En- P SYRACUSE, N. Y 2 oe J. Ryan 
.¢ t gineers fuels and lubricants meeting, DISCUSSING POWERGLIDE OUTPUT—W. J. Scott, general manufacturing manager of | seni ae F B Meyan'h nam Tan 
Mar, 21-24, 1951—Pacific Automotive show, Mayo hotel, Tulsa, Okla. ; Chevrolet; T. H. Keating, general manager, and R. L. Dustman, Cleveland plant rons all Seal Mate demas ie pe 
Civic Auditorium, Seattle, Wash. _ Nov. 26-Dec, |— American Society of | talk over a layout eae necessitated by doubling the Powerglide rate. Keating reported| Cortland and Norwich, died May 12 in 
Agr. oe — =e Automotive Mechanical Engineers, Hotel Statier, production of the new Chevrolet automatic transmission had reached approximately 70,000} Memorial hospital after a long Sonn He 
ow, jahoma City. New York. was mayor of Cazenovia at the time of 





units by ane leey, He said the increased schedules which the company hopes to achieve 
jo 


by October or 


vember would boost daily output to around 2,000 units. 


his death. 
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¢ where 


Engines are top topics along Automobile Row these days. So what 
better place to purr about GM power than in our Key Campaign? 


For millions of car-buyers and prospects read these ads every month. 


And the one shown below — running usually as a full-color 
spread in top magazines—tells them about GM leadership in power 
plants from ’way back. 


It shows how GM high-compression engines get the most 
out of today’s fuels —and demonstrates that GM power is still 


one more plus in GM value. 


You'll be seeing folks who read these ads. That is, 
if you handle GM cars. 



























ing. Clock bl; 
time water 


To lift automotive power to new levels, research had to 
explore, molecule by molecule, the deepest! secrets of fuels, 
os well os metals and finished engines. 







Te watch for economy in the new engines, along with their 
stepped-up power, cars ore run constantly at the GM Proving 
Ground with gasoline consumption meosured by the ounce. 
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Key to purring power 


You'll find one of the big news 
stories for 1950 motoring right in 
General Motors engines. 

With high-compression perform- 
ance, these power plants are designed 
to get the utmost out of today’s fuels. 

And this demonstrates the dra- 
matic results that can come from 
constant striving to make things 
better. For it all grew out of a pur- 
poseful search in research, engineer- 


porns 








Your hey to 
Greater Veluwe 


“MORE AND SETTER THINGS FOR MORE PEOPLE” 


ENERAL 


ing and production — a search for 
more efficient automotive power. 

The end-results of this work are 
more and more horsepower per 
pound of engine — more and more 
mileage per gallon of gasoline—and 
smoother, longer-lasting engines. 

In short, you get power that adds 
a plus to GM value. Any dealer in 
GM cars can show you how and 
why. 


To help make high-compression engines thot 
deliver smooth-running power, sensitive eyes, eors 
and instruments study them in action, probing alwoys 
for focts thot lead to better performance. 


Motors 


CHEVROLET - PONTIAC + OLDSMOBILE + BUICK - CADILLAC - BODY BY FISHER - GMC TRUCK & 


Heor HENRY J. TAYLOR on the oir every Monday evening over the ABC Network, coast fo coast. 
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}is deposited by electroplating on a 
FOB FACTORY | mandrel or matrix which can finally 
|be removed so that a self- -support- 


| ing shell or formed article is pro- 
| economic advantage in the case 
necessarily those of Automotive News.) with annealing between each 


Keen Interest Shown "iain can compete fa- 
of irregular patterns which ordi- 
By A. H. Allen step. 
f 





| 
vorably with a simple drawing 
I | t ] ti | operation, but has the further 
n E ectr op a In? | 
' narily would require a series of 
(The opinions expressed herein are those of Columnist Allen and are not drawing or extruding operations, 
TINHEY’RE doi ' ‘ . , ‘ | Nickel has excellent mechanical 
I oing some interesting and tricky things with |anq corrosion-resistant properties 


the electrodeposition of metals these days, and automo-|in this application and if an outer 
tive engineers are showing more than mild interest, seeing |high-luster finish is desired, the 
surface can be _ chrome-plated 


in the accomplishments, many of which are still in the ex-| -eagity 
perimental stage, intriguing possibilities for the future in| + 


THIRTY YEARS IN BUSINESS—Eari and Arthur Schantz, left fo right, receive a plaque! guch things as handles, hard- ®———— | Complex and Simple 
heard of it. An- 





a * 


as oe _- = re ae N.Y, completes its third decade. Making the 
resentation on be 1M i 
Bist Moneger Herbert Moppr looks «. egional Manager E. J. Cremins, of Buffalo, while inter and the like. an shecent ae oe Recta a, ay 
ie ~ ake for exampl % : plating onto a hardened alloy 
¢ ple an elec-| stunt is the pro steel mandrel to which a parting 


. H. Holz, president of Blue Mound | ‘tric razor case of a plastic material} duction of intri- 
Milwaukee Dealers Deny Oil Co with a heavy deposit of nickel]/cate thin-wall 
. which offers the attractive appear-| shapes, such as 


Gas-Price Fixing Tal 
” & ta k Holz testified at a hearing before | ance of a polished white metal with| fountain pen caps 


MILWAUKEE. —- There was talk|Court Commissioner William | light weight and economy. An .005-| and small-diame- 
about a contemplated summer pic- Quirk following charges that inch nickel plate is put on the/ter tubing, with 
nic, but no conversation concern- | “price-fixing” was a prime subject plastic housing at moderate cost,;accuracy and 
in mactine prices at tlat th ticul providing lighter weight in com-/| economy by eiec- be melted out at, say 280 degrees 

& & sae =. Coe e particular meeting. Holz/parison with a metal die casting.|troforming, a Fah hei sae h g hel 
meeting of the Milwaukee Oil/said that besides the picnic, fuel| The technique of plating on plastic! process in which A. H, Allen “ renheit, leaving the nickel | 
Men’s Club, according to _Joseph | ofl “problems” were talked about. is brand new, and more will be | a comparatively thick layer of eet yn yr ' . 

- e oy, of course, can be 


medium is applied to allow easy 
separation of the deposited nickel 
shell. In more complex designs 
where undercuts are involved that 
would prevent withdrawing the 
mandrel, a low melting point non- 
ferrous alloy is used, and it can 





recovered after melting and re- 
used. With fusible mandrels, the i 
| need for brazing, soldering or 
| Other operations to join several 
sections is eliminated. 
Advantages of  electroforming 
with hard steel mandrels are that | 
jclose tolerances are possible, with 
fine interior finishes not easy to 
obtain mechanically; and the eco- 
nomical realization of intricate de- 
signs from tools which are perma- ' 
nent. 
Electroforming of nickel injec- i 
d di - Preer nee a -. = 
| Pr uction is another idea whic i 
on every use car you recon ition |offers advantages over conventional 
| methods such as hobbing. 


* * * 


'Two-Way Telephones 
LARGE middle western screw 
machine plant has greatly ex- 
| pedited its materials handling 
| problem by installation of two-way 
telephone communication systems 
between fixed stations in superin- 


tendents’ offices and overhead crane 
operators, as well as between crane 
operators themselves. 
Special types of frequency mod- 
ulated carrier current systems 
s # Me are used on the crane installa- 
tions, using the trolley wires 
power to the 
















which supply 
cranes. 

The arrangement has eliminated 
the need for messengers and has 
prevented the shutdown of ma- 
chines because of no stock. 

* * * 


Scrap Goes Up 

a eawas prices are here again 
in the iron and steel scrap 

|market. Conversion ingot con- 

tracts, in which a number of auto 

companies are participating, are 


partly responsible, but basically it’s 


iF ( an aya i ue ad i just that steel mills generally need 
more scrap than industrial plants 

are generating. And it is not going 

into inventory, according to scrap 


and Main mm (a) broker 
uying prices on bundled scrap 


of first quality in the Detroit area 
have jumped from around $24 a 
ton in January to better than $34 
a ton currently. 

| This squeeze on_ steelmaking 
|costs has been partly offset by in- 
|creasing the proportion of pig iron 
jin open-hearth charges, but a 40 
}percent increase in a basic raw 
|material is a little rough to absorb 











Labor-Employer Parley 


Car factory reconditioning recommendations in- place. And the Dexter line is broad—covers prac- 2 iat 
clude a thorough safety check of every used car you tically every make and model you're apt to take in. | On Legislation Urged 
handle. And that means. . . check the springs. Remember the name: Dexter Leaf Springs, quickly amunan aa eames 
Ca wa. eee ree 
which you can’t replace from your own stocks. Better FREE! Write for your copy of “Spring on ‘Niven pea Californin ae 
get to know your Dexter Spring Jobber! Facts"—an eight-page informative | address before 1,000 oil men and 
Dexter Leaf Springs and main leaves are finest booklet including important tips on | = — = ee 
| Rep. Nixon, who is a member 


of the House Labor committee 
and a candidate for the U, S. 
Senate, spoke before a dinner 
A Product of LIGGETT SPR Seu aka inline ot aor. 

strict o sion of pro- 

roduct o ING & AXLE COMPANY. MONONGAHELA, PA. eatiaen os ie Aaueiene oe. 


leum Institute. 


quality—matching or surpassing the parts they re- spring service. 
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\ he Diesel for Road Transport work. 
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The symbol of A.E.C. is familiar 

ming | from Norway to New Zealand 
oan ..- South America to Singapore! 
y to It is the sign of reliable, econom- 
i. ical power that is activating land 
rma- | and marine transport and turn- 




















A.£.C. 11.3 litre 6-cylinder hori- 
zontal Diesel for Transit type bus. 


ing wheels of industry all over 


njec- the globe. It is the herald that 


istics 
vhich 


tonal proclaims the identity of most 


| of the buses that carry 7% mil- 
lion Londoners daily. It is a sym- 
bol of world-wide service that is 
a ' available from A.E.C. agents and 
dling | depots in most countries in 
ao all continents. Above all, it 
erin- is the trade-mark and guar- 
cna antee of fine Diesels . 
there are no finer operating 


rane 

10d- , 
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der marine Diesels with an indi- 
vidual power rating of 100 B.H.P. 
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Durable Goods Lead Way... 





National Output Up 
$7 Billion in Quarter 


WASHINGTON. — Gross national 
production of goods and services in 
the first quarter of 1950 was $264 
billion, in terms of seasonally ad- 
justed annual rates, the Depart- 
ment of Commerce reported last 
week. This exceeded the corres- 
ponding figure for each quarter of 
last year, and represented an 
advance of about $7 billion from 
the fourth quarter, the report said. 

The increase, following a sta- 
bilization of output in the latter 
half of 1949, contrasted sharply 
with the declines a year ago. All 
major segments of private do- 
mestic demand for the nation’s 
output shared in the advance, 
while government buying and 

net foreign investment decreased 
moderately, the report said. 


Personal consumption expendi- 
tures, after a year of virtual sta- 
bility, rose appreciably in the first 
quarter. At a seasonally adjusted 


A TYPICAL REPORT: 


The right tubing for the job always means a savings. That is why 
it will pay you to consult the H & H representative nearest you. 
He knows tubing—he knows its applications. For example, if 
pressure is not a factor he may suggest that you replace seamless, 
or other, more expensive tubing with H & H Metalflo, a manu- 
factured tubing of equal servicibility. Changing to Metalflo could 
save you real money. This is only one reason why more and 
more people agree, “H & H means quality, service, and savings 


annual rate of $183 billion, they 
were $3 billion above the previous 
quarter, and by a lesser margin 
exceeded even the high rates re- 
corded in the closing months of 
1948. 

Underlying this rise in consumer 
demand were both an increase in 
the basic flow of personal income 


St. Louis Association 


Plans Recreation Day 


ST. LOUIS.—Joseph A, Schlecht, 
secretary and manager of the 
Greater St. Louis Automotive Assn., 
Inc., has completed a series of rec- 
reation days for members to be held 
at the Sunset country club starting 
in May and ending next September. 

The first “day” will be devoted 
to a golf tournament for which 
prizes will be awarded the winners. 
A dinner will wind up the activi- 
ties of the “first day.” 


in brass and copper tubing.” 


and a large refund of insurance 
premiums to veterans by the gov- 
ernment. The impact of the insur- 
ance dividends cannot be identified 
precisely, says the Commerce De- 
partment, but it is evident that 
through March only a fraction of 
the payments had entered the cur- 
rent spending stream, and that ad- 
ditional effects upon consumption 
expenditures remained to be felt 
later this year. 

Durable goods accounted for 
about three-fifths of the rise in 
consumer outlays, according to 
the report, with the largest gains 
appearing in furniture and house- 
hold equipment. The sharp rise in 
building activity since the spring 
of 1949 was credited with the 
gains made in these lines. Auto- 
mobiles also contributed mater- 
ially to the increase. 


Nondurables made a less favor- 
able showing, although most major 
classes of such goods registered 
increases. Food sales accounted for 
the largest portion of these gains. 
An exception to the generally fav- 
orable trend was noted clothing 
outlays, which declined moderately. 
Consumer expenditures for services, 
led by rising costs of housing and 
household operation, continued to 
advance. 











DESOTO DEALER PERSONNEL ATTEND CONFERENCE—The [8th dealer personnel confer- 
ence, held at the Chrysler Conference of Business ag we in Detroit, was attended 


for six weeks 
standing) Joseph Sullivan jr., 


recent! 
to right, 


y the following, sponsored by De 
Sullivan Motors, 


to-Plymouth dealers: (From left 


Inc., New London, Conn.; Jeff 


Durkota, Dittman Motors, Inc., Reading, Pa.; Donald A. Miller, Alexander Motors, Portland, 
Ore.; (seated, left to right): John McCrane, McCrane Auto Co., Inc., Hackensack, N. J.; 


Ed Koppy, Koppy Motors, Inc., St. Paul. 


nanced, but lost practically all in 
that venture, 

I believe every dealer should take 
a few hours off and go to the 
credit man who handles his paper, 
check through along with him, and 


: ere H & H TUBE AND MANUFACTURING COMPANY 


of, Mitelfo— 
“Cetag 7 => SS 


METALFLO - 


248 N. Forman Avenue ° 


LOCKSEAM - 


Detroit 17, Michigan ° 


i Cc AN 
( Cj ( )))) 
STZ 


COIL STRIP AND SEAMLESS TUBING 


Vinewood 2-3600 





+ TUBULAR PARTS 


Auto Dealer Forum 


(Continued from Page 4) 








see how many accounts they have 
that are on the border line. After 
a little study, he can certainly tell 
whether it is good sound business 
or just a lot of gambling. 

* * * 

S TO salesmen, there never was 

a time like the present when 
we need to get high-character sales- 
men, well trained, with good work- 
ing agreements, men who know 
that a gross profit is necessary to 
cover overhead and still have a rea- 
sonable profit left. I believe deal- 
ers should work very closely with 
them, so that if a salesman is do- 
ing a good job, with some kind of 
incentive plan, he profits by it. We 
all know that a salesman making 
money is easier to handle, and also 
will step out of his way in that 
case for the interest of his em- 
ployer. 

In the last few years service 
departments have been no prob- 
lem. This, of course, is changing 
and with more unemployment 
more small shops will be spring- 
ing up. Every dealer should 
check his own service depart- 
ment, equipment, mailing lists 
and see how his own customers 
are treated. It will be too late to 
check when the customers have 
found a new home for their 
service. 

We have gone through a period 
of a few years when things have 
been pretty easy. With the manu- 
facturers building six million cars 
a@ year, We are going to be on the 
pressure end very shortly. I believe 
that when a prospect drives up and 
wants to trade, the term “trade” 
should be forgotten or used in a 
different way both by the dealers 
and salesman. It is too misleading. 
That used car is actually pur- 
chased; his gross profit is tied up 
in that particular deal, until the car 
is sold and the deal completely 
washed up. Looking at it with a 
view of buying those used cars, the 
psychological effect will give the 
salesmen a much better understand- 
ing that there is value in that 
purchase and the dealer has to 
realize the profit somewhere along 
the line. 

+ o = 

AST, and in my opinion, one 

very important thing. There are 
a number of people on each dealer’s 
pay roll, themselves and their fam- 
ilies, directly dependent on the 
dealer’s success. Looking further 
than our selfishness for success we 
have a responsibility to our com- 
munity and that is to make a good 
profit for security for ourselves 
and our employes. 

With the number of people de- 
pending directly and indirectly 
upon the automobile business, 
our business is certainly a barom- 
eter of good or bad times. The 
importance of the automobile 
business is not realized very well 
by the public. It is our duty as 
dealers, whenever the opportu- 
nity arises, to explain to them 
how important, how many people 
are employed, and how great this 
industry really is. 

If we just use our heads and 
work along with our local and na- 
tional automobile associations, 
which have done so much for the 
automobile dealer in the past years, 
my opinion is that in working to- 
gether and really supporting our 
associations, they will do much 
more for us in the future and pay 
us big dividends for the little sup- 
port that we give them. 
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y William Ullman 


Washington Correspondent 


r coro association executives meeting here recently got 

an earful about the mistakes they make when presenting 
Members attending the spring 
meeting of the American Trade Assn. Executives got the 
tips from Donald A. Young, who said he was speaking from 
observation. He was for many ®&———_ : 


their views to Congress. 


years an Associated Press re- 
porter on Capitol Hill. 

Here are some of the things the 
executives learned about them- 
selves—things Young termed “high 
crimes” committed by business rep- 
resentatives before Congress: 


1. Failure to read the bill on 
which they’re testifying. “This can 
be very embarrassing,” Young 
pointed out. 


2. Unfamiliarity with reports sub- 
mitted to committees when they’re 
written by someone else. 





AUTOMOTIVE WASHINGTON 


Trade Groups Advised 
On Capitol Approach 
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5. Failure to apply in time for 
|presentation of testimony before a 
committee. 

6. Having a witness appear 
who doesn’t know all the an- 
swers, 

7. Failure 
rules. 

8. Failure to surround a witness 
with technicians from the organ- 
ization who can answer special- 
ized questions. 

9. Forgetting to “follow through” 
after testifying and also to fill in 
questions left unanswered because 


information was not at hand. 
* 





to follow committee 








$150,000, bringing the total cost 


* 
Plans Near Deadline Cadillac distributor for 
SSUMING that no decisive ac- ee pg for paint and body shops and 
ea arts. 
tion has been taken since this a — 
column was written, something will 
have to be done before midnight |#5 @8ents of Congress eee 
May 23 or reorganization plans 7, a be subject to presidentia 
rule. 


13 and 21 will be in effect on the 
morning of May 24. This will be accomplished by 
These plans have to do with} centralizing complete control of 
transportation, and unless they are| each agency in its chairman, who 
halted three government agencies— an by a aan nee 
is- s b 
the Interstate Commerce Commis words, the ICC, CAB and Mari- 


sion, the Civil] Aeronautics Board 
and the Maritime Commission—un- time will pass from the legislat- 
ive to the executive branch of 


der which all forms of transporta- 
the government, 


tion are regulated— will be re- 
moved from their present status} At the moment this was written, 


3. Missing testi- 
mony of previous 
witnesses. “This 
wastes Congress’ 
time,” Young said, 
“since it makes 
for lots of repeti- 
tious testimcny.” 

4. Not knowing 
why they in par- 
ticular were chos- 
en to represent an 
organization  be- 
fore Congress. 








4th Annual 
Analysis of 


NEW CAR 
SALES 


Now Ready for You! 


Another of the famous 
research studies of The 
Cleveland Press. Second 
Consumer Panel report 
published in March. 15th 
Annual Analysis of Ohio 
Liquor Sales published 
last month. Watch for 
future Press research 
reports. 





Wherever you go in Cleveland—in the affluent “heights,” the industrial 
“flats,” or the prosperous skilled-labor residential areas—you will find 
the same constant loyalty and deep affection of the people for The Press. 
They may be doing today’s living or tomorrow's planning. They may be 
admiring the lines of a new car or studying its mechanical advantages. 
They may be discussing last night's theatre or yesterday's ball game. 
But one thing is certain—7 out of 10 are united in loyalty to 
The Cleveland Press—the people’s newspaper. 


In America’s 4th New Car Market 


You will also find Clevelanders well united on the value of the automobile 
in their daily lives. The 60,402 new cars bought by Clevelanders in 1949 
amounted to more than the purchases of any of 22 entire states. Alert 
advertisers recognize both the automotive strength of Cleveland and 
the power of The Cleveland Press. That is why The Press ranked 
sixth in the nation in automotive advertising in 1949. 





WARREN-CADILLAC TO EXPAND AGAIN—To its present one-floor structure, which was 
completed last January, the Minneapolis dealership is adding a second 
square feet and a third floor of 3,125 square feet. Cost of the expansion has been set at 
of the establishment to about f 
96 counties in Minnesota, Wisconsin and South Dakota. The second 









floor of 30,000 


$750,000. The firm is a 


new-car preparation. The third floor will house 


the possibility of rounding up 49 
Senators to vote against the Pres- 
ident’s plans appeared unlikely. But, 
meanwhile, all transportation inter- 
ests concerned had temporarily for- 
saken their individual battles with 
each other to join hands to get 


those 49 senators on the floor 
* . * 


Tax Limit Asked 


IMITATION of the federal gov- 

ernment’s power to tax to 15 
percent of the national income was 
urged at a recent meeting here by 
Rep. Ralph Gwinn, New York Re- 
publican. 

Americans have lost much of 
their individual liberty “by the 
taxation and management poli- 
cies of the federal government,” 
| he declared. 

“With 25 cents out of every dol- 
|lar now being taken by the federal 
|tax collector,” Gwinn said, “the 
nation has suffered a moral col- 
lapse and utter political corrup- 
tion.” 

| Contending that “consumers final- 
ly pay all taxes,” Gwinn asserted 
it is an “idle jest to believe that 
you can tax the rich to give to the 
poor.” 


The taxing policy of the nation 
is not only thwarting private enter- 
prise and expansion but is crippling 
municipalities by making it diffi- 
cult for them to raise additional 
taxes because of the heavy burden 
of taxes imposed by the federal 
government, he asserted. 

Labeling the federal-aid pro- 
grams for highways, soil conserva- 
tion, education and like services 
“utter frauds,” Gwinn said that for 
every dollar we pay into the fed- 
|eral treasury, cities and states get 
|back less than 25 cents. 

He assailed public housing and 
| rent controls. He declared that 
| “tenants and home owners with 
incomes no larger than the ma- 
| jority of tenants admitted to pub- 
| 





es are forced to foot the 


| “The federal government refuses 
|to pay taxes as other property 
owners must. It then competes for 
tenants with these same property 
owners.” 





* + 


For Small Business 


OF THE five major measures 

proposed by President Truman 
|to overcome the financial handi- 
| Caps of small business, three appear 
|to be meeting with favor. These 
jare the recommendations: 


| 1. Federal insurance of commer- 
cial bank loans up to $25,000 pat- 
|terned after FHA-insured loans for 
home improvements. 

2. Establishment of national in- 
| vestment companies to provide 
|equity capital and long-term loans 
|for small business. 

3. A plan for setting up a clear- 
ing house in the Department of 
{Commerce to collect and supply 
| scientific, engineering and manag- 
| erial information to small concerns 
|that cannot afford to employ ex- 
|pensive research staffs of their 
own. 


The first, authorities say, would 
enable private commercial banks 
| to grant loans to small businesses 
| for working capital purposes that 
they would not dare to under- 
| take in the absence of such pro- 
tection, thereby reducing the 
pee for direct government 
oans, 


The second proposal is designed 
to meet a different kind of need— 
the provision of equity capital and 
long-term loans for small business 
—important and necessary, but too 
risky for the average bank to un- 
dertake. The third is self-explan- 
atory. 


Tye a 


SSS ae RG a 
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2 workmanship and quality parts. They do expect the replacement 
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your customers faster, better, more efficiently. Take ad- 
vantage of your local Chevrolet dealer's service experi- 
ence . . . draw on his balanced stock of parts. 


ans 


—_ parts used in their cars to give the utmost in efficiency and in long 
sap. lasting service. The use of genuine Chevrolet parts—parts you Sen 
Seal know are designed and manufactured to meet exacting specifi- 
‘— - cations—is one of the surest ways to assure 
ation your customers satisfaction. The high stanc- 
nter- 
“ute | ards set for the manufacture of genuine Chev- Your Local 
ies rolet parts are a firm foundation for your 
deral 
| service busines CHEVROLET DEALER 
pro- | 
erva- 
—_ @ | 
t for 
= is ready to serve you 
3 ge 
and 
that 
vith 
ma- 
yub- 
the 
fuses 
erty 
3 for 
erty 
man Your Chevrolet dealer recognizes the important part in- 
indi- 
pear dependent servicemen play in keeping Chevrolet cars 
ay and trucks operating efficiently. He stands ready, willing 
ei and able to cooperate and help you with any service 
in- i problems you may have. He can and will help you serve 
vide 
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Camissa, representing the Italian 
drivers, complained loudly that 
stock cars could not go so fast 
without special motors. But the 
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Mexican Race Highlig 












eSB ed Americans Prove to Be Good Road Racers; ee we Soomewatestions end 
° . ublic orks, which chec 
a; tele A) Love, Death Ride with Sportsmen equipment in the race, said the 
, ui same type motors used on Main 
begs. By Douglas Grahame Mexican government - sponsored | c¢ ij 
em Staff Correspondent 2,178-mile border to border road oo en on 


MEXICO CITY.—American driv-| race, from Ciudad Juarez, oppo- ioe is cae aan 
ers are tops on the bricks at In-| Site El Paso, Tex., to Ocotal on to give their gasoline higher eo- 
dianapolis and the dirt ovals of the Guatemalan boundary. tane power, but this charge was 
scores of fairgrounds across the Four U. S.-built stock cars, driven| gigg dismissed. 

country but get them in a road|by Americans, took top honors on 8) winner of the $17,381 first prize 


CUSTOMERS’ PARKING LOT COVERS 3,500 SQUARE FEET—Above is the modernized | rac d the Europeans will really |track that crossed deserts, moun- 
showroom and service station of The Bergen Motors (Dodge-Plymouth), Bergenfield, N. J. + ay we line i taee y tains and washed-out terrain, at | “95 Herschell McGriff of Portland, 
An addition of 3,000 square feet has been added to the service station. Peter S. Lo Buono : ds the Buro fused ¢ Ore. Driving a 1950 Oldsmobile, Mc- 
This oft-repeated bromide took | *Pecds the peans refused ‘0/ Griff, aided by Roy Elliot, finished 


is president, and Hugh G. Surgenor, vice-president and sales manager. bell ibi 
almost as bad a beating as Euro- | %¢lleve possible. in 27 hours, 34 inut 

William Uliman, Washingt dent, keeps AUTOMOTIVE NEWS read 8, minutes and 25 

to date on political and qoonsunte trends fa the nation’s capital every week, ge pean drivers did in the recent Bonetto Felice and Dr. Atilio| seconds. 


In second place, three minutes 
slower, were Thomas A. Deal and 
Sam Cressap of El Paso, Tex. Their 
1950 Cadillac won $11,570 for them. 
Deal made a formal claim for the 
grand prize, claiming that the time 
he spent aiding a distressed car 
caused him to finish behind the 
winner. 

Pat Connor and Robert Green, 
Corsicana, Tex., driving a new 
Nash, picked up $5,785 show 


is 
in odlays New Sigle Classic...” 
PLEXIGLAS ee ee ee 


; First across the finish line was 
: Jean Trevaux of Paris—three-time 

60 parts molded of PLEXIGLAS v , winner of the Monte Carlo Grand 

More than Chrysler a Prix—in a 1950 Delahaye. But his 
; overall time was 51 minutes behind 


McGriff’s. He finally ended up in 
13th place. 


Top European driver was the 
Italian, Felice, who finished fifth 
in a new Alpha Romeo, 27 minutes 
behind the winner. 


Although they dropped out at 
the halfway point, Mexico City, the 
popular heros of the race were Wil- 
liam Sterling and C. R. Royal of 
El Paso. They averaged over 100 
miles an hour in the first lap of 
the race from Ciudad Juarez to 
Chihuahua City, covering 230 miles 
in two hours, 19 minutes and 12 
seconds. 


On the next lap they lost 382 
minutes helping the crew of a 
car that cracked up and then 

ruined their Cadillac brakes while 
speeding on a mountain curve. 

They escaped unhurt but Enrique 
- ie, Hachmeister, a Guatemalan, was 
Naa, mes. not so lucky. Blinded by his coun- 
OAL Lb YTS F a _— try’s flag, which he was flying, he 

ined , i a swerved off the road and was 
. Tey killed. 

Two spectators were killed when 
another racer crashed into a cheer- 
ing crowd. Three other drivers and 
five spectators were injured in 
other accidents. 

The race also had plenty of petti- 
coat interest but apparently no 
petticoat influence. There were six 
women drivers—but only three fin- 
: . . So . ished. 

Pictures can’t begin to do justice. to the sparkling Jacqueline Evans, an English 
beauty of these parts molded of PLexicias V molding actress-sportswoman and wife of 
powder. They are only 7 of the more than 60 a Mexican bullfighter, finished 
similar parts being molded by the Bay Manufacturing 48th in a 1947 Chrysler, She drove 


Fi: : di the entire distance by herself in 
Division of the Electric Auto-Lite Company for ate enk &) ttuntee, 


four divisions of the Chrysler Corporation. Rn Mcaion aut finite Aas. 


i ExIGLAS V, Chrysl ineers vedo of San Francisco finished 52nd 
” See ey prenpirn 4 in a 1940 Buick. Marie E. Boone 


recognized the brilliant color and clarity of this a? Sew Yook chased Gziving with 
acrylic plastic. Other PLEXIGLAS properties were her husband in a 1989 Buick, but 
seen as important, too—high heat resistance, they did not finish because of a 
dimensional stability, all-weather durability, for blowout. 

example. On today’s Chrysler-built cars functional Only 59 of the 131 starting cars 


: : i finished the race that proved Amer- 
and decorative parts molded of this gem-like iT tiatibices Ges tet a0 qved 


outdoor plastic include tail light lenses, instrument on the road as they are on a track. 
dials and panels, clock and radio dials, rear reflector Reise ttaicanciintaannadictanicee 


nameplates, steering wheel and front-end medallions. Plans Announced 
Full details of P’ V for th 
ull details of PLexicias V are yours for the For 27th Parl 


asking. Simply write our home office or our Detroit 


representatives:—W. E. Biggers and R. C. Oglesby, 
728 Fisher Building, Detroit 2, Mich. Telephone: Of N. Y. Dealers 
ALBANY.—Plans for the 27th 


Trinity 5-5200. annual convention of the New York 
Prexictas is a trade-mark, Reg. U.S. Pat. Off. and in principal foreign countries, State Automobile Dealers, to be 
held July 15-18 at Saratoga Springs, 
ie were announced last week by A. 
CHEMICALS ie FOR INDUSTRY Bigsbee, convention chairman. 
Bigsbee said the parley would 
feature discussions by leading fig- 
ures in the automotive industry on 


ROHM £& HAAS prgiema being faced by" dealer 
ay. 


Various entertainment features 


co MPANY have been planned for the dele- 
gates. Bigsbee listed in particular 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. a visit to the Saratoga raceway, 


R rations in principal forcig as and a luncheon and boat excursion 
8 for ladies. 


The annual banquet will be held 
the night of July 18, Bigsbee said. 
This will feature the presentation 
of newly elected officers, he added. 
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Eprror’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 


he built 


industry for the car 
words he 


(1916-1931) and the 
wrote about it. 


a in the memory of a boy 
who spent 26 happy years visit- 
ing, sometimes twice a year, every 
city on the North American con- 
tinent, from Mazatlan, Mexico, to 
Joe Batt’s Arm, Newfoundland; 
from Prince Rupert, B. C., to Key 
West; from Winnipeg to New Or- 
leans; from Havana to Monterey, 
are the delightful recollections of 
men who had so much on the ball 
the manufacturers, distributors, 
dealers, salesmen, engineers and 
service men with whom he worked 
and knew so well, in the greatest 
business in the world. | 
On a pitch black night in 1908, 
in a sink hole on the old inside 
trail between Los Angeles and | 

Santa Barbara, with a Cadillac 
and a Rambler, nose to nose, and | 
no room to pass, I first met Don | 

Lee, the first of the big distribu- 
ting tycoons of California. 

W. K. Cowan, Rambler dealer, | 
who with Don Lee and Ralph Ham- 
lin, of the Franklin, was among the | 
pioneer dealers of the West, was} 
trying to break the record for the} 
90-mile Los Angeles-Santa Barbara | 
run. 

At the last blacksmith shop we} 
passed in Ventura, Cowan asked | 
about the road ahead. 

“Oh,” he was told, “might be a 
bit damp under the trees.” 

* > * 


Hit Mud Hole 


T ABOUT 2 a.m. we hit a mud 

hole and stuck, just as two 
wandering spots of yellow Presto- 
lite came roaring, with an open 
cut-out, down the hill into the in- 
tervale, 

It was Don Lee, with his Cadil- 
lac, trying for the record from the 
other way. Shaking hands, Don 
Lee said: 

“Jordan, your advertising says 
the Rambler is as light as an 
angels breath.” 

So, we skidded the Model 34 
around the Cadillac on a couple of 
poles and were under way before 
sunrise. Just as we stopped at the 
first prosperous looking ranch 
house to wangle breakfast, the 
drive shaft on the Rambler dropped 
to the ground. 

* 








Just Testing 


COwAan crawled under while I 
4 explained to the mechanically- 
minded rancher that we were mere- 
ly testing out a new axle for the 
factory ... seeing how it would 
take the grief ... in fact doing 
our best to find out how much it 
could take before it fell apart. 
Research, you know, always 
aiming at the ultimate ideal. Be- 
fore breakfast was over I had an 
order from that rancher for a 

Rambler, and a $500 deposit, the 
first automobile I ever personally 
sold, 

The buyer was happy because he 
had bought a car from one of “the 
big factory officials” .. . (age 26).| 

* * * 


Owen Chuckles 
AYMOND M. OWEN, the first 
man to put on a real sales and 
advertising campaign in the city of 
New York (for the original Olds), 
the same who controlled the na- 
tional sales of Reo cars on a dis- 
tributor’s contract, and the same 
who with Albert D, Lasker and 
Roy Rainey as partners, made a 
million dollars on Hudson distribu- 
tion in the New York territory, was 
my companion on my first trip to 
Hurope. 
He was aiming to sell his Owen- 
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Magnetic idea to the builders of 
| the Sunbeam car, 

Even now I catch myself chuc- 
kling over Ray’s humorous an- 
tics, all contrived to make me 
laugh. If a good looking some- 
body walked into the dining room 
of the Savoy in London, Ray 
would suddenly pull out his “ker- 
chief” and pull off a resounding 
sneeze which sounded so much 
like “W-H-H-O-O I-S-S-S ... 

| SH-E-EEEE?” that even the 
prim British headwaiters were 
convulsed. 

We had been disembarked from 
the Adriatic at about 3 a.m. to be 
landed from a lighter in Plymouth 
harbor, About 400 dour and yawn- 
ing Britishers had been standing 
in line for hours on the main deck, 
waiting for this and that and the 
custom’s men, At the moment of 
lowest ebb, Ray came tearing up, 
waving a bath towel and yelling 
... “Hey ...Ned... Where the 
hell is the Duke of Sutherland? 
He forgot something.” 

* * * 


Some Chicken 

Qe to Ray and the writ- 
er, the Dutchess of Sutherland 

had been leaning over the rail, be- 

fore the ship left New York, non- 


Ford Police Cars Souped-Up 


NEW YORK.—Reckless teen-agers in “souped-up” jalopies or high- 
powered family cars are in for a big surprise if they violate speed 
laws and think they can out-distance police patrol cars. 

What may appear to be an average looking, stock model police 
patrol unit may roar into action with astounding pickup and the 
chase may be over before it begins, according to David J. Long, 
eastern fleet sales manager for Ford. 

Long announced that for some time now his company has been 


equipping law enforcement units 


power, acceleration and top speed, 


with cruise and patrol cars which 


have special 110-horsepower “highway patrol engines” for extra 


The 1950 Ford police unit is available in two-door as well as four- 


door body styles. 


chalantly puffing a Dimitrino, in a 
jeweled holder about six inches 
long. We were discussing the dock 
strike which was holding up the 
sailing when one of our engineers 
who had explored the whole ship 
like a ferret, rushed up breathlessly 
and cried: 

“Whadda you know? The Duke 
and the Dutchess of Sutherland are 
on board.” 

“The hell yuh say,” remarked 
Ray, “What kind of a lookin’ chick- 
en is she?” 

The Dutchess couldn’t hold in. 
She choked with laughter and dis- 











appeared like a bat out of hell. 
When we entered the dining room 
that night, there was the Dutchess 
and her party at the next table. 
For the next 12 days of the cross- 
ing, I often caught her grinning 
in Ray’s direction when he wasn’t 
looking and she wasn’t chatting 
with her constant companion, Lord 
Mountbatten, later leader of the 
Commandos and Viceroy of India. 
The Duke usually strolled in late. 
* + + 


Beecroft Is Sponsor 
HEN we were in England, that 


fine gentleman, the late David 


1S 


Beecroft, editor of the Class Jour- 
nal publications, was our social 
sponsor, being a Canadian boy who 
had entree everywhere in England. 

Dave was invited to bring us up 
to the Siddeley estate, near Cov- 
entry, where the Siddeley automo- 
bile plant was located. Dave had 
told Ray of the ancient ruins on 
the hill opposite the Siddeley home 
and Ray had warned our engineer 
against mentioning the disastrous 
fire which Ray told him had de- 
stroyed the aristocratic garage and 
stable, 

As our car pulled into the drive- 
way, our engineer, pointing to the 
historic pile on the hill, said to our 
host: 

“Mr. Siddeley, how did your ga- 
rage catch fire?” 

“My word, my boy 
Kenilworth yeh know.” 

Sometimes we had trouble find- 
ing our engineer because it was so 
cold in December in the London 
hotels that he spent a lot of time 
taking a hot bath ... or if we 
were entirely at a loss we might 
find him peeking through the iron 
fence out at Windsor Castle, try- 
ing to get a glimpse of the king. 
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..- ALUMINUM CASTINGS BY ALCOA 





bill all the way. 


Outstanding success of the new Ultramatic Drive confirms Packard engi- 
neers’ choice of Alcoa Aluminum Castings for vital torque converter parts. 
Their designs called for light weight, high strength, fast heat transfer, 
machinability. Plus uniform, intricate contours. Alcoa Castings fill the 


Whether your problem is torque converters or brake parts, pistons or 
cylinder heads, a talk with our engineers may save you both time and 
money. Call your nearby Alcoa Sales Office. Or write ALUMINUM COMPANY 
OF AMERICA, 1842E Gulf Building, Pittsburgh 19, Pennsylvania. 
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t America’s No.{ television 


First in programs 


MOST OF THE ‘TOP TWENTY’ 


PO a a ee ee ee ee ee 11 
Pee ee eae 5 
ee 3 
4th Network ............ 1 


HIGHEST AVERAGE RATING 


Dk 6a we 6% oe eo 8% 26.8 
2nd Network .......... 20.9 
3rd Network ......... . 19.3 
4th Network ......... .. 149 


TV Network Hooperatings, January-February, 1950 


First in audience 


NBC advertisers attract by far the biggest audi- 
ence in television—25, 000,000 different viewers a 
week, in 60 of America’s most important markets. 


First in program coverage 


Due to its pioneering in the field of television, 
NBC is now able to deliver the greatest number 
of major markets for national advertisers. In 
actual performance, NBC sponsored programs 
are being viewed on the average in 50% more 





me 


Vv WwW WY @® 


CO Gl ok! 





=< 





_AUTOMOTIVE NEWS, MAY 22, 1950 





markets than the programs of the second network, 
as these figures show— 


AVERAGE STATIONS PER PROGRAM 





Rorabaugh, February, 1950 


First choice of advertisers 


PERCENTAGE OF TOTAL NETWORK BILLINGS 


. 52% 


- oo 
P.1.B., January-February, 1950 * Estimated 


First in creative programming 


To build other new top-rated programs—and the 
show you will need to power your TV selling drive 
—NBC has assembled some of the most talented 
producers, directors and technicians in show busi- 
ness...a staff that for versatile showmanship has no 
equal in television. Their programming skill is still 
another assurance that the advertiser who chooses 
NBC is getting America’s No.1 Television Network. 


Network in every way: 





TELEVISION 


A service of Radio Corporation of America 
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Current Prices on New Automobiles 


, $1,741; stat. wag., $1,994 Fleetline Spe-|sed., $1,497.50; bus. cpe., $1,419. Custom 
SE es ame a oe Sai 4-dr. sed., $1,450; sed. cpe., $1,403. | Deluxe Six-——4-dr. sed., $1,558; 2-dr. sed., 
factories, They include federal excise | Fleetline Deluxe —4-dr. sed., $1,529; sed. $1,511; club cpe., $1,511; stat. wag., §$2,- 
taxes and factory handling charges, and | cpe., $1,482. (Powerglide optional on De- 027.50. Custom Deluxe Eight 4-dr. sed., 
dealer delivery and handling charges. | |uxe models at $158.50.) | $1,637; 2-dr. sed., $1,589 50; club cpe., 
They do NOT include transportation CHRYSLER Royal 4-dr. sed., $2,- | $1,595; conv., $1,948; stat. wag., $2,106.50. 


charges, state or local sales taxes OF | 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., FORD OF BRITAIN—4-dr. sed. (Prefect, 
optional equipment. | $2,133.75; stat. wag., $3,183.75. Windsor | cloth), $1,040; 4-dr. sed. (Prefect, leather), 
AUSTIN—A40—4-dr. sed. (Devon), $1,- | —4-dr. sed., $2,348.50; 8-pass. 4-dr. sed., $1,077; 2-dr. sed (Anglia), $947 (Deliv- 

480; stat. wag. (Countryman), $1,520. | $3,069.75; club cpe., $2,327.50; conv., $2,-| ered in New York.) 

A90--conv, (Atlantic), $2,345 (with auto-|761; lim., $3,196. Saratoga—4-dr. sed., FRAZER—4-dr. sed., $2,359; Vagabond, 

matic top, $2,525); sports sed. (hardtop), | $2,667.25; club cpe., $2,641. New Yorker $2,399. (Hydra-Matic optional on all mod- 

$2,750. «Delivered in New York.) 4-dr. sed., $2,773; club cpe., $2,756.75; | elg at $158.50.) 


, _|conv., $3,263. Town & Country—-Newport, . : 2 - 
SUICE pore Caanaxe, $1,063); 4dr, | $4,087.15. Crown Importal—4-dr. sod., $5,-| MARIAM MINK —_ 6-08. son Shany: 
back sed., $1, 7 , 1.952) 4, | 253.75; lim., $5,358.75, (Prestomatie op- sin “Seer Wook ' vs 
jetback sed., $1,909 (deluxe, $1, ; Sed. | tional on Royal at $120.90, standard on| ered in New York.) 


























cpe., $1,856 (deluxe, $1,899); bus. cpe., 1DSO! » ’ -dr. s . ‘ 
9 Og Super Series 50—4-dr. tourback other series.) - 9: 606: Sa on nn aie “ain on o. FEATURES SERVICE FACILITIES—A night view of Ruhe Motors Corp., I5th and Tilghman (2¢ 
sed., $2,139; 4-dr. Riviera sed., $2,212; CROSLEY—2-dr. sed., $967; conv., $967; | a3" ony "$2,428; bus. cpe.. $1,806.50. | Sts., Allentown, Pa., shows the new building of the Oldsmobile dealership. ] 
ged. cpe., $2,041; conv., $2,476; Riviera, | stat. wag., $999; roadster (Hotshot), $935. | Qo)” Six_4-dr. sed. $2,105:'2-dr. sed.. | ——@ —@-—_—__ iets iene dieesianidclsahaiccieaiaiahaleinaangia os , 
$2,139: stat. wag., $2,844. Roadmaster | Super—2-dr. sed., $1,037; conv., $1,037; — a ~~ Se se ee. wa 
Series 70 4-dr. tourback sed., $2,633; 4-dr. | stat. wag., $1,069; roadster (Super Sports), 628.50. Super Peicht 4-dr : ‘sed $2 129: | 949.50. (Hydra-Matie optional on all mod- | conv., $2,135; Holiday, $2,003 (deluxe, $2, on 
Riviera sed., $2,738; sed, cpe., $2,528; | $988. . ' 2-dr. sed.. $2,152: club cpe., $2,185.75, | els at $174.25.) 108); stat. wag., $2,362 (deluxe, $2,504) Ra 
conv., $2,981; Riviera, $2,854; stat. wag., DeSOTO-—Deluxe—4-dr. sed., $2,006.25; Custom Comanedece e—4-dr’ eed $2,- MERCURY—4-dr. sed., $2,032; Model 72 Series 88—4-dr. sed., $1,978 (deluxe, $2 I 
$3,407. (Dynafiow standard on Roadmaster, | club cpe., $1,995.75; Carry-All sed., $2,- ats: Geb ooe $2 aoe. an; conv. 52. club cpe., $1,979.50; Model 72-A club cpe., | 056); 2-dr. sed., $1,920 (deluxe, $1,998) ' dat 
optional on Special and Super models at | 210.50. Custom 4-dr. sed., $2,193.75; "on “4 aiese i ' 4-ar, | $1,875; conv., $2,411.50; stat. wag., $2,-| sed. cpe., $1,904 (deluxe, $1,982); club Ke 
$169.20.) S-pass, 4-dr. sed., $2,882.75; club cpe., | 309.25. Custom an ae. eee ett ab, onan, | See, cpe., $1,878 (deluxe, $1,956); conv., §2, o 
20. a: . © can : 9’ | sed., , 365.50; -, $2,341.25; . . : : : 
CADILLAC—Series 61—4-dr. sed., $2,- ree; sees. are Ce $2,893.25. (Super-matic optional on all NASH a ce. ts ee oan eet Veen Stet) ee -— . 
866; club cpe., $2,761, Series 62—4-dr. sed.. | ti iraite Shift standard on Custom, op- | M0dels at $199.31.) \Sea $1713; club cpe., $1,736: bus cpe.,|4-dr. sed., $2,299 (deluxe, $2,399); 4-dr B 
$3,234; club cpe., $3,150; conv., $3,654; | onal on Deluxe at $120.90. ) —KAISER — Special _ 4-dr. sed., $1,989; | $1,633 Statesman Custom-——4-dr, sed., $1..| town sed., $2,267 (deluxe, §2.361): sed ] 
Coupe DeVille, $3,523. Series 60 Special DODGE__Wayt 2-dr. sed.. $1,755; | 2-dr. sed., $1,939; club cpe., $1,959; 4-dr.|f97. 9-ar sed., $1,872; club cpe., $i,894.|cpe., $2,225 (deluxe, $2,319); conv. §2 Ca 
ee et 2e Te ee Oia aod a “$1 744 ie; bes ‘cpe., $1,628.75. | Utility, $2,089; 2-dr, utility, $2,039; bus. | ambassador Super—4-dr. sed., $2,064; 2-dr.|772; Holiday, $2,383 (deluxe, $2,641) 
st iso! (iayare-Matle standard on. Series Meadowbrook 4dr, sed., $1,865.75. Coro- oe ee tas keh enn, Cates tae |sed., $2,039; club cpe., $2,060. Ambassa- | (Hydra-Matie optional on all ‘models at a 
’ . . - a i 7 2-dr. sed., $2,049; club cpe 2,069; 4-dr Cc 4 ‘ ,223; 2-dr. sed., 158.50.) ve 
62 and 60 Special, optional on Series 61 = ‘Ss s00 ts: be a $3 pees — utility, $2,199; 2-dr. utility’ $2,149; bus S198) club eo esis. weviasdentaeais $ PACKARD iighe d-dr, n0d.. 92.960 ol 
and 75 at $174.25.) i’edhe: athe” wae. | 2 882 50. (Gyro-Matic | CPe.. $1,999. (Hydra-Matie optional on all| optional on Ambassador models at $158.50.) | (deluxe, $2,383); 2-dr. sed., $2,224 (deluxe 
ee t90; 2dr oa. $1,403; club epe., | optional on Coronet ‘models at $94.60.) | models at $158.50.) “OLDSMOBILE- Series 76——4-dr. sed., §1,- | $2,308). Super 4-dr. sed., §2/633 (deluxe si 
sed gt tue, ce. $1,329. Styleline Deluxe | FORD Deluxe Six—4-dr. sed., $1,471.50; | LINCOLN f-dr. sed., $2,575.50, club|819 (deluxe, $1,887); 2-dr, sed., $1,761| $2,919); 7-pass. 4-dr. sed. deluxe, $3,950 
Fo te: oes. $1,529; 2-dr. sed.. $1,482; |2-dr, sed,, $1,124; bus, cpe.. $1,332.50. | cpe., $2,528.50. Cosmopolitan. 4-dr. sed., | (deluxe, $1,829); sed. cpe., $1,745 {ectuze. 2-dr one. 382,908, aeluxe, $2,894) con\ dl 
a a .. anne ¢ . . e : sed. 1,545; 2-dr. | $3,239.50; club cpe. 3,187; conv., $3,-| $1,813); club cpe., $1,719 (deluxe, .787); | deluxe, $3, ; lim, deluxe, $4,100. Cus 
club cpe., $1,498; conv., $1,847; Bel-Air, | Deluxe Eight i-dr, sed., $1,545; $3, pe., $ $1,813 F tom—4-dr. sed., $3,935; ‘conv., $4,480 v 
. — (Ultramatic standard on custom, optiona! fe 
on other series at $185.) 
& * PLYMOUTH — Deluxe P19 — 2-dr, sed of 
| $1,507; Suburban, $1,855; bus, cpe., $1 m™ 
es ire Va U © = | 385.75. Deluxe P20 4-dr. sed., $1,566 , 
|} club ecpe., $1,534.25. Special Deluxe P20 ‘ 
4-dr. sed., $1,644; club cpe., $1,617.50 wi 
conv,, $1,997; stat. wag., $2,387. Re 
PONTIAC — Chieftain Six —4-dr. sed., $1, 
745 (deluxe, $1,840); 2-dr. sed., $1,694 on 
(deluxe, $1,789); club cpe., $1,694 (deluxe m<¢ 
$1,789); conv. deluxe 2,122; Catalina de é 
luxe, $2,000 (super deluxe, $2,058); stat 
wag., $2,264 (deluxe, $2,343); bus. cpe an 
$1,571. Chieftain Eight 4-dr. sed., $1,815 ' is 
(deluxe, $1,908); 2-dr. sed., $1,763 ‘de i sp 
luxe, $1,858); club cpe., $1,763 (deluxe | : 
$1,858); conv, deluxe, $2,190; Catalina de no 
luxe, $2,069 (super deluxe, $2,127); stat 
wag., $2,332 (deluxe 2,411); bus, cpe . 
$1,640. Streamliner Six—4-dr. sed., $1,724 ( 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe . 
et RYTHM a D E 99 é $1,768). Streamliner Eight i-dr. sed Q 
MORE SAFETY. COMFORT MILES | $1,792 (deluxe, $1,887); sed. cpe., $1,742 
(deluxe, $1,837). (Hydra-Matic optiona! on | iv 
e 7 7 }all models at $158.50.) , liv 
RENAULT — 4-dr. sed., $1,035. (Deliv- tic 
ered in New York.) pre 
STUDEBAKER Champion Custom—4-dr is 
)sed., $1,519.25; 2-dr. sed., $1,487.50; club | : 
cpe., $1,513.75; bus. cpe., $1,419. Cham- sal 


he ee * oS ee pion Deluxe—4-dr. sed., $1,597.25; 2-dr the 

RI NG : " “ “ reget ak'g ; sed., $1,565.50; club cpe., $1,591.75; bus wi 
es " , ; xe ee ee cpe $1,497 Champion Kegal Deluxe 

os . 7 4 4-dr. sed., $1,676; 2-dr. sed., $1,644.50 


Musical star of stage, radio ‘ : _ ‘ i club cpe., $1,670.75; conv., $1,981.25; bus 
and television says: , j ; 4 epe., $1,576. Commander Deluxe 4-dr 
: sed $1,902.50; 2-dr. sed., $1,871; club R: 


“LOOK INSIDE FOR i Naa Pivare sed. $2,023.79; 2dr. sed, $1,902, ( 
club ecpe., $2,018.25; conv., $2,328.50. Land 


INSIDE PROOF” s ; ; es Ss Cruiser—4-dr. sed., 2,186.75. (Automatic sta 





optional on Commander and Land Cruiser reg 

ee ° . models at $201.25.) tru 

Rythm makes the difference in WILLYS-OVERLAND. Four —- Jeepster be 
Pee er ey < ee $1,493.87; stat. wag., $1,605.32 (four 

music,” says Fred Waring. But wheel-drive, $2,010.22). Six Jeepster, $1 in 

598.80; stat. wag., $1,689.57 M. 


I never knew it made the differ- , : 
ence in tires too—until I saw in- ; a ‘ . 

’ ‘ si 
side proof ina BFG Silvertown.” <= - Stock Car Race thr 


And you can see it too—how ‘Slated May 30 —- 











B. F. Goodrich tire cords are Ev 
precision spaced in live rubber. At Canfield, QO. ra 
with no cross-threads! Free to DAYTONA BEACH, Fla. — The de] 
work together in rythm to give fifth major Grand National Circuit wh 
b awal —*R thm Ride!” race for new model cars is sched- for 
est tire value 7 : ee uled for Memorial Day, according ple 
Yet’ Rythm Ride” tires _ to the National Assn. of Stock Car pec 
cost no more! ; Racing. car 
Entry blanks for the 100-mile car 
event, to be run at the Canfield duc 
speedway, Canfield, O., are avail- 
able from NASCAR headquarters Mi 
here or from Bill France Enter- U; 
prises, 614 S. Elm St., Greensboro, , 
N. C. on 
The fourth sanctioned circuit tax 
race was run yesterday (May 21) cor 
at the Martinsville speedway in | sas 
IF YOU CAN TELL WHICH MUSICIANS ARE BEST, YOU CAN TELL WHICH TIRE IS BEST: ee 7 
— In the first three Grand National! ato 
races held so far this year, Lin- the 
colns have taken top honors in two wh 
events and an Oldsmobile 88 cap- ref 
| tured first place in the other event in 
Harold Kite, of East Point, Ga., cls 
won the 200-miler at Daytona lav 
|Beach in February, driving a 1949 las 
| Lincoln, with Red Byron of Atlanta me 
placing in a 1950 Olds 88, and Lloyd le 
Moore of Frewsburg, N. Y., trailing Mi 
in a 1949 Lincoln. | ! 
At Charlotte, N. C.. Tim Flock Ge 
of Winston-Salem, N. C., copped the 
top honors in the same 1949 Lincoln not 
that Kite drove at Daytona Beach, cat 
|being trailed over the finish line the 
|by Bob Flock of Atlanta in a 1949 on 
|} Oldsmobile 88, and Clyde Minter of ‘ar 
In every tire thousands of In a B. F. Goodrich tire Most tire cords bunch and B. F.Goodrich is the only tire Martinsville, Va., in a 1950 Mercury. T 
cords flex as you ride. But in there are no cross-threads. gap because of shackling company with the equipment At Langhorne, Pa., Curtis Turner vh 
most tires, non-working cross- Cords are free to work in rythm cross-threads. Result: weak spots, and skills to put “rythmic-flexing | of Roanoke, Va., streaked ahead of ce 
threads hamper the cord action. like violinists above —to pass “slacker cords”, overworked cords. cords” in every tire for every |the field in a 1950 Oldsmobile 88, ne 
Cords are as out of rythm as the impact from one to another, But BFG cords are uniformly purpose. The B. F. Goodrich but —- the sanesine “Mos in = a 
young musicians above. smother road shock, reduce wear. spaced, under equal tension. Company, Akron, Ohio. tuhed A go om nende ae iieetin mu 
while Jimmy Florian, of Cleveland, ec, 


CAR DEALERS, NOTE! You can cash in on “Rythm Ride”! Your BFG salesman will tell you how. Call him any time. finished third. me 
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Court D 


By Leo T. Parker 
Attorney at Law 


‘HE seller of an automobile can 
I collect the full balance due on 
the purchase price, irrespective of 
delay or negligence of the seller in 
failing to cash a check given by 
the buyer as payment, The law 
was established by a higher court 
in the late case of Scott-Smith 
Cadillac Co., Inc., v. Rajeski, 70 Atl. 
(2d) 454. 

Here the testimony showed that 
Seott-Smith sold an automobile to 
one Rajeski. At the time of the sale 
Rajeski paid $900 and gave a check 
dated Jan. 2, 1945, drawn on the 
Kensington National bank and pay- 
able three months later covering 
the balance due. 

For some reason Officials of the 
Cadillac company filed the check 
and never presented it for payment. 
Several months later the company 
sued Rajeski for the balance due 
on the car. 

Rajeski defended the suit, 
claiming that delay of several 
months in presenting the check 
for payment forfeited the right 
of the company to collect pay- 
ment, 

The higher court refused to agree 
with this argument and ordered 
Rajeski to pay the full balance due | 
on the purchase price of the auto- 
mobile, 

This court held that so long as| 
an account is not paid the debtor) 
is fully liable for payment, irre-| 
spective of the reason payment was| 
not made. 


* * * 


Ceorgia Law Is Different 


Ce aeeras= persons who sell 
automobiles to purchasers who 
live in Georgia had best take no- 
tice of a Georgia state law which | 
provides that when an automobile} 
is purchased under a_ conditional 
sales contract in another state and 
the automobile is afterward brought 
within Georgia, the seller of the} 


Wilk Truck Regulation 


Ruled Invalid in Oregon 

COQUILLE, Ore. An Oregon | 
state department of agriculture 
regulation specifying the type of 
truck bodies in which milk may 
be hauled for hire was declared 
invalid by Circuit Court Judge Dal 
M. King in a test case. 

Terming the regulation both| 
“silly and arbitrary,” Judge King 
threw out of court a charge of| 
improper hauling of milk for hire) 
which had been brought against | 
Everett Messerle, Catching Inlet | 
rancher. 

The charge was based on a state | 
department of agriculture ruling 
which provides that milk hauled | 
for hire must be carried in a com- | 
pletely enclosed truck body, equip- 
ped with doors. Messerle hauled 
cans of milk covered by a large 
canvass, which is legal for a pro- 
ducer hauling his own milk. 

* * 


Vissouri’s Car Use Tax 


Up for Court Test 

JEFFERSON CITY, Mo..-A test 
case on Missouri's automobile use 
tax will be decided here in circuit 
court when the cases of three Kan- 
sas Citians will be heard. 

Their petitions ask for a declar- 
atory judgment and refunds from 
the state of $42, $47.98 and $45 
which they paid in use taxes. The} 
refund of nearly $800,000 collected | 
in use taxes will hinge on the de-| 
cision in the test case. The use tax 
law was declared unconstitutional 


last November. 
* * * 


Texas Rules All Owners 


Must Sign Title Papers 

AUSTIN, Tex. State Attorney- 
General Price Daniel has ruled that 
the Texas highway department does 
not have authority to issue certifi- 
cates of title to a motor vehicle in 
the name of multiple owners joined 
on the certificate by “or” or by 
‘and/or.” 

The ruling, in effect, means that} 
when there is more than one own- 
er to a vehicle, the title must be 
issued as “John Doe 
Doe.” 





lic. The same holds true on assign- 
ments of title, it was said 


Lawsuits Affecting Dealers... 


ecisions 


automobile must, within six months 


| after the automobile is brought into 


Georgia, record the _ conditional 
sales contract in the county where 
the automobile is located, 

For example, in Evans Motors of 
Georgia, Inc., v. Gump Finance 
Corp., 57 S. E. (2d) 506, it was dis- 
closed that the Auto Market, Inc., 
of Bristol, Tenn., sold to one Jones, 
of Bristol, Va., an automobile. 
Jones made a down payment and 
agreed to pay a balance of $2,064 
in 24 monthly installments of $86 
each. 

The sale being evidenced by a 
conditional sales contract. Gump 
purchased the conditional sales 
contract from Auto Market, Jones 


tract which left an unpaid balance 
of $1,806. 

Thereafter, without the knowl- 
edge of the finance company’s of- 
ficials Jones removed the auto- 
mobile to Georgia and sold it to 
Evans Motors, 


The finance company did not 









CHRYSLER AIDS YOUNG DETROIT MERCHANTS—in appreciation of the support given 
| by Chrysler division, Donald J. Abler, president of one of the three companies sponsored 
by the division, presents a plaque to A. M. Fleming, vice-president of manufacturing, while 
Rita Korotko and Robert Brozowski, presidents of the other two sponsored companies, look 
on. Junior Achievement, Inc., an organization comprising Detroit high school seniors and 
juniors, was formed to give practical instruction in producing and selling merchandise. 
made two payments on the con-| Chrysler, in common with other sponsors, furnished three advisors to each company. 


learn of these facts until three 


months later. 
In subsequent litigation the high- 
jer court held that the finance com- 


pany could not repossess the auto- 
|mobile from Evans Motors because 


‘the conditional contract had not 
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county where the automobile is lo- 
cated and that the result is the 
same as no recording in Georgia 
at all, if the contract is recorded 
in the county where the purchaser 
resides, and in which county the 
car is not located. 





Kentucky Ruling Prohibits 


U nchaperon ed Demos 

FRANKFORT, Ky. The Ken- 
tucky attorney-general’s office has 
ruled it is illegal for a prospective 
buyer to drive a car with dealer’s 
license plates, unless accompanied 
‘by the dealer or his agent. 

Written by Assistant Attorney- 
General H. D. Reed jr., the opinion 
was sought by Madison County At- 
torney Salem W. Moody. 

“It is the conclusion of this of- 
fice,” Reed wrote, “that the legis- 
lature has required that an auto- 
mobile bearing dealer's license 
plates be used for demonstration 
purposes only, and in furtherance 
of this requirement, made it man- 
datory that when such an automo- 


been recorded in the county in|pije is being used there must be 


Georgia where the automobile was 
located. 


This court also held that under 
this law the conditional seller must 
record the conditional sales con- 
tract within the six months in the 


present the dealer or a bona fide 
salesman or employe.” 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry .. . an esti- 
mated more than 100,000 readers weekly! 


At last! A simple follow-up system to 








REMINDS YOU TO REMIND 
© 


“signal file’ cabinet has 60 double 
pockets for filing the signal card which 
matches each customer's record card. Only 
one set of pockets—one pocket for “active” 


accounts and one for “inactive” 
requires attention each day. 


HERE'S A NEW WAY to prove to your 
customers that you know more 
about their cars 
care of them 
in town, 

Simple 

it’s the new Quaker State 
Remind-O-Matic System.* Less 
complicated and less expensive 
than other follow-up plans, dealers 
are finding it a most efficient way 
to corral a much bigger share of 
high-profit service department 
business. 

Get full information from your 
Quaker State distributor, or write 
to Quaker State Oil Refining Cor- 
poration, Oil City, Pa. 


and how to take 
than anybody else 







quick —and profitable 





HELP YOU PIN DOWN WANDERING CUSTOMERS 



























TIMELY REMINDERS . . . READY- 


KEEPS CASE HISTORY ON EACH CUSTOMER. 

® This cabinet holds up to 1,000 ser- 

vice record cards. (Larger outfits available.) 
Only one card is required for each customer, 


THEM, This 


to record all service calls and reminder con- 
tacts. Tells at a glance everything you need to 
know about each customer’s car. 


accounts— 








@ made! To get the most out of 
your new Quaker State Remind-O- 
Matic System, use the 8 direct mail 
folders and the 32 reminder post-cards 
prepared for the exclusive use of Quaker 
State dealers. They cover every service 
you sell. Each carries a different sales 
message Over your firm name imprint. 





* PATENT APPLIED FOR 


=== QUAKER STATE GI REMINDIMATIC SYST 


XI 
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In the Hopper 


Legislation extending jobless ben- 
efits from 23 to 26 weeks is “labor’s 
prime stand” in the field of social 
legislation this year, Kenneth J. 
Kelley, legislative agent for the 
Massachusetts Federation of Labor, 
told the committee on ways and 
means. 

Estimating that 110,000 workers 
have exhausted their unemployment 
compensation benefits, the labor 
leader said the reserve fund, al- 
though down to $88,000,000, would 
be sufficient to pay the increased 
benefits this year. He acknowledged 
that provisions will have to be 
made next year to restore the fund. 
Albert G. Clifton, legislative coun- 
sel for the state CIO, joined the 
AFL representative. 


* * * 


Truck Weight Certificates 


May Be Dropped in N. H. 


A bill introduced in the New 
Hampshire legislature by the sen- 
ate rules committee would elimi- 


weight of combination  truck- 


trailers. 

The certificate requirement, which 
was added to the New Hampshire 
truck weight law last year, has 
been found to be unworkable from 
an administrative viewpoint, ac- 
cording to State Motor Vehicle 
Commissioner: Frederick N. Clarke. 

* aa + 


Bus Sign Bill Tabled 


A Massachusetts bill which would 
require posting of a “school bus” 
sign only when the bus is used for 
that purpose has been tabled. Some 
senators said it would cause public 
confusion since it conflicts with 
another bill before the legislature. 


* * * 


S. C. Measure Would Probe 


Oil Firms for Anti-Trust 


Members of the South Carolina 
state senate, described as “boiling 
mad,” introduced and placed on the 
calendar without reference or ob- 
jection a joint resolution calling 
for a “full scale investigation and 





nate a present requirement for a 


manufacturers’ certificate on the|prosecution of oil companies in 
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MOVING PROVES PROFITABLE—Business of J. 


tional 


South Carolina for possible viola- 
tions of anti-trust and other laws, 
and for the feasibility of placing 
the oil companies under the public 
service commission for future con- 
trol.” 

A number of senators criticized 
the oil companies which, they said. 


“raised gasoline prices as soon as| 


the house killed the gas tax bill, 




















DRAIN PLUGS 


Precision tolerances in automatic transmis- 
sions need Lisle Magnetic Plug protection. 
Lisle Plugs trap and hold abrasive particles 
that flake off moving parts. They pull this 
“wild metal” out of the lubricant before it 
can damage or cause sticking and failure 
in intricate gears and valves. No change in 
design is necessary. Just specify Lisle 
Magnetic Plugs instead of ordinary drain 
plugs and get this low-cost protection. 


AUTOMOTIVE ENGINEERS... 


A sample Lisle Magnetic Plug for test- 
ing and complete catalog will be mailed 
without obligation. Write on your let- 
terhead advising size and type of Lisle 
Plug you want. 


LESSEE (y 


CLARINDA, 


Bie ts 95. —_ i 
My 4 : 






Lisle Magnetic Plugs 
eliminate many service 
kickbacks , . . save serv- 
ice dollars. 


IOWA 











Cc. and H. M. 


Whitaker (Buick-Interna- 
more than doubled when the firm moved from Enfield, N. C., into its new building 
on Highway 301, about a mile from town. The building is approximately 100 by 100 feet. 
The firm does a large used-car and repair business. 


which the senate had earlier ap- 
proved.” 

The measure, signed by some 15 
senators, provides for an appro- 
priation of $5,000 for a committee 
to conduct the investigation. 

* * + 


R. 1. Tacks 8 Amendments 


To Workmen’s Aid Law 


Among 21 bills signed by Rhode 
Island Gov. John O. Pastore, 
eight amend the workmen’s com- 
pensation law. One of the amend- 
ments abolishes the existing 24- 
month limit during which an in- 
jured worker must file for com- 
pensation following his exposure 
to the cause of his industrial in- 
capacity. 

Another increases from $8 to 
$10 per day the maximum hos- 
pital charge for room, board and 
general nursing care for private 
patients occupying ward accom- 
modations, 

* 


Broader Program Urged 


For Connecticut's Idle 


Liberalization and broadening of 
Connecticut’s unemployment com- 
pensation program has been rec- 
ommended by a majority of a spe- 
cial study committee named by 
Gov. Bowles. Changes proposed by 
the committee, headed by Prof. 
Harry Shulman of Yale law school, 
include the following: 

Full 26 weeks of benefits for all 
jobless workers regardless of their 
credit qualifications; 10 additional 
weeks of benefits for unemployed 
wage earners who have dependent 
children; an increase in the max- 
imum weekly benefit rate from $24 
to $28 or $30 and an increase in 
dependency allowances from $3 a 
week for children to $4 or $5 a 
week; extension of the unemploy- 
ment compensation program to 
cover employers of one or more 
persons, instead of four or more 
as at present, and coverage to in- 
clude state employes. 

* 7 + 


Vehicle Identity Law 


Gov. Dever has signed into Mas- 
sachusetts law a bill authorizing 
the state registrar of motor vehi- 
cles to require an identifying num- 
ber for motor vehicles. 


* . . 
Mass. Bill Catalogs Strikes 
Into Lawful, Unlawful 

An anti-injunction bill specific- 
ally listing types of strikes that 
are unlawful and those that may 
be called legally without fear of 
injunction was given final passage 
by the Massachusetts legislature 
and sent to Gov. Dever for signa- 
ture. 

Drafted by Prof. Archibald Cox 
of Harvard law school, one of the 
country’s foremost authorities on 
labor law, in consultation with Sen. 
Christopher H. Phillips, the bill 
| liberalizes the state’s 1935 anti-in- 


| junction law. 
| - # * 


Flat Rate Car Insurance 


| Meets Opposition in Mass. 


| Massachusetts Sen. Newland H. 
Holmes has launched a drive to 
keep the question of flat rate 
compulsory motor vehicle insur- 
ance off the ballot this fall. He 
offered an order in the senate to 
refer the initiative petition to the 

| supreme judicial court for an ad- 

| visory opinion. 

The opinion would relate to the 

| constitutionality of signatures. 

| About 8,900 of the 34,000 signa- 
tures were obtained in Middlesex 


county and a similar number in | 
Suffolk county. The constitution | 












provides that not more than one- 
fourth of the signatures shall be 
obtained in any one county. 

* * + 


Date of Make Proposed 


As Tax Basis in Mass. 


The Massachusetts recess com- 
mission on taxation will study the 
question of whether the excise tax 
on motor vehicles should be based 
on the actual year of manufacture 
of the model date. Under the pres- 
ent law, the tax is levied on the 
basis of the model date. 


Many car owners have paid an 
excise tax for one full year and 
part of another at the same rate 
provided new vehicles. 

+ + + 


Mass. Legislators Favor 


$100 Million Road Plan 


A proposed new $100,000,000 state 
bond issue to finance an expanded 
highway construction program was 
given a unanimously favorable re- 
port to the Massachusetts legisla- 
ture by its committee on highways 
and motor vehicles. 


A similar $100,000,000 highway 
bond issue was authorized by the 
1949 Massachusetts legislature. 


Tire Shipments 
Climb Sharply 
To 1,140,133 


NEW YORK.—Tire shipments 
climbed sharply in March, the Rub- 
ber Manufacturers Assn. reports. 


A gain of 19.30 percent from Feb- 
ruary shipments of 955,648 to 1,140,- 
133 in March was recorded. Pro- 
duction was up to 1,142,326 casings 
from 1,084,713 units the month be- 
fore. Stocks totaled 2,022,177 at the 
end of March. 


Passenger tire shipments rose 
7.47 percent during March to 5,653,- 
574 units from the 5,260,629 casings 
shipped in February. Production of 
passenger casings amounted to 6,- 
172,064 units compared with Feb- 
ruary production of 5,605,890 cas- 
ings. Stocks at the end of March 
totaled 10,332,388. 


Manufacturers shipments of auto- 
motive tubes reached 5,733,491 and 
production hit 6,223,014 tubes in 
March. 


Research Results 
Big Gasoline Savings 


Laid to Chemists 


NEW YORK. — Quality research 
on gasoline in the past 20 years 
has resulted in a daily saving of 
1,000,000 barrels of gasoline, says 
W. M. Holaday, director of the 
Socony-Vacuum laboratories. 

This saving, Holaday told a meet- 
ing of chemists here, is due to 
improvements in automobile en- 
gine efficiency which were made 
possible by higher octane gasoline. 

“During the past 20 years,” he 
said, “research related to motor 
gasoline quality has constituted the 
nation’s principal industrial re- 
search project. Altogether the in- 
dustry is spending $100,000,000 at 
present and utilizing 15,000 persons 
in a research program of which 
gasoline improvement is just one 
facet.” 

Holaday noted that this research 
is creating new jobs and industries 
but is dependent on an economic 
and political climate favorable to 
risk capital and business enter- 
prise, he warned. 


Essig Ups Williams 
Price Williams has been named 


sales manager of Essig Motors, Inc. 
(Oldsmobile), Indianapolis. 





oe 
PensenD 


AvTomorive News 


“We're topping all other makes 





for seating capacity.” 
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Funny how prospects fall in line 


Sell a leader and lots of other prospects go along with him. People who admire 
and imitate him naturally want a car just like his. You’ve seen it happen 


again and again. That’s why these influential citizens are your prime target. 


True, the leaders are the toughest prospects to sell. Yet there’s one sales- 


man that has a strong influence with them—The Saturday Evening Post! 


That’s right. Nearly all these cream-of-the-crop prospects in your terri- 
tory are regular and devoted Post readers. When they see ads for your car in 
the Post, they’re in their homes, at ease, in the mood to listen. And your sales 
message appearing on the pages of their favorite magazine is sure to get their 


complete attention and full consideration. 


For years your factory has known about this special power of the Post 
and has used its advertising pages to pre-sell the leaders in your community. 
For Post advertising has proved the surest way to persuade premium pros- 
pects to visit your showroom—with a strong liking for your car. Then you 


step in and close a really valuable sale! 


reaches the people who mean business 








a2 





Mass. Sticker Drive On 
BOSTON. — Massachusetts regis- 
try of motor vehicles inspectors 
and police stopped 1,451 automo- 
biles without safety stickers in the 
first day of a drive to enforce the 
law. The stickers indicate the ma- 
chine has been inspected for safety. 
° 


News in Brief 
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;ment loans of $200 or less, with a 
graduated decrease in rates to 16 
percent for loans between $200 and 
$1,000 and 12 percent on loans of 
| $1,000 to $2,000. 

* * * 

| Dealers Close Thursdays 
PICAYUNE, Miss.—Picayune au- 








advised Gov. Earl Warren that ex-| 
cavation will be started next month. | 
+ 


* * 


Springfield Gas Price Up 


SPRINGFIELD, Mass. — Led by | 


Socony, gasoline distributors here 
have raised their prices a half-cent 
a gallon. The boost, passed on to 
the motorist, puts regular gas at 
23.9 cents a gallon and high-test 
at 25.9 cents. 

+ * * 


Raises Employment 
BUFFALO. — Fedders-Quigan 








































ae ee | tomobile dealers will close on} Jorp. will add 200 to 300 workers 
British Cars in Canada Thursday afternoons during the| to its payroll “during the next . 
OTTAWA—British care import-|"mmer months. two or three weeks and raise em- 
ware ” 194 a a +. ee ployment to a new alltime high | |NTERNATIONAL'S EIGHTH BRANCH IN NEW YORK AREA—It was opened recently at i 
ed into Canada during 1949 totale a of between 1,700 and 1,800,” Gen- | 7! Union Ave. in Brooklyn. The building contains 24,437 square feet of space, including the | t 
31,231 units, compared with 14,177 Jaguar Takes Fifth eral Manager Anthony J. DeFino | service gree. showroom gad somes, parts Sepertnent and {ectreom. we corvien, erie, j ; 
- signe oO service frucks of an size, in in - " ° t 
2 1948 and 1,933 in 1947, the Cana COVENTRY, England.—A stand-| of the Buffalo division disclosed. servicin stalls, Sufficient area has. been ‘provided fe accommodate tractors with trailers i p 
os ee i; ta a oti ard Jaguar XK120 two-seater fin-| The plant is resuming production net. ie. M. Hytowitz. R. L. Ritter is service station foreman and C. E ' p 
oreign cars—other than British jished fifth in a field of 440 cars| of automobile radiators for pervs ‘ 
and U. S—imported in 1949|in the recent Italian Mille Miglia| Chrysler Corp. ae ; 
amounted to 511 units, compared |1,000-mile road race. The first four ‘ cS. ae . $327,056, compared with $321,120 in|formed Brucely Mfg. Corp., 5730 ‘ bi 
with 83 in 1948 and seven in 1947.| places were won by Italian racing Fire Ruins Robbins the same month last year. For the | Bankfield Ave. The firm will man- th 
eae cars. DOVER, N. H—(UTPS) — Rob- — =" og of ae ufacture rubber utility mats for wl 
Mo. Banks Hit Loan Law Tp: bins Auto Supply Co. has been | Cieneer Tene een ae ean Te | ones | fir 
ST. LOUIS.-A petition for new| Calif. Plans Auto Building |wiped out here in a fire which|#as tax receipts dropped $48,765 siete Mile de | 
smuli-loan legislation proposed by| SACRAMENTO, Calif. — A. H.|caused an estimated loss of more | from the corresponding 1949 period. | From Rail to Road : - 
the Associate Bankers of St. Louis | Henderson, California state director |*4n $300,000. | a & Brucely Mfg. F. 1 | OSHAWA, Ont.—What may be va 
was rejected by the Missouri Bank-|of motor vehicles, reported that W tna Gas Recel y Pe ee |the forerunner of a greatly-in- lal 
ers Assn. in convention here. The| plans are nearly complete for the yoming Gas Keceipts | CULVER CITY, Calif.—Perryj|creased highway shipment of new co 
resolution proposed a maximum in-|erection of a $3,000,000 motor vehi-| CHEYENNE, Wyo. — April gas|Strauss, formerly head of Perry’s| vehicles to overcome the higher re 
terest rate of 24 percent on install-|cles building in Sacramento. He! tax collections in Wyoming totaled'Auto Stores in Cleveland, has/|freight rates of Canadian railways we 
stele cthalaet caper nna neitioniat —--- — ——— is foreseen in the announcement 
that the General Motors plant here | d 
has already shipped new cars and le 
D. 72 trucks to western Canada by road el 
fhe Ujp-To- 7. rather than rail. Moreover, General si 
Motors adds that, within the next ] 
/, ° ”? few months, it expects to step up om 
oO Ld 470 road shipments. em 
ee bu 
fo Mo de ‘hk? Tank-Truck to Pipeline mc 
' | KANSAS CITY.—Pipeline sys- ot 
Senwce | tems instead of tank-truck re- bil 
| fuelers may be used for trans- = 
portation of aviation fuel at large I 
j airports, says Aubrey Keif, of do 
Texas Co. sto 
* * * on 
| Allegheny Ludlum Expands me 
PITTSBURGH.—Approval by the t 
board of directors of Allegheny ; & 
Ludlum Steel Corp. of a $23,600,000 | 
plant improvement program, to be 7 
completed in the next three years, 
was announced last week by H., G. D 
Batcheller, chairman of the board. 
This is in addition to a five-year [ 
program costing $30,000,000 started Ch 
immediately after the war and now un 
|in its final stages. dre 
* * * ma 
DuPont Moves Offices a 
| CHICAGO.—The Chicago district ~ 
office of the petroleum Chemicals F 
| division of E. I. duPont de Nemours wit 
| & Co. has been moved to Willough- Cox 
by Tower, 8 S. Michigan Blvd. * 
o nn ada 
° fou 
Parking for 600 rep 
FORT WORTH, Tex.—Plans are mal! 
|under way here for a seven-level, dip! 
|600-car downtown parking garage. | L 
* * * R 
Car Radios in Canada \ Gra 
| OTTAWA.—Of 3,504,000 fam- Cha 
ilies in Canada, 301,000 have a Har 
car radio, a government survey N. 
reveals. Ontario tops the list with cow 
125,000 car radios. Lou 
. * * maz 
| Half a Cab Is Better... a 
ROCKY MOUNT, N. C.—Under a GC 
recent city ordinance, 1% taxis per N rt 
thousand population will be allowed Pa 
to operate here, and no one com- ae 
pany may own over 25 percent of ll. 
the cabs. Salr 
| * * * 
UP-TO-DATE METHODS | Fisher Heads Detroit B. of C. oe 
THE COMPLETE DETANLS AND PROCEDURES! | DETROIT.—Charles T. Fisher jr. Kin, 
on the new Scien i i 
» th , nee 7 president of the National Bank of man 
ti a er sis Pro Growing competition comante the Detroit, has been elected to head W. 
eee “ adoption of up-to-date service methods the Detroit board of commerce. R 
new booklet. Write and procedures. Scientific Diagnosis is the BD oe Leo) 
= 1950 SUN CATA for your cof 1950 method progressive dealers are Dealers Start Zoo Fund Geo; 
LOG! Write for your : : i ‘i 
TO. See eres using to keep customers from straying... COLUMBUS, O.—At ceremonies Wis. 
UP-TO-DATE BACKGROUNDS ee to increase shop efficiency...and here in the offices of the Columbus EKug 
AND EQUIPMENT! th newe t and to build sales and profits! Diagnosis ecieees Seip tee neath — — 
Modern as tomorrow, is the new a Oia ated is an entirely new tried, tested, proven, annual drive for funds. Taking part ane 
eye-appealing Sun Utility Background vets sai test-before-repair program - a check presentation were Bob ervil 
that attracts customers to your new ready to go to work for you Now! be dicom nigromer ay Poms ‘_— at oo 
Diagnosis Department. This inexpensive it is complete in every detail. ecutive secretary. Smit 
new Background Unit lends an air of one rhe a liam 
laboratory efficiency to your shop. British Output in Canada Neal 
The new Sun Master Motor Tester and b renal d ae + ed The 
yeh e manufactured in Canada when Oo! 
Master Distributor Tester complete Canadians buy enough of them “so | Okla 
the picture of precision. Here’s your ah that we can build them here,” Sir cond 
new Scientific Diagnosis Department % William Rootes, chairman of Rootes Law 
ready to start you on the road to ELECTRIC CORPORATION Co., declared. “The dollar-sterling Wris 
complete customer sotislaction and 6327 Avondale Ave., Dept. A, Chicago 31, Illinois gap = a ee _ St 
; “ | eer wo rade, e sald, Uan- oO 
maximum service profits! ada must realize that if she does oon 
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not buy from Britain she cannot 
sell to Britain.” 
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A Dependent Giant 
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Auto Industry Pictured as Rootless Tree 
Without Aid of Small Businesses 


DETROIT. — Record automotive 
production may be pacing the 
nation’s surging economy, but with- 
out small business the auto indus- 
try would be like “a tree without 
roots,” according to Automobile 
Facts, publication of the Automo- 
bile Manufacturers Assn. 

Production of cars and trucks 
is currently running at an all- 
time high. Output in the first 
quarter of this year jumped 19 
percent above that of the same 
period of 1949—the highest pro- 
duction year in history. 

Credit for such records, Automo- 
bile Facts says, belongs to more 
than the relatively few companies 
whose brand names appear on 
finished vehicles. 

Actually, the AMA publication 
points out, the auto industry is a 
vast network of interdependent 
large, medium and small businesses, 
constituting one of the most far- 
reaching economic activities in the 
world. 

U. S. automobile manufacturers 
directly create business for at 
least half a million separate | 








enterprises, or for one of every 
six business units in the nation. 

Most of these are classified as | 
small businesses. About 90 percent | 
employ less than 20 persons each, | 
but together they provide jobs for | 
more than nine million persons— | 
one of every seven wage earners in | 
the country, according to Automo- 
bile Facts. 

Even those impressive figures | 
don’t get credit for telling the whole 
story of the auto industry's effect 
on the nation’s economy. The half- 
a-million figure, it is said, does not 





Chevrolet Opens 
27th Class of 
Dealer School 


DETROIT.—The 27th session of | 
Chevrolet’s dealer sons’ school got} 
under way last week with an ad-| 
dress by W. E, Fish, general sales 
manager, who outlined the purpose | 
and objectives of the six-week | 
training course, 

Enrollment was announced as 41, 
with one student from each of the} 
Chevrolet wholesale zones in the} 
U. S. and the remainder from Can- 
ada. Since the institution was 
founded in 1938 a total of 929 dealer 
representatives slated for eventual 
management jobs have _ received 
diplomas. 

Listed for the 27th session were: | 


Ralph J. Bartlett, Absecon, N. J.; | 
rant R. Bishop, San Jose, Calif.; 
Charles L, Brittain, Girard, O.; 
Harold F,. Burd jr., Washington, 
N. J.; Donald C. Costlow, Johns- 
town, Pa.; James C. Cowhey, St. | 
Louis; Robert J. DeNooyer, Kala- 
mazoo, Mich.; Carlton S. Duggan, 
Moultrie, Ga.; Tinsley R. Ginn, 
Covington, Ga. 

Gene B. Harchelroad, Wauneta, | 
Neb.; Paul F. Hartzell, Bloomsburg, | 
Pa.; George C. Height, Southington, 
Conn.; Edward M. Houser, Peoria, | 
Ill.; Harry A. Hunsaker, White} 
Salmon, Wash.; Ralph V. Jones, 
Rocky Ford, Colo.; Frederick V.| 
Kelly, Greenwood, Ind.; Jack M. 
King, Tyler, Tex.; Fred G, Loeh- 
mann, Waterbury, Conn.; Philip R. | 
W. McDonagh, LaPlata, Md.; Carl | 
R. McNally jr., Roswell, N. M.;| 
Leon M. Morse, Kansas City, Kans.; | 
George J. Northrop, Burlington, | 
Wis.; Herbert S, Owens, Jena, La.; 
Eugene H. Rawson, Shoshone, Ida.; 
Bob P. Roberts, Fort Madison, Ia. 

Edward K. Roggenkamp jr., Mill- 
town, Ind.; Lloyd I, Small jr., Som- 
erville, Mass.; Richard L. Smart, 
Pine Bluff, Ark.; David W. Smith} 
jr.. Gastonia, N. C.; Jerrold F. 
Smith, West Branch, Mich.; Wil- 
liam G, Smith, Hammond, Ind.;| 
Neal P. Stager, Portage, Pa.; Wil-| 
liam H. Walker, Franklin, Tenn.; 
Thomas F. Watson, Frederick, 
Okla.; Charles B. Weseloh jr., Es- 
condido, Calif.; Joseph V. White, 
Lawrenceburg, Ind., and Robert L. 
Wright, West Columbia, Tex. 

Stewart W. Bird, Niagara Falls, | 
Ont.; Arch Carmichael, Tillsonburg, 
Ont.; George Mussallem, Haney, B. 
C,, and Allan H. Trout, Estevan, 
Sask, 





include many other businesses that 
directly or indirectly, wholly or 
partially, are involved in automo- 
tive activities. 

Automobile Facts furnishes the 
following statistics for a picture of 
an industry which is responsible for 
spreading energy through an entire 
economy: 

More than 5,000 parts and 
about 15,000 sparate items go into 
the building of an average pas- 
senger car. Since the automobile 
company cannot build them all, 
its assembly lines must be fed by 
a steady coordinated flow of 
parts and materials from outside 
suppliers. 

In the U. S. alone, some 1,900 
firms are engaged directly in the 
manufacture of motor vehicles and 
automotive equipment, but no more 
than 25 actually assemble and 
market cars or trucks. 


The shopping list of an automo- 























WEDGE-SHAPED CUSHION 


For real driving comfort 


Foam rubt 


match the 


RANKIN MANUFACTURING CO. 


WALNUT CREEK, CALIFORNIA 





er covered to 


bile maker is long and varied. 
Items ranging from bodies to tiny 
pads of felt may come from a large 
corporation or a three-man shop. 

One company alone last year re- 
quired goods and services from 
more than 12,000 different busi- 
nesses of all kinds. Lengthening 
the chain further is the fact that 
suppliers are in turn customers of 
other suppliers. 

The auto industry provides 
orders for a long list of busi- 
nesses that, strictly speaking, do 
not belong within the automotive 
classification. 

A year’s production of automo- 
bile radios, for example, is valued 
at more than $100,000,000. Clocks 
worth $13,000,000, and more than 
$70,000,000 in fabrics are also 
bought by automobile companies in 
a year. 

In addition, there is the garage 
door industry, the automobile pol- 
ish industry, the petroleum indus- 
try and many others. 


Darling Olds in St. Paul 


Andy Darling, former Pontiac 
dealer at Eau Claire, Wis., has 
taken over management of Blaul 
Motor Co., St. Paul. The business 
will be known as Darling Oldsmo- 
bile. 


ay Lt 
“SUPER COVER” 


Truly America’s 
M ORE _ woven 
aeat HEAVIER materials 
TOM styling. Spe 
lected colors and 
The De 


plete Rankin line 


CEDAR FALLS, IOWA 








AN EXAMPLE OF GOOD PUBLIC RELATIONS—Athletic departments of the high schools 
in Toledo have been provided Chevrolets for staff work by Jim White Chevrolet Co. in 
accordance with the program of the dealership to cooperate in youth programs in the 
city. Coaches pictured (above) with two of the cars are (left to right): Frank Pauly, Waite 
high school; Luther Hanshue, DeVilbiss high school; Charles Martin, Libbey high school; 
Al Sacksteder, Scott high school; Pat McCarthy, Central high school, and Elmer Vorderburg, 
Woodward high school. 


Texas Gas Prices Rise 


DALLAS.—The price of gasoline 
is going up in Texas—the upward 
surge having been started here re- 
cently when Texas Co. boosted its 
wholesale price one-half cent per 
gallon. Gulf Refining Co., Conti- 
nental and Sinclair quickly followed 
suit. Most gas stations boosted the 


O 


Priced to 


,price one cent per gallon, giving 
them a one-half cent better profit 
margin than before. 


Webb Moves Pontiac Deal 


Downtown Pontiac Co., St. Louis, 
owned by Byron B. Webb, Inc., has 
moved into new sales and service 


|quarters at 4141 Lindell Blvd. 


ERIE 


Nationally Advertised! 
LUMITE PLASTIC 
SEAT COVERS 


AT THE 


LOWEST PRICE 


in the Quality Field 


retail as low as 


$2995 


WICHITA FALLS, TEXAS 


Please send prices, samples, etc., 
complete seat cover line. 


Your seat cover sales go UP __.. . your inven- 
tory costs go down with this new Rankin 
Dixie Series. Just look at this! Highest qual 
ity Lumite woven plastics. Exclusive Rank 
hand-tailoring. Yet, you can sell Rankm 
Dixie covers for less than any other cover 


in the quality field — and a terrific profit to 
you! Forty-three patterns available, yet just 
six models cover 80% of the cars on the 


road. All this, plus these important advan- 
tages: 


@ Nationally advertised Lumite materials 
Finest rayon satin facing. Solid plastic 
welt. Capped with vinyl-coated § art 


leather 


@ Big selection of smart new colors and .de- 
signs. 


@Superior Rankin tailoring and long-wear 


construction. Easy installation. Beautiful 
fit. 
See how the big-profit Rankin “Dixie Series 
and the complete Rankin Seat Cover line 


can make more money for you. 


eco ee comme BUN, 


Cedar Falls, Iowa. 
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DEALER CAPITALIZES ON CANYON RUN—These demonstrators are used by Clearwater 
(Fla.) Lincoln-Mercury Co. L. G. Howard, zone manager, presents keys to the firm's sales- 
men, Dick Lake (left) and George King. ''We have realized quite satisfactory results in 
the period of time that these demonstrators have been in srvice,"’ C. E. Holtsinger jr. states. 


Italy, Germany, Switzerland, Bel- 
| gium, France, Spain, Portugal 
and Ireland, and will visit manu- 
facturers whose goods are dis- 
dent of S. H. Lynch & Co., Dallas, tributed in the southwest by his 
distributor for Rolls-Royce Co. | firm. 
and James Motorcycle Co. of | -——_-——____---—_- 
Britain, left on an extensive tour AUTOMOTIVE NEWS, the Newspaper of 
of Europe recently. the Industry, read by everyone who counts 


in America’s No, 1 Industry ... an esti- 
He will travel in England, | mated more than 100,000 readers weekly! 


Dealer Hughes Begins 
Long Tour of Europe 
Arthur C. Hughes, vice-presi- 











| 
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Hollenbeck Motor 
tana-on-Geneva Lake, 


Sales, 
Wis., 


new and used cars, trucks and 


tractors. 


incorporators. 
* 


Fairmont (Minn.) Dealers 


Address New Ulm Group 
Members of the New Ulm 
(Minn.) Auto Dealers’ Assn., 
headed by Gordon Clauss, presi- 
dent, and Bud Fischer, secretary, 
recently heard speakers from the 


Fairmont dealer group discuss 


management and sales problems. 
* a” * 


Noethling Marks 25th Year 


As Chevrolet Dealer 

T. A. Noethling, president of 
Noethling Chevrolet Co., Millvale, 
Pa., will mark this month a lifelong 
career in the automobile business 
as he prepares to celebrate the 22nd 


Fon- 
was 
chartered with a hundred shares 
of common stock to buy and sell 


Frank and Dorothy Hol- 
lenbeck and Richard Pfeil are the 


1950 


anniversary of the founding of his 
dealership. 

Noethling started his career in 
the wholesale end of the business 
35 years ago. With a fellow-em- 
ploye from this first job, Noethling 
launched an automobile accessory 
and parts store, in conjunction with 
a used-car lot, in East End during 
1921; Here they operated one of the 
first steam and water car-washing 
setups in Pittsburgh, The two part- 
ners moved to the dealership’s Mill- 
vale location in 1928, the same year 
their Chevrolet franchise became 
effective. 


All-Victorious 
Simpkins’ Teams Rule 


St. Louis Sports 


St. Louis dealer Joe Simpkins 
sees his name on the sports pages 
as often as other dealers see theirs 
among the classified ads. He offers 
a simple formula for this — just 
sponsor teams that don’t get beaten. 

In the past few months Simp- 


Brilliant colors and beautiful patterns are 
yours to sell in seat covers of Lumite woven 
saran plastic. You’ve never seen such colors 
... they're “built in” . . . can’t run or wear 
off ... are highly resistant to fading. Yes, 
in color—as well as comfort and wear— 
Lumite fabric excels. So follow the Lumite 
rainbow to the pot of gold—keep yourself 
and your customers sitting pretty! 


COLORFUL ADVERTISING THAT HITS THE JACKPOT! 
REACHES 21 MILLION PEOPLE IN THE MAY 13TH 


issuE oF The Saturday Evening Post anv 1N THE 
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rae wover SARAN fabric 


RUMITE DIVISION, CHICOPEE MFG. CORP. OF GEORGIA 
40 WORTH STREET, NEW YORK 13, WN. Y. 


kins has sponsored two teams of 
this type. 

His all-girl basketball squad won 
the city championship by going 
through a 32-game schedule with- 
out a defeat. 

More recently, the St. Louis 
Simpkins, a male soccer team, won 
the western division championship 
in the national open cup soccer 
playoffs. They are also favored to 
win the national crown that they 
previously held in 1948. 

+ + * 


Costello to Represent K-F 


|In Tri-State Area 


John P, Ottino, co-owner, signed 
the contract establishing Costello 
Motors Co., Wheeling, Va., as 
Kaiser-Frazer distributor for 31 
counties in the tri-state area of 
West Virginia, Pennsylvania, and 


Ohio. Ken S. Moyer, regional 
manager, represented Kaiser- 
Frazer. 


Costello Motors, formerly a 
Hudson dealer, will also act as 
parts distributor, The new dealer 
will be one of two retail dealers 
in Wheeling. Temple Motors will 
be the other. 

* 


* a 


Davis in 16th Year 


Davis Auto Co., Inc. (Pontiac), 
Fort Wayne, Ind., is celebrating its 
16th anniversary. 

* * . 


Honor Hegbold 
Palmer Hegbold of Sterling Mo- 
{tors Co. (Ford), Duluth, will be 
|installed as potentate of Aad Tem- 
|ple in that city. 
| * * . 


Yobt’s Birthday 


| L. ©. Yobt has celebrated his 
| fifth year as a Chevrolet dealer in 
Verona, Pa, Yobt is a member of 
the Pennsylvania Automobile Assn., 
NADA, the Pittsburgh Automobile 
Dealers Assn., and a former secre- 
tary-treasurer of the Allegheny 
County Chevrolet Dealers Assn. 
* + * 
Dick Price Announces 


Expansion Plans 


| Expansion plans for Dick Price 
| Motor Co, (DeSoto-Plymouth), 
Dallas, were announced recently. 
| They involved construction of two 
| branch sales and service plants 
| at a combined cost of $300,000. 
The first will be constructed in 
| the University Park center and 
will have 10,000 square feet of 
| floor space. The second, to be 
| constructed at Oak Cliff, will have 
12,500 square feet. Showrooms 
and offices at both plants will be 


air-conditioned. 
* * * 


Miller Buys Property 


William S. Miller, of Warren 
county, Ky., reports he has pur- 
chased the property of Fuller-Hill 
Motor Co., Bowling Green, Ky., for 
$60,000. Miller said the building has 
been leased to Mayhugh and Mc- 
Reynolds Motor Co. (Kaiser-Fraz- 


er). 
1 * . + 


Wilder Heads Branch 


Clyde O. Wilder has been ap- 
pointed manager of the Reading 
(O.) branch of Glendale Motors, 
Inc. The branch, a new one, will 
be located at 132 Reading Rd. At 
one time Wilder was _ wholesale 
manager for C. R. Collins Co., 


Kaiser-Frazer distributor. 
* a + 


Myner Opens 
Myner Motor Co. (Willys), has 
opened at 736 Grand Avenue, 
Shreveport, La. Sam Hicks, Nat 


Stringer and Bobby Riddle are the 
owners. 


* * * 
Chrysler-Plymouth Firms 


|\In Md. Win Most Awards 


Maryland Chrysler - Plymouth 
| dealers generally outnumber their 
counterparts in other states in 
winning the company’s Medal of 
Merit Service awards, 
Twenty-three percent of the 
Maryland Chrysler-Plymouth 
dealerships have won the medals 
compared with only 8 percent of 
the company’s dealers through- 
out the country. 
* * * 
5 Automotive Firms 


Incorporated in Wis. 

Two automotive firms have filed 
corporation papers in Wisconsin. 
Both firms listed 250 shares of 
stock at $100 per share. 
| The companies and principals 

(Continued on Page 25, Col. 1) 
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(Continued from Page 24) 


are: Beloit Willys Co., Beloit, Wil- 
liam Lindeman and W. H. and Syl- 
via Maitland; Kortier Motors, Inc., 
Eau Claire, Francis J. Wilcox, 
Arthur B. Sullivan and Laura J. 
Larson. . 7, 

> 


Buick Awards Elder 


Oakland (Calif.) Deal 

Appointment of Elder Buick 
Co. as a Buick dealer in Oakland, 
Calif., has been announced by 
Arthur J. Kemp, San Francisco 
zone manager for Buick. 


The new dealership is headed 
by Edgar A. Elder, who has been 
active in the motor car business 
in Oakland since 1935. His most 
recent connection was with an- 
other General Motors dealer in an 
executive capacity, Elder entered 
the automotive field in the Pacific 


Northwest. 
* + 


> 
Townsend to Shaw 


Townsend Chevrolet, Fort Scott, 
Kans., has been purchased by 
Ralph W. Shaw, of Denver, who 
will operate the dealership as Shaw 


Chevrolet. 
+. 


General Pontiac Honored 


Pontiac’s “better dealer’ award 
has been presented to General Pon- 
tiac Corp., 3200 Reisterstown Rd., 
Baltimore. 


Calif. ‘Fly to Detroit? Plan | 


Hudson Severin has introduced a | 
new sales technique to accelerate | 
spring and summer sales. The | 
Diego firm has worked out a “fly to 
Detroit” plan for factory deliveries 


of new Hudsons. 
> 7 7 


L-M Deal Changes Hands 


Ralph Stubblefield and Ross 
Schoonover have taken over 
Rooney-Simpson Motor Co. (Lin- 
coln-Mercury), Manhattan, Kans. 
Stubblefield was formerly a zone 
manager for Ford in Kansas City. 
Schoonover is a Lincoln-Mercury 
dealer in Topeka. 


On the Common | 
Keene (N. H.) Dealers Hold 
2-Day Auto Show 


More than 50 new cars were dis- 
played around the Keene, N. 3. 
Central square common in the first 
automobile show held here in 
years. It was sponsored by the 
Monadnock Region Automobile 
Dealers’ Assn. and the Keene busi- 
ness bureau. 

During the two-day event, a cav- 
aleade of new cars visited sur- 
rounding communities, and a treas- 
ure hunt and soapbox races were 
held for the children. Auto acces- 
sories were exhibited in a large 
tent erected: on the common. 

Arthur F. Bergeron and Ellis 
Robertson, representing the busi- 
ness bureau and auto dealers’ asso- 
ciation, respectively, headed the 
committee in charge. 

2 A 


Scheffel Starts 15th Year 


Fourteen years of Chevrolet 
sales and service is the record 
R. A. Scheffel has achieved in 
Greensburg, Pa., since he launched 
his dealership there May 1, 1936. 
The company has grown from 
eight employes to 20 in the past 
14 years and facilities have been 
increased to include a used-car 
lot and expanded and modern- 
ized parts department, 


+ * * 


Kinney Named in Dallas 


Malcolm Kinney, owner of Mid- 
Continent Advertising Agency of 
Dallas which handles advertising 
accounts of auto dealerships exclu- 
Sively, has been named general 
sales manager of Alexander Motor 
Co. (Dodge-Plymouth), Dallas. 

. s * 


McGahey—Chrysler 


First Florida dealership to re- 
ceive the Chrysler medal of merit 
is the T. B. McGahey Motor Co. 
(Chrysler-Plymouth), of Miami. 
Regional Manager George Mc- 

—— made the presentation to 

B. McGahey, president of the 


wet Doo 
Associated with the senior 
President in the management of 





the firm are Ben C. McGahey, 
past president of the Miami Auto 
Dealers Assn., and T. B. Mc- 
Gahey jr. 


* * * 


Fargo Quilets Move 

Northwest Willys, Inc., Fargo, N. 
D., has moved to its new location, 
2219 Front St., formerly occupied 
by Diamond T. Overvold Motors, 
Ince. (Pontiac), has 
Northwest Willys building at 414 
N. Fourth St, 


* 
Denisons Buy Deal 
Fugate-Meister Motor Co. (Dodge- 
Plymouth), Pittsburg, Kans., has 
been sold to Jack and Bob Denison 
of Oklahoma City. The firm will be 
known as Denison Bros. Motor Co. 
* * 


Landis Opens 
Landis Equipment Co. (Inter- 
national), Delphi, Ind., recently 


played host to 800 guests at the 
opening of its new y_ building on 
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FROM THE FAMILY ALBUM—Dawes Motor Co., Lawton, Okla., 
in bunches to the House family, members of which have driven approximately a million 
Studebaker miles in the operation of a 2 in Lawton, Tommy Dees, sales manager for 


delivers new Studebakers 


Dawes, is shown handing over a set of keys to Harvey House, extreme left. 





Indiana route 39. Manager of the | eral manager for Dunlap Chevrolet 
firm is Robert E. Landis, who is |Co., Macon, Ga. 

ownership partner with E. E. and eee 

Richard D. Landis. Weatherford, Tex., Names 


la | McAdams C of C Head 


West Names Taylor Ben McAdams (Ford) has been 
E. E. Taylor has been appointed| elected president of the Weather- 


general service manager for the! ford (Tex.) chamber of com- 
West Motor Co, (Oldsmobile), War-| merce. 
ner Robbins, Ga., according to J. McAdams’ firm is located at 


H. West. Taylor was formerly gen-! 116 Palo Pinto St. 





YOUR BEST CHOICE BECAUSE— 
Delco — and only Delco — makes the 
right type of shock absorber for every 
car! Single - acting, double - acting, 
knee-action or direct acting — no 
matter what type shock absorber your 
customers need, you have it with 
Delco. And Delco alone makes a com- 
plete line of shock absorbers. 


the road today! 


is your 
best choice because— 


. ONLY DELCO offers a 
COMPLETE LINE OF 
SHOCK ABSORBERS 


Delco shock absorbers 
today! But that’s only part of the 
story. Every car owner is a potential 
customer because Delco builds shock 
absorbers to fit every make of car on 


25 


Behrend Appoints Kell 


Dick Kell has been appointed 
service manager of the Behrend 
Brothers (Ford) newly expanded 
service department in Baltimore. 

* o 


Benson with Webster 


Paul Benson is now associated 
with Webster Motor Car Co. as 
service manager. The Packard firm 
is in Baltimore. 

+o 


* * 


N. Y. Chrysler Parts Assn. 


Elects Bellanca President 


Thomas Bellanca has been 
elected president of the Chrysler 
Parts Managers Assn. of Western 
New York. 

Other officers are Clayton Korn, 
vice-president; John Gratton, sec- 
retary; Genza Vine, treasurer, and 
Cyril Franklin, sergeant-at-arms. 


* * + 


McDowell Heads Board 


Charles J. McDowell, 38, president 
of McDowell Motors, Ltd., and an 
RCAF veteran, is president of the 
board of trade of Vernon, B. C. 

* * = 


Cecil—West Liberty 
C. F. Cecil & Sons has become 


Pontiac dealer at West Liberty, Ky. 






























are in use 


YOUR BEST CHOICE BECAUSE— 


Delco — and only Delco — offers the 


important advantages of one line, one 


YOUR BEST CHOICE BECAUSE— 

Delco — and only Delco — can assure 
you of this huge, presold market for re- 
placement and repair! Over 65,000,000 


NEW! HEAVY-DUTY SHOCK ABSORBERS 


for heavy-duty passenger car service 


These heavy-duty shocks are just the thing for your 
customers’ cars that get extra hard use. You can re- 
place the shock absorbers of most late-model cars and 
many older models with this new extra-sturdy unit, 
easily and quickly—no drilling, no special brackets re- 
quired. Obtainable now for 14 passenger car makes. 


quality! The Delco line alone brings 
you this sales opportunity. The Delco 
line is better for your customers... 
a better line for you to sell! 





DELCO SHOCK ABSORBERS— 
A UNITED MOTORS LINE 
Available Everywhere Through 


UNITED MOTORS DISTRIBUTORS 












VITO LM LA 
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Dealer Business Counsel 


Best Guarantee of Top Efficiency Is Share 
Of Profits to Various Managers 


(The opinions expressed herein are those of Columnist Van Tassel and are not 


necessarily those of 


By J. B. Van Tassel 


ee to the latest reports, 
the sale of replacement parts 
and accessories in the U. S. de- 
creased 25.8 percent in 1949 under 
1948, It is interesting to note in 
this connection 
that my most re- 
cent analysis of 
dealer statements 
shows where the 
amount of re- 
placement parts 
and _ accessories 
sales sold per 
stockroom em- 
ployes decreased 
17.67 percent in 
these same pe- 
riods. 
It is apparent from these figures 
that the downward trend in stock- 
room sales is much faster than the 





4. B. Van Tassel 





| 





Automotive News.) 


offsetting decrease in stockroom 
personnel. In these days of rising 
expenses and increasing new and 
used-car sales volume producing 
smaller margins of selling profits, 
it is important that every depart- 
ment in the business be now 
combed very carefully for dead 
timber, 

It might be well for you to ask 
your stockroom manager or audi- 
tor for a report on your stockroom 
sales sold per stockroom depart- 
ment employe for the first quarter 
of this year, as compared with the 
first quarter of last year. Also make 
the same comparison in your serv- 
ice department. 

* * + 
F COURSE, the most effective 
way to eliminate dead wood in 
your organization is to pay your 
managers in the various depart- 
ments a share of the profits pro- 


duced by their respective depart- 
ments, 

It would be my recommendation 
that department managers be paid 
a bonus or a share of the depart- 
ment profit based on the amount 
of direct operation profit rather 
than the,amount of final net profit 
in the department. 

The direct operation profit is 
the amount of profit in the de- 
partment before the deduction of 
the prorated amount of indirect 
or administrative and building 
expenses, 

Why should the department man- 
agers be held responsible for a pro- 
rated amount of expense attached 
to his department that he has no 
control over? 

However, when you set up a 
profit-sharing plan for department 
managers on the basis of the 
amount of direct operation profit 
produced by their respective de- 
partments, then you have them 
fighting to get more customers for 
you, more sales volume, a minimum 
of cost of sales, maximum gross 
profits, rock-bottom expenses, elim- 
ination of dead timber in the de- 
partments and everything that has 
to do with greater economies and 
efficiency in the department and 





HAULAWAYS SPELL OUT K-F—As 1951 Kaisers were shipped out of Willow Run last 
week the trucks pulled into formation to illustrate the company's initials. 





resultant maximum operating 


profits. 


* a” 
yo will probably get the kind 
of job done this way that you 
could never hope to get done any 
other way that I know of. 

When you operate on this kind 
of a basis, you practically put the 
department manager in business 
for himself. 

There is a great difference in 





. 


\ 
i aati 


GUM Ee” 


Mbling wl 
heyy Oe 


fon 


SEAT COVERS 





— bial 
ee 0A eres 


e 
is a 
, 


ae 
a tad 
4 fxd 





EVENING 


s Post 
¢ CUAL NE 
YU 


And thousands of dealers will cash in on this tremendous 
demand for Howard Zink covers, spurred by monthly full- 
color half pages in The Saturday Evening Post and Holiday. 


Every day, every week, more dealers are taking on the 


Howard Zink line. How about you? Are you going to cash in? 





| called 








the fighting spirit of a man who 
knows that no matter how hard 
he works, and how many effi- 
ciencies and improvements he 
makes in his department, he still 
only collects a fixed amount of 
salary as compared to the de- 
partment manager who knows 
that the more efficient his de- 
partment is operated, the greater 
the amount of profit and the 
greater the amount he collects. 

Where a profit-sharing plan is 
used, it would be my suggestion 
that the department manager be 
paid his bonus or share of the 
profit twice a year, one payment 
at Christmas time, and the other 
at vacation time, 

In this way the amounts paid 
are more impressive and are usu- 
ally needed for the unusual ex- 
penses at these seasons of the year. 

(Any questions concerning 

“Business Management” will be 
gladly answered by J. B. Van 
Tassel, care of Automotive News.) 


CATA Condemns 
‘Service Groups’ 


Asking Discounts 


CHICAGO. — Activities of so- 
“service organizations” en- 
deavoring to buy new cars, radios, 


| television sets, furniture and other 


commodities from dealers at a dis- 
count were exposed last week by 
the Chicago Automobile Trade 
Assn., which simultaneously issued 
a warning to its members urging 
them not to cooperate. 

CATA pointed out that the ef- 
forts of such “organizations” can 
only have the harmful effect of 
establishing undesirable competi- 
tion, stagnating car dealer sales, dis- 
rupting the market and lowering 
“the entire profit picture.” 

Members were also instructed to 
advise association headquarters if 
asked to cooperate by any such 
service organization and give the 
solicitor’s firm name and address. 

The organizations objected to, 
CATA pointed out, represent them- 
selves variously as working in be- 
half of the armed forces, clergy, 
physicians, lawyers and others. 

Cited specifically was a Chicago 
organization which solicited an In- 
diana dealer, stating that it would 
require 250 Chevrolets, at a dis- 
count, for ministers by the end of 
this year, and another which cir- 
cularized members of the Illinois 
National Guard, stating that it 
could arrange for delivery of any 
new car or truck at a discount of 
$100 or more. The latter group, ac- 
cording to information reaching 
CATA, has more than 1,000 orders 
for new cars on its books. 

“These so-called ‘service organ- 
izations’ imply that they are busi- 


ness Offices for their respective 
groups,” a CATA bulletin stated 
“However, investigation discloses 


that this is not so.” 


New Production Plant 


Built by AP Parts 

TOLEDO.—A one-story insulated 
steel building has been completed 
here for AP Parts Corp., according 
to R. G. Rule, president. 

Covering approximately 13,000 
square feet, it will be used for 
production of AP tailpipes and ex- 
haust pipes. 


CoharBatler Chartered 


Coker-Butler Pontiac, New Or- 
leans, has been chartered with 
capital stock of $150,000. Incorpor- 
ators are Charles B. Coker, Judith 
V. Coker and C. K. Butler. 
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ct of | Perhaps half of your sales this year will be to time payment 
npeti- e 
a 3 buyers. These are the ones that should be particularly 
ite I interested in . . . and impressed by . . . the national service 
a || angle of Commercial Credit financing. 

e the i 

ee Maybe this advantage for your potential customers doesn’t 
h ° . . . . 

n be. | - register with you as something to crow about. But it should 
rgy, - ¥ ° ° e 
. . . and if you will call in your local Commercial Credit 
n In- representative, he will show you quickly and clearly what a 

di . . 
nd of strong sales factor you can make out of it. 
| cir 
li is . . 
tit More than 300 Commercial Credit offices all over the 
any ° . . 
oS country are briefed, trained, on their toes, and eager to take 
an care of any Commercial Credit plan buyer, anywhere, in 
busi any emergency. 
ctiv ° ° ° . . 
ated This isn’t just talk. It is fact. And if you get the facts, you 
| can translate them into more profitable time payment sales 
on the Commercial Credit Plan. 
lated 
leted 
rding 
— 
or 
1 ex- 
COMMERCIAL CREDIT CORPORATION 
l 
o- 2 A Subsidiary of 
we Commercial Credit Company Baltimore, = Capital and Surplus Over $100,000,000 


MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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New Passenger Car Registrations, All States for January, 1950-1949 
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Baker Industrial Truck division 


of Baker-Raulang Co., Cleveland, 


Auto Personnel 
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berling attended Princeton univer- 
sity and the University of Michigan 


has appointed Henry S. Haight, of |law school, He planned to be an 


Haight Engineering Co. Court 
Square, Charlottesville, Va., as dis- 
trict sales representative for the 
central portion of Virginia. 

Associated with Haight is C. Ma- 
hanes as service engineer and A. 
C. Traynham as Richmond repre- 
sentative at P. O. Box 7042, Rich- 
mond, Va. 

Dillon Scale & Equipment Co., 
3907 Elm St., Dallas 1, has been 
appointed by the Baker division as 
district representative for all but 
the southeast portion of Texas. 
John W. Gilliam jr. is vice-presi- 


dent in charge of Dillon sales. 
+ + 7 
Mack Names Nickerson 
Chicago Sales Chief 
F. S. Nickerson, manager of Mack 
International Motor Truck Corp.’s 
factory branch at Baltimore, has 
been made vice-president of the 
corporation, He will serve as man- 
ager of the company’s central divi- | 
sion sales territory with headquar- | 
ters in Chicago. 
Active in the motor truck busi-| 
ness since 1932, Nickerson joined | 
the Mack organization in 1945 as| 
sales representative in its Atlantic | 
division. 
* * * 


Harvester Moves Leslie 


Clyde W. Leslie, formerly Inter- | 
national Harvester Co.’s Chicago | 
motor truck district branch man-| 
ager, has been appointed assistant 
district manager of the company’s 
Saginaw (Mich.) district office, ac- 
cording to W. K. Perkins, manager 
of sales. 


‘English Day’ Marked 
By Dallas Business 


Henry E. English, president of 
the American Trucking Assns., 
was given a large ovation at a 
testimonial dinner in his honor 
during the three-day convention 
in Dallas of the Texas Motor 
Transportation Assn. 


English was given four cita- 
tions at the dinner: By the Dal- 
las Rotary Club, the Dallas Man- 
ufacturers & Wholesalers Assn., 
the Texas Motor Transportation 
Assn. and the American Trucking 
Assns. 





Kendall Names Sommer 


Oil Sales Manager 


Ray W. Sommer, of Minneapolis, 
will manage Lubricating Oil Sales, | 
according to G. Harold Osborne, | 
general manager | 
of sales for Ken- 
dall Refining Co. 

Sommer entered 
the oil business | 
in 1927 as a serv- 
ice station oper- 
ator. In 1934 he | 
sold his business | 
to become a sales- | 
man and joined 
Kendall in 1942. 
Since then he has 
held several su-| 
pervisory positions. | 

* > * 


Greer Climbs Ladder 
At Midland Steel 


David S. Greer has been ele- | 
vated to vice-president and treas- | 
urer of Midland Steel Products | 
Co., manufacturer of automobile | 
frames, power brakes and other | 
automotive products, with plants | 
in Cleveland and Detroit. 

Greer had been controller and 
treasurer. He joined Midland Steel 
in March, 1945. Previously he had 
been with the Cleveland law firm 
of Jones, Day, Cockley and 
Reavis in an accounting capacity. 

* * > 


J. P. Seiberling Replaces 


Father as Chairman 


J. P. Seiberling, president of Sei- 
berling Rubber Co., has been elect- 
-d to the combined post of presi-| 
ient and chairman of the board 
f directors of the company. Sei- 
berling succeeds his father, F, A. 
Seiberling, who resigned as chair- 
nan Feb. 1. 


Born in Akron, the younger Sei- 





Ray W. Sommer 


attorney, but turned to the rubber 
business in the footsteps of his 


father, who had founded Goodyear | 
Tire & Rubber Co. and Seiberling| 


Rubber Co. He was elected presi- 
dent in 1938 to succeed his father. 
+ * * 


Autocar Names Miller 

David N. Miller has been made 
Cincinnati branch manager of 
Autocar Co., Ardmore, Pa. He re- 
lieves John J. Beckstedt, who has 
held that post and been branch 
service manager at the same time. 
Beckstedt will now devote all his 


time to the service duties. 
+ * + 


| Ferguson Named to Head 


Bendix Brake Division 


C. Stewart Ferguson, who had 
been associated with General Elec- 
tric Co. for 31 years as chemist, 
engineer and executive, has been 
appointed technical director of the 








Marshall-Eclipse division of Bendix 
Aviation Corp. at Troy, N. Y. 
Marshall-Eclipse makes brake 
lining for the automotive, aircraft 
and industrial fields. As technical 
director of the company, Ferguson 
will be responsible for developing 
new brake lining materials and also 
will direct the company’s new-prod- 


uct and research department. 
* * * 


Hack Rejoins Ethyl 


Appointment of William T, Hack 
as manager of its product develop- 
ment department is announced by 
Ethyl Corp. A former member of 
the product development staff, he 
first joined Ethyl in 1946 and re- 
signed two years later to accept 
appointment as director of the 


chemical and rubber division of 
the National Security Resources 
Board. 


* 


Fruehauf of Canada 


Promotes 3 in Sales 

Three executive appointments at 
Fruehauf Trailer Co. of Canada, 
Ltd., are announced by W. J. Rob- 
inson, director of sales of Frue- 
hauf Trailer Co., Detroit. 

Leonard C. Harland becomes di- 
rector of sales of the Canadian 








WITH FORD 35 YEARS—Robert F. Leonard, Buffalo district sales manager for Ford, 


receives anniversar: 


congratulations from Charles J. Seyffer, northeastern regional manager, 


at a dinner in Buffalo. Left to right are Nelson F. Bowe, New York district mana er; Harry 


F. Lidgard, Pittsburgh district manager; Seyffer; Leonard; John F. Connors jr., 


district manager, and Charles E. 


company; Fernand Mercier has 
been appointed branch manager at 
Montreal, and Donald R. Steel, for- 
mer branch manager at Montreal, 
has been promoted to sales man- 


ager for Canada. 
* * * 


General Ups Robinson 
Promotion of W. A, Robinson to 


Chosen for their outstanding 46-year 


continuous service record unequalled 
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merville 


Pierson, assistant regional manager. 


assistant manager of the General 
Tire & Rubber Co.’s San Francisco 
branch is announced by L. A. Me- 
Queen, vice-president, A sales rep- 
resentative of General’s San Fran- 
cisco branch since joining the com- 
pany in 1943, Robinson will serve 
under H. S. Stroupe, branch man- 
ager. 


46 YEARS OF 
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Now Nash Dealers 
Have & Great Cars 


to Sell 


Khe Ran v 


Yes, Nash dealers now have 3 great series of cars 
to sell—fourteen thrilling models—every one with 
priceless advantages—every one with exclusive 


extra values that only Nash can offer. 


Only Nash dealers can offer the safety, the double- 
rigidity, the rattle-free quiet of Airflyte Construc- 


tion in a convertible, as well as in closed models. 


Only Nash dealers can offer Weather Eye Condi- 
tioned Air...an Airliner Reclining Seat...the conven- 
ience of Twin Beds...the exclusive combination 
of Hydra-Matic Drive and Selecto-Lift Starting. 





— 
he . Q tPBE Cassader 


And only Nash dealers can offer these three great 
cars in three great, lucrative markets—The Am- 
bassador, most modern of America’s fine cars... 

the Statesman, outstanding value leader in its 
price class — and now the Nash Rambler Con- 
vertible Landau, something entirely new —the 


newest, smartest, safest of all convertibles. 


The Nash Airflyte family is growing—and our sales The Ambassador The Statesman 


are growing even faster. The 1950 Nash Airflytes The Rambler Convertible Landau 


are breaking every sales record in our 48-year 


me Great Cars Since 1902 
history— and it’s getting better all the time! 


NASH MOTORS DIVISION NASH-KELVINATOR CORPORATION, DETROIT, MICH. 


* There’s Much of Tomorrow in All Nash Does Today 
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Used-Car Auction Prices 


Market Trend 

Uncertainty continued as the dominant theme in the used-car 
markets this week as the overall average price rose $2 to $1,035. 
The increase offset a $2 drop in the preceding week and left the 
market just where it was at the end of the first week in May. 

Prewar cars—'4ls and '42s—rose $8 in price during the week, while 
1960 models increased $22 to an average of $1,949—the highest this 
year. All other models were off in amounts ranging from $1 to $11. 

Volume of cars offered for sale showed an increase as did per- 
centage of sales. There were 1,598 units offered for sale this week 
at nine auctions. Sales totaled 997 units for a mark of 62 percent. 
At the same auctions in the preceding week, 908 units—or 59 per- 
cent—of the 1,551 offerings were sold. 

The top price of the period was the $5,350 paid for a 1950 Cadillac 
(62) convertible at W. R. Stone’s auction in Los Angeles, The value 
of condition was demonstrated at Tom Hewitt’s Valdosta (Ga.) 
auction when a 1929 Model A Ford two-door, described as “extra 
clean,” brought a price of $212.50, 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Fri- 





$800, $675; 4-dr., $950, $895; business 
coupe, $845, $912; station wagon, $415. 


CHRYSLER—’47 Windsor 4-dr., $1,020. '41 


day. Prices are for sales of Apr. 28- Royab 4-dr., $425. 
May 5.) DeSOTO — ’'50 Deluxe 4-dr., $1,950. ‘47 
BUICK—'49 Super conv., $1,715. '48 RM Custom conv., $1,260. °41 Custom 4-dr., 
sedanet, $1,410; Super conv., $1,460. ‘47 30. 
RM conv., $1,225; Special 4-dr., 2 at|DODGE—’'49 Meadowbrook 4-dr., $1,720; 
$950; Super sedanet, $1,275. ‘46 RM| Wayfarer 2-dr., $1,330, ‘47 4-dr., $935. 
4-dr., $985; Super 2-dr., $925. ‘42 Super "40 4-dr., $325. ‘37 4-dr., $175. 
4-dr., $340. FORD—’'50 CD (8) 2-dr., $1,690, $1,725. 
—50 FL Deluxe 2-dr., $1,- '49 Standard (8) 2-dr., $1,270; Custom 
700, $1,650. ‘49 SL Deluxe conv., $1,- (8) club coupe, 2 at $1,250, $1,325, 
: FL Deluxe 4-dr., $1,370. ‘48 FM $1,275, $1,190; 2-dr., $1,250, $1,075, 2 at 
$890; $1,200; 4-dr., $1,225, $1,210. °'48 Deluxe 


2-dr., $1,080, $1,085;° SM 2-dr., 
aerosedan, 


FL 47 FM 2-dr., (8) 2-dr., $1,030, $1,035; SD (6) 2-dr., 


$730; SD (8) conv., $1,175; 2-dr., $820, 
060. 


$915, $880, $965, , "47 SD (8) 
conv., $1,060; SD (6) club coupe, $785; 
Deluxe (6) 2-dr., $660; (8) 2-dr., $815. 
"46 Deluxe (8) 2-dr., $725. ‘41 SD (8) 
2-dr., $420. 

LIN — '49 club coupe, $1,550. ‘47 
2-dr., $710; club coupe, $700. 

ME Y—’'49 conv., $1,375; 2-dr., $1,- 
470. °46 4-dr., $870. 

NASH—’49 (600) 4-dr., $1,280. ‘46 Am- 
bassador 4-dr., $420; (600) 4-dr., 


OLDSMOBILE—’49 (88) 2-dr., $1,810. ‘47 
(76) 4-dr., $925. ‘41 (76) club coupe, 
$375; 2-dr., $440. 

$1,430; 


PACKARD—’'48 Super 
2-dr., $1,210. 

PLYMOUTH—'49 SD 4-dr., $1,385, $1,350, 
$1,360. °48 2-dr., $1,100, $1,110, $1,080; 
club coupe, $1,120; Deluxe 4-dr., $1,010. 
’47 SD 4-dr., $750. 

PONTIAC—’'50 (8) conv., $2,250. °49 (6) 
sedanet, $1,600. °48 (6) sedanet, $1,200. 


(8) 4-dr., 


"47 (8) 4-dr., $820; (6) 4-dr., $850. '46 
(8) 4-dr., $560, $710. ‘42 (6) 4-dr., 
$450, $430. ‘41 (6) sedanet, $480. ‘40 
(8) 4-dr., $300. 

STUDEBAKER—’50 Champion 2-dr., §$1,- 
370. ‘48 Commander conv., $1,130; 
4-dr., $1,010. 

WILLYS — '49 panel delivery, $650. ‘'48 
Jeep, $600. 

DENVER 
(Denver Auto Auction, Inc. Sale every 
Tuesday at Englewood, Colo. Prices are 
for sale of May 9.) 
(Prices up slightly.) 

BUICK — '50 Special 4-dr., $2,015. '49 
Super 4-dr., $1,655, $1,710. ‘47 RM 
conv., $1,200. ‘46 Super 4-dr., $1,060. 
‘42 Super 2-dr., $405. ‘41 4-dr., $380. 

CADILLAC—'50 '(61) 4-dr., $3,750. ‘49 


(61) 2-dr., $2,860. '47 (62) 4-dr., $1,765. 
'41 (61) 4-dr., $495. 

CHEVROLET — '50 Bel-Air, $2,240 (PG), 
$2,165; conv., $1,955; SL Special club 
coupe, $1,700; %-ton stake, $1,410. ‘49 
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Average Used Car Prices 


(Compiled by Automotive News/ 


i 


May (to date) 


$1,021 


Ti 


Apr. 





May 1950 
(to date) 


Mar. 
1950 


$1,361 
1,433 
1,101 
927 
783 
392 
382 


Apr. 
1950 


$1,890 
1,501 
1,152 
958 
829 
414 
403 


$1,949 
1,506 
1,156 


971 
836 
421 
404 


1946...... 

1941... e 
Overall 
Average 


$1,035 $1,021 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


FL Deluxe 2-dr., $1,500, $1,560; SL club 





HUDSON—'49 Commodore (6) 4-dr., $1, 


coupe, $1,330, $1,450, $1,475. ‘48 FL| 370. '48 Commodore (6) 4-dr., $1,210 
4-dr., $1,205; FM 2-dr., $1,005, $1,080, | piNcoLN—'49 2-dr., $1,435 

$1,100, $1,110, $1,130, $1,145. "47 FM | weRcuURY—'50 club coupe. $2,310: 
2-dr., $860, $940, $1,015. ‘46 SM 4-dr. pe, $2,310; 4-dr 


$730, $810. 
$460, $480, $485, $525, $555. 


CHRYSLER—’'46 Windsor 4-dr., 2 at $940. 


"41 2-dr., 


DeSOTO—’'47 Custom 4-dr., $1,135. 


DODGE—'49 Coronet 4-dr., 
half-ton pickup, $820. 


$1,055; Deluxe 4-dr., $645. 


FORD—'50 CD 


8D 
$725. 


(8) 


FRAZER — ‘49 4-dr., 


$355, $420, $425,| $2,120, 


$2,135, $2,175. °49 club coupe 
$1,455, $1,605; 4-dr., $1,485. 

NASH—’'49 (600) 2-dr., $1,205. ‘46 Am 
bassador 4-dr., $525. 

OLDSMOBILE—’50 (98) Deluxe 4-dr., $2, 


$1,720. ‘48 695, $2,710. ‘49 (76) conv., $1,610. ‘48 

'47 Custom conv., (98) 2-dr., $1,425; conv., $1,410, 
PACKARD—'49 (120) 4-dr., $1,550 "48 

(8) conv., $1,995; club 2-dr., $1,125. 

coupe, $1,720; CD (6) 4-dr., $1,635. °49| PLYMOUTH — '49 station wagon, $1.205 

Custom (8) station wagon, $1,425; 4-dr., "48 4-dr., $990. °46 4-dr., $555. 
2 at $1,070, $1,225, $1,240, $1,295. °48 | PONTIAC—'50 Chieftain (8) Deluxe 2-dr 
conv., $1,070. ‘'46 (6) 2-dr., $2,050. ‘49 Chieftain (8) Deluxe 2-dr. 
"41 (8) 2-dr., $440. $1,770; SL (6) 2-dr., $1,625. °48 (8) 
$1,165. °47 4-dr., 2-dr., $1,220, $1,285. ‘47 (6) 4-dr. 
$750, $890, $935, $1,010, $1,020. °46 (8) 

2-dr., $670. 


$605. 
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STUDEBAKER — '50 Land Cruiser 4-dr. 
$2.105. '47 Champion 2-dr., $865. 
—_ (6) station wagon, $1,280. 
.480. 
MISCELLANEOUS—’49 GMC %-ton pick- 
up, $950. 


KANSAS CITY 


(Kansas City Automobile Auction. 
every Wednesday. 
May 10.) 

(Prices a little lower and market not 


Sale 
Prices are for sale of 


so active. Sold 154 units out of 255 
offerings.) 

BUICK — '50 Special 2-dr., $1,722. °47 
Super conv., $1,102; RM 2-dr.. $1,045. 
CHEVROLET—’'50 club coupe, $1,702. ‘49 
| 2-dr., $1,417, $1,330, $1,205; conv., $1.- 
652, $1,610; 4-dr.. $1,410, $1,397. ‘48 
station wagon, $992; FM 2-dr.. $1,062 





CHRYSLER—’'47 Windsor 4-dr., $1,122. 
CROSLEY—’48 2-dr., $270. ‘47 2-dr., $162 


FORD — '50 (8) 4-dr., $1,677. °49 (8) 
2-dr., $1,117; station wagon, $1,395 
conv., $1,432; (6) 2-dr., $1,097, $1,082 

HUDSON—'47 4-dr., $597. 

KAISER—’47 4-dr., $575. 

“a —-'49 Cosmopolitan club coupe 
1,425. 

MERCURY—'49 4-dr., $1,365. 


OLDSMOBILE—’50 (98) 2-dr., $2,580. '47 
(98) 4-dr., $1,040, $1,032. "46 (76) 
4-dr., $895. 

PACKARD—'48 conv., $1,360. 

PLYMOUTH — '48 4-dr., $1,010; station 


wagon, $892; club coupe, $1,095, $1,055. 
"47 2-dr., $785. 

PONTIAC—’48 (8) 4-dr., $1,372. 
$852. 

STUDEBAKER—'47 Champion 4-dr., $952; 
2-dr., $930. 

WILLYS—'49 Jeep sedan delivery, $712 
"47 Jeep station wagon, $735, $717. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of May 5.) 
Special 4-dr., $1,880, $2,150, $2,300. ‘49 
(Sold 165 units out of 245 offerings.) 
BUICK — ‘50 RM 4-dr., $2,020, $1,850; 
Special 4-dr., $1,880, $2,150, $2,300. ‘49 
Super sedan, $1,625; conv., $1,775; RM 


"46 4-dr. 


sedan, $1,575, $1,660. ‘48 RM _ sedan. 
$1,275. 

CADILLAC—'50 (61) club coupe, $3,760 
"49 (62) conv., $2,750; 4-dr., $3,025. 

| $3,000; (61) sedanet, $2,537. ‘48 (60) 
Special 4-dr., $2,450. 

CHEVROLET—’'50 SL Special 2-dr., $1, 


640; SL Deluxe 4-dr., $1,915 (PG), $1, 
775; club coupe, $1,700; FL Deluxe 2-dr. 


$1,875 (PG); 2-dr., $1,700; FL Specia! 
| 2-dr., $1,650, $1,625. ‘49 SL Deluxe 
| 4-dr., $1,425; conv., $1,500. °48 FL 


aerosedan, $1,200; FM 4-dr., $950, $925 
(Continued on Page 33, Col, 1) 
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(Continued from Page 32) 


17 FM 2-dr., $965; 
$575. ‘46 SM 4-dr., $705, $775, $700. 

CHRYSLER — ‘49 Royal sedan, 
Windsor club coupe, $1,690. 
coupe, $1,200. 

DeSOTO—'49 Custom conv., 
Custom sedan, $1,150. 

pODGE—’50 Wayfarer 2-dr., 
Coronet 4-dr., $1,600, 
roadster, $1,800, $1,150. 


FORD—’'50 Deluxe (8) 4-dr., $1,635; (6) 
2-dr., $1,505; CD (8) conv., $2,072; 
2-dr., $1,750. °49 Custom sedan, $1,075, 


$1,100, $1,160; Standard sedan, $1,190; 
48 SD (8) 
$875. 
2-dr., 
‘40 Deluxe 


Custom (6) 2-dr., $1,100. 
2-dr., $1,025. ‘47 SD (8) 2-dr., 
‘46 SD sedan, $800; Deluxe (8) 
$710. °41 SD 2-dr., $400. 
2-dr., $360, $390. °39 Deluxe 4-dr.. $390. 
HUDSON — ’°50 Pacemaker 4-dr., $1,725. 
"49 Super sedan, $1,650. 
(8) 4-dr., $1,075 
KAISER—’49 4-dr., $1,000. 
LINCOLN—’46 sedan, $650. 
MERCURY—’50 sport sedan, 


4-dr., $1,340. °46 club coupe, $850. ‘41 
club coupe, $400. 

OLDSMOBILE — ‘49 sedan, $1,770; (88) 
Deluxe 4-dr., $1,860, $1,850. ‘47 (88) 


club sedan, $780. 


PLYMOUTH—’50 SD sedan, $1,600; Deluxe 


club coupe, $1,605, $1,710. ‘49 SD 4-dr., 
$1,400, $1,375, $1,430; conv., $1,550; De- 
luxe 4-dr., $1,335. °'48 SD 4-dr., $975. 
‘47 SD 4-dr., $750. °46 Deluxe 4-dr., 


$650. 

PONTIAC—’50 Chieftain (8) club coupe, 
$1,880, $1,885; Catalina, 
Chieftain (8) 4-dr., $1,690; 
coupe, $1.690. ‘47 sedan, $750. 

ee — ‘47 Land Cruiser 4-dr., 

WILLYS—’50 (4) station wagon, $1,575. 
‘48 Jeepster, $900. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sales every 
Monday and Friday. Prices are for sales 
of May 5-8.) 

(Sold 220 units out of 362 offerings.) 
BUICK — '48 Special sedan, 

Super conv., $1,200; RM sedan, $1,000, 

$950. ‘41 Special sedanet, $455, 2 at 

$325. °'40 Limited sedan, $410. ‘39 Spe- 
cial club coupe, $500; sedan, $275, $200. 
CHEVROLET—’50 SL Special sedan, $1,- 
650, $1,700; SL Deluxe sedan, $1,860; 
half-ton pickup, $1,150. '49 SL Deluxe 
sedan, $1,450, $1,410, $1,425; FL Deluxe 
sedan, $1,465; SL Special sedan, $1,400, 
$1,290, $1,300, $1,350, $1,425. ‘48 SM 
sedan, $730; FL sedan, $1,225; FM 
sedan, $1,150, $1,225; conv., $1,325, $1,- 

380; half-ton pickup, $700. ‘47 SM 

sedan, $1,075, $865; FM sedan, $960; 

club coupe, $1,020; FL aerosedan, $1,130. 

‘42 FL aerosedan, $625, $712; SD club 

coupe, $480. ‘41 SD conv., $685, $520; 

SD sedan, $450, $555. ‘40 MD sedan, 

$380, $410, $340, $310. 

CHRYSLER—'47 Windsor club coupe, $1,- 


SL sedan 


175. ‘46 Highlander sedan, $1,145. ‘41 
sedan, $450. 

DeSOTO—’48 Custom sedan, $1,430, $1,440, 
2 at $1,375. 


DODGE—’47 1-ton canopy, $635; Custom 
sedan, $700. ‘41 sedan, $315. 
FORD—'50 Standard sedan, $1,688; CD 
sedan, $1,662. ‘49 Custom conv., $1,- 
635, $1,530, $1,525; station wagon, $1,- 
460; sedan, $1,300, $1,250; Standard (6) 
sedan, $1,125; Custom (6) sedan, $1,212. 
‘48 SD club coupe, $1,075; sedan, $825, 
$730. ‘46 SD club coupe, $880, $900. 
‘41 sedan, $440, $345, $400. °'40 conv., 
$540, $375; sedan, $425, $310, $325, 2 at 
$400. ‘39 sedan, $300, $205. 
HUDSON—'48 Super (6) sedan, $1,100. 
46 Super (6) sedan, $600. 
UINCOLN—’46 club coupe, $725. 
MERCURY—’50 club coupe, $1,900. ‘'49 
sedan, $1,485, $1,350. ‘40 conv., $375. 
"39 sedan, $150. 
VYASH—’'46 (600) sedan, $720. 
OLDSMOBILE—’'49 (98) conv., $2,050, $2,- 
150; (76) sedan, $1,675. "41 (76) 
sedanet, $200. °40 sedan, $250, $190. 
"39 (6) sedan, $275, $240. 


rACKARD—’48 7-pass. sedan, $600. ‘41 
sedan, $525. ‘40 (110) conv., $140. 

rLYMOUTH—’'49 Deluxe club coupe, §$1,- 
475, $1,425; SD sedan, $1,475. "48 SD 


club coupe, $1,160. ‘41 club coupe, $460, 
$645; sedan, $300. ‘40 sedan, $290. ‘39 
sedan, $165, $160, $115, $185. ‘38 sedan, 
$145. '37 sedan, $125. 

ONTIAC—'50 (8) Catalina $2,600; (6) 
Deluxe sedan, $2,205; SL (6) Deluxe 
sedanet, $2,010. ‘48 (8) conv., $1,475; 


LICENSE PLATE 
ew TE ao 


ar 


On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each $ .20 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 


half-ton pickup, 


$1,760; 
’48 NY club 


$1,600. ‘48 


$1,700. ‘49 
$1,825; Wayfarer 


'48 Commodore 


$2,050. °49 


$2,500, °49 


$1,300. °'46 















SL (8) sedan, $1,400. ‘41 (6) sedanet, 
$500; club coupe, $365. ‘39 (6) station 
wagon, $185. 

STUDEBAKER—’48 Champion RD sedan, 






































$1,175. °41 Champion club coupe, $310. 
WILLYS—’'49 Jeepster, $925. °48 station 
wagon, $850. 
PHILADELPHIA 


(Harry D. Gilbert-Harold B. Robinson. 
Sales every Tuesday and Thursday. Prices 
are for sales of May 2-4.) 

(Prices remained at same level, but 


action has slowed down. Sold 164 
units out of 307 offerings.) 


BUICK—’50 RM 4-dr., $2,600. °48 Super 
4-dr., $1,325. °47 Super conv., $1,150. 
’46 Super 4-dr., $1,070. °41 Special 


4-dr., 2 at $400. 


CADILLAC—’'48 (62) 4-dr., $2,350. 

CHEVROLET—'49 SL Deluxe 2-dr., $1,- 
475; FL Deluxe 2-dr., $1,410; FL Special 
2-dr., $1,390, $1,375. °'48 4-dr., $1,230; 
SM 4-dr., $900. °47 FL aerosedan, $1,- 
110, $1,085; 4-dr., $1,050; FM 4-dr., 
$925. °46 SM 2-dr., $825, $780. ‘42 FL 
aerosedan, $650, $610; SD club coupe, 
$625, $595, $575. °41 4-dr., $630, $415, 
$325; 2-dr., $565, $530, $480; club coupe, 
$545, $480. ‘40 SD 4-dr., $425, $400, 
$350; 2-dr., $510, $500, $460, $455, $450. 
"39 2-dr., $460. ‘37 2-dr., $285. 

CHRYSLER—’'47 Windsor club coupe, $1,- 
260. ‘46 4-dr., $1,000. 

DeSOTO—’49 Custom 4-dr., $1,805. °48 
Custom club coupe, $1,365. '47 Custom 
4-dr., $1,270; Deluxe 4-dr., $1,175. 

DODGE—'49 Coronet 4-dr., $1,750. '48 
Custom club coupe, $1,420; 4-dr., $1,335, 
$1,300. °46 Custom 4-dr., $930, $925; 
Deluxe 4-dr., $870. 

FORD—’'50 Deluxe (8) 2-dr., $1,560, $1,- 
510, $1,505; Deluxe (6) 2-dr., 2 at $1,- 


480. °49 Custom club coupe, $1,265; 
Standard (8) 2-dr., $1,240, $1,200, 2 at 
$1,150, $1,145. °'48 SD 2-dr., $1,010, 
$1,000. °'47 SD (8) 2-dr., $705; SD (6) 
2-dr., $790. °'46 SD 2-dr., $765. '42 
4-dr., $370. 

FRAZER—’48 4-dr., $985. 

HUDSON—’48 Commodore (6) 4-dr., $1,- 
225. 

KAISER—’48 4-dr., $800. 

MERCURY—’50 2-dr., $1,775. ‘°48 4-dr., 


$1,050. °47 4-dr., $965. ‘46 4-dr., $775. 
OLDSMOBILE—’'48 (76) 2-dr., $1,330. ‘47 
(68) 2-dr., $1,120. °41 (76) 4-dr., $440. 
PLYMOUTH—’49 SD station wagon, $1,- 
490; 4-dr., $1,475, $1,450, 2 at $1,440, 
$1,425; club coupe, $1,415, $1,410, $1,400. 
"48 SD 4-dr., $1,190, $1,080, $1,075; 
Deluxe 4-dr., $880. ‘47 SD club coupe, 
"42 conv., $450. ‘41 SD 4-dr., 
$410, $390. ‘40 4-dr., $360, 
$250. $325, $315. 
PONTIAC—’48 conv., $1,400. ‘47 Stream- 
liner (8) 4-dr., $1,135. ‘°41 club coupe, 
$460, $425. 
STUDEBAKER—’49 half-ton pickup, $820. 
"48 Champion 4-dr., $1,150. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 
Wednesday. Prices are for sale of May 10.) 
(Market is steady. Sold 168 units out 

of 218 offerings.) 

BUICK—’50 RM sedan, $2,445. ‘'48 sedan, 
$1,320, $1,230. °47 sedan, $1,065, $1,110, 
$1.055, $1,035. °46 sedan, $995. 

CADILLAC—’50 (62) sedan, $3,835; (61) 
sedan, $3,550. ‘49 (61) sedan, $2,680. 

CHEVROLET—'50 SL sedan, $1,675; half- 
ton pickup, $1,125. ‘49 sedan, $1,335, 
$1,300. ‘48 FL sedan, $1,180, $1,175, 
$1,060; FM sedan, $1,060, $1,010; SM 
sedan, $990, $940, $885. ‘47 sedan, $1,- 
025, $1,015, $910. 

CHRYSLER—'48 sedan. $1,200. 

DeSOTO — '50 sedan, $2,075. 
$405. 

DODGE—'50 sedan, $1,755. 
550. °47 sedan, $1,020. 
FORD—’50 (8) sedan, $1,740, $1,785, 2 at 
$1,800; (6) sedan, $1,620. ‘49 Custom 
sedan, $1,290, $1,275, $1,220. ‘47 SD 
sedan, $950, $760. °46 SD sedan, $765. 
HUDSON—’49 (6) sedan, $1,585, $1,115. 

'47 sedan, $680. 

KAISER—’48 4-dr., $530. 

MERCURY—’50 sedan, $2,130, $2,100. ‘46 
sedan, $865, $855. 

NASH — '50 Ambassador sedan, $2,000; 
Rambler conv., $1,710. ‘49 Ambassador 
sedan, $1,350. °46 (600) sedan, $680. 

OLDSMOBILE—’'49 (98) sedan, $1,815. °'47 
(78) sedan, $1,075, $995. 

PACKARD—’50 sedan, $1,995. 

PLYMOUTH — '49 sedan, $1,390, $1,385, 
$1,295. °48 sedan, $1,000. ‘47 sedan, 
$1,530. ‘46 sedan, $780, $520. 

PONTIAC—’'50 conv., $2,455; sedan, §2,- 


"42 sedan, 


'49 sedan, $1,- 


355. ‘47 (6) sedan, $1,090. 
STUDEBAKER "50 Commander sedan, 
$1,685, $1,660; Champion sedan, $1,675 
$1,435. '48 1%-ton truck, $560. "47 
sedan, $910. 
WILLYS—’'48 Jeep, $885 "46 Jeep, $460. 


HOUSTON 


(Gulf Auction Co. Sale every Tuesday. 

Prices are for sale of May 9.) 

(Market is steady. Sold 75 units out 
of 133 offerings.) 

CHEVROLET — 50 SL Deluxe sedan, $2,110 
(PG), $1,865; club coupe, $1,760; SL 
Special sedan, $1,730. ‘49 half-ton pick- 
up, $905; Special sedan, $1,330, ‘47 FL 
aerosedan, $890; club coupe, $1,050, $940 
‘41 sedan, $200 


CHRYSLER—'46 NY club coupe, $810 

DODGE—'49 sedan, $1,685 | 

FORD—'50 half-ton pickup, $1,185, $1,150; 
Deluxe (8) sedan, $1,595, $1,680; (6)| 


club coupe, $1,575; CD (8) sedan, $2,080, | 
$1.675, $1,700, $1,730. ‘49 Custom sedan, | 
$1,225, $1,150. ‘48 Standard sedan, $890. 
‘47 club coupe, $875; conv., $700; Deluxe 
sedan, $825; half-ton pickup, $460. ‘46 
club coupe, $585. °41 sedan, $450. 
HUDSON—'46 sedan, $575. 
MERCURY—’'50 sedan, $2,080. ‘49 club 
$2,- 


coupe, $1.410. 

OLDSMOBILE—’50 (88) club coupe, 
(98) sedan, 

"47 (76) 





350; sedan, $2,410, $2,130; 
$2,550. °48 (98) conv., $1,390. 
sedan, $920, $810. 
PACKARD—’49 sedan, $1,605. 
PLYMOUTH—’50 club coupe, $1,780. ‘49 
sedan, $1,400. ‘48 sedan, $1,055. 
PONTIAC—'48 sedan, $1,000. | 
STUDEBAKER—'50 conv., $1,895 | 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of May 11.) 
(Market still holding up. Sold 83 units 
out of 109 offerings.) { 
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BUICK — '49 Super sedanet, $1,775. ‘46 
Super 4-dr., $1,000. ‘41 club coupe, 
$200; 4-dr., $340. ‘40 Century sedan, 
$160, $210. 


CADILLAOC—’'49 (62) conv., $3,000. 


CHEVROLET—’'49 sedan, $1,415, $1,435, 
*48 sedan, $1,145, $1,100, $1,105. 


$1,090, '46 sedan, $1,000, $975. °42 club 
coupe, $500. '40 sedan, $220, $150, $355, 
$375. | °38 sedan, $125, $140, $155. 


DeSOTO—'47 Custom 4-dr., 
Deluxe 4-dr., $1,060. 

DODGE—’49 Wayfarer 2-dr., $1,495; half- 
ton pickup, $900. °48 sedan, $1,300, $1,- 
235, $1,255. °46 sedan, $700, $1,120. °40 
sedan, $265, $310, $275. 

FORD—’'50 (8) 2-dr., $1,550. ‘49 sedan, 
$1,300, 2 at $1,175, $1,295, $1,205. ‘48 
SD (8) 2-dr., $830. °47 (8) club coupe, 
$750. ‘46 (8) 2-dr., $805. °41 2-dr., 
$195. °'32 2-dr., $155, $120. 

HUDSON—’46 Super (6) 4-dr., $630. 

NASH —’50 Rambler conv., $1,575. ‘49 
(600) 4-dr., $1,260. 48 Ambassador 
4-dr., $1,100. °47 (600) 4-dr., $835. 

OLDSMOBILE—’49 (76) 2-dr., $1,725. 


$1,090. °46 


Ne 





IMPERIAL MOTOR CO, IMPROVES LOT—A shed for used-car display has been con- 
structed by this Chrysler-Plymouth firm in Ocala, Fla. This permits showing of a considerable 
’48| number of cars protected from the weather and in an attractive setting. 








cos) 2-dr., $1,300. °47 sedan, $1,135, 
1,255. 

PACKARD—’48 (8) 4-dr., $1,165. pickup, $1,020. ‘49 Custom (8) conv., ,BUICK—'50 2-dr., $1,800. ‘49 2-dr., $1,- 
PLYMOUTH — '49 sedan, $1,410, $1,450,| $1,510; 4-dr., $1,120; station wagon, $1,-| 710; 4-dr., $1,800. '48 4-dr., $920. °47 
$1,465. '48 sedan, $850, $1,160. ‘47) 460. ‘48 SD_ (8) club coupe, $1,010; 4-dr., $850, $995; 2-dr., $1,000; conv., 
sedan, $950, $810. °41 club coupe, $375.| 4-dr., $1,050, $885, $840. °47 (8) Sports-| $910. °46 conv., $700. ‘41 4-dr., $220. 
PONTIAC—’49 club sedan, $1,765. °48 (8)| ™an conv., $850. ‘46 Deluxe (8) 4-dr., | CHEVROLET—’50 2-dr., $1,875, $1,605, 
sedan, $1,530, $1,350, $1,325. 46 Stream-| $850, $720; half-ton pickup, $480. $1,675. '49 4-dr., $1,250, $1,260, $1,515. 
i. nae. oo, 40 club coupe, $235. | FRAZER—’49 4-dr., $1,175. oon0 at i", eee, a 4-dr., 
8s ER—’42 half-ton pickup, $280. = * , ) -dr., ’ ; 4-dr., $950. °46 

WILLYS—’48 Jeep half-ton pickup, $760. "5 tee <6) Se ee es eae half-ton panel, $325. 
modore 4-dr., $420. DODGE—’49 club coupe, $1,270. 
ALBANY, N. Ze LINCOLN — '49 4-dr., $1,570. ‘47 4-dr., | DeSOTO—'47 2-dr., $1,000. °41 4-dr., $300. 
(Tim Anspach’s Dealers Auto Auction. |. $710. ‘ , FORD—’50 2-dr., $1,800, $1,775, $1,700, 
Sale every Monday. Prices are for sale of | MERCURY—’50 4-dr., $2,100. ‘49 2-dr.,/ $1,645, $1,590; conv., $2,140, $1,885; 
May 8.) $1,360. '48 conv., $1,130. °47 club coupe, half-ton pickup, $1,130; 4-dr., $1,560. 
(Prices steady to higher on all but 2 at $960. °46 4-dr., $850. 49 conv., $1,485; 2-dr., $1,150, $1,100. 
heavy new cars and mediocre units. i 4-dr., $1,260. ‘47 (600) ’48 conv., $1,175. °'47 club coupe, $800. 
Sold 115 units out of 151 offerings.) -dr., i iy , ‘46 2-dr., $710. ‘41 2-dr., $590, $430, 
BUICK—’50 Special 4-dr., $2,550. ‘49 Spe- | OLDSMOBILE—’50 (98) 2-dr., $2,585. '49/ $510. ‘39 2-dr., $310, $300. 
cial 2-dr., $1,750; Super 4-dr., $1,735. (76) 4-dr., $1,525; (88) club coupe, $1,- HUDSON—’49 4-dr., $985; 2-dr., $1,100 
'48 RM 4-dr., 2 at $1,410, $1,390. ‘47 ros o- Ce nie; cis) Be wy on ‘47 4-dr., $560. °46 club coupe,’ $500 
RM v., $1,300, $1,400; Super conv., -ar., , ; -dr., ; i : 
ares, cennak, 5s id. 46 ‘Super se.| conv., $1,050." '46 (78) 4-dr., $960. '41 | LINCOLN—'41 4-dr., $225. 
danet, $970, $960, $950. earn eee 6) 4-dr., $960 NASH 47 4-0r —_" mer 
LLAC—’ 2) 4-dr. 3,925. °'41| PACKARD—’46 Clipper (6) 4-dr., . i — -ar., . 
be — $700." ~~ oe PLYMOUTH—’50 conv., $2,175. ‘49 4-dr., erg oy me & osc. $1,810. 
T™ 1 ., $2,-| $1,550, $1,510; (P-17) 2-dr., $1,400. ‘48 -dr. 520. -dr., q 
coupe, $1,725. °49 FL 2-dr., $1,470; SL|_ 4-dr., $1,050. ‘41 SD 4-dr., $185, $220.| $300. '41 club coupe, $200. — 
4-dr., $1,470, '48 station wagon, $1,450; | PONTIAC—’50 SL (6) 2-dr., $1,850. '49| PONTIAC—’50 2-dr., $1,970. ‘47 2-dr., 
FM 2-dr., $1,185; 4-dr., $1,145, $1,010:| conv., $1,900; SL (6) 4-dr., $1,875, '48| $960. ‘41 2-dr., $290. 
SM 4-dr., $1,030, 2 at $850. °47 conv., conv., $1,460, $1,500. °'46 SL (8) 2-dr., 


Cecils Take on Pontiac 


A Pontiac franchise has been 


Gide Gt serocdan, 090; OM Sar: | hema Nie Soke or 
, $925, $920; 2-t b and/|* i “Gr... ee 
oa.808, Cee. © ; oato $1,150. ‘47 Champion 4-dr., 


chassis, $710. ‘46 FM €-r., $810. am Sass ream pickup, $410 
CHRYSLER—’50 Windsor club coupe, $2,- ; ’ : 7 awarded to C. F’.. Cecil & Sons, West 
49 W 4-dr., $1,760. '46| WILLYS—'48 %-ton pickup, $730 » we , 
ot. © : Liberty, Ky, The firm has com- 
DODGE — ‘50 Custom 4-dr., $2,020. ‘49 | RALEIGH, N. C. pleted a new concrete building to 
Custom conv., $1,740; 4-dr., $1,740; | serve the Kentucky counties of 


(Mann’s Auto Auction Sale, Sale every 


Wayfarer roadster, $1,500. 
FORD—’'50 CD (8) 2-dr., $1,660; half-ton | Monday. 


Prices are for sale of May 9.) 


Morgan, Wolfe and Menifee. 


THE VACUUM 
OPERATED AERIAL 






















@ For years the accepted aerial on America’s finest cars, 
the Vacuum Operated Aerial is the last word in convenience 
to driver-listeners. Pull the beautifully styled dash button 
—up comes the aerial for clear, interference-free recep- 
tion; push the button—down it comes for safe storage. 
And, the Vacuum Operated Aerial offers many other 
proven advantages that have universal appeal. For 
instance: it has higher efficiency than other car aerials; 

it’s unmatched in freedom from road and electrical 
exceptional strength and weather 


noises; has 


resistance. 


These are a few of the reasons why the Vacuum 

Operated Aerial is well worth its slight additional 
cost... and why it will interest all your prospects. 
Write today for literature that will help you sell 
this highly profitable accessory. 


Available jor all cars... 
Eacy to install 


COMPANY 





SPECIALTY 


6537 RUSSELL STREET 
DETROIT 11 ° MICHIGAN 
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Commercial Car News 


Truckin’ 


- ++ by Jack 





I WAS surprised enough to have 
Jack Burke of Chevrolet tell me 
that the Memphis area sold more 
trucks than they did passenger 
cars last year, and that Chevrolet 
had two other districts that nearly 
did the same trick. But a checkup 
on what those Southern states are 
doing in truck sales the first quar- 
ter of this year has nearly knocked 
me for a loop. 

Sure I realize that a whole lot 
of pickups are being sold to those 
who have profited under the farm- 
subsidy program. I know that the 
pickup that they are buying now, 
no doubt, is the first motor vehicle 
that most of them ever had, and 
that it is going to be used as both 
a car and truck. But I just couldn’t 
believe that a sufficient number of 
small farmers could be benefitted 
to the extent, for instance, that 
enabled Florida to increase regis- 
trations in March 122 percent over 
the same month last year. 

I’m glad that I am not going 
to have to drive down there this 
summer. I find it hard enough 
to dodge those Florida drivers on 
the main streets of some of the 
Florida towns now and sure want 
to be able to stay off the back 
roads until those new owners 
learn how to handle those trucks. 
r’ll let Doc Young, who used to 
be Chevrolet Flint zone manager, 
and his sales manager teach ’em 
to stay on their own side of the 
road between Palm Beach and 
Okeechobee and Clewiston. 

Doc, Chevrolet dealer in Palm 
Beach, gets the urge to wet a line 
in Okeechobee after some of those 
big bass once in a while in the 
summer time—and doesn’t waste 
the morning getting over there 
when he’s got fishing on his mind. 

If the first quarter of 1950 is a 
criterion of what is going to hap- 
pen this year—and Dodge can get 
its big truck plant into top-speed 
production — let me slip a little 
warning in edgewise: We may have 
an alltime high truck year in 1950. 

. * 


Kyes Introduced 


_os boys threw a little warmup 
party to introduce Roger Kyes 
to the press in his new capacity 
as general manager of the Gen- 
eral Motors truck plant. Not that 
Kyes needed an introduction to 
most of the typewriter pounders in 
this area; he used to be “top brass” 
at Ferguson and we got to know 
him there. But he’s been “on ice” 
on the GM staff for a while, and 
it’s always good policy to exchange 
some shrimp and frog legs for a 
line or two in columns like this 
when they spot a guy in a “top 
brass” position. 

Kyes topped me in an exchange 


{ Re Vonthly 


outlar le A REd 


TTY a 


Weed 


of “pokerisms” at the shindig. 
He is the father of four girls and 
came up with the remark that 
five queens, in his case, make a 
full house. Well, I (being the 
father of but two of the fair sex) 
could only retort that for a num- 
ber of years I have found that 
three of a kind also make a 
pretty full house—and I don’t 
have a gate house to retreat to 
when the jabbering gets too 
rough. I’ve got to hie myself out 
to the lake—where they all follow 
me and try to make the place 
look like a town house, if you 
know what I mean. 


Johnny Johnson, top sales pusher 
for GMC, tried to make the party. 
He caught a plane coming in from 
Kansas City that would have got 
him to the deal all right if an air 
hostess hadn’t dumped his lunch 
in his lap when the plane dropped 
in a pocket on the way in. He did 
a fast scatter for home, changed 
clothes and caught the tail end of 
the affair, he claimed. 

+ o * 


Yelling for Trucks 


yest same day I had had lunch 
with some of the Ford sales 
whips—and several dealers. There 
was one dealer from New York and 
one from Texas. The point I want 
to make is that both of these guys 
were yelling for cars and truc‘xs, 
and claimed they were still able to 
(Continued on Page 41, Col. 1) 


Top Trucks 


New-truck registrations for 48 
states in January and February, 
plus 46 states in March and 
eight states in April: 
1950 Pos. Make 


1— 79,086 Chev. 
2— 63,525 Ford 
3— 21,788 Dodge 
4— 20,684 Inter’l 
5— 18,049 GMC 
6— 10,824 Stude. 
j— 4,304 Willys 
8— 2,358 Mack 
9— 2,268 White 
1,257 Diam. T 
808 Divco 
741 Reo 
485 Brockway 
470 Pontiac 
383 Autocar 
268 Federal 
116 Crosley 
99 Kenworth 
86 FWD 
76 Sterling 
Total All Makes 
228,159 218,757 
For further details see page 
28, today’s issue. 


1949 Pos. 


77,160— 1 
36,907— 2 
26,647— 3 
22,454— 4 
16,516— 5 
13,188— 6 
10,932— 7 
1,458—10 
2,084— 8 
1,571— 9 
844—12 
1,116—11 
421—14 


10— 
11— 
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Light-Truck Emphasis Hurts .. . 








Pinch on Equipment 


these products, he is told to go to;to sell wholly through truck dealers 


ANY truck-equipment and 

body distributors across the 
nation are seriously discussing the 
dropping of discounts to truck 
dealers and going to a direct sale 
basis. 

Three reasons for this 
are given: 

1, A discouraging lack of co- 
operation on the part of the truck 
dealers. 

2. Claims that too many truck 
dealers have no interest in sell- 
ing anything but cabs and chas- 
sis, or vehicles just as they come 
from the factory. 

38. A serious loss of business 
last year and the first quarter 
of this. 

Reasons for these conditions are 
easy to see. Most truck-equipment 
distributors depend upon the me- 
dium and light-heavy size trucks 
for a large share of the equip- 
ment sold. Last year truck pro- 
duction was lopsided in favor of 
the 10,000 GVW class and under. 
Only a very limited number of new 
trucks in the larger sizes, upon 
which they could derive a profit, 
were sold. 


move 


* * * 


AST year, 65 percent of the 

trucks built in the first quarter 
were in the 10,000 GVW weight 
class and under. This year, for the 
first quarter, this trend has been 
slightly accelerated and 69.5 per- 
cent fall into this category. 

This year for the first quarter 
48 percent of all trucks built are 
in the 5,000 GVW class, while 
last year for the same period 37 
percent fell in this so-called half- 
ton class, 

This year 21.5 percent of all 
trucks built during the first quar- 
ter are in the 5,001-10,000 GVW 
class, while last year for the same 
period 28 percent fell in the same 
classification. 

+ * + 

aus the equipment distributor 

—unless he has one or more 
products that are saleable on the 
under 10,000 GVW class trucks— 
faces the same situation as last 
year. Nothing he can do, such as 
changing discounts, selling direct 
or any other basis of merchandis- 
ing, will change the picture. 


The only change in this situa- 
tion will come when the mass-pro- 
duction factories decide to make 
a larger percentage of the heavier 
models. 

Equipment distributors claim 
that the truck dealers, if they 
did sell bodies or equipment on 
a truck during the past year, 
gave all of their equipment and 
body profits away to the buyer 
anyway. 

They also claim that the major- 
ity of truck dealers are not inter- 
ested in selling trucks equipped 
with bodies or special equipment 
and even when the buyer asks for 





Sales 10 Percent Ahead of Last Year 


A UTHOUGH truck production for 
“™ the first quarter of 1950 was 
down 14,638 units from the same 
period last year, sales to date have 
exceeded last year by 13,096. This 
means that sales are currently run- 
ning some 5 percent ahead of last 
year. 

Dealer 1950 stocks are now at 
a dangerous low, according to 
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sales officials. Stocks are esti- 

mated at 1.6 units per dealer. 

This means that dealers are de- 

pleting any stocks they may have 

carried over from last year at a 
good rate. 

On the basis of new-truck regis- 
trations from 43 states in March, 
it is estimated that well over 93,000 
vehicles may be registered for the 
month. This would be just under 
the all-time high sales month of 
July, 1948, when 94,036 trucks were 
recorded. 

> e * 
JpSTIMATED truck sales to date 
for the quarter, 228,810 units, will 


be only about 10,000 less than the 
first quarter of 1948, which hit 238,- 
618 units, and well ahead of the 
221,125 for the same period in 1949. 

This year more than 64,872 
trucks were registered in Janu- 
ary, 70,082 in February and an 
estimated 93,906 in March. Regis- 
trations of Arkansas for January 
and February have not been com- 
piled as yet and figures for 
March still lack five states. 

This compares with sales of 69,- 
486 in January, 1948, 74,326 for Feb- 


ruary and 94,806 for March. Last 
year 66,423 trucks were sold in 


(Continued on Page 40, Col. 1) 


the equipment man for them. 
+ * * 


was this situation is deplor- 


in the smaller towns and cities in 


their area. 
a * + 


able, if true, there is an ob- gee of these policies are fraught 


vious reason for it. 

In September, 1948, when a large 
percentage of truck dealers found 
that they had stocks of trucks on 
hand and no buyers storming their 
doors, the majority were unpre- 
pared. 

Most, it is reported, failed to hire 
and train sufficient salesmen to 
take up the task of selling the 
trucks their franchise called for. 


By December of that year 
stocks had piled up in many deal- 
ers’ hands and they became pan- 
icky. Many started unloading at 
cost, or even below. All through 
1949 the practice of “sloughing 
off” trucks at long discounts con- 
tinued with many dealers, due 
primarily to the fact that pas- 
senger car sales were good. 

However, more and more dealers 
built truck sales organizations un- 
til today, while truck selling is still 
far from being on the plane it was 
prewar, dealers are doing a much 
better job and are making fair re- 
turns on their truck sales. 


Despite this encouraging condi- 
tion, a few distributors have fallen 
from the complete dealer coopera- 
tion sales program that has brought 
them both good, profitable business 
and the best of relations with the 
truck dealers since early in the war 
days. 

They are either starting to sell 
direct, or have set up a net deal 
in the large cities while continuing | 


Truck Salesman 


with great danger for the equip- 
ment distributor, and the body or 
equipment manufacturer whom he 
represents. 


In the first place, no body or 
truck equipment manufacturer or 
distributing outlet is able to ade- 
quately cover the prospects in 
towns under 10,000 population or in 
the rural areas. 

Yet last year 43.6 percent of all 
trucks built and approximately 62.5 
percent of the trucks made by the 
mass producers and sold entirely 
by dealers were delivered to buy- 
ers in these low-population areas. 


Even the manufacturers who 
sell both through dealers and 
branches delivered approximate- 
ly 46.2 percent of their output in 
these small-town areas. 

Without a clear cut “sell through 
truck dealer” policy, both the dis- 
tributor and the equipment and 
body maker are cut off from sales 
contact with the small-town buyer 
in areas such as these. 

In at least one known case, the 
distributor is selling at dealer net 
in his large-city home base but 
continuing his policy of quoting 
list and selling through dealers out 
in the state. 

He gives the truck salesman who 
brings in, or tips off, the prospec- 
tive sale, a 5 percent commission 
in his big-city base point. But he 
is letting less than one-fourth of 
his sales potential put him in a 

(Continued on Page 43, Col. 1) 


Culp at Work 


Outrowing Competition 


KINGSTON, Pa.—Who says truck salesmen aren’t going after 


business? 


Well, maybe some of them aren’t, but let Dealer Arthur L. 
Strayer, of City Chevrolet, tell you the story of one of his sales- 


men, Royal Culp. 

Culp heard that Sam Darling, a 
ville along the Susquehanna river, 
stake truck. 


truck farmer in suburban Plains- 
was in the market for a two-ton 


Darling owned a 1941 Chevrolet and a GMC, and intended to 
trade the GMC on a new model of the same make, But Culp 
contacted him anyway and talked Chevrolet. The GMC repre- 
sentative failed to call on the truck farmer and Culp’s deal was 


accepted, 


Culp had to return with the necessary papers to close the deal, | 
but meantime the river had risen to flood stage and all roads to 
Darling’s farms were inundated. That didn’t stop Culp. He borrowed 
a boat and rowed across the swollen river. The new truck was de- 
livered as soon as the water receded. The Plainsville farmer is now 


an exclusive Chevrolet owner. 


Sales Manager George Bray reports that Culp is 28, a graduate of 
Wilkes College, and on his way up in the truck business, 
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Runs Tests Before Buying 


Hauler Planning to Spend $100,000 on Vehicles 
Reveals Performance of Ideal Truck 


By Mel Adams 


Staff Correspondent 


CHICAGO. — A local hauling 
firm which operates 1,300 trucks 
and plans to invest more than $100,- 
000 in new vehicles this year has 
completed a series of tests to find 
out which trucks will be the best 
buys. 

Willett Co., the tester, has re- 
vealed that the ideal truck is cap- 
able of the following, with a 26- 
foot body and a 12,000-pound load: 

Enter, maneuver about, back up 
to a loading platform, and leave a 
specified, difficult area in two min- 
utes, 31% seconds; stop in 26 feet 
while traveling at 20 miles per 
hour; deliver a thrust of four de- 
grees; turn right or left in a diam- 
eter of 37 feet four inches; nego- 
tiate a measured-distance grade of 
seven degrees in 26.7 seconds, and 
obtain 6.4 miles per gallon of gaso- 
line. 

Howard Willett jr. executive 
vice-president of the firm, dis- 
closed that the foregoing were the 
best showings made by 12 trucks 
subjected to tests thought to be the 
first of their kind ever undertaken. 

He added that second tests were 
made with some of the trucks at 
the request of dealers represent- 
ing those makes. They sought the 
re-tests after effecting certain ad- 
justments, and thereby improved 
their standings. A minor change in 
brakes, for instance, enabled one 
truck to climb from eighth to fifth 
place in deceleration. 

Makes of trucks employed in 
the tests, all of them new units 
purchased by Willett Co. with the 
exception of a loaned Reo, in- 
cluded: four International Har- 
vesters, two Fords, two Diamond 
Ts, a Chevrolet, Dodge and GMC. 

“We do not consider it advisable 
to make known the over-all stand- 
ings or the comparisons by makes 
of trucks in each division of the 
tests,” Willett said. “I can say, 
however, that no make of truck 
was best in all phases of the tests. 
Total points found a number of 


them close in the final tabula- 
tions.” 
In rating the results, perform- 


nce counted 180 points; cost, 180 
vints, and driver opinion, 90 
roints, 

Performance was broken down 
hus: 20 points for turning radius, 
0 for acceleration; 60 for decelera- 
ion, 30 for economy, 20 for grade 
limbing, and 30 for maneuver- 
ibility. 

The cost factor was figured on 
the basis of price when new; de- 


‘Economic Giant' 


Importance of Trucks 


Pictured in Booklet 


WASHINGTON.—The American 
Trucking Assns. last week an- 
nounced publication of a revised 
edition of “Economic Giant,” a 
pocket-size booklet designed to pre- 
sent the economic 
America’s trucking industry as a 
creator of employment, a payer of 
taxes, and a purchaser of goods. 

The ATA said that the rapid 
growth of the nation’s trucking in- 
dustry made necessary a third re- 
vision of the figures given in the 
first edition. For example, the first 
illustration in the new booklet 
shows this country now has more 
than 8,000,000 trucks—well over half 
the world’s total. 

This figure is an increase of 
2,000,000 over the total number of 
trucks in use when the original 
edition of “Economic Giant” was 
published in October, 1947, 

The booklet uses illustrated com- 
parisons to convey some of the 
facts about an industry which it 
says is the largest single employer 
of personnel except for agriculture. 
It gives direct employment to more 
than 5,000,000 workers, or 3% times 
the number employed by the entire 
railroad industry. 


Packard-Omaha Buys 

Packard-Omaha, Inc., Omaha, 
has acquired the building of Camp- 
bell Motor Co. (Hudson), 2031 St. 
Mary’s Ave. Omaha is now without 
a Hudson dealer. Officers of Pack- 
ard-Omaha are Solon , Thompson, 
president; W. T. Shumake, vice- 
president, and I, Bordman, secre- 
tary-treasurer. 





importance of | 





preciation, and resale value after 
four years of use. Cost by that 
token was a mathematical prop- 
osition having no bearing on the 
tests of performance, 

Driver opinion was preceded by 
instructions from A. Walter Neu- 
mann, the Willett official who or- 
ganized the tests, to show no fa- 
voritism. Three drivers were 
pressed into service: one to handle 
all trucks in the economy phase, 
one for turning radius, accelera- 
tion and deceleration, and one for 
grade ability and maneuverability. 

Seated alongside each driver as 
he went through his paces was an 
inspector-checker, who sought and 
scored the driver’s reactions on 
such truck points as visibility, seat 
comfort, controls, steering, accel- 
eration, clutch action, brakes, etc. 

Out of a maximum total of 450 
points, the truck receiving the 
highest score got 376.5 points, as 
against 307 points for the lowest. 

Ranges in other respects for in- 
dividual trucks were: 















“Complete-Mounted and Painted- 


Fruehauf’s famous Corrugated 
Construction for GREATER STRENGTH! 


N° Fruehauf brings you its handsome, 
brand new Corrugated Van Bodies— 
with the same extra-sturdy, rugged-built 
construction as Fruehauf’s famous corru- 
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3 N.Y. Haulers F ight 


Plan for Garment 
Area Detour 


NEW YORK.—Truckers here 
threatened court action last week 
unless the city’s traffic commission 
agreed to postpone a plan to bar 
trucks 33 feet or more in length 


» jin the mid-Manhattan garment 


RAILROAD LEASES TRUCKS—Two International Harvester L-165s have been delivered to 
Columbia Terminals, Indianapolis, for leasing to the New York Central system. Internationals 


now being rented 


2 minutes 31% seconds to 7 min- 
utes 40 seconds; stopping speed 
at 20 miles per hour—26 to 50 
feet; thrust—4i to 18 degrees; 
turning radius—37 feet 4 inches, 
both right and left, to 54 feet 6 
inches right and 54 feet 9 inches 
left; grade climbing—26.7_ sec- 
onds to 39 seconds; economy (us- 
ing a measured one-gallon can 
of gasoline)—6.4 to 5.1 miles per 
gallon, 

The tests and others to follow, 


Speed in the loading area—from | Willett said, have as their prin- 


WERE DELIVERING THEM NOW 
FRUEHAUFS NEW GORRUGATED 


gated-steel Trailers! All steel and “Unit- 


Built,” they’re welded from stem to stern 
into one single, rigid, 
with nothing to work loose, warp, splinter 


or rattle. 


Fruehauf’s New Corrugated Van Bodies are 
available in 12-14-16 ft. lengths—in popular 
straight-frame or wheelhousing models. And 


trouble-free unit— Every 


at extremely popular prices! 
World's Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


Da 


DETROIT 32 


Ready for the road 
in a matter of hours 


LOS ANGELES 58 
In Canada: Weston, Ont. 


rom Columbia by the railroad total 27. Shown is F. R. 
apolis branch manager for I-H, delivering the trucks to R. A. Petersen of Columbia Terminal. 


(spaced 8” apart) becomes 
a load-supporting member. 
Lighter-yet-stronger 
rugated 
tributes to long, trouble-free 
life of Fruehauf’s 
“Unit-Built’ Van Bodies. 


I Ulead Wty [C24 


Kemple, Indian- 


cipal objective a base for deter- 
mining the purchase of $100,000 
worth of trucks this year. 

“These tests are the fairest way 
we know to help us in picking 
trucks,” Willett concluded. “They 
are a means of getting away from 
preconceived notions on our part 
and they give truck dealers an ideal 
chance to show what their vehicles 
will do. We believe also that we 
assist designers and engineers of 
the truck factories in improving 
their product where possible.” 


area from Monday through Friday 
between the hours of 8 a.m. and 
6 p.m, 

The fight to block such action, 
scheduled to become effective May 
1, was spearheaded by the Inter- 
state Motor Carriers Assn., a group 
of 60 members, 

Harris J. Klein, association at- 
torney, told the commission that 
such regulation would mean an an- 
nual loss of $5,000,000 for the truck- 
ers and make necessary a 10 per- 
cent hike in freight rates. 

Klein said such a program could 
not be accepted without a fight, 
and suggested that its effective 
date be delayed until a full study 
of the problem could be made. 

The commission was expected to 
turn down Klein’s request. 


Others are profiting from AUTOMOTIVE 
NEWS want ads. Why not you? 
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corrugated channel 
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construction con- 


rugged 


This 
Corrugated Van Body—com- 
plete with tailgate, painted 
and mounted on your chas- 
sis — delivers for 


rt 


oe $614 


A 


12-ft. straight-frame 


$6140 


(Freight and 
taxes extra) 

















Custom Quality at 
production line prices 
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Virginia, Illinois, ‘Sitaintenilen Step Up Checks... 
Crackdown on Truck Overloads 


g0s before proceeding through 
the scales, 

Overloading fines in Virginia 
range from $25 to $100. In addi- 
tion state law provides for penal- 
ties of $2 per 100 pounds of over- 
weight. Inspectors also stood by 
to check on drivers or companies 
who have evaded paying previous 
overload fines. As soon as they 
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RACKDOWNS on_ overloaded, central North Carolina, waiting for 
trucks have been stepped up in|the check to end. 
Virginia, Wisconsin and Illinois. When it became obvious that 
A surprise check on U. S, Route; it was a marathon inspection, 
1 five miles north of Richmond,| drivers began to shift part of the 
Va., three weeks ago netted 225| cargo of overloaded trucks to 
truck drivers in three days. During| others not filled. Some bigger 
that time more than 1,000 trucks} trucking firms rushed empty ve- 
had been stopped and weighed. hicles to the scene to take some 
Shortly after state inspectors | of a aad ~ taps [ar a a oe ail 
be checking each truck they to take out-of-the-way routes to | were discovered, ey were denie ; : 
ag arresting 50 percent for escape the check, but po lice with | use of Virginia highways. a ieee pt Rey oo nelly gg yt FH ‘cn aoe te ae Booses 
overloading. The following day portable scales stopped them. special satisfaction because the only school bus chassis purchased in Walton county during 


Still others sold of their car- HE Wisconsin crackdown, which | the school year was the Studebaker. Standing in the center is Dennis Still, superintendent 
a = ws Saeed Os ek 


, April, netted 404 weight violators 
Through the drivers’ grapevine) Ward Body Works Plans |i; 10 days. 
almost every trucker in that section : 

of the country knew “the scales|Plant in Austin, Tex. Judge John S. Barry of the dist- 


were out.” AUSTIN, Tex.—Ward Body|rict court in Milwaukee, said his sioner Ben Marcus. He said there 
Fy Bs om Works, of Conway, Ark., has pur-|©°Urt will soon “be overloaded with | was 9,000 pounds overweight and 


ed h oth cases covering overloaded trucks”| another was 7,750 pounds over the anne Se eee Wenge Mapee- 
w each other / : 
‘by blinking lights, calling their chased « tract of land here and! 54 he will probably be compelled| limit. Another truck was two ne >. * 
main offices and terminals and|Will construct a school bus body/to ask another judge to help him.| feet wider than legal. AND revealing results of Ilinois’ 
telling others at restaurants. Be-| Plant covering more than one acre|;Not all of the cases have been| Since the truck inspection crew truck weight enforcement cam- 
tween 400 and 500 trucks were|of ground. It will be the firm’s/brought to court, since some vio-|has moved operations to the Mil- paign last week, Thomas J. O’Don- 
drawn up between Baltimore and| second bus body plant. lations are reported to be of a!waukee area, 400 new applications nell, of the state department of 
——_—-- a ee ade ee. a ee a oe ae ee ee Te eae Si | public safety, said his department 
would begin pressing for higher 
fines for repeated violations, and 
would also take action against haul- 
ing firms as well as drivers. 

O’Donnell said in the period be- 
tween Jan, 31, 1949, and Jan, 31, 
1950, there were 701,054 trucks 
weighed and 34,061 arrests. He 
said 32 major trucking firms ac- 

| counted for 8,042 of the arrests. 

“This record by some of the lead- 
ing truck companies in Illinois is 
very discouraging to anyone in- 
terested in saving Illinois high- 
ways,” O’Donnell stated. “I am 
recommending to Gov. Stevenson 
that he call this matter to the 
attention of the legislature for pos- 
sible action.” 

+ 7 + 

Ferenc present Illinois law vio- 

lators may be fined up to $150 
for the first offense, not less than 
$50 nor more than $250 for the 
second offense and not less than 
$150 nor more than $350 for the 
third. 

Violators were not assessed 
fines for second and third of- 
fenses in the past because rec- 
ords of previous arrests were not 
immediately available, O’Donnell 
explained. This situation has now 
been remedied, he said. 

In the 11-month period ending 
Dec, 31, 1949, he said, $479,355.35 in 
overweight arrest fines and $135,- 
167.90 in court costs was collected. 


Top Ad Men Plan 
National Truck 
Show Publicity 


LOS ANGELES.—An all-out pub- 
licity drive sparked by the indus- 
try’s foremost advertising and 
public relations men is expected to 
draw record crowds to the Second 
National Truck, Trailer and Equip- 
ment Show, according to L. H. 





Sick 


merely technical nature, such as|for truck operations have reached 
misunderstandings. the Wisconsin motor vehicle de- 


However, one truck stopped partment, according to Commis- 
’ 














Looking for ways to put your secret 
transmission in the public eye? 


bearing application in a car. A// but 
two makes of cars use Timken bear- 





ERE’S one good way to win 
public favor for your secret 





new transmission—no matter how 
you plan to convert power. Mount 
the shaftson Timken” tapered roller 
bearings for smoother, quieter op- 
eration and longer life. 

Timken bearings hold shafts in 
rigid alignment. They help prevent 
deflection and end-movement, re- 
duce wear on moving parts, mini- 
mize friction. If your design calls 
for gears, Timken bearings will 
keep them in close, accurate mesh. 

Thanks to their tapered design, 
Timken bearings take radial, thrust 
and combination loads; no separate 
thrust devices needed. Line contact 
between rolls and races gives them 
extra load-carrying capacity; you 
can use smaller bearings, save space. 
And because Timken bearings can 
be precisely and permanently ad- 





All but two cars use Timken bearings on 
the pinion. Here’s a typical application. 


justed at installation, tolerances on 
surrounding parts can be wider. 

For a better picture of how Timken 
bearings can help your transmis- 
sion, look at pinions—the toughest 


TIMKEN 


TRADE MARK REG. U. & Pat. OFF 


TAPERED ROLLER BEARINGS 


ings on the pinion! Other familiar ap- 
plications are wheels, differentials, 
steering parts, double-reduction 
axles, heavy-duty transmissions. 


Get the help of our engineering 
staff on your special bearing prob- 
lems. In Detroit, phone TRinity 
5-1380. The Timken Roller Bear- 
ing Company, Canton 6, Ohio. 
Cable address: ““TIMROSCO”. 


NOTE TO P.A.'S Because every step of the manufac- 
ture of Timken bearings is controlled within our 
company... because our vast manufacturing facili- 
ties are widely dispersed ... you will find The 
Timken Roller Bearing Company a supply source of 
outstanding reliability. 





NOT JUST A BALL CD NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL AND THRUST -@)— LOADS OR ANY COMBINATION pia 


Chaille, publicity manager of the 
event. 

To be held in Los Angeles’ Pan 
Pacific auditorium, June 22 to 25, 
it will receive “more advertising 
space and publicity than any pre- 
vious event of a similar nature,” 
Chaille says. 

Because the industry’s large ad- 
vertisers are donating part of their 
regular publicity budgets to the 
show, Chaille says, exhibit space 
will be let at unusually low prices. 

Serving with Fruehauf’s Chaille 
on the publicity committee are: 
W. S. Newman, Chevrolet; S. W. 
Purdy, Fargo division of Chrysler; 
Dick Cochrane, White; Jack Cle- 
ments, General Motors; F. L. Bell, 
Auto-Lite; J. E. Miller, Goodrich; 
Dick Sears, Signal Oil; Ira Shull, 
U. S. Rubber; Hugh Ralston, Ford; 
John Shinn, Lincoln-Mercury; L. 
E. Minkel, Studebaker, and Cal 
Souther, International-Harvester. 

Plans are also under way for 
the 1950 roadeo, which will be held 
in conjunction with the _ show. 
Finals will be run off on June 24 
and 25. The roadeo is sponsored 
by the Motor Truck Assn. of South- 
ern California. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 





' 


CE 
in tk 
a na 
publi 
to A 
up Pp 
indu: 
place 
ment 

T 
by | 
pre: 
fore 
Car 
Tru 

“Ir 
inter 
and 
takir 

“Y 
tial 
quen 
the | 
Ame 
of th 
lem | 

“—— 
form 
facts 
indu: 
the 
glare 

An 
said, 
econ 
enab) 
ucts 
more 
conv 

In 
have 
truck 
with 

T! 
spes 
an | 
cou! 
mot 
higt 

“St 
demc 
free 
they 
truck 
good: 
econ 
stren 
the s 

Do 
‘rail 
lo n 
taxes 
lams 
ubli 
“ause 
he | 

He 
Zast: 
is “t 
est t 
ime, 
the | 
heir 
vith 

Ri 
limi 
bar! 
opel 
othe 

disc 

gro 

“W 
speal 
ways 
feder 
load 
loadi 
Mary 

“Bi 
45,00 


De 
Sel 


wi 
ment 
three 
monc 
firm, 
Line: 
It 
ware 
prove 
firm 
tion 
ming 
dens, 
Fi 
the r 
price 
E. 
Hosp 
presi 
B. W 
Seff, 
rence 
resid 


| bus 


accus 
uring 
ndent 


‘hed 

de- 
mis- 
1ere 
pec- 


ad- 
| is 

in- 
gh- 


son 
the 
Os- 


rio- 
150 
lan 
the 
lan 
the 


f- 
C- 
ot 
ll 


ng 


5,- 
ed. 


ib- 
1s- 
nd 


nd 
p- 


he 


an 
25, 
ng 
< 


.’ 


‘ir 





elle. 


ee 


>, 


TRUCK SECTION 





CHICAGO. — Mack Trucks, Inc., 
in the next few weeks will launch 
a nationwide program to show the 
public the importance of trucking 
to America’s economy and to drum 
up public backing for the trucking 
industry’s fight against obstacles 
placed in the way of its develop- 
ment. 

This was announced last week 
by H. W. Dodge, executive vice- 
president of Mack, in a talk be- 
fore the National Tank Truck 
Carriers Conference, American 
Trucking Assns. 

“In the public interest, in the 
interest of the trucking industry 
and in our own interest, we are 
taking action,’ Dodge said. 

“We are undertaking at substan- 
tial expense a broad-gauged se- 
quence of activities to bring all 
the social forces which make up 
American life to an understanding 
of the national transportation prob- 
lem and its possible solution. 


“Above all, we are going to in- 
form the public about the actual 
facts of trucking and the trucking 
industry. Let the public decide, let 
the legislatures act in the full 
glare of accurate knowledge.” 

America’s 7,500,000 trucks, Dodge 
said, have created a new type of 
economy for the American people, 
enabling them to get their prod- 
ucts from one place to another 
more quickly, more cheaply, more 
conveniently and more efficiently. 


Into the Public Arena 


| Mack Preparing Program to Point Up 
Trucks’ Importance to Economy 





In instances where the railroads 
have abandoned service, he added, 
trucks are the only freight contact 
with the rest of the world. 

The trucking industry, the | 
speaker continued, has grown at | 
an accelerated rate of speed, ac- | 
counting for 17 percent of all | 
motor vehicles on America’s | 
highways today. 

“Statistics show that in our) 
democracy, where the people are 
free to choose what they want, 
they are more and more preferring 
trucks to railways for transporting 
goods within the pattern of the 
economic system which is_ the 
strength and future of America,” | 
the speaker said. 

Dodge repudiated the claims of 
‘railway propaganda;” that trucks 
lo not pay a fair share of the 
taxes; that the weight of trucks 
lamages highways, and that the 
yublic is antagonistic to trucks be- 
‘ause trucks are supposed to hog 
he highways. 

He quoted the late Joseph B. 
Zastman, whom he characterized | 
is “by common consent the great- 
est transportation authority of all 
ime,” as reporting officially that 
the highway users as a group meet) 
heir fair share of highway costs 
vithout government subsidy. 

Railways, Dodge said, are not 
limited by state restrictions or 
barriers which limit them from 
operating from one state to an- | 
other, while trucks suffer from 
discriminatory laws on the | 
grounds of gross overloading. 

“What is gross overloading?” the 
speaker asked. “Although our high- | 
ways are built identically under 
federal supervision and aid, a legal 
load in some states is gross over- 
loading in others. New York and 
Maryland allow 60,000 pounds. 

“But Pennsylvania allows only 
45,000 pounds. If you drive a| 





Del. Bus Company 
Sells Three Routes 


WILMINGTON, Del.—Announce- 
ment has been made of the sale of 
three of the four routes of Dia- 
mond State Bus Lines to a new 
firm, Suburban Transportation | 
Lines, Inc. 

It was revealed that the Dela- 
ware public service commission ap- 
proved the shift and that the new 
firm had already taken over opera- 
tion of the three lines—from Wil- 
mington to Wilmington Manor Gar- 
dens, Delaware City and Christiana. 

Five buses were transferred to 
the new firm in the deal. The sale 
price was not disclosed. 

E. J. Becker, president of Mutual 
Hospitalization Insurance Co., is 
president of the new firm; Harry 
B. Wootten, vice-president; Manual 
Seff, treasurer, and T. L. Law- 
rence, secretary. All are Delaware 
residents. | 
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60,000-pound load you are legal in 
Delaware. The moment you cross 
the line in Pennsylvania, you are 
illegal.” 

Dodge denied the charge that the 
weight of trucks breaks up high- 
ways, adding that “every competent 
| highway engineer knows that what 
|breaks up highways is weather 
and inadequate construction.” The 
speaker supported this statement 
by quotations from the U. S. Public 


G. Sloan, state highway engineer 
for New Jersey. 


“What we need,” Dodge went on, 
“is not to penalize trucking but 
to encourage trucking by building 
more and better highways.” 


If the campaign against truck- 
ing is allowed to succeed, Dodge 
said, “the railways would penal- 
ize not only the trucking indus- 
try, they would also penalize the 
public. For its own experience, 
the public has found that truck- 
ing is an advantageous form of 
transportation. Anything that in- 





Roads Administration and William | 











OFF TO ALASKA—New International L-line trucks have been arriving in Alaska to re- 
inforce the territory's rapidly growing economy. Glenn Carrington & Co., Alaska distributor 


for International 


arvester products, has been shipping the new models to its dealer net- 


work in Alaska from Seattle. Most recent shipment of International trucks left Seattie aboard 
the S. S. Square Knot. Eleven Alaskan newspapers and two radio stations are carrying In- 


ternational advertisements. 


jures this form of transportation 
injures the public.” 

The American people, Dodge con- 
tinued, spend more on transporta- 
tion than on anything else except 
food, The national transportation 
bill is $40,000,000,000, or 20 percent 
of the total national income. 


tures of all the rest of the world 
put together. Our prosperity de- 
pends to a large extent on our 
superior transportation system.” 


In spite of this, he added, a sur- 
vey published by the Brookings 
Institute reveals that our transpor- 
tation system is in confusion be- 


St 


ordination which would treat every 
phase of the system in terms of 
public interest. 

“You on the hauling end, and 
we on the manufacturing end of 
the trucking industry are under 
obligation to serve the public in- 
terest,” Dodge told the delegates. 

“We are in a sense trustees of 
the public whose duty it is to 


'|ensure that the public knows the 


facts about transportation. When 


'|the public knows the facts, it will 


act in its own interests, which 
coincide with the interests of the 
trucking industry.” 

Emphasizing the scope of truck- 
ing in American life today, Dodge 
said that of the country’s 7,500,000 
trucks, 2,000,000, or 27 percent, are 
owned by farmers. Another 4,200,- 


000, or 5 percent, are privately 
operated by firms which carry 
their own goods in their own 
vehicles. 


More than 300,000 trucks are op- 
erated by federal, state and local 
governments. Of the 1,000,000 for- 
hire trucks, 100,000, or 10 percent, 
a by the railways, Dodge 
said. 


Brown Buys Sandrock 
Sandrock Motor Co. (Chevrolet), 





Minnesota, has been sold to Tom 
Brown Chevrolet, Inc. 


cause it has been allowed to 
develop without a policy of co- 


This, the speaker said, is “more 
than the transportation expendi- 








Want More Truck Sales? 



































TO 
HELP 
you 
SELL 
MORE 
TRUCKS 


SPECIALIZED 
MOTOR VEHICLES 


-with EXTRA PROFIT? 


You Can Increase Your Sales Volume and Profits by Offer- 
ing Your Prospects Exactly What They Need and Want. 


AMCs 


viLivERY VEWICLES 


ENGINEERED and BUILT 
TO MEET THE SPECIFIC NEEDS 
of YOUR CUSTOMERS 


YOU, the Truck Dealer, handle the complete deal—with the 
full cooperation of MONTPELIER Sales, Engineering and 
Manufacturing Specialists—whether it be for one vehicle or 
a large fleet. You quote your customer on the complete 
“package”. 


Here's How MONTPELIER Helps You 


1. You tell us the nature of your customer’s business, 
the weight and size of commodity to be delivered, what 
specific features he needs and wants. » 


2. Tell us the Make and Model of Chassis to be used. 


3. MONTPELIER will submit proposal and quotation to 
YOU—our recommendations based upon more than twenty 
years of experience in building delivery vehicles specially 
designed for maximum delivery efficiency, minimum cost. 


4. Simple, isn’t it? It will help you make More Plus-Profit 
Sales. MONTPELIER is especially interested in helping you 
get MORE FLEET BUSINESS—both Local and National. 


MONTPELIER Advertising Helps YOU, Too 


MONTPELIER Advertising appears in leading trade pub- 

lications going to those industries using the largest numbers 
of delivery vehicles. Your prospects read them. This 
advertising gets results—inquiries. Cash in on this 
result-getting advertising. 





WRITE, PHONE OR WIRE 
FOR COMPLETE DETAILS 





THE MONTPELIER MANUFACTURING CO., 
MONTPELIER, OHIO 
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FOR TRACTOR LIGHTS—This Spot-a-lite 
converter for converting any tractor head 


light or work light to a spotlight is designed 
for easier, safer farm work in the field or in 
the yard. Most any tractor light fits in the 
converter socket, and a turn of the unit's 
handle lets the tractor operator swivel the 
light to spotlight any area without moving 
from his seat, the maker states. The manufac- 
turer is Midland Industries, Inc., Cedar 
Rapids, la. 


A car and tire saver. Enables 
greater payload; takes effect 
only when needed to carry any 
excessive load caused by weight 
or rough roads. It gives a normal 
ride when not loaded and an 
easier ride when over-loaded. In- 


DUAL GEAR DRIVE—This unit is made in 
three models by Cook Bros. Equipment Co. 
Los Angeles. A wide range in power and 
speed is offered with various gear ratios in 
the two-speed power divider, depending on 
the service for which the truck is used. A 
package unit, it is readily installed or re- 
moved, reports the firm. 


* * * 


Industrial Raincoats 


Two catalog pages on its line of 
industrial raincoats, including those 
made of Koroseal, have been pub- 
lished by B. F. Goodrich Co., Ak- 





YOUR ADVERTISING HERE 
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MULTI-PURPOSE CLEANING —The Vibro- 
Pneumatic cleaner, manufactured by William 
N. Patterson, 518 Maccabees Bidg., 
operates with compressed air and can be 
changed from a sucking action to a blower 
by the flick of a switch. Dirt in corners can 
therefore be dislodged and picked up. The 


; unit handles water as well as dirt. Long and 
ron, and is available upon request. | short handles are available. | 


baa aR 








The “LOAD-STER” Panel 


Rack provides valuable point- 
of-delivery advertising space for you and your 
customers. Furnished with dealer emblem 
painted in standard colors, or in prime coat 
only. All-steel construction, rattleproof, and 
adds extra load capacity to your pick-up at 
small cost. Available for 2, 34 and 1-ton trucks. 


MAIL TO NEAREST ADDRESS 


Box 349, Middletown, Ohio 
Box 7608, Dalles, Texas 


stallation is quick and simple, 


and no maintenance is required. 
For light passenger cars, 1/2 to 4 


ton trucks. 


Street___ 
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PRIOR PRODUCTS, Inc. 


Please send me complete information on the “Loed-Ster” 


PANEL RACK [J 
Also send me the name of your nearest distributor. 


HELPER SPRING [) 











Detroit, | 


inches high, 





| FOR HEAVIER DUTY—Little Giant Products, 
| Inc., Peoria, Ill., announces design improve- 


to bring greater strength, less maintenance 
cost and increased load capacity to two 
models designed for |'/2 to 5-ton trucks. The 
unit's torque arms are now rubber-bushed to 
eliminate shock from starting and stopping, 
and all parts are now 20 percent heavier 
than recommended to increase safety, reports 
the firm, The Trailing Axle is designed for 





two-axle trucks, to expand load capacity by| 


the installation of third axles and wheels 
directly behind the rear driving axle. 


* + * 











bead breaker for truck and tractor tires is 
announced by Jack P. Hennessy Co., Box 22, 
Audubon Station, New York, The self-oiling 
tool is built with a telescoping, piston-like 
handle that drives a special bead breaker 
between rim and bead and frees the tire. 
The tool is designed so that it cannot harm 
the tire or rim, according to the manufac- 
turer. 


LOOSENS TRUCK TIRES—A heavy-duty tire 





| FEDERAL'S NEW BEARING—Engines in all 
| gasoline powered Federal trucks are now 
equipped with the same main and connecting 
rod aircraft type copper lead bearings that 
Indianapolis Speedway drivers use, according 
|to the company. Developed as a result of 
wartime aircraft research, the bearings are 
known as the F-77. The precision-made bear- 
ing consists of a steel back onto which a cast 
copper alloy is bonded. The inside of the 
bearing is electrically coated with a combi- 
nation of lead and tin. The coating process, 
according to Federal engineers, increases 
bearing life, reduces main and connecting 
rod maintenance costs and assures longer 
power-plant life. In addition to use of the 
new bearings, all Federal crankshafts are 
tocco hardened and provided with 12 coun- 





terweights dynamically and statically bal- 
anced to minimize vibration and improve 
performance, the company adds. 


LOCKER FOR 
Products, Aurora, Ill., is producing a locker 


rack which prevents theft. A chain drops 
through the coat sleeve and is locked with 
the upper compartment door. Each door has 
@ built-in lock and two keys. The unit meas- 
ures 50 inches wide, 18 inches deep and 76 


ments in its Trailing Axle line which is said | 


10 PERSONS —Lyon Metal | 
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LIGHTWEIGHT HOIST—This unit, produced 
| by Lincoln Precision Machining Co., North 
Grafton, Mass., can hoist 3,000 pounds to 
7. feet or 1,500 pounds to I5 feet, reports 
the firm. Weighing 8'/. pounds, the ratchet 
action does the lifting. George D. McCor- 
mick, 16035 Hamilton Ave., Detroit, is the 
manufacturer's representative. 


NM“ SORE 








BATHTIME—U. S. Washmobile Corp., Bev- 


erly Hills, Calif., recently introduced this 
new industrial unit. 
* * . 





CONVERTS TRUCK TO HEAVY-DUTY—Cook 
Bros. Equipment Co., Los Angeles, has an- 
nounced a chain drive unit for vehicles used 
in freight, construction or other heavy work. 
The device is built in five sizes—for 8, 10, 12, 
16 and 20-ton capacities. They are easily in- 
stalled or removed for servicing, reports the 
firm. The device is recommended by the firm 
for the Ford 145-horsepower truck. 


Continued on Page 39, Col. 1) 
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Truck New Products 


(Continued from Page 38) 














‘THROWAWAY' BLOW TORCH—Prepo hand 

PREVENTS SPEEDING—A device which can| torch, which uses a can of fuel which when 
hold a car or truck under any desired| empty can be thrown away, is being pro- 
FACELIFTING FOR AUTOCAR—A lighter | limit from 30 to 60 miles per hour by an/ duced by Pressure Products Corp., Chicago, 


electric unit is announced by Speedmaster ; 
safety truck model, made by Sparks-Withing- | radiator guard has been developed by Auto-/ Corp., Plainville, Conn. The Speedmaster, un- and is marketed by Maremont Automotive 


ton Co., Jackson, Mich., has an adjustable! -ar Co. for its trucks and tractors. The new| like @ governor, operates on the basis of 





TRUCK MIRROR —This Sparton Polavision | 
Products, Inc., 1600 S. Ashland, Chicago. 
wheel speed, not revolutions per minute, says| Within 30 to 60 seconds after being lighted, 
the firm. An optional feature is a key-oper-| reports Pressure Products, the flame achieves 
ated lock which can stop Speedmaster from| its maximum heat of over 2,200 degrees. The 
operating. complete unit weighs I'/. pounds. 


— Sn wer A, he ee unit is made in three basic assemblies. Hith- 


states. The mirror cuts glare 83 percent, it|erto, Autocar made 2! different sizes or 
adds. | designs. 
















RIDING ON AIR—A seat said to provide 
smooth riding, even over roughest roads, has | 
been introduced for commercial truck, bus 
and locomotive drivers by Pneumatic Seat 
Co., 841 Washington Ave., Rochester, N. Y 
Designed to absorb all shocks and bumps, 
the Pneumatic Seat raises and lowers with the 
motion of the vehicle, says the firm. 





FOR GMC DIESEL CABS —Harben, Inc., 
Box 5997, Dallas, has announced a Truk-Vent 
window wing ventilator for installation on 
the 1950 series 700 to 900. The unit is in- 
stalled with a screwdriver outside regular cab 
windows. | 





FOR A PICKUP DUMP—A conversion to 
change a pickup to a dump truck has been 
introduced by Hercules Steel Products Corp., 
Galion, O. Called the Tipster, the unit can 
be used on '/2-ton and one-ton pickups. The 
device is engine-driven 


MIDLAND "KNOW-HOW" 


i Research—engineering skill 
! —tremendous facilities—and 
@ trained organization com- 
bine at Midland to produce 
the very latest in design 
plus outstanding quality. 





SAFETY FOR TRUCKERS—This is the arm- 
ored clearance-marker lamp made by Sparks- 
Withington, Jackson, Mich. It is made of 
heavy-gauge stamped steel and has special 


Satety d 
ed in 
eatur 
Fresnel lens which intensify the light bril- oO e 
liance so that only a two c.p. lamp bulb is e 
required, reducing battery strain, the com- ° 
pany states. | 
> * * | ° 


See the nearest Midland Distributor S TEEL PR O D U ¢ T S C O M PAN Y 


“or phone or write to us for 6660 Mt. Elliott Ave. ° Detroit 11, Mich, 
complete information. 





Export Department: 38 Pearl Street, New York, N. Y. 





Air and 
Electro-Pneumatic 
DOOR CONTROLS 


Air and Vacuum World’s Largest Manufacturer of 
POWER BRAKES AUTOMOBILE and TRUCK FRAMES 





_TRUCK UNIT OF FRIGIKAR—The air-condi- 
tioning device produced by Lone Star Olds- 
Cadillac Co., Dallas, cools the trunk as well 
as the interior. The trunk part takes up little ——— 
space, 
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Near Record Truck Levels... . 


Sales 10% Ahead of Last Year 


(Continued from Page 34) 


January, 67,537 
87,165 in March. 
+ 


in February and 


* . 


a. big increase in 1950 is in the 
under 5,000 GVW class, where 
production is up more than 22,000 
units over the first quarter of last 
year, making a 22 percent increase. 
Comparative registrations for this 
size are approximately 104,000 units 
to date for 1950 as against 87,093 
for 1949 and 83,947 in 1948, 
Compared with last year, pro- 
duction fell off 27 percent in the 
5,001-10,000 GVW class, 16 per- 
cent in the 10,001-14,000 GVW 
group, 25.5 percent in the 14,001- 
16,000 GVW class and 2 percent 
in the 16,001-19,500 GVW weight. 
Output was ahead of last year, 
however, for the first quarter 21 
percent in the 19,501-26,000 GVW 
class and 25 percent in the heavy- 
heavy trucks of 26,000 gross and 
over. 
Registrations by tonnage classi- 
fication are up nearly 17,000 units 


in the under 5,000 
GVW class, down nearly 13,000 
units or 22 percent in the 5,001- 
10,000 GVW group. They are down 
about 6,000 or 30 percent in the 
10,001-14,000 GVW size, down ap- 
proximately 4,000 units in the 14,- 
001-16,000 GVW or 11 percent, down 
over 2,000 units or 22 percent in 
the 16,001-19,500 weight, up about 
750 units or 11 percent in 19,501- 
26,000 GVW and down only 27 truck 
sales in the over 26,000 GVW weight 
class. 


or 19 percent 


* * * 


WENTY-SIX states out of the 
43 reported to date for March 
also show gains in registration of 
trucks. Florida shows the greatest 
—122 percent or a March, 1950, reg- 
istration of 2,494 units as against 
1,151 for the same period in 1949. 
Percentagewise, California still 
leads all states, having 6.38 percent 
of all truck registration for the 
month, closely followed by Texas 
with 6.33 percent. 
Then, in order for the top 10, 


EATON 
AXLES pay for Themselves 


Over and Over 


Eaton 2-Speed Axles give your trucks 


Axle Division 


come Illinois with 5.93 percent, New 
York with 5.47 percent, Ohio with 
5.32 percent, Pennsylvania with 
4.74 percent, Tennessee with 4.20 
percent, Georgia with 3.62 percent, 
Michigan with 3.49 percent and 
Missouri with 3.05 percent. 

It is also interesting to note 
that on the basis of March reg- 
istrations 11 out of the 26 states 
showing gains over 1949 are in 
the South, 


In that area there has been a} P 


marked demand for half-ton pick- 
ups by smal] farmers whose finan- 
cial status has improved to the 
point where they are able to buy 
a motor vehicle. Not being able 
to own both a passenger car and 
a truck, they are buying the pickup 
as a general all-around vehicle for 
both hauling and passenger use. 
Eighteen out of the 26 states 
showing an increase in March reg- 
istrations over 1949 are what are 
commonly termed purely farming 
or agricultural states, where the 
general increase in farm and small 


1950 


| 
| 
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TRUCK CHASSIS GIVEN TO SCHOOL—Metropolitan Body Co., Bridgeport, Conn., has 


its mechanical engineerin 


resented a new International Harvester chassis to the University of Bridgeport for use in 
laboratories. G. E. Houghton (right), general manager of Metro- 


politan, is shown presenting the keys to school officials John Bodnar (left) and President 


James H. Halsey. 


town 
truck buyers back in the market 
in a major way. 
o * * 

T IS not certain yet how much 

of the present increase in truck 
demand is due to a natural resurg- 
ence of the market indicating that 
a new crop of replacements has 
become so essential that the buy- 
ers have again become shoppers. A 


added utility, improved performance, 


faster operating speed, more pulling 


power. They effect important savings in 


operating and maintenance costs. Eaton 


2-Speed Axles provide the right gear 


iC Riclmacl Rl tes ii ir em til} 


permit engines to run in the most effi- 


cient and economical speed range, re- 


sce stress and wear on vital vehicle 


parts and actually make trucks last 


longer. Eaton 2-Speed Truck Axles are 


available for most trucks of the 1 '/2-ton 


class and larger. Ask your truck dealer 


how they will more than pay for them- 


hae al me) le bile 


EATON MANUFACTURING COMPANY 


EATON 


CLEVELAND, OHIO 


PRODUCTS: SODIUM COOLED, POPPET, AND FREE VALVES-« TAPPETS « HYDRAULIC VALVE LIFTERS « VALVE SEAT INSERTS ¢ ROTOR 


PUMPS « MOTOR TRUCK AXLES « PERMANENT MOLD GRAY IRON CASTINGS « HEATER-DEFROSTER UNITS « SNAP RINGS ¢ SPRINGTITES 
SPRING WASHERS e COLD DRAWN STEEL e STAMPINGS e LEAF AND COlL SPRINGS »¢ DYNAMATIC DRIVES, BRAKES, DYNAMOMETERS 


incomes have brought the/factor is that many dealers have 


awakened to the sales possibilities 
in the truck end of their business. 

Most truck merchandisers, how- 
ever, feel that it is partly due to 
both, plus the new crop of buyers 
that was brought to light by the 
payments of the farm subsidy pro- 
gram and the growth of new little 
enterprises in the small-town field, 
particularly in the Southern states. 

At least, the present market has 
demonstrated to all truck deal- 
ers that there is still a great 
unsold truck market awaiting 
those who will roll up their 
sleeves and do just a little look- 
ing for business, 

Present indications seem to point 
to another banner truck year in 
1950, one that may surpass any year 
the industry has ever seen with 
the possible exception of 1948. 

Few are bullish enough to hazard 
a guess that 1950 may end up as 
the all-time high year both in num- 
bers of trucks sold and in amount 
of dealer net profit. 

The latter prophesy, however, is 
contingent upon dealers doing an 
about face on two phases of the 
business that they have allowed to 
creep into the sales picture: 

Sloughing off trucks at long dis- 
counts without much sales effort 
and the recent tendency to sell 
only cab and chassis and not make 
a try for the body and equipment 
business and profits. 


Tractor Deliveries 
Top Billion Mark 
In 9 Pet. Rise 


WASHINGTON.—Manufacturers’ 
shipments of complete tractors and 
tractor attachments and parts 
amounted to $1,059 million in 1949, 
an increase of 9 percent over the 
$971,000,000 shipped in 1948, accord- 
ing to Bureau of the Census fig- 
ures. 

Wheel-type tractors, attachments, 

and parts increased 9 percent and 
track-laying tractors 16 percent in 
shipment value over 1948. 
The value of complete tractors 
| Shipped during 1949 was $783,000,- 
000, an increase of 14 percent in 
value over the $689,000,000 shipped 
in 1948. Shipments of attachments 
and parts for tractors were valued 
at $276,000,000 in 1949, a slight de- 
|crease from the $281,000,000 re- 
ported for 1948. 

During 1949, 548,000 wheel-type 
tractors valued at $563,000,000 were 
shipped, an increase of 3 percent 
in number but 13 percent in value 
from shipments during 1948. 

Shipments of track-laying type 
tractors in 1949 were 44,000, valued 
at $199,000,000, an increase of 11 
percent in number and 23 percent 
in value over 1948. Shipments of 
garden-type tractors were 128,000, 
valued at $20,000,000, a decrease of 
24 percent in number and 33 per- 
cent in value from 1948. 


Lumite User 


| NEW YORK.—Use of the new 
Lumite woven fabric for bus seat 
upholstery has been instituted by 
the Wilkes-Barre Transit Corp. of 
Wilkes-Barre, Pa. it was an- 
nounced, Lumite is woven by the 
|Lumite division of the Chicopee 
| Mfg. Corp. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue 
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'|their service shops over the years. 






° 9 '|It is going to be interesting to see 
Truckin 6 ~ 63, "4 By Jack Weed how many customers this deal 
1 |brings back to the fold. 
(Continued from Page 34) B ‘ Sh . 7 . 
c ; Pe uying ow 
wholesale their used stuff satisfac-|that this fluid “Surpasses SAE HE Midwest show was a small 


torily. Standard.” This is a move in the edition of the annual ASI—held 


And if enthusiasm for a prod- 


right direction, since such a guar- 





uct means anything at a time 
when dealers have all the oppor- | protection the buyer has today. 
tunity in the world to gripe, then * « fe 
look out for Ford. 

I tried my best to put a couple Brake Stunt 
of the sales “execs” on by getting 
the boys from the firing line to 
“heat up” on a couple of subjects 
that always make lengthy conver- 
sation at dealer meetings. But the 
enthusiasm for the product and the 
way they found it was being re- 
ceived led them to brush off the 
proverbial canker sores lightly. 

* * + 


Odds to Line 
AR WOOD — another firm that 
seems about set to get on the 
march again after several years of 
reconstruction—has bought up the 
National Truck & Equipment Co., 













motive Show—one of the regional 
shows sponsored by the jobbers 
with the aid of the booster clubs 
around the country—and ran head- 
on into an ATA spring meeting 
that was going on at the Morrison 
hotel. 

Safety in operation was the key- 
note of the five-day session, and 
the ATA boys had a very impos- 
ing list of speakers on the program. 
They split the meeting up into 
four groups, representing the Coun- 
cil of Safety Supervisors, Equip- 


antee on the package is the only 


yy over to Chicago to take a 
gander at the Midwest Auto- 








TRUCKER ADVERTISES SAFETY—Creston Transfer Lines of Grand Rapids, Mich., indicates 
the interest of the motor transport industry in highway safety. This is one of the firm's 
several vans on which safety slogans are exhibited. Professional drivers, company officials 
say, must always set a good example for others on the road. 


day, but otherwise it was work for 


the boys that attended. 


Also dropped in on the boys at 
International Harvester, and 
Mike Peckels brought up a stunt 
that they were having their 
branches do all across the coun- 
try—and suggesting that their 


complete safety inspection for 
$5.85 on any model of Harvester 
truck during the May Safety 
month and for 30 days longer. 


They know that would not make 
any money—possibly lose a little 
on the larger models—but they felt 
that their customers would appre-! 


'}on the Navy Pier but only taking 
about one-half of one side of the 
Pier, while the ASI takes all of 
|| both sides. 
representative show. It had a lib- 
eral sprinkling of parts, accessory 
and equipment manufacturers ex- 
hibiting. 


But it was a very 


It was the desire of the man- 
agement to have the show prove 
itself in orders written—not by 
the size of the crowds that at- 
tended. Judging by the comments 
of several exhibitors Thursday 
and Friday, the show was a buy- 
ing show and those exhibitors at 
least were more than satisfied. In 
fact, one equipment manufacturer 
said that he was not going to 
come into the ASI this next De- 
cember, which will again be held 
in the same spot, 


















ment and Maintenance council, Ter- 
minal Operations Council and 
Equipment Advisory council. Gen- 
eral luncheon get-togethers were 
scheduled for Tuesday and Thurs- 


Waukesha, Wis., and by this pur- 
chase has added to its line the two 
small twin hydraulic hoists for 
pickup boxes and the two-ton job, 
as well as the Tail-O-Matic. 
Motor carriers are going to be 
needing additional equipment 
soon, according to a release from 

ATA department of research. Vol- 
ume of freight hauled by motor 
carriers in March increased over 
February by 169 percent and 
over March a year ago some 21 
percent. General freight hauls in- 
creased 18.2 percent over Febru- 
ary and 22.5 percent over March, 
1949. Petroleum products, ac- 
counting for about 15 percent of 
the total tonnage, increased 9.1 
over February and 8.1 over 
March. Iron and steel hauls in- 
creased their tonnage by 19.1 per- 
cent over February and 8.1 per- 
cent over March last year. 

The exposition of the number of 
brands of brake fluids on the mar- 
ket that are far below minimum 
SAE standards—and which Avuto- 
motive News helped publicize — is 
being capitalized by the Wagner 
Co., which has prepared stickers 
for its jobbers and dealers to put 
on all stocks of Wagner Lockheed 
brake fluid, telling the purchaser 


ciate the service and smartly fig- The show was quite well ar- 
ured that it would bring a lot of| ranged, I thought. The period from 
customers in for that service that|}opening until noon was closed to 
might have drifted away from (See TRUCKIN’, Page 42, Col. 5) 


full-line truck dealers follow. 
This was to have each branch 
and dealer send out an announce- 
ment on a brake adjustment and 







“Here’s the IDEAL WRECKER 
for ALL-ROUND Road Service” | 






2 ee or etter eae 


Brazil Nearing 


Assembly Stage 
For Its Trucks 


RIO DE JANEIRO, Brazil. — 
(UTPS) — Brazil is nearing the 
stage where it can completely build 
its own trucks, not just assemble 
them from parts made in other 
countries. 

By 1951, National Motor Co. ex- 


¥& FLEXIBILITY for Any Car! 
xe CAPACITY for Average Truck! 


NEW FEATURES 


1, WORM DRIVE TRANS- 
MISSION—reversible, posi- 
tive and safe. 


2. NEW TYPE CONTROLS 
conveniently located in 
rear,simplifies operations. 







The new HOLMES Model 525 is the answer to many requests 
for a universal or all purpose wrecker. This streamlined wrecker 
was designed to be very fast and flexible when handling light 
cars, yet has reserve power and capacity for bringing in the 
average truck. The result is a very desirable road unit of mod- 
erate size, which is capable of performing a wide variety of 












ee oe Rene work, Model 525 makes the ideal wrecker for all round road 3. HIGH SPEED OPERA- 
parts except motors are being built service because of the many new features which make it more 1ION—fast for light work, 
in Brazil. The engines come from flexible and versatile than other units. It is priced from $1,150 power for heavy jobs. 
Italy. (without service body) up to $1,910.50, depending upon extra 


One hundred trucks had been 
produced and placed on the market 
by the end of 1949. A parade of 50 


equipment desired. Write factory today for detailed information. 


ERNEST HOLMES CO., Chattanooga, Tenn. 





as one 


| on 


BRAZILIAN TRUCKS PARADE—A fleet of 
50 National Motor Co. trucks rolls up a Rio 
de Janeiro street to show citizens that the 
country is nearly ready to assemble its own 
vehicles. At present, the truck engines are/| 
made in Italy but soon all parts will be| 
manufactured in Brazil. 


was recently held on the city’s Ave- 
nida Branco, 

The truck is known as the FNM 
D-7300. It is medium-sized and is 
equipped to handle an eight-ton 
load and pull a loaded trailer of 
14 tons. 

Only about 300 of the firm’s 2,000 
employes work on truck produc- 
tion. The rest are employed to 
repair airplane motors. 

Once the firm shows it can pro- 
duce cars and trucks in Brazil by 
Brazilians and proves that a mar- 
ket is waiting, then, says the gov- 
ernment, it will be turned over to| 
private business. 
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ATA Assails 
Rail Request 
For ICC Quiz 


WASHINGTON. — The trucking 
industry has taken the position that 
the railroad petition for a general 
investigation by the Interstate Com- 
merce Commission of the “eco- 
nomic and other effects” of long- 
haul highway transportation of 
freight is merely another in a long 
series of efforts to prevent the 
natural development of inter-city 
transportation by truck. 

The motor carrier position was 
set forth here last week in a for- 
mal statement by Managing Direc- 
tor John Lawrence of the Ameri- 
ean Trucking Assns. 

The Lawrence statement 
lows, in part: 

“The railroad petition for a gen- 
eral investigation by the Interstate 
Commerce Commission of the ‘eco- 
nomic and other effects’ of long- 
haul highway transportation of 
freight is merely another in a long 
series of efforts to prevent the nat- 
ural development of intercity truck 
transportation. 

“Among other things, they have 


fol- 





WHO WANTS 147 BARRELS OF CEMENT?—Engineers have incorporated several new fea- 
tures in this 1950 model Fruehauf bulk cement hauler, capable of transporting 147 barrels of 
cement. The dry cement is loaded into the tank through man-holes in the top and auto- 
matically unloaded by a screw discharge device driven by a separate motor housed in a 
compartment on the under left side of the tank. The big outlets at the rear of the tank 
permit rapid unloading. 


date with such an_ investigation 
certain pending motor carrier ap- 
plications for authority to trans- 
port freight ‘over unprecedented 
long distances.’ We assume this 
refers to transcontinental move- 
ments, which are now being made 
regularly and have been for some 
time. 

“The railroad petition is being 
given full study. Meanwhile, it is 
virtually certain that the trucking 





presentation in connection with any | 
general investigation. 

“We would consider it an oppor- 
tunity to show the economic bene- 


fits to shippers and the American 
public generally that derive from | 








AUTOMOTIVE NEWS, MAY 22, 1950 


WAYNE, Mich.—E. F. Fisher, 
president of Gar Wood Industries, 
Inc., announces purchase by his 
company of National Truck Equip- 
ment Co., Waukesha, Wis. 

This property will be owned and 
operated by a newly formed and 
wholly-owned subsidiary of Gar 
Wood, to be known as National 


' | Lift Co. 


Long active in the field of sup- 
plying equipment for larger 
trucks, 144-ton capacity and over, 
Gar Wood Industries through its 
new subsidiary now will make 
available cost-saving equipment 
especially designed for trucks one 
ton and under. 

To the lines of Gar Wood and 
St. Paul dump bodies, hoists and 
sanitary all-enclosed refuse collec- 
tion bodies, and Gar Wood winches, 


long-haul truck transportation and/cranes and pole derricks, products 
to point out that there are more | added by National Lift Co. are the 
than 25,000 communities throughout | Dump-O-Matic twin hydraulic hoist 
the country that depend entirely on|and Lift-O-Matic tailgate loader 


highway transportation for all their|for ‘%, 


asked the commission to consoli-! industry will want to make a strong | needs.” 


HE showroom that permits unobstructed vision from the street helps turn 
“lookers” into buyers. That's why so many automobile dealers have employed 


| 


“open-vision” designs when remodeling their showrooms. An “open-vision™ front 
turns the entire interior into an eye-catching, sales-producing display. 
Give your sales a boost—and get the edge on your competitors—by modernizing 


your showroom with an attractive, inviting store front of Pittsburgh Glass and 


Pittco Store Front Metal. Modernization is not just an expense, but rather an > 
investment in the future of your business. And be sure to do a thorough job when 
you remodel—inside and out. It’s the complete modernization that pays the 
biggest dividends in increased sales. If you desire terms, they can be arranged 
through the Pittsburgh Time Payment Plan. 


Ask your architect about Pittsburgh Products. He is familiar with these recog- 


nized leaders and will see that you get a well-planned, economical design. In the 
meantime, write for one of our free descriptive booklets on modernization. Just 


mail the coupon below. 


% and one-ton trucks, and 
the Hydra-Clutch pump, a fan-belt 





Sold!...to the man who was “just looking” 
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Store fronts 
and Interiors 


meee so . ae a. 


by Pittsburgh 


SHOW YOUR WARES! 
room in Sherman Oaks, Calif., 


interior . . . 
sale... 






tects: Conklin & Coleman, 
Hollywood, California. 






PAINTS * GLASS - 






The “open- 
vision” front of this attractive show- 


passers-by see the entire showroom 
and the automobiles for 
even after closing time! The 
attractive, modern front is an expanse 
of Polished Plate Glass. An arresting 
front like this will bring more custo- 
mers to your showroom, too. Archi- 
North 


ae ee 





lets 


——--------------4 


CHEMICALS - 


a ae ee 


Pittsburgh Plate Glass Comp: 


any 


2092-0 Grant Building, Pittsburgh 19, Pa. 


Without obligation on my pa 
your book on modernization, 
Name 

\ddress 

City 


BRUSHES - 





ee ae ee 


rt, please send me a Free copy of 


“Modern Ways for Modern Days. 


State 


PLASTICS 








Gar Wood Enlarges 


New National Lift Co. Subsidiary to Supply 
For Trucks Under One Ton 


TRUCK SECTION 





driven hydraulic pump with self 
contained clutch. 

Also included is the Jumbo twin 
hydraulic hoist for 1% and two-tor 
trucks. 


“Small truck operators are co! 
lectively the biggest users of trucks 
|today,” Fisher said, “and their 
numbers are increasing. We recog 
nized their need for an economy 
line of time and labor-saving truck 
equipment especially intended for 
light truck work, and our National 
Lift Co. will meet this need the 
same as Gar Wood and St. Paul 
have served contractors and other 
heavier truck users for many 
years.” 

Dump-O-Matic is a low-mounted 
hoist suited for the pickup or small 
platform bodies widely used by 
contractors, in agriculture and for 
general utility purposes. 


The Lift-O-Matic tailgate load- 
er is a new development readily 
adaptable to truck manufacturer’s 
standard pickup bodies. It is de- 
signed to afford safe protection 
for employes against the danger 
of heavy lifting, as well as in- 
| creasing productivity of the truck 

by speeding up loading and un- 
| loading. 

The Hydra-Clutch pump is said 
|to eliminate the need for power 
| takeoffs, drives and related mecha- 
nisms required to operate the con- 
|ventional pump on a truck, 
| Fan-belt driven, and with self- 
|contained clutch, it offers simple 
| one push-pull control for the opera- 
tion of hoists, snow plows, tailgate 
|loaders and other hydraulic truck 
| equipment. 
| Manufacture of the products will 
|be continued by National Lift Co 


| 








in the former National Truck 
Equipment plant at Waukesha. 
* 9 
Truckin 


(Continued from Page 41) 


the public and held for sales meet- 
ings between the manufacturers 
and their jobbers. In the after- 
|noon and evening the trade was 
|invited—and each retailer had a 
white ticket on his coat, making 
him a target for every salesman 
|down the aisles. 
* . > 
/Thev Flocked In 
T WAS interesting to note the 
change in the complexion of the 
visitors from the afternoon to the 
evening. In the afternoon, dealers, 
service managers and fleet oper- 
ators were in the majority. But 
after dinner in the evening the 
gas station and small repair shop 
mechanics flocked in and how 
they flocked in. 


Every equipment manufacturer 
exhibitor I talked to was enthu- 
siastic about the opportunity he 
was having of showing his wares 
to what are the ultimate consum- 
ers. They are gradually getting 
around to thinking that these 
sectional shows may be the 
| answer to their problem to a cer- 
| tain extent—but they still are not 
so well pleased with the number 
of shows that have been thrown 
at them. Many feel that, even 
in these shows, they are being 
“showed to death.” The cost 
scares them, 

But there seems to be no ques- 
|tion in anyone’s mind but what the 
sectional shows this year are going 
|to force open the ASI to the trade 
again—and the manufacturers are 
|going to match the cost against 
results to see if an open ASI will 
|do the job that the sectional shows 
have done from a sales standpoint. 

The National Highway Users 
Conference, Inc., 952 National 
Press Bldg., Washington 4, D. C., 
has brought out a booklet, “The 
|Highway Transportation Story,” 
|that is brimful of facts and data 
jabout the truck business that is 
| very interesting reading and should 
be in every dealer’s library. 





Longtime Employes 

Ford’s Seattle depot, headed by 
|W. E. Patterson, serves more than 
200 dealers in Idaho, Washington, 
Oregon and Alaska. Twenty-three 
of the 130 depot employes, includ- 
ing Patterson, have been with Ford 
more than 20 vears. 
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Jiseount Mixu 





position where he is neither fish 


nor fowl and jeopardize his whole|through branches, 


dealer goodwill. In addition, he 
must have two distinct sales poli- 
cies in force at the same time. 

> e + 


. oe this dual pricing 
4 structure is bound to catch up 
with him and lose him the good- 
will of the dealers whose sales 
represent 75 percent of his sales 
potential. 

Not only is this distributor jeop- 
ardizing his standing with at least 
75 percent of the dealers in his 
sales area but he is not helping 
his suppliers in relation to the 
“Big Five” truck builders. 

None of these factories are 
likely to push the sale of bodies 
or truck equipment where the 
sales policy of the maker is to 
sell direct and circumvent the 
truck dealer. 

They know the truck dealer and | 
his truck salesmen—need the extra | 
profit which the sale of bodies and | 
truck equipment should bring them. 
More than that, the factory truck 
officials realize that no dealer can} 
consistently build up a good follow- | 
ing of truck customers unless that | 
dealer sells his trade completed 
trucks—-trucks equipped to do the 
work the buyer has to do as eco- 
nomically as possible. 

In most instances, the manufac- | 
turer of truck equipment and truck 
bodies needs the aid of both the 
truck factory and the truck dealers | 
to get any worthwhile portion of | 
the business that is to be obtained | 
on any product that must be| 
mounted on a truck chassis. 

* ” * 


QMART equipment manufacturers 
\” realize that when a truck manu- 
facturer gives such a product a 
nod of approval it adds many 
thousand salesmen to his distrib- 
uting force. These men also know 
that no truck equipment distributor | 
can possibly afford to maintain| 
sufficient salesmen in the field to| 
cover all of the possible prospects | 
on most equipment and bodies. 


They should know from past ex-| 
perience—or a casual study of the 
truck business—that if they don’t 
build popular equipment and bodies | 
at a competitive price and include | 
a proper commission in the list 
price for the truck dealer, it will 
eventually lead to the truck maker | 
bringing out a similar product. 


He will do this to protect the} 
dealers in not only earning power | 
but to put them in a more com- 
petitive position on the sale of the 
completely equipped vehicle. 

A look at last year’s sales by 
community groups will quickly 
illustrate why the truck maker 
feels that the equipment maker 
can well afford to make provision 
for dealer profit in his product. 


Among the mass producers, ap- 
proximately 71 percent of all trucks 
sold last year went into communi- 
ties of 25,000 or less population, 
but 10.7 percent went into cities 
of 25,000 to 100,000 and only 17.8 
percent went to buyers in cities 
of 100,000 population and over. 

Among the truck makers 





who 


Carter Promoted 


By Fruehautf 


DETROIT.—N. A. Carter sr., of 
Memphis, has been elected vice- 
president of Fruehauf Trailer Co., 
according to Roy 
Fruehauf, presi- 
dent. | 

Carter will con-| 
tinue as general | 
manager of the 
Fruehauf - Carter | 
Division. 

He incorporated | 
the Carter Manv- | 
facturing Co. in 
1927 and was pres- 
; ident of the com- 

N. A. Carter Sr. pany until its 
purchase by Fruehauf in Febru- 
ary, 1947, 





Follows ... 


L ight-Truck Emphasis 
Hits Equipment Men | 


(Continued from Page 34) 
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both through dealers and 
the percentage 
ratio by population group is sim- | 
ilar. | 

With these makers nearly 61 per- | 
cent were sold in communities of 
25,000 and under, over 16 percent 
in cities of 25,000 to 100,000 and 
only 23 percent in cities of over 
100,000 population. 

The all-industry figures in the 
same population groups were 58.4 


percent, 15.8 percent and 25.8 per-|. —_ 
cent in the same order. | ing a full commission on such sales 


. ¢ * lin past years, the present attitude | 


(THERE is a grave question, how- of too many dealefs does not war- 
ever, of whether the truck deal-|rant it. They also feel that the 
er is entitled to a full commission| one man they would like to make | 
on the sale of a piece of equipment] certain is paid on every sale is the 
which neither he or his salesmen| retail truck salesman. 
have lifted a finger to sell. Distributors who pay a 5 per- 
Many equipment distributors feel| cent commission to the sales- 
that, although they _have been pay- men where the dealer not only 


sell 








ON THE STREETS OF TOKYO—Operated for more than 20 years by the Meidi-Ya Co., 
Ltd., ship-provision merchants of Tokyo, Japan, the 1930 Chevrolet truck on the left has 
been replaced by a new Chevrolet sedan delivery. During the war the old truck was con- 
verted into a charcoal gas-burning unit. K. Isono, vice-president of Meidi-Ya, reported the 
vehicle has been driven more than 96,000 miles and declared, "we always have been satisfied 
with that old Chevrolet and are proud of her during all the hard times we had during the 
war.'' The company now operates four new Chevrolet trucks. Unit on right bears the No. | 
license plate of Tokyo. 











does not participate in the sale 
in any way but comes out and 
says that he is not interested in 
selling equipment or bodies are 
frowned upon by the truck mak- 
er--especially those who operate 
through branches. 

The “Big Two,” at least, have 
factory rules against any outside 
supplier giving the salesmen in 











UE 


REFUSE LOADER 


The suet unit for any municipal Codeet 
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their branches any payment, com- 
mission or other cash considera- 
tion. They want all remuneration 
to come through the regular branch 
channels, 
~ * s 
ts GET around paying the same 
commission to the truck dealer 
who will not cooperate as they do 
to the dealer who goes all out, 
many equipment men are resorting 
to a sliding scale of discount based 
on the degree of participation. 
These distributors sell through 
truck dealers in every instance 
where the dealer will let them 
but make certain that the dealer 
gets a minimum commission even 
on those sales they are forced to 
sell direct and where the equip- 
ment or body is mounted on a 
chassis that was sold by the truck 
dealer. 
| As conditions become more com- 
petitive, some such arrangements 
may become necessary for all dis- 
tributors who wish to keep in the 
good graces of the truck manu- 
|facturer and his dealer body. 
At least it offers the distributor 
an opportunity of keeping his sales 
expense within bounds and permits 
a more competitive pricing of the 
product. 





Paul Pax-all 


OTHER ADVANTAGES: Exclusive ‘“Cram-Packing” feature means 


maximum payloads @ Low loading height e Easily maneuverable 


Truck dealers can now sell more chassis for refuse collection. The 
low price of the St. Paul Pax-all enables many communities and 
private scavengers who could previously not afford packing type 
units to now get the numerous benefits by purchasing the Pax-all. 
Return the coupon to get the facts on how the St. Paul Pax-all can 
help increase your truck chassis sales and profits. 


ST. PAUL DIVISION 


Minneapolis 14, Minnesota 





PE reise 
COMPANY. 
ADDRESS__ 
CITY. 


Gar Wood Industries, Inc., 2207 University Avenue S. E. 


Please send me information on how the St. Paul Pax-all 
can be used to increase truck sales and profits. 


in narrow alleys @ Ideal load distribution in transit and dump- 
ing @ Handles wet garbage and ashes as well as other refuse @ Etc. 
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In the Letterbox 


(Continued from Page 4) 


nism in Western Europe and that 
it has and will continue to create 
goodwill toward America, In addi- 
tion to the physical benefits from 
reconstruction, there is a tremen- 
dous psychological effect upon the 
people of Europe from this gener- 
ous act of a nation with the re- 
sources and understanding that 
America has displayed, one Finn- 
ish leader declared. 

One of the highlights of the visit 
to Finland was a trip to Jyvaskyla 
by the writer and Evan E. Evans, 
superintendent of schools, Winfield, 
Kans. A city of 28,000, Jyvaskyla 
is approximately 350 kilometers 
north of Helsinki in the midst of 
Finland’s forests and lakes. Through 
arrangements with UNESCO and 
Finland’s Mannerheim league, Win- 
field and Jyvaskyla have “affiliated” 
for the purpose of better under- 
standing and assistance. The popu- 
lation of the Finnish city has in- 
creased from 8,000 to 28,000 since 
1939, mainly because of an influx 
of displaced persons in that area. 


It was at Jyvaskyla that we 
met Kalle Heinonen, Ford dealer 
in that area, who is president of 
the Rotary club, a member of the 
Jyvaskyla chamber of commerce 
and who introduced us to messi- 
marja and lingen berries. The 
Jyvaskyla Rotary club postponed 
its regular Tuesday meeting un- 
til our arrival on Thursday in 
honor of Supt. Evans, a Rotarian 
from Winfield, Kans. And, the 
meeting was conducted in the 
English language. 

It was at the Rotary club dinner 
that we first tasted Finland’s de- 
licious lingen berries, while our 
introduction to messimarja, a deli- 
cately-flavored liquer made from 
an Arctic berry found only in Fin- 
land, came that evening when we 
were Mr. Heinonen’s guests for 
dinner. Skol Finland!—E pon Ros- 
BINS, advertising manager, John 
Bean Mfg. Co., Lansing, Mich. 

* 7 ” 


From Sweden 


Communist attacks upon the 
Marshall Plan have been a great 
help in building goodwill toward 
America’s aid-to-Europe program, 
according to Tage Erlander, prime 
minister of Sweden, who addressed 
members of the Michigan . State 
College Flying Classroom during 
their visit to Stockholm. Russian 
opposition has been so violent and 
far-fetched that the people feel 
there must be a great deal of good 
resulting from the Marshall Plan, 
Erlander explained. 

“The present policy of the Unit- 
ed States may help to prevent a 
recurrence of the situation fol- 
lowing World War I—out of 
which grew the problems that re- 
sulted in World War II,” Erlan- 
der declared. “We, in Sweden, 
can appreciate what you in Amer- 
ica are trying to do for a peace- 
ful Europe, because we in Swe- 
den have been giving aid to our 
neighbors for postwar reconstruc- 
tion—without hope for political 
gain.” 

Sweden, whose economy is on a 
par with Switzerland and is one 
of the most stable in Europe, has 
received no grants from the Mar- 
shall Plan. As of April, 1950, she 
has received a total of $93,400,000 
from ECA in the form of interest- 
bearing loans or conditional aid. In 
turn, she has been in a position to 
assist some of her neighbors and 
has authorized credits totaling 
roughly $700,000,000, according to 
information released to members 
of the Flying Classroom, 

The principal recipients of this 





















INTERNATIONAL'S NEW ROADLINER—Model L-185 has a gross vehicle weight of 20,000 
pounds and is available in several wheelbases. The shorter overall length of the chassis 
enables operators to increase trailer length within state regulations, International Harvester 


states. 
: + * 


New International Tractor 
Features Shorter Length 


ute, Schumacher pointed out. Com- 
pression ratio is 6.3 to 1. 


Standard transmission is the 
International heavy-duty five- 
speed, with either overdrive or 
direct in fifth. Optional is an 
oversize five-speed transmission 
for more severe operating de- 
mands. Overdrive or direct in 
fifth is available, 

Fifth-wheel mounting on the 
L-185 Roadliner is simplified by 
SAE cab-to-rear-axle dimensions 
and 34-inch frame width, Schu- 
macher said. 

International’s Comfo-Vision cab, 
incorporating a one-piece curved 
windshield, is a feature of the new 
unit. 

Driver’s seat is adjustable to any 
size, the company reported, while 
a ventilating system provides an 
easily regulated supply of fresh 
air. Ash tray, glove compartment 
and dual electric windshield wipers 
are standard equipment. 

Schumacher said that for added 
safety at night, all major elec- 
trical circuits are protected by 
automatic breakers which _iso- 
late any failure to the single cir- 
cuit involved, 

The L-185 Roadliner is also offered 
with a sleeper cab which measures 
75% inches and has a six-inch in- 
nerspring mattress, Schumacher 
revealed. 

A new channel-type bumper is 
mounted directly to the frame to 
provide greater front-end strength 
and rigidity, Schumacher said, add- 
ing that it also serves as an addi- 
tional crossmember for the steel- 
flex frame. 

Features of the new International 
rear axles, according to Schu- 
macher, are: Hypoid gearing, heav- 
ier housing, wider wheel bearing 
centers, improved axle ratios and 
straddle-mounted pinions. 

Hypoid gear single-reduction 
and two-speed rear axles are 
available for the new tractor. 

Added load protection and great- 
er riding comfort are said to result 
from the new cradle-action rear 
springs, which have been length- 
ened to 54 inches. 

The company claims its new 
brakes provide increased braking 
efficiency with decreased pedal 
pressure as a result of new design 
which more effectively utilizes 
available lining area during each 
brake application. Oversize, two- 
cylinder-type hydraulic brakes with 
vacuum booster are standard; air 
brakes are optional. 


Jones Named by Mercury 


Gilbert Jones, of Gib Jones Auto 
Sales, has been named district 
dealer for Mercury cars in Ironton 
and Lawrence counties in Ohio. 





CHICAGO. Increased trailer 
length within state regulations is 
possible with International’s new 
L-185 Roadliner heavy-duty tractor, 
the company said here in introduc- 
ing the new model. 

The shorter overall length of 
the L-185 Roadliner chassis per- 
mits longer trailers, according to 
W. C. Schumacher, general man- 
ager of the Motor Truck division, 
International Harvester Co. 

Gross vehicle weight of the new 
model is 20,000 pounds, Schumacher 
said, while gross train weight is 
40,000 pounds. It is available in 
several wheelbases. 

Powered by the new Super Red 
Diamond 372 engine, chassis weight 
of the L-185 Roadliner has been 
trimmed. Coupled with the shorter 
length, this makes for greater 
maneuverability and easier hand- 
ling, the company said. 

The engine provides the new trac- 
tor with 143.8 maximum brake 
horsepower at 3,200 revolutions per 
minute and 128 net brake horse- 
power at 2,850 revolutions per min- 


















































$30,000 Cadillac Draws ’Em 


PORTLAND, Ore.—Residents of 
the City of Roses displayed keen 
interest in the $30,000 leopard-skin 
Cadillac. The night before the dis- 
play opened here at Barnard Mo- 
tors, Oregon Cadillac distributor, a 
crowd lined the show windows 
while workmen arranged the dis- 
play. Next morning, when the 
showroom opened, the sidewalk 
outside looked like bargain day in 
front of a department store. There 
were enough people waiting at that 
early hour to fill the showroom, 
reports Harvey Barnard, president 
of the firm. 









































WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


vaulls7, 


WITH -S.0.5.- 
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CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.O.S. 
































An Oilman’s Weatherman 


DALLAS.—A special kind of weatherman who operates in private 
industry and who saves human life, money, and property by pin- 
pointing his forecasts to the scenes of oil-drilling operations miles 
offshore on the Gulf coast was described by two petroleum meteor- 
ologists. 

Joe E. Graham and Richard A, Geyer, meteorologists for Humble 
Oil & Refining Co., said these successful experiences in private 
weather forecasting also may foreshadow applications of meteorology 
in other branches of the oil industry, including exploration, trans- 
portation, refining and marketing. 

“The use of a private weather service,” they reported, has resulted 
in a saving to one operator of about $25,000 for a representative one- 
year period in offshore production operations. In addition, severe 
damage to offshore installations and floating marine equipment un- 
doubtedly has been averted by accurate, up-to-the-minute forecasts 
of squalls and other local storms. 
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aid have been Norway ($138 mil- 
lion), Poland ($34 million), and 
Russia ($278 million). Of this 
amount, Russia has drawn only $85 
million to date. 

The need for American aid to 
Sweden, it was explained, was to 
improve her dollar situation so that 
it would be possible for her to pur- 
chase goods from the United States. 
A slump in Swedish sales to the 
U. S. in 1948, combined with sub- 
stantial dollar imports, reduced 
Sweden’s dollar reserve from near- 
ly $700 million at the end of the 
war to less than $100 million in 
June, 1948, 

In Sweden, as in Switzerland, 
the economic advantages of more 
than 100 years of peace are evi- 
dent on every hand. Members of 
the Flying Classroom found the 
standard of living in Stockholm 
comparable to that of their own 
communities. The shops are filled 
with merchandise of excellent 
quality and the Swedish people 
seemed to have the money to buy. 

Automobiles are still too “expen- 

sive” for the average Swedish work- 
er, and, it was reported that even 
the prime minister does not own 
a car. However, there appeared to 
be enough pleasure boats of every 
size, type and description to pro- 
vide most of the families in Stock- 
holm with the means for a sum- 
mer outing on the network of wa- 
terways throughout the city. 


Sweden’s neutrality, according to 
Prime Minister Erlander, is a re- 
sult of three factors basically: (1) 
A country relatively easy to de- 
fend prior to the advent of the air- 
plane; (2) Lack of strategic im- 
portance to European nations that 
have been aggressors in the past; 
and (3) A strong defense that is 
maintained at such a peak as to 
discourage possible aggressors from 
attacking. There is considerable 
concern among Swedish leaders, he 
added, as to how effective these 
factors would be in helping Sweden 
continue its neutrality in the fu- 
ture. 

Upon being informed that Swe- 
den is operating on a balanced 
budget, members of the Flying 
Classroom were keenly interested 
in learning how it was possible 
for the Swedish government to 
provide as many services for the 
people as it does without exorbi- 
tant taxation, 

It was reported that 25 percent 
of Swedish income goes for taxes. 
One of the reasons given was that 
the proportion of government em- 
ployes to the population was ap- 
proximately one-half in Sweden as 
compared to the United States.— 
Exvpon Rossins, advertising man- 
ager, John Bean Mfg. Co., Lansing, 
Mich. 


Protest Ohio Toll Act 


COLUMBUS, O.—State Auditor 
J. T. Ferguson has asked State 
Attorney-General Herbert Duffy 
and State Highway Director T. J. 
Kauer to cooperate with him in 
bringing suit in the Ohio su- 
preme court to test the constitu- 
tionality of the Ohio turnpike 
commission act, 
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TRUCK SECTION 





SIGNS IN CINCINNATI—Frank Goad (left) 
completes the deal that makes him a Lin- 
coln-Mercury dealer. At right is P. D. War- 
ren, Cincinnati district sales manager. Down- 


town Mercury is at 140! Reading Rd. Ralph 


Grooms is vice-president. 


ATA Asks Senate 
To Kill Truman’s 


Transport Plan 


WASHINGTON.—A trucking in- 
dustry spokesman last week urged 
the Senate Executive Expenditures 
committee to adopt a_ resolution 
condemning President Truman’s 
plan for reorganizing the Maritime 
Commission and _ simultaneously 
creating an undersecretary for 
transportation, responsible to the 
Secretary of Commerce. 

Edgar S. Idol, general counsel 
for the American Trucking Assns., 
expressed this view of the plan, 
designated as No. 21. Unless turned 
down by a majority of either branch 
of Congress it will become auto- 
matically effective as of May 24. 

In testimony before the commit- 
tee, Idol held that “on the surface” 
the plan affects only the Maritime 
Commission, but that by reason of 
the provision for establishment of 
an undersecretary of transporta- 
tion the plan goes much farther 
since it would center in the under- 
secretary “the responsibility and 
authority to develop national trans- 
portation policy ‘without any addi- 


’” 


tional legislation’. 


Washmobile Corp. 
Hikes Production 


CHICAGO.—Fifty franchised rep- 
resentatives of the Washmobile 
Corp. heard from top officials of 
the Chicago company that the pace 
of sales has forced a step-up in 
production of the nine models man- 
ufactured by the firm. 

The group converged here from 
coast to coast for the annual con- 
vention sponsored by Washmobile. 
Oscar Salenger, president of the 
corporation, and James Vani, presi- 
dent of the manufacturing division, 
were hosts. 

Vani announced that to date 
more than 3,000 of the company’s 
automatic vehicle washers, which 
“move while the car stands still 
and the operator stays dry,” have 
been produced. The equipment is 
designed for automobiles, trucks 
and buses. 
























COMMENCEMENT TIME—Principals attending graduation ceremonies of a recent leader- 
school for supervisory parts and service personnel of Greater Cincinnati auto- 


motive establishments are shown above. Twenty-seven applicants completed the 15-week 


course which was conducted b 
college and sponsored by the 
Auto & Aero Supply Co. 
are: C. A. Cronin (Ferd). 
Eoltey, Erdie Turner, 
Eart Koch, president of Auto & Aero Supply. 


chairman of 


ADA secretary; C. Dabney Thomson (Dodge), C. 


Chelsea Bailey of the University of Cincinnati teacher's 
incinnati Automobile Dealers Assn. 
whose educational classroom facilities were used. Left to right 
CADA's vocational Soalniae , conmnttioes Chelsea 


in cooperation with the 


A president, and G. 
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Slump in Cleveland 


county during April were: Buick, 
200; Cadillac, 39; Chevrolet, 638; 
Chrysler, 1; DeSoto, 7; Dodge, 16; 
Ford, 505; Frazer, 10; Hudson, 57; 
Kaiser, 11; Lincoln, 22; Mercury, 
180; Nash, 39; Oldsmobile, 137; 
Packard, 55; Plymouth, 10; Pontiac, 
184; Studebaker, 135, and Willys, 4. 

Combined new-truck and com- 
mercial-vehicle sales were: Chev- 
rolet, 171; Diamond T, 11; Dodge, 
22; Ford, 103; GMC, 37; Interna- 








generally shopping about from one 
dealer to another in quest of the 
best tradein. They are studying 
used-car prices closely to get an 
approximate idea of the value of 
their old car and are bargaining 
with dealers on tradein deals. 
Dealers report there appears to 
be little scarcity of cash as far as 
new-car purchases are concerned. MITH MOTOR NAT 5 ‘ . 
“Most customers either have the dealeutip > alg = bans ry) pian wil te te _ ehamae of 


money or the credit available in| the Future Farmers of America for use in agricultural projects of the association. Daulton 
ample quantity,” said one dealer. | €. Bissett (center) is vocational agriculture instructor of the Cuero schools, and Thomas 


By Sanford Markey 
Staff Correspondent 


Resumption of Chrysler produc- 
tion and the introduction of new 
Kaiser models are expected to re- 
vive Greater Cleveland automobile 
sales. 

New-car sales dropped in the 
week ended May 18 to 1,358 units. 
This was one of the five non- 
holiday weeks this year. Never- 
theless, new-auto sales are 10 per- 
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oad (left) tional, 36; Mack, 3; Studebaker, 14; ) $ 
m_ a Lin- Cont ahove & year age. White, 3, and Willys, 3—(R. Fe-|“There appears to be plenty of | Parks ir. (left) is president of the chapter. 
, D. War- At the same time, Chrysler line noglio.) purchasing power.” 
Rd. Peles | dealers indicate that they'll move : * * « Despite the recent upsurge in |in license plates free with every) offers at present, in sharp contrast 
7 into high sales gear, that many B 1 demand, dealers are not abandon- | °®T bought. to only a few weeks ago.—(M. L. 
SS ae oO — —— deliv- uffa Oo ing their programs to rebuild Such reductions are seen on pop- Schwartz.) 
ery despite the long strike. The automobile business has been| sales organizations. They believe |ular makes of cars ranging from at 
ite B. W. Blaushild, Dodge dealer,|booming in the Buffalo area this| they will need real sales effort to |’32 to '47 models. Bargain seekers Employes Buy Stock 
5 said he anticipates a record month |spring due to a combination of| move cars later this year after |are reportedly slowing down in| py;prTsBURGH.—A total of 15,077 
ns with his firm “moving all the cars | factors. the current boom subsides. their cash offers, while dealers are| employes of the Westinghouse 
it can possibly get during May,| To begin with, April tradition- | Meanwhile, the used-car market|using more inducements to com-| mlectric Corp.—i6.1 percent = the 
’ June and July. ally is one of the best selling | also has been firming up and late-| plete sales. total employment—have signed u 
Kaiser-Frazer officials here re-| months of the year. Secondly, |model used-car sales have in-| fp addition, dealers are engaged|to buy common stock of the c . 
ing in- ported record crowds have been| some dealers benefitted from the | creased. in “all-out” sales drives this month| pany through a continuous payroll 
¢ urged attending showings of the new/ inability of Chrysler dealers to | While some non-Chrysler dealers|/and are rather generous in their|deduction plan 
ian models and that sales are up. get cars. Thirdly, all dealers |pelieve the Chrysler strike gave | : 
; Besides the new-car sales drop| agree that talk of a possible GM |them a windfall of business, one 
olution during the week ended May 11, a| strike has tended to stimulate |jarge Chrysler dealer said he had 
‘uman’s slight setback was also registered| immediate buying. lost only one of more than 100 
aritime in used cars with sales declining} As a result of this pressing de-|orders on his books.—(George E. 
neously to 2,480, a drop of about 150|mand, customers are not quite as/ Toles). 
ry for against the previous week. Truck |selective in their buying as they ee 
to the sales, both new and used, also were | were earlier this year. Detroit 
down slightly. Record-breaking sales in April 
- eS served to tighten up supplies of} April new-car sales in Wayne 
counsel Houst new cars in the area, especially in|county (Detroit) fell slightly be- 
Assns., 2 aston popular makes. Some makes can|low the previous month’s total, but 
» plan, A decline in new-car sales was|still be secured immediately but| continued ahead of the same month 
turned experienced by Harris county| delivery dates on sales leaders have|in 1949. The totals were 14,375 in 
branch (Houston) dealers during April| been extended in some cases to as| April, against 14,739 in March and 
, auto- when the total fell to 2,250 units, | much as 60 days. 13,869 in April, 1949. 
y 24 compared with March’s total of One large dealer said he was The same pattern was followed 
! ‘ : 2,859—a postwar record. operating on a “hand-to-mouth | by sales of new trucks, used cars 
ommit- ; New-truck sales were also off— | basis” as far as new cars are con- |and used trucks. New-truck sales 
urface 157 in April, against 229 in March. | cerned. “We expect sales to hold |in April were 1,270, against 1,363 
aritime ¢ Sales of new commercial vehicles | at a good level until September | in March and 1,162 in April, 1949. 
ison of dropped from 472 in March to 245 | when they will probably slacken Used-car sales in April were 
lent of in April. off, he said. 10,795, while for March the total 
sporta- New-car sales by makes in Harris’ However, new-car buyers are| was 12,030, and in April of last 
farther year, 10,750. Used-truck sales 
under- amounted .to 765, compared with 
’, —_ a a 821 in March and 600 in April, 
‘ 1949. 
y addi- AON GCC yi’ April new-car sales by makes in 
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Hydra-Matic 
Transmission Exchange 
































Wayne county were: Austin, 1; 
Buick, 1,251; Cadillac, 405; Chevro- 
let, 3,182; Chrysler, 23; Crosley, 6; 
DeSoto, 17; Dodge, 45; Ford, 4,528; 
Frazer, 56; Hudson, 393; Kaiser, 








Converto offers you the oppor- 
tunity to attract new customers 
and increase sales with this 
unique, hand hydraulic unit. The 










on a > 35; Lincoln, 87; Mercury, 1,167; picUPac converts any pick-up 
od rep- IMMEDIATE SHIPMENT— eae genoa ne es _ truck up to | ton capacity into a 
mobile lingshead Exch 1,229; Studebaker, 552; Willys, 15,| %ump truck. It requires no power 9 
als of Hollingshea xchange — A appeased and miscellaneous, 2. , take-off, is easily installed, has a 
e pace teed Hydra-Matic unit shipped the same New-truck sales were: Autocar,| 6,000 Ibs. load lifting capacity, , 
“> & day—ready for installation. 3; Chevrolet, 484; Diamond T, 2; enables users to convert any pre- 
GUARANTEED PERFORMANCE sr on: Guat ts tetera manufactured bodies of their 
a Completely reconditioned, run-in and block tested— 48; Mack, 25; Studebaker, 16; choice to dump bodies. 
il con- | 4000 miles. White, 15; Willys, 9, and miscel- ‘ ’ : 
nobile. j guesses le & aaa laneous, 2.—(Bob Gordon.) Optional at extra cost is the cab- i a val vie = 
f the SAVINGS IN COST— Perfectly overhauled Hydra- , . & operated, electrically-driven Black- ee tng Oe tage 
, i "* : Pp ed, electrically-driven Blac the pick-up body of 
i. - Matic Transmission (any model) costs just $95. No Kansas City hawk “Power Packer” Pump. caer ata 
worry, no trouble, no waiting. Write, Wire or eee ee Siemon ah aa aoe ti ie diesilanessiaiamiiiei a 
dat etails Kansas City area reached 2,826 ' . a profitable 
ate 4 0 L LI N G § we EA D units, topping the same month of combination to offer with the picUPac, is 
which M 0 T 0 fe § C 0 1949 by 1,310 vehicles. The new- designed for those requiring a sturdier, more 
3 still ° , truck sales figure of 381 outreached efficient dump body. It is constructed of II 
' have Authorized Oldsmobile Dealer S I a: 6 deposit of that of a year on by 151. The fig- oem steel, ensures topsheavy duty per- 
t i avoid C.0. INVoice, ures represented the best month of | ormance. 
aie 2550 S. Michigan Ave., Chicago 16 in advance). U arges, send 1950.—(Joseph D. Roberts). 









Telephone: CAlumet 5-2000 


Largest Stock of Oldsmobile Parts 
in the Middle West 


FOR EXTRA RUSH JOBS 
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PERFECT ARM RESTS 


FOR ALL CARS 
No. 200 
Fabric with art leather cen- 
ter in maroon, tan, blue, 
green, grey. 
No. 201 


For Suburbans and Con- 


vertibles. Complete cover 
of art leather in tan, ma- 
roon, blue, green. 


* * 
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Richmond, Va. 

Sales of new and used cars in 
Richmond, Va., are at “peak levels 
for this season of the year,” with 
used-car prices remaining “firm,” 
the Federal Reserve Bank of Rich- 
mond reports in its Monthly Re- 
view for May. 


* = * 
Pittsburgh 
Although new-car registrations 
in the Pittsburgh district declined 


during the week ended May 6, the 
drop was “considerably less than 


seasonal,” reports the University of | 


Pittsburgh. 

Business in the area lost ground 
on a broad front during the week, 
the university noted. The index of 
business activity fell to 185.2—the 
lowest point since mid-March. In 
the previous week, the index was 
189.7, while in the comparable 1949 
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> right Used-car dealers in Ottawa are MANUFACTURING Co. City Stet ’ 
Shelsea N Ik, Ohi offering reductions of $100 to $200 ° 
and G. erwe ° ‘'on most models to speed up dis- ee ee ee ee ee 
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Merchandising 


Memos to Dealers 





ae Motors in Syracuse 
had a picture taken of the first 
truck load of new Dodges and 
Plymouths to arrive since the 
strike, and used it 
paper ad. 

Headline said: 

ing in.” 

“Once again,” the copy said, 
“Forsythe Motors can deliver the 
goods first. Our entire organization 
is geared to get your new car into 
your hands with minimum delay. 

“Get your order in now—right 
away.” 


“They’re com- 


- * * . 
Sign of Times 
OME Canadian car dealers in 
Ottawa are using a new ap- 
proach in their advertising now, 


in a news-| 
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|points as the kind of service they 
| have rendered n 
length of time they have been in 
business, the need for following 
safety rules in the best interests 
of the motorists themselves as well 
as the general public, and other 
angles. 
* > * 
| Current 


| PHILADELPHIA used-car deal- 
ers are trying to keep up to 
the latest headlines. 

The House of Mozes advertised 
|recently, “Flying Saucers Amaze 
emphasizing not so much the avail-| You? Our New Low Payments Are 
ability of new cars or their merits} yen More Amazing.” 
but rather the good-will and repu- * * * 
tation of the dealers. Street Car Ads 

Inquiries indicate that one of i‘ 

* TREET car ads by Coombs & 
the Phage seo behind this type of Ss McBeath, Inc., rang have 
ads is that dealers are running | made a big hit. Copy reads: “We 
short of certain popular models | would like to add your name to our 
due to unexpectedly heavy de- 
mands this spring and rather | have made us Boston’s oldest Ford 
than show preference to custom- | Dealer.” 
ers the dealers are not “pushing” 4 * * * 
sales in the ordinary manner. | Nature’s Hints 
Still the dealers are anxious to Symbols of longer trades? De- 
retain the good-will of customers| Bree Motors (Hudson) in Roches- 
and this accounts for the growing|ter N. Y., uses a picture of a dachs- 
| use of reputation boosters instead|hundg with the length of body ex- 
of sales ads. aggerated, while Humphrey Chev- 
In this new type of advertising,|rolet uses a giraffe neck. 
the dealers are emphasizing such 


By Bob Finlay 








An 2xvra Lorre 


on the 


... and another satisfied customer! . 


Get both! Recommend HEIL Bodies and Hoists 


yx A complete line for your customers to choose from 
se A model for every job—and for every truck chassis 
3% More than 100 Heil distributors to mount and 


Heil Colecto-Pak 
Garbage Units 





truck you sell — 


& o 


Heil Dump Bodies and Twin-Arm Hoists 


service for you 


an extra profit — but also a friend. 


of loads. 
ahs HE body life. 

Heil Platform 

Conversion Hoist 


District Offices: Hillside, Washington, D. 


in the past, the| © 


long list of satisfied customers who | 


|\lamp against a black background. 





And for a safety mailer devel- 


When your truck customer asks about a body and hoist 
for a specific application, it pays to talk “Heil.” Every 
time you sell a Heil Body and Hoist, you not only make 


50 years of design and fabricating experience stand 
back of your good judgment in recommending Heil. 
You know you can count on your customer's getting 
performance that upholds all your claims. 


Heil’s weight-saving construction, for example, helps 
him save on gas and get more mileage from his tires. 
Heil’s trouble-free hoist and pump assure fast dumping 
Heil’s sag-free construction means longer 


These are just a few of the reasons why Heil Bodies 
and Hoists help you build a loyal following of custom- 
ers who come to you for all their truck needs. Get all 
the facts. Ask your nearby Heil distributor. 


THe HEIL co. 


Dept. 3059 5940 West Montane Street, Milwaukee 1, Wisconsin 

Factories: Milwaukee — Hillside, 
e C., Atlanta, Milwaukee, Detroit, 
Chicage, Minneapolis, Kensas City, Dalles, Los Angeles, Seattle 
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THE CUSTOMERS DON'T GO TO HIM—A tire, battery and accessory ‘‘warehouse-on- 
wheels" has solved supply problems for 150 service stations on Long Island, N. Y. Leone 
W. Corwin, shown at the wheel of his mobile store, services five routes of 30 stations each. 
Servicemen come right into the truck to examine what they need, and it is delivered on 
- sont. The traveling store, a Dodge Route-Van, has a 12'/2-foot body and 462 cubic feet 
of load space. 








oped for dealers in connection with| (Ford), Kansas City. It is called 
the May safety drive, Allied Plan|@ “Take It or Leave It” plan.” 
uses a red and white hurricane The firm holds the cash down 
payment and the tradein for 48 
hours, according to recent adver- 
| tising, and the customer can get 
| his money and his car back if he 
decides he doesn’t want to trade 
during the first 48 hours, 

The customer is not required to 
buy another car from the dealer, 
the advertisement states. 
| * a * 


Fick Plan 
N UNCONDITIONAL 48 - hour 


guarantee on used cars has 
been put into effect by Rudy Fick 


4 


| Treatment 


\“(YHECK It—Don't Chuck It,” 
4 urged City Garage, Jamestown, 

N. Y., in a newspaper ad aimed at 

pulling spring tune-up business. 


Car Ownership 
Rises Sharply 


‘In Milwaukee 


MILWAUKEE.—A steady in- 
crease in the number of car-own- 
ing families in this area since 1948 
is shown by the Milwaukee Jour- 
nal’s 1950 consumer analysis of the 
Greater Milwaukee market. 


According to the report, 71.7 per- 
cent—or 182,125—of the families in 
the district own cars in 1950, com- 
|pared with 66.3 percent in the pre- 
vious year and 63.2 percent in 1948. 

Similarly, families owning two 
|cars have also increased, the sur- 
| vey states. The percentage of two- 
ear families in 1950 is 4.2, against 
3.2 percent in 1949 and 2.1 percent 
jin 1948. 


| The increase in the number of 
car-owning families accounts for 
the fact that 47 percent of those 
checked plan an auto trip for a 
| vacation this summer, compared 
peer 45 percent in 1949, the report 
| said. 


4 Colors Added 
‘To Ford Line 


DEARBORN. — Ford is offering 
four new car colors for the late 
spring and summer motoring sea- 
|son, says Walker A. Williams, gen- 
}eral sales manager. 


They are Hawaiian bronze me- 
tallic and coronation red metallic, 
for Custom Deluxe models; silver- 
tone gray, on both Custom Deluxe 
jand Deluxe models, and casino 
/ecream, which will be offered only 
)on the convertible. 
| Williams said the new colors are 
}now in production and may be seen 
jin showrooms. Dealers have dis- 


|play charts to aid customers in 
| Selecting desired colors. 





W. 2. “Now then, madam, let’s get in 


— | the car and sit in luxury.” 
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Price Complaints Also Name Four Makers. . . 


Nashville, Tenn.; Mills-Morris Co., 
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port, La.; Fulton, Conway and Co.,| (5770), and National Wheels and 
Louisville; A. S. Hatcher Co., Inc.,| Parts Mfg. Co. Inc. Chicago 
Macon, Ga.; Keith-Simmons Co.,| (5771). 


Respondents in all the complaints 





FTC Accuses 25 Dixie Jobbers 


WASHINGTON. — In two com- 
plaints made public last week the 
Federal Trade Commission charged 
25 jobbers of automotive products 
and supplies, operating in eight 
southern states, with “knowingly 
inducing and receiving price dis- 
criminations from suppliers in vio- 
lation of the Clayton antitrust act. 


Four other complaints issued 
at the same time the FTC 
charged manufacturers of auto- 
motive products with violating 
the Clayton act by discriminating 
in price against “numerous small 
businessmen purchasers.” 


In each of the complaints against 
the jobbers, a purchasing organ- 
ization is also named respondent. 
In one complaint (5766), 17 jobbers 
are alleged to have effectuated their 
group purchasing policies through 
Mid-South Distributors, Memphis. 


In the other complaint (5767), 
Cotton States, Inc., Greenwood, 
Miss., is said to be the instrumen- 
tality used by eight jobbers to carry 
on the challenged practices. 


Each of these corporations is de- 
scribed as the medium through 
which the jobbers “exert the influ- 
ence of their combined bargaining 
power” on sellers of automotive 
products and supplies. Each is al- 
legedly “maintained, managed, con- 
trolled and operated by and for” 
the respective jobbers, according to 
FTC 


Charging a “planned common 
course of action” in each case, the 
complaints say that the jobbers 
direct the attention of sellers “to 
the potential purchasing power 
possessed by them acting in con- 
cert and, by reason of such, have 
demanded on their individual pur- 
chases discriminatory prices, dis- 
counts, allowances, rebates and 
terms and conditions of sale” not 
otherwise offered or granted by 
sellers in such transactions. 


The complaints allege that sell- 
ers who do not accede to the de- 
mands usually are replaced as 
sources of supply, and the mar- 
ket is closed to them in favor of 
sellers who can be induced to 
grant discriminations, 

According to the complaints, the 
jobbers usually demand that sellers 
shall consider their several pur- 
chases in the aggregate for the pur- 
pose of granting them quantity dis- 
counts, allowances or rebates. Pur- 
chase transactions between a par- 
ticular seller and the individual 
jobbers have been and are billed 
to and paid through Mid-South, in 
the one case, and Cotton States in 
the others, the complaints say. 

Each of these two corporations, 
the complaints add, thus purports 
to be the purchaser when actually 
it is only the agent of the jobber 
respondents and does not function 
as a buyer for its own account. 
Each corporation is characterized 
as a “mere bookkeeping device for 
facilitating the inducement and re- 
ceipt . . . of the price discrimina- 
tions” challenged by the complaints. 

Under these arrangements, the 
complaints state, the respondent 
jobbers have “knowingly induced 
and received . . . substantial mone- 
tary amounts” in discriminatory 


prices from sellers acceding to their 
demands. 

As a result of the discrimina- 
torv purchase transactions, the 


DEALER-BALL PLAYER—Pat Mullin (right), 
Detroit Tiger outfielder, shows G. jones, 
Oldsmobile general sales manager, his bat- 
ting grip. Mullin is owner of Pat Mullin Mo- 
tors, Inc., an Oldsmobile dealership in 
Brownsville, Pa. When the Tigers had a day 
off recently, Mullin visited the plant at Lans- 
ing and talked sales with Jones and other 
division sales officials. 








































jobbers and their competitors are 
engaged and “to injure, destroy or 
prevent competition with the. , 
acceding sellers, the... 
ent jobbers or with customers of 
either of them.” 


manufacturers of automotive prod- 
ucts and supplies charge violation 


of section 2(a) of the Clayton act, 
as amended by the Robinson-Pat- 
man act. 


Each manufacturer is charged 
Separately with discriminating in 
price between different purchas- 
ers by selling its products at 
“higher and less favorable prices 
to numerous small businessmen 
purchasers” than such products 
of like grade and quality are sold 
to various larger buyers who are 
in competition with the less 
favored ones, 


According to these complaints, 


complaints say, the acceding 
sellers are established as “pre- 
ferred sources of supply over com- 
peting sellers” who do not grant 
the discriminations in price, and 
the respondent jobbers are given 

a “price advantage over compet- 

itive non-favored buyers.” 

Alleging that the inducement and 
receipt of these discriminations are 
violative of section 2(f) of the Clay- 
ton act, as amended by the Rob- 
inson-Patman act, the complaint 
says their effect “has been and may 
be to substantially lessen compe-|the effect of these discriminations 
tition in the line of commerce” in/jin price “may be substantially to 
which the acceding sellers and their|less competition or tend to create 
competitors and the respondent/a monopoly... or to injure, destroy 
or prevent competition. .. .” 

The jobbers named respondents 
‘|in the complaint involving Mid- 
respond-/ South Distributors (5766) are: Bor- 
den-Aicklen Auto Supply Co., Inc., 
New Orleans; Central Electric Co., 
Hattiesburg, Miss.; Corpus Christi 
Hardware Co., Inc., Corpus Christi; 
Tex., Crawford Co., Inc., Shreve- 


The four complaints against 





were granted 20 days in which to 
file answers, the FTC said. 


a7 NY ey ea a 


SERVICE CONTROL PROGRAM 


We UMC: tM de t-te att 

to 40% 
coe San Ree ae 
Paar 


Inc., Memphis; Motor Supply Co., | 
Inc., Meridan, Miss.; Motor Supply 
Co., Inc., Monroe, La.; Motor 
Supply Co., Inc., Savannah, Ga.; 
Robinson Brothers, Jackson, Miss.; 
Southern Auto Supply Co., Inc., 
Chattanooga, Tenn.; Tennessee Mill 
& Mine Supply Co., Knoxville, 
Tenn.; Voss-Hutton Co., Inc., Little 
Rock, Ark.; Wadel-Connally Hard- 
ware Co., Inc., Tyler, Tex.; and 
Williams Hardware Co., Inc., Ports- 
mouth, Ark. 


The respondent jobbers in the 
case (5767) involving Cotton States, 
Inc., are: D & N Auto Parts Co., 
Inc., Greenwood, Miss.; Christian 
Auto Supply Co., Inc., Laurel, Miss.; 
Milton Supply Co., Meridan, Miss.; 
Taylor Parts & Supply Co., Inc., 
Andalusia, Ala.; Barnes Motor 
Supply, Baton Rouge, La.; Davis 
Motor Supply Co., Inc., Mobile, Ala.; 
Hart Supply Co., Inc., Columbia, 
Miss., and Greiner Auto Parts Co., 
Inc., New Orleans. 


In the other four complaints, the 
respondent manufacturers are: 
C. E. Niehoff & Co., Chicago (5768); 
Federal - Mogul Corp., Detroit 
(5769); E. Edelmann & Co., Chicago 
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A Convenience? Yes—And Safer, too! 


That's why Aydro- Lectriie Window Lifts 
are” Sales (inehers” for Many Cars 


Car dealers everywhere welcome the Hydro-Lectric 
automatic window lifts. These units add sizeable profits 
on their own account and—they help to close many new 
car sales. 

The motoring public has been quick to accept the 
convenience of automatic window lifts and to approve 
enthusiastically the increased safety which they con- 
tribute to everyday driving. The driver controls all 
windows with push buttons located within finger reach— 
he doesn’t have to divert his attention from the road to 
open or close windows. 


DETROIT 


EXECUTIVE OFFICES: 


PLANTS: DETROIT + 


2550 GUARDIAN BUILDING, 


YPSILANTI > 


These features—as well as the dependability of Hydro- 
Lectric controls—have been proved on hundreds of thou- 
sands of automobiles over a period of many years. 


* * * 


Hydro-Lectric Top, Window, and Seat Control Systems 
Convertible Tops ¢ Automobile Body Hardware 
Manual Window Regulators ¢ Window Glass Channels 
Power Take-Offs © Contract Production Parts 
Farm Mowers @ Power Sweepers 


HARVESTER COMPANY 


DETROIT, MICHIGAN 


TOLEDO + ZANESVILLE 
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GMC Smashes Or 
Alltime Record 
7 RRS For Month’s Sales h 

Traffic | —— - ee aoe, Oa 

A wards for raffic | ; ee a | + ; ee total in the history of GMC 


oo Truck & Coach division, it is an- 
nounced by General Manager Roger 
M. Kyes. 


Highways & Safety... 





Se 


HARPED CLIFFORD FORD CO 
598 cities participated in the con- 
test, which covered the calendar 


KLAHOMA CITY and Lansing, 
Mich., tied for the grand award 


ee en ey 






































thl les record of 
i] ie ey aetenm trades safety | Yur os asl GMC sone of a sizes from B 
4 ee ele | oe ee oe half-ton pickups | to giant diesel- cor 
H tional Safety! with populations between 5,000 cnet. teedeavaeheen, wan the 535 
Ei Council has an-/| and 10,000 were cited in the honor aN ra en S maaceatie gaanth tint de 2 ine 
H Gunouneed. “—. ae eo - pd ue DEALER GIVES CONVERTIBLE TO SCHOOL—Students at Mt. Pleasant (Mich.) high school | liveries went over the 8,000 mark, — 
y necticut won the| going & @ | can boast of something different in the way of a driver-training car. This new Ford con- Kyes said. 
i grand award for| traffic fatality. vertible was presented them by Horger Clifford Ford Co. Shown above, left to right, are: . W 
e 4% states States which won first place in| John Hood, driving instructor; L. C. Wendt, principal; Joseph Wiley, training program To keep pace with the record : 
} pss Oo 5 bain other |thelr divisions were: aMinnancte in ee Russell LeCronier, superintendent of Isabella county schools, and Harper Clifford, sales, GMC truck assembly lines 
e . ¢ E : : 
mt states and 24|the midwest, Washington in the |—————————-—— —__—____— ne ak eee a Gane? Ni 
other cities wun divisional honors Seas ane ao among the and Albert Lea, Minn., tied in |tion will include digests of articles|yehicles for any April on record. D 
in the contest. All 48 states and |cight largest states. — | the 10,000-25,000 group. -jon safe living as well as articles| —__—______- ! 
_| . The contest reports are part of | of general interest. The yearly sub- New Kokomo K-F Dealer D 
4 ° Caesars won among east-|+he national inventory of traffic ae : incl | ew Kok Lin 
Only 15% Defective 4 ern states in addition to win-| .atety activities and constitute one scription price of $1 includes a| fyoward & Button Motor Sales is aa 
In P. C Check jning the grand award. No first) o¢ the yardsticks of traffic safety membership in the nonprofit or-|the new Kaiser-Frazer dealer in _ — 
i rb Leauingd ec deag a k Ac ee ae voted among) performance for the nation. Ma-|8@nization. ON | Kokomo, Ind. Sal 
: cidents!” was the slogan used Cities which won first place in page a Bhai agg aaa ; ae 
by Peru, Ind., dealers in a their population groups were: Los report of the President's Highway i 
week’s drive for greater safety (Angeles, among cities of more than Safety Conference 5 M 
on the highways. The first 381 | 1,000,000 population; San Francisco . * «4 sist: 
cars checked during the first (in the 750,000-1,000,000 group; Min- = 
three days showed only 24 of jneapolis in the 500,000-750,000 : ; is 
. them defective in any way. group; Oklahoma City in the 200,- M emphis Contest } tog 
Perce e of defects on cars |00-500,000 group, in addition to the 
inspected was lower than in |tYing for the grand award. Gives Prizes for | the 
1949, dropping from 20 to 15 Arlington, Va., topped the 100,- ‘ pro} 
percent. The check revealed | 00-200,000 group; Lansing, in the Lawful Drivers O 
there were more new cars on ag ang owen. 2 ae offic 
road was 0 ng for the grand award; 2 ut 
— = casi Montclair, N. J. in the 25,000- Sparked by the slogan, “Spare a Met 
50,000 group. Huntington, Ind., | Mile—Save a Life!” the third an- lant 
——_——_.—— | nual “29” campaign has been held serv 
in Memphis. R bec 
Significantly, the “29” is one mile _ regi 
E Mer 
Ww 
Cha 


At “factory installed” prices 
you offer this Bostrom Hy- 


under the 30 mile per hour city 
speed limit for cars. Designed to 
curb excessive speeding and halt 
ithe toll of killed and injured, the 
|campaign was sponsored by Insur- 
ors of Memphis. | 

Before the contest began, 3 by 


acres PR etcanie 
Ss 
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sao 


oer heme oe tne om 


| 
| 
| 








draulic Seat, the ultimate in ~ 

3% inch yellow stickers with big truck seating, at lowest cost. mer 

black 29's were distributed. In- adn 

* * | structions on the reverse side asked Hou 

satisfied owners |the car owner to place the sticker at 

|conspicuously on the back window — 

|of the car and to watch the morn- R 
i + |ing paper for details. Stickers were 
d re m4 e n d Ul It S |made available at parking lots, 
|}banks and industrial plants. 
; Drivers of cars bearing the stick- | 
; a er were qualified to be chosen| 

\“driving man” if spotted and fol- W 

i best a d ve rti se m e nt | lowed by the cruising Insurors dur- | the 

\ing the 14-day campaign. Winners | mot 

were graded on speed, courtesy, _ 

| carefulness, and attention to hand : 4 
|signals and traffic laws. Hyprau ic shock absorber and suspension mechan- | Tru 
Daily awards of two theater tick- T 


ets were made to each winner. At| ; i j e 
the end’ of the contact winner: At| ism of the Bostrom seat soak up jolts and jars. Steel fram 


jname of the “driving man” was ; 
|drawn by lot from the names of| and bonded rubber pad last the life of the truck. Mechan- 
| the qualified daily winners. The 
grand prize was a $400 radio-tele-| . : . “1: 
vision set, | ism moves in rubber — requires no oiling. Fore and aft 
To enlist the interest of the city’s | 
|future drivers, jingle contests were ; i i 
(aeaiiecied ter ine sas Ge adjuster accomodates all drivers. Seat coverings are replaced 
| through 14 years of age, Besides| _ i a ‘ j 
\two weekly awards of $10 each,| in 10 minutes — eliminating upholstery jobs. 
}one to a boy and one to a girl, 
grand prizes for the youths’ con- 
test were two bicycles, one each 
for a boy and girl winner. 
| * * * 
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America is rapidly becoming Renault conscious! 


For truck part numbers consult 


| Cali f. Road Patrol Jailed your factory data book, or write: 
National advertising . . . spot radio announce- 328,864 Drivers in °49 
re ° es ° California highway patrolme . 
ments...national publicity daily carry the story of veshadl Gineed Ghtveke “tnae Tore. i} BOSTROM MFG. CO. 


Renault’s achievements into millions of homes. 





was announced last week. 

Clifford E. Peterson, patrol com- | 
missioner, also reported officers is- 
sued 277,050 warnings to violators. a SSS ita esata 
| There were 72,868 persons picked 


Milwaukee 4, Wisconsin 


Many hundreds of authorized Renault dealers 


; ; ‘up for speeding, 6 d DEALER 
are making money with the Renault franchise. Abowd ana 207 dine ry 
j}ing 
Write, wire, or phone today for | N. J. Road Deaths Soar 
| New Jersey traffic accident fa- 
the complete Renault Dealer Plan. |talities soared to 55 in March, a 30 


percent increase over the 42 report- 
ed in the same month last year. 
* * * 


Safety Magazine Planned 
e By Safe Drivers Assn. LIMITED OFFER! e@ Cadmium Rustproof Springs 


It’s smart...It’s thrifty...It’s French 





A quarterly digest-type magazine Each in Doz. Lots When e@ Heavy-Duty Bronze Ends 
devoted to safety is being planned 246 Check Is Enclosed rag, order e Spring Ends Double Looped 
for publication this year by the . Se EACH, 0.0.D. Guaranteed 

RENAULT SELLING BRANCH inc. National Safe Drivers Assn., 1025|§ O'ders Shipped Prepaid in Lots of 12 or More 
’ N. W. Connecticut Ave., Washing- BELL AUTO SUPPLY 
239 W. 66th Street, New York, N. Y. ton. 236 75th St. Phone—Union 7-2971 North Bergen, N. J. 


ATTRACTIVE OFFER FOR JOBBERS 





Called “Let’s Live,” the publica- 
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On the Financial Front. . . 





3 Car Makers Rank 
In 50 Biggest Firms 


By George Deery 
Associate Editor 
— on sales last year, Gen- 
eral Motors is the giant of all 
corporations in the U. S. Its $5,700,- 
835,141 is nearly double that of 
Standard Oil of New Jersey, which 


Woods Heads Up 
New Houston 
District for L-M 


DETROIT. — Creation of a new 
Lincoln-Mercury sales district, to 
serve the southern half of Texas, 
has been announced by General 
Sales manager Joseph E. Bayne. 
Headquarters will be in the City 
National Bank building, Houston. 


William D. Woods, formerly as- 
sistant district sales manager at 
the Jacksonville (Fla.) and Atlanta 
districts, has been appointed dis- 
trict sales manager and will have 
the responsibility of establishing 
the organization to carry out L-M 
programs in the Houston district. 


Opening of the new Houston 
office follows creation of a new 
southern sales region for Lincoln- 
Mercury, with headquarters in At- 
lanta. Houston, which formerly was 
served by the Dallas district, will 
become a part of the new southern 
region and is the 23rd Lincoln- 
Mercury district. 


Woods has been with L-M at 
Charlotte, N. C., where he super- 
vised Lincoln and Mercury sales 





throughout the two Carolinas. He 
joined Ford in 1937 at Colum- 
bus, O. 


Bayne also announced appoint- 
ment of William A. Hanke as 
administrative manager of the new 
Houston district. He joined L-M 
at Jacksonville in 1946 and has 
been car distribution manager since 
May, 1949. 


Terminal Tips 
Operating Aids Listed 
In ATA Manual 


WASHINGTON. — A manual for 
the planning and operating of 
motor carrier terminals has been 
published by the Common Carrier 
Confederation of the American 
Trucking Assns. 


The looseleaf volume took nearly 
a year of research and study to 
prepare. It is designed to bring 
about reduced handling costs, bet- 
ter controls and more efficient op- 
erating practices in the planning 
and operation of terminals, accord- 
ing to the confederation. 


The publication discusses consid- 
erations in selecting a site and 
makes recommendations on such 
subjects as the dock, approaches, 
paving, fencing, floors, lighting and 
training. 

Included are specific aids and 
suggestions for improving the effi- 
ciency of existing terminals on the 
basis of flexible hour-by-hour pro- 
jection of schedules and controls. | 

The manual, costing $100, may be 
obtained from Regular Common 
Carrier Conference, American 
Trucking Assns., 1424 16th St., 
N. W., Washington. 





INAME PLATES 


© PRECISION CAST... 
ELIMINATING ALL DIE COSTS 


New 


Quentities as low as 100 may be 


ordered with original design for every 
job! Proof of design submitted for 
opproval. Heavily chrome plated. 
Write for details. 


oe. 


PRECISE 
29th & McKean Sts. 
Phila. 45, Pa., Dept. A 


is in second place with $2,891,945,- 
130. 

Chrysler is in seventh position 
with a sales volume of $2,084,- 
602,547. Also in the billion-dollar 
bracket is Socony-Vacuum Oil 
with $1,226,698,775 to put it in 
llth place. 

Standard Oil of Indiana stands 
12th with $1,158,124,773. Another oil 
firm—Texas Co.—sold $1,077,270,246 


worth of products to land in 15th 


position. 
* * . 


HE 16th corporation, and the 

last in the list of those with a 
total of a billion dollars or more, 
is duPont’s $1,031,979,405. 


Heading the million-dollar clas- | 
is | 
credited with $969,502,768 to rate | 


sification is Gulf Oil, which 
number 17. International Har- | 
vester is 19th with $908,910,416. 


In 24th spot is Shell Oil with a/| 


turnover of $816,427,534, while Hum-| © 


ble Oil occupies 26th with $761,-| 

128,735. Standard Oil of California 
is 30th for $703,425,976. 
* * * 

OODYEAR tops the _ rubber 

companies to win 33rd place 

on a sales aggregate of $633,505,978, 

while the oils come back into the 





Stewart-Warner 


Nets $762,676 


Stewart-Warner had a net profit 
for the first quarter of $762,676, 
equal to 59 cents per share, James 
S. Knowlson, chairman and presi- 
dent, told the annual meeting of 
stockholders. 

Net profit for the same period of 
1949 was $404,292, equal to 31 cents 
per share. First-quarter sales in 
1950 were $15,550,516 and in 1949 
were $14,706,155. 

Increase of profit per share in 
1950 to almost double the 1949 first 
quarter earnings, despite an in- 
crease in sales of but 5.7 percent 
above 1949, was ascribed by Knowl- 
son as mainly due to strict control 
of expenses by operating men and 
reduction in inventories. 

+ * 


Commercial Credit Ups Net 
To $5,338,889 in Quarter 


Consolidated net income of Com- 
mercial Credit Co. for the quarter 
ended March 31 was _ $5,338,889, 
compared with $3,542,395 for the 
same period of 1949. This is equal 
to $2.42 per share for the first quar- 
ter of 1950, compared with $1.80 
per share for the first quarter of 
1949, 

Net income of the firm’s finance 
companies was $3,019,358 for the 
first quarter of 1950, compared with 
$1,710,776 for the first quarter of | 
1949. Total receivables acquired | 
during the period were $431,528,288 
for the first quarter of 1950, com- 
pared with $419,869,769 for the first 
quarter of 1949. | 

* 





. * 
Automotive Fibres Profit 


Drops to $476,386 


J. R. Millar, president of National 
Automotive Fibres, reported con- 
solidated net profit for the three 
months ended March 31 amounted 
to $476,386, equal to 48 cents per 
share. This compares with a net 
profit of $848,405, or 89 cents per 
share in the corresponding period 
of 1949. 

Consolidated net sales for the| 
three months ended March 31 to-| 
taled $11,684,323 as compared with 
$13,945,711 in the like period last 
year. 


Porcelainize Added 


To MoPar Line 
DETROIT.—The newest addition | 
to the MoPar line of parts and 
accessories is the Porcelainize pro- 
cess for applying a protective lustre 
to car finishes, according to John 
O. Huse, sales manager. A Porcel- 
ainize training program will be held 
for dealers, he said, 
Factory-trained experts will show 
dealers’ servicemen how to use the 
Porcelainize liquid, wash cream) 
and cleaner | 
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| tabulation as Sinclair’s $584,460,573 
|gave it the 37th slot. 
Firestone—39th—reported sales 
of $579,606,107. U. S. Rubber is 
| 42nd with $517,439,676. The oils 

again appear, represented by 
| Phillips Petroleum for 44th on 
| sales of $489,847,612. 
| Studebaker is the only other 
| motor maker to appear in a com- 
|pilation of the 50 largest firms, 
although Ford would probably ap- 
pear if it reported its sales. 

Studebaker racked up a record 
|total of $473,706,099. 

Sun Oil’s $462,077,389 placed it 
48th, and Atlantic Refining—$446,- 
461,857—closes the list as number 
50. 











Auto Stocks 
May15 Mays 





| Chrysler 68% 71% 
BOE iieecen ss 2% 2% 
General Motors 82% 84% 
Hudson 15% 15% 
Kaiser-Frazer 5% 6 
Nash-Kelvinator 20 20% 

| Packard . 8% 3% 
Studebaker 33% 383% 
Tucker ...... ; 10 
Willys-Overland 6% 6% 

Average for —— 
10 Stocks 23.88 24.48 
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| FOR THE SAFETY CAUSE—The observance of National Car Safety Month prompted these 
| three safety specialists to gather in front of South Bend's city hall for the purpose of 
encouraging motorists to help in checking accidents. The National Safety Council's slogan 
for May, Check Your Car, Check Accidents, is painted on the tail gate of a Studebaker 
truck which has covered 40,000 miles on behalf of safe driving. In piloting the truck over 
the entire distance, Harry Hartz, left, Studebaker safety crusader, carried the gospel of 
sensible driving to 45 states. Shown with him are Eli Miller, manager of the safety council 
division of the South Bend Assn. of Commerce, and Capt. Clem Hazinski, of the South 
Bend police department's traffic division. Later Hartz left for Indianapolis to assist in 
arrangements for the 500-mile race as vice-chairman on the technical committee. 


ENGINE 


low-priced truck 


REO MODEL 


The Model E-20, all-new member of the most complete line of trucks 
in Reo history! ... 


16,000-lb. GVW as a truck, 26,500-Ib. GVW 
unmatched speed ... power plus ... real fuel econ- 
. . 100% heavy-duty truck 


a tractor... 
. Reo “More-Load” design . 


construction and performance, guaranteeing long life in a low-priced 
truck! 


POWERED BY: 


A new, 255-cu.-in. Gold Comet engine, latest addition to 
the famous Gold Comet engine series .. . Develops 107 


usable truck horsepower ... The 


only truck engine of its 


size with overhead valves, removable, “wet” cylinder 


sleeves, and a seven-bearing crankshaft . . . Old trucks, 


regardless of make, can now be 
Gold Comet replacement power 


Automobile dealers! Investigate the new profit opportunities of the 
1950 Reo Truck and Bus Franchise. Wire or write general sales 
manager today! 


REO MOTORS, INC. 
LANSING 20, MICHIGAN 


modernized with a Reo 
plant. 


TRUCKS AND BUSES 
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Link to Social Security Bill Seen .. . 


GM Talks Lack Fireworks 


oo ag 


WHITE OFFERS LIGHTER TRACTOR—Model WC-2864-ET tandem drive introduced by 


White Motor Co. has a foreshortened front 
pounds of weight per wheel. 


end and aluminum disc wheels that save 37 


2 Tandem-Drive Tractors 
Introduced by White 


CLEVELAND. — Two White Su- 
per Power tandem-drive tractors 
were announced last week by J. N. 
Bauman, sales vice-president. 

The new models—WC-2204-ET 
and WC-2864-ET—are said to pro- 
vide additional payload capaci- 
ties because of weight-saving 
factors manufactured into them. 

Aluminum disc wheels save 37 
pounds per wheel—a saving of 370 
pounds per tractor, and the WC- 
2864-ET has a fore-shortened front 
end to permit maximum payload 
under all weight conditions. 

The design change shortens the 
distance from front of the bumper 
to the center line of the front axle 
to 27% inches. 

The model WC-2264-ET has a 
154-inch wheelbase and is pow- 
ered by the Super Power 150A 
engine which develops 135 horse- 
power. Model WOC-2864-ET has a 
wheelbase of 152 inches and is 
powered by the White 280A en- 
gine which develops 184 horse- 
power. 

“Today’s trend in truck manufac- 
turing is toward functional design 
to achieve the utmost in low unit 
cost of operation,” J. N. Bauman, 
sales vice-president, said. 

“And in these two models, WC- 
2264-ET and WC-2864-ET, we have 
introduced several advantages that 
are a practical approach to truck 


efficiency and economy and that 
capitalize to a greater degree on 
the quality and dependability White 
has built into its trucks.” 


* * 


White Promotes 


4 Executives 


CLEVELAND.—Four White Mo- 
tor Co. executives have been pro- 
moted to new positions by the board 
of directors. 

Edward S. Reddig, vice-president 
and controller, was elected finance 
vice-president. George T. Zack, as- 
sistant controller, was named con- 
troller. Harold O. Hoffman, assist- 
ant treasurer, was elected treasurer. 
John O. Hornick, supervisor of gen- 
eral accounting, becomes assistant 
treasurer. Robert C. Lee continues 
as vice-president. 

Reddig joined the accounting de- 
partment of White in 1937 and was 
named controller in 1944. Zack 
joined White in 1940 as an auditor. 
He served as supervisor of general 
accounting prior to becoming as- 
sistant controller in 1946. 

Hoffman came with White in 
1919. He advanced through various 
positions in White’s credit depart- 
ment and was named assistant 
treasurer in 1946. Hornick joined 
White in 1946. Last year he was 
appointed supervisor of general 
accounting. 








LIST PRICE $22.50 


f.o.b. 
freight 


Packed 3 to a case... 
Maywood, illinois . . . 


allowed on 12 or more units. 








a as yet from 
deadline pressure, General Mo- 
tors contract negotiations were 
carrying along “without incident” 
last week, 

The contract expiration date of 
May 29 loomed as meaningless. A 
special “floater clause” permits GM 
to extend its UAW-CIO agreement 
on a daily basis until a new con- 
tract is ratified. 

Although the union has filed a 
GM dispute notice under the 
Taft-Hartley law, its GM locals 
have taken no steps towards the 
conducting of their own strike 
votes. 

No strike poll among GM workers 
in Michigan will be required. The 
U. S. Supreme Court recently in- 
validated the strike-vote clause of 
the state’s Bonine-Tripp law. 

Several observers were of the 

belief that GM and UAW negotia- 
tors were deferring serious pension 
discussions until Congress makes 
plainer its intent on legislation to 
boost social-security payments. The 
union has asked monthly GM pen- 
sions of $125 a month (including 
social security), in contrast $100 
pensions at Chrysler, Ford and 
Nash. —. % 


A STORM over the policies of 
Richard Gosser erupted, mean- 
while, within ubiquitous Local 12 
of the UAW-CIO in Toledo, 

Gosser, an international vice- 
president of the UAW, pilots To- 
ledo UAW affairs and is directing 
the area-pension drive there (see 
Automotive News, May 1). 

A special committee of the 
union international visited To- 
ledo Thursday to attempt to 
patch up rifts caused by the 
“strike” of 12 employes in Local 
12’s dues-collection office. 

The committee was appointed by 
UAW President Walter P. Reuther, 
who had declined a “please-come- 
to-Toledo” invitation from Richard 
L. Lazette sr., president of the To- 
ledo industrial union council-CIO. 

- . * 
[ Aserte, the striking office 
workers and presidents of five 
units in Local 12 all complained 
against “the dictatorial machine 
control which engulfs the Toledo 
UAW.” 

Unless Gosser is removed from 
control of the Toledo UAW, “there 
will never be a_ peaceful labor 


ADVANCE DESIGN AUTO SHADE 


With its one-piece, all steel construction and dual stainless 


trim, the Airform Custom is designed to blend with new car 


styling. Custom built to fit either the one or two-piece wind- 


shields. 


If your local jobber cannot supply you, write or wire direct. 


THE CHARLES PECKAT MANUFACTURING CO. 


MAYWOOD, 


ILLINOIS 









movement in Toledo,” Lazette de- 
clared. 

He warned he would demand 
a grand jury investigation of Lo- 
cal 12 if Reuther and CIO Presi- 
dent Philip Murray failed to 
straighten the situation out. 

Pending in Ohio courts are law- 
suits against Gosser demanding 
publication of financial records of 
Local 12 subsidiaries. Plaintiffs in 
the suits, a former officer of Local 
12, is being sponsored by the Toledo 
Blade. 


Chrysler Corp., meanwhile, paid 
77,000 employes a total of $7,800,- 
000 as early payments in lieu of 
vacation with pay. The money 
was paid out two weeks earlier 
than scheduled “in an attempt to 
relieve the financial strain which 
the strike put upon many of our 
employes,” General Manager Her- 
man L. Weckler stated. 

UAW Secretary-Treasurer Emil 
Mazey reported that collection of 
emergency strike assessments 
levied during the Chrysler tieup 
would not be completed until July 1. 
He blamed dues checkoff difficul- 
ties with several makers for the 
delay. 

“Assessment funds not used in 
the Chrysler strike and other cur- 
rent UAW-CIO strikes will be 
placed in the union’s strike fund 
and will be used for emergency 
strike assistance in any other 
strike situation the union may have 
in the future,” Mazey said. 

Weckler had charged the union 


3 Region Parleys 


Staged for All 


Jersey Dealers 


NEWARK.—Three regional meet- 
ings of the New Jersey Automotive 
Trade Assn. were held recently in 
various sections of the state. 

The annual parleys, for manage- 
ment only, were conducted by Lloyd 
W. Hoagland in Somerville; J. Ray 
DeRidder, Red Bank, and W. 
Chester Watson, Hackensack. They 
are vice-presidents, each represent- 
ing seven of the state’s 21 counties. 

All of the meetings were ad- 
dressed by seven special speakers. 
James E. Fagan, the group’s spe- 
cial counsellor, talked on “Labor 
problems in Our Industry.” Richard 
T. Cannon, vice-president of the 
Universal Underwriters, told .of 
specialized insurance for new-car 
dealers. 

Suggestions on business manage- 
ment were given by Edgar H. 
Cowell, president of Executive Per- 
sonnel Consultant. Courtenay S. 
Whitman, chairman of the NJATA 
safety committee, explained the 
May safety program. 

William L. Mallon, chairman of 
NADA’s public affairs committee, 
explained the government’s anti- 
trust laws as applicable to automo- 
bile retailing. He also discussed 
bootlegging, territorial security and 
industrial relations. 

Otto P. Henneberger, NJATA 
business manager, talked on 
“Dealer License Plates — Central 
Recording.” 


Buick Sales Hit 
18,379 in First 
10 Days of May 


FLINT.—Buick sales in the first 
10 days of May were 38 percent 
higher than any other comparable 
May period, Ivan L. Wiles, general 
manager, reported last week. 

Early May sales of 18,379 Buicks 
put the total for 1950 over the 200,- 
000 mark, he said. He predicted 
that Buick dealers were on the way 
to their third consecutive 50,000- 
car month. 

Wiles said that Buick sales in the 
first 10 days of May this year were 
66 percent greater than in the cor- 
responding period last year. 

With only four months and 10 
days elapsed, he added, Buick sales 
in 1950 already approximate more 
than half of the entire total of 
377,115 cars sold in 1949. 


Oliver Moves Lot 


Oliver Motor Co. (Chrysler-Plym- 
outh), Columbia, S. C., has moved 
its used-car lot to Main St. and 
Elmwood Ave. in that city. 


TRUCK SECTION 


with prolonging the Chrysler stri\« 
to amass the maximum collections 
of strike assessments. 

Mazey said that as of May 4, the 
UAW had collected $3,161,124 from 
the strike tax and had _ spent 
$3,001,391. 

—Mac Gorpon 


> * * 


Impartial Chief Named 
For Ford Pension Board 


DEARBORN.—Ronald W. Haugh- 
ton has been appointed impartial 
chairman of the joint Ford-Uaw 
retirement board of administration 
by the union and the company 
representatives appointed to the 
board. He is assistant director of 
the industrial relations institute at 
the University of California. 


raat 
De Cas 


or 


Custom-Made 


NYLON or 
PLASTIC 


Seat Covers 


We'll be glad to send samples 
and price lists to authorized 


car dealers. 
AUTO SEAT 


ALMO COVER CO. 


HOWARD & BIDDLE STS. 
BALTIMORE 1, MD. 





DO YOU 


NEED? 


PROVEN DEALER FORMS 


NEW CAR ORDER PADS 


“LET'S TRADE" PROPOSALS 
A Real Sales Aid 


SALESMAN'S DAILY 
ACTIVITY REPORTS 


USED CAR ORDER PADS 


50-50" GUARANTEE and for 
“AS-IS" SELLING 


USED CAR CONTROL RECORD 
and SALESMAN'S REPORT 


"MY DAILY WORK" 


Salesman's Pocket-size 
Prospect Book 


FREE SAMPLES 


On Request ; 


Modern Selling 
Methods 


P.O. BOX 666 LOUISVILLE 1, KY. 
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ae THE STORK BRINGS THEM—The Buick dealership of Braley & Graham in Portland, Ore., 
- Haugh- is proud of this novel arrangement for delivery of new cars. It carries out the nursery idea 
impartial even to being painted blue and white. 
‘ord-Uaw — 
istration ; ' 
innovation in new-car delivery. Pro- 
company Braley & Graham vision is made for delivery of seven 
to the cars at a time. 
rector of | Allows Buyers to Decorated im the traditional 


ititute at 


a ‘Baby’ New Car 


ham (Buick) here, 

Completely decorated in the mo-|baby” proudly home. 
tif of a nursery, the dealership’s 
driveaway section boasts a distinct!ery theme. 
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PRODUCTION 


0) 
GREY IRON CASTINGS 


cite ccc ate aati nse. 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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FOUNDRY DIVISION 
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MAWNUFACT RIN¢ 


CHATTANOOGA 2, TENNESSEE 
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DS 
SALS SPRAY GRAIN 
lestaled —for— 
USED CAR RECONDITIONING 
DS 
for 
ORD 
RT 
K GRAINS MOLDINGS 
ri AND DASHES WITH A SPRAY GUN 
Just spray graining ink through a cloth screen to form grain. Produces factory- 
like finish, dries fast. Any painter can do it. 

: Kit consists of 3 graining screens, fine, medium, wide. 6 pints graining ink 

j concentrate—Mahogany, Dark Walnut, Walnut, Maple, Oak $18 75 
1g [ and Grey. F.O.B. Los Angeles . 

The aretning, toh should be thinned 4 to 1 with lacquer thinner, making 30 pints, 
; enough for 50 to 70 cars. Screens last indefinitely when washed with lacquer thinner. 
GEORGE W. SNIBBE SALES COMPANY 

1, KY. 926 S, FLOWER ST. LOS ANGELES 15, CALIF. 
oa 
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Chrysler Outlets Hum 


Patient Customers Pile Up New-Car Orders 
At California Dealerships 








By Leon Pinkson 
Staff Correspondent 


ern California. 

From the large number of new- 
car orders placed in the past two 
weeks, it is apparent that many 


SAN FRANCISCO.—Although 
only a few cars have been deliv- 
ered to Chrysler Corp. outlets here 
since the strike ended, these deal- 
ers are among the busiest in north- 


weeks to round up an adequate 
sales staff again. 


Ex-Aides Say Davis 
Used Trick Movies 


LOS ANGELES. — In a pre- 
liminary hearing on a $60,000 
grand theft charge, two wit- 
nesses testified last week that 
Gary Davis, promoter of a three- 
wheel car, used trick movies of 
@ production line which did not 
exist to push investments in his 
project. 

Robert L. Bricker, former 
production engineer for Davis, 
said the firm never had an 
assembly line and each of the 
15 pilot cars was handmade. 











their sales organizations dwindle to 
a few key men, It will probably 
take them a couple of very busy 


But because it will be some 
time before cars arrive in any 
appreciable numbers from the 
factory, dealers expect to be in 
excellent position to deliver them 


51 
















white and blue of a nursery, and 
embellished with true baby and 
stork pictures, new cars are placed 

PORTLAND, Ore.—Proud par-jin the “nursery” when all service 
ents and proud new-car buyers find|is completed and ready for owner 
much in common in the unique|delivery. The salesman takes the 
“delivery room” at Braley & Gra-|customer to the “nursery,” from 
where the owner drives his “new 


The entire display is in the nurs- 


Joseph Charipar, former produc- 
tion manager, quoted Davis as 
telling a dealer that he’d have 
autos rolling out in 90 days. 


















motorists were just waiting for 
the strike to end before ordering 
their cars. 

One salesman said: “New-car or- 
ders are as thick as requests for 
tomato juice at a salesman’s morn- 
ing-after at the convention break- 
fast.” 

During “the troubles” most of 
these dealerships were forced to let 


to waiting customers, 


Returns on sales for the first 
quarter of the year show a big 
demand for all makes in this area, 
with the popularity vote going to 
the lower and medium-priced full- Who’s Going to Miami? 
sized cars, BOSTON. — Some lucky delegate 

In true California tradition, the|to the annual convention of the 
convertible has taken the vacation} Massachusetts State Automobile 
season spotlight. However, a fast|Dealers Assn. at the Hotel Statler 
climbing model on the popularity|here May 24 is going to get two 
scale is the all-steel hardtop. round-trip tickets to Miami, Fla. 

Used-car prices in northern Cali- The tickets represent the door prize 
fornia remain steady, with some planned at the parley. 
upsurge noted in volume, probably EET BOR ae 

Want to buy or sell something? A small 


due to the seasonal buying always | investment in an AUTOMOTIVE NEWS 
in evidence in spring. WANT AD will bring quick results! 





Congress Urged 
By C of C to Keep 
50-50 Road Ratio 


WASHINGTON. — Retention of 
the nation’s traditional 50-50 fed- 
eral-state matching ratio of high- 
way funds was urged on Congress 
last Wednesday by the U. S. cham- 
ber of commerce. 

In addition, the chamber took 
the position that in pending high- 
way legislation the federal author- 
ization should not exceed the pres- 
ent level of expenditure, which is 
now about $500,000,000. 

Robert H. Walker, of Keokuk, 
Ia., was spokesman for the business 
group. He appeared before the Sen- 
ate Public Works committee, hold- 
ing hearings on the Chavez bill. 

Besides asking that the total fed- 
eral authorization be kept to the 
half-billion maximum, Walker op- 
posed the use of federai funds for 








right-of-way costs and for exten- 
sion of federal highway aid to 


the pending bill. 


the contention that something spe- 


cial in road construction needs to 


be done for national defense. 

As to the proposal to expend fed- 
eral funds on local roads, Walker 
said: 

“We believe such a diversion of 
federal-aid funds is extremely ill 
advised.” 

The chamber representative 
pointed to the recommendation of 
the U. S. Bureau of Public Roads 
that the total federal authoriza- 
tion be kept at a maximum of 
$500,000,000, with no federal money 
for local rural roads, He also noted 
that the Highway Users Conference 
has taken a similar position, and 
that it also opposed increasing the 
federal contribution to a point that 
would mean abandonment of the 
50-50 policy. 


Price 


(Continued from Page 6) 


to organize, develop and run a bus- 
iness, employ people and produce 
products or services that people 
can use and are free to buy if they 
wish, is still a principle that is 
worth trying to keep.” 

Price added that such a principle 
is “a freedom that should be al- 
lowed the manufacturer, the em- 
ployes and the dealers.” 

His statement declared that 
“many dealers have been misin- 
formed about the purpose of this 
project, and the intent of him- 
self, personally, by factory men 
and dealers, who, too, were mis- 
informed.” 

He added that: “The dealers 1 
have met with know the purpose 
of this CCDA is to build and im- 
prove, not to ruin.” 

Price said that dealers who had 
deferred approval of this organ- 
ization proposal until the settle- 
ment of the Chrysler strike, for 
fear of embarassing the factory in 
its prolonged negotiations with the 
UAW, were now beginning to prof- 
fer their cooperation. 


K-F Picks MclIninch 
MclIninch Motor Co., 2027 Harney 
St., Omaha, has been named Kais- 
er-Frazer distributor for Nebraska 
and western Iowa, G. W. McIninch 
is president and general manager. 


purely local roads, as proposed in 


The witness took exception to 
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with Kent-Moore 


MONOXIVENT 


EXHAUST ELIMINATING FIXTURES 










If you were to sit down and write out a description of the “perfect” exhaust eliminating system 
for a service department, chances are you'd end up with a word picture of the Kent-Moore 
3 2980 MONOXIVENT Set. It's designed for use with any underfloor system, and its four important 
advantages are: LOW INSTALLATION COST— Readily installed in upturned “‘Y"’ section of 
main duct. No individual “T's” or branch duct required. CONCEALED HOSE ASSEMBLY — 
Asbestos packed flexible stainless steel tube and special tailpipe adapter slide down under 
floor for safe keeping when not in use. No storage problem, no 
unsightly hoses hanging from overhead. QUICK, CONVENIENT 
USE—Just lift the floor cover-plate and MONOXIVENT is ready 
for use... quickly, easily attached, detached and stowed. LONG 
LIFE, LOW COST OPERATION—Fully protected against dam- 
age, can’t get lost or “borrowed”. Minimum frictional losses 
assures efficient, economical operation. Complete installation 
data furnished upon request . . . write for it today! 


KENT-MOORE ORGANIZATION, inc. 


GENERAL MOTORS BUILDING © DETROIT 2, MICHIGAN 
Engineers and Manufacturers of Special (tr Sales and Service Engineering Represent- 
Automotive Service Tools and Equipment Lu otives in Principal Cities Coast-to-Coast 





STOPPER 
But Are Buell Air Horns Legal? 


YES! Speed laws do not make cars illegal and by the same 
token, noise ordinances do not make horns illegal. In fact, 
Buells can be sounded more softly than most horns because 


SALES 
CLINCHER 


of built-in Volume Control. 


Fnd out why every highway driver is a prospect. Write for 
“Sales Clincher" folder AN. today— 


BUELL MANUFACTURING co. 
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office of Geyer, Newell & Ganger 
has been elected ; 
to the agency’s 








’| backing the selling events in local 


markets by use of billboard show- 
ings, television spots, radio spots 


& Smith & Ross, Inc., has been 
transferred from Chicago to Cleve- 
land. 
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advertising | in 
$99 


Trucks—Cuts Costs 


board of direc- 
tors, B. B. Geyer, 
president, an- 


and other media. | David S. Hunter, 
* * * } 


| manager of A. Schrader’s Son, divi- 





52 AUTOMOTIVE NEWS, MAY 22, 1950 TRUCK SECTION T! 
: : fortunately, nobody warned a | rs 
Affecting Factories and Dealers. . . | newly-formed company in 1939 
that all reading was due for a 
ee collapse because of radio. | 
1 uto dvertising “Because otherwise Pocket Books 
i might not have dared start pub- Te: 
H By George Deery paper—provided it’s a _ readable mage eee te tae pense Fre 
; Associate Editor paper, 10-year period : ‘ A 
I Dealers have been strong and| “It may affect the hours at “So the more effectively you pro- in 
i consistent users of radio, and their| Which the paper is read. But if | mote the editorial side of your kee 
: billings for television would be| the paper is alert, well-edited, | paper, the stronger its defenses title 
Hh issed if they d d thei .| Sympathetic to the interests and | against the inroads of competition.” ) han 
: part “of this medium Their use of| "eds of its community, I’m sure eae : 9f 
| ' : it’s going to get as thorough read- . : Ct 
i newspaper ads goes back to the| ing oa it aaa did.” ” [eet Sere —— ea 
iT early days of the industry. Barnes contends that the “almost} , recore Crows of 4400, * cer 
If a deal i i : ing presidents and deans of 20 | & 
i a dealer, in addition to ap- | universal tendency to believe that| |. ie 
raising th Its of hi ib ‘ colleges, and Bernard Baruch, at- ae 
i} praising the results of his adver- |a new medium can grow and pros-| tended the finals of the New York = 
: tising himself, wonders how a |per only at the expense of older Sieaid ; " P wr 
H newspaper man looks at the pi ” : Journal-American’s eighth an T 
: pic- |media” is a fallacy. His grounds i i 
i ture now that televisi i 1 ; ‘ nual tournament of orators, ac THEY GUIDE DEALER AD ACTIVITIES—Edward E. Lowery, San Francisco dealer, together Tex 
: a ° evision is also |for refutation are: cording to Sumner Collins, pro- | with the other six directors of the Lincoln-Mercury Dealers Advertising Assn., Western region, 
4 here to stay,” some recent com- “In the 10-year period 1939-48 ra- . ti Th winners were reelected to another term at a meeting of the association last week. Left to right: aga 
ments of Harold S, Barnes are dio enjoyed its peak ros it mosson manager. ? “T'S | €. E. Lowery, president; Lyle A. Byers, Berkeley, secretary-treasurer; Ted Shelton, Oakland dis- ses: 
: apropos. ; vo prosperity.| competed in the Hearst news- | trict. ivan V. Walton, Denver-Sait Lake district; C. Edwin Francis, Seattle district, vice- ers 
The average person, it was claimed,| papers’ national oratory ‘meet | president, and Arthur Kumpf, Denver-Salt Lake district. Ray Ridge, reelected as a Seattle I 
4 Barnes, director of the bureau of spent nearly four hours a day lis- May 10-12 at the Naval Academy district director, was unable to attend the meeting. The board will next convene on June 1 
'y advertising of American Newspaper | tening to the radio. Did that mean| in Annapolis. 23 at Seattle, Pl ie Re 2 Shs i oe } dea 
i Publishers Assn., recently warned/| that the reading of newspapers and Their victories climaxed three ‘ . : _ 
the convention of the National| magazines went to hell? months of competition in which |Who have agreed to cooperate in) a copy Supervisor and later account j boo 
Newspaper Promotion Assn. in “Not a bit. Newspaper circula- | »ore than 8,000 young men and |the promotion, improve their store | executive. } ent 
Milwaukee that, in his opinion, “TV| tion climbed steadily, Both the | women from 382 high schools and | identification, and to use a speci- Peter J. Fluge jr. has been ap- 3 Ph 
' is going to have a very negligible| number and total circulation of colleges participated. fied amount of local advertising inted a tisi 5 f th ; 
j effect upon the readership of a| magazines went up sharply. And, . * < timed to appear when the national | Pointed advertising manager of the = | $1 
= Se eee ———| Wee Director ads are released. General Products division of P 
a . um sae L. McQui veimeedet sone | In addition to national ads in| Owens-Corning Fiberglas oan “ll ing 
New ‘Freight Elevator” Loads _vssine: soa'imanayer ot ate Detsat| i, Saturday, Bvening, Post analplacng $.1.,ne¥ gta py ecier | 
Ht P ag Country Gentleman, Seiberling is| account, which is handled by Fuller - 
4 
4 
| 
| seunced. tle is Tidewater Barrage sion of Scovill Mfg. Co, has an- | 
| also the group di- Featuring its two new products, |ounced his resignation. W 
Hi | rector on the Jet-Action Tydol ethyl gasoline and| Robert A. Coffey, managing edi- 
| Nash and Kelvin- Premium Veedol motor oil, Tide|tor of the Rouge News, employe P 
| ator accounts in Water Associated Oil has em-| publication at the Rouge plant of 


Detroit. McQuigg 
joined the agency 
in 1936 as director 


barked upon the biggest and most 
comprehensive promotion campaign 
|in its history in the 13 states com- 
of merchandising, 4. L. MeQuige | prising its eastern selling territory. 
was appointed Detroit manager) Newspapers will be the back- 
two years later, and elected vice-| phone of advertising on the new 
president in 1940. McQuigg started| Jet-Action gasoline. It will run 
as a reporter for the Los Angeles| t Labor day. It will include 10 
Times, ~ song 3 ee eo insertions in 327 newspapers. 

er of West Texas Utilities, joine The newspaper campaign will be 
Frigidaire and then became a85S0-| Linforced by 250 painted billboards, 


Ford, has been promoted to super- 4 V 
visor of employe information, it is 
announced by R. E. Roberts, man- 
ager of the employe relations de- 
partment. Charles Mulcahy, assis- 
tant managing editor of the Rouge 
News, has been promoted to man- 
aging editor. Coffey is a former 
makeup editor of the Detroit Free 
Press. Mulcahy was also a member 
of that paper’s staff. 








Anthony ‘“‘LIFT-GATE’”’ 


Now for '/2 & 34 Tori Pick-up Trucks 
© ONE MAN OPERATION 


———— \etinaneee. eit = 
Tra 2 
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© LIFTS OR LOWERS UP TO 800 POUNDS a ee ee nightly spot radio announcements| Michael Donohue has been ap- * 
@ SPEEDS DEL * ; over ew England stations an inted to the Chicago sales staff ‘ 
s IVERIES & PICK-UPS | He was recently elected member | 414 station in New York City, trade ” Tone tenn Gace Geen. ao a 
© PREVENTS DAMAGE TO VALUABLE CARGO jof the board of the American! paper advertisements, and banners,|cording to Edward F. Lethen jr ag 
© DRAMATIZES DELIVERIES—BUILDS BUSINESS emt, Se placards, swing signs and other| advertising director. Donohue will 
© SIMPLE—FAST—EFFICIENT cil of the AAAA - poo d helps at all Tydol retail|cover Detroit, Cleveland, northern 
: | outlets. 


Colorado and Pittsburgh. 


ae “ siete oo directly to gate—no cables, chains or | ’ ” : 
cranks. Operate y hydraulic pump driven by fan belt. Equipped with > 
throwout clutch, pump runs only when needed. By-pass “ine grevente | Schools Honored 
“Waves of Green,” the techni- 


a, =o — ea raises, lowers, or holds gate at any | 

e ion. Gate stops automatica at ground d fi levels. f - 

tained lift mechanism does not interfere with yong By A color mage ——_ 7 Brn pet 
|tors to salute e land grant col- 
lleges in the U. S., has been pre- 


spare tire or bumper 
miered at Nashville, N. C. Govern- 
|ment officials. Agricultural leaders 


The new motor oil also will be 
|heavily advertised. Ten half-page 
color advertisements, featuring the 
phrase “Found Wherever Fine Cars 
Travel” and illustrated with draw- 
ings of the latest and smartest- 
custom-built cars, will appear in 
Collier’s, Saturday Evening Post, 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . an esti 
mated more than 100,000 readers weekly! 
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Amazing Low Price—Write for Complete Information 






NI aay ANTHONY CoO. Were guests of the firm at the iaee one Life and the American 
ie GAT | affair. ’ : eekly. 
\IFT GATE DEPT. 302 — STREATOR, Itt. | State premieres will be held on Bay 





|the campuses of the 52 schools that 
are members of the Assn. of Land- 
Grant Colleges and Universities. 


Oil Oscar 


“Servant or Destroyer,” a sound 
slide film produced by the Agri- 
culture committee of the Ameri- 
can Petroleum Institute, has 
been awarded a Safety Oscar as 


Joins Nelson 


Trade Mark Ree U.S. Pat. Of 

Appointment of 
William Downey 
as account exec- 
utive of Nelson 
Associates, De- 
troit ad agency, 
has been an- 
nounced by John 
Barrie, sales vice- 
president. Dow- 
ney was formerly 
advertising man- 
ager of Kent- 
Moore Organiza- 
tion, Detroit. 





LOCKS FRONT OR 
REAR CAR DOORS 
FROM INSIDE! 
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SIMPLE INSTALLATION 


field of general safety. WITH DIME OR SCREW DRIVER 


The National Committee on 
Films for Safety, an affiliate of 
the National Safety Council, Chi- 
cago, notified the institute of the 


On or off in a flash SAFE-LOCKS require only a 
few seconds to attach, can possibly prevent a hor- 
. save a precious life. 


rible accident . . 





Gactetoketbeues 


William Downey 


23,000,000 PROSPECTS FOR SALES! 


a ee All drivers with cars having center opening doors 
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COMPLETE Replacement 


CONVERTIBLE TOPS... 





honor. An award will be pre- 


the top sound slide film in the 


sented to the API in the near 


+ * * 


(except new Sctudebakers) are sales pushovers for 
SAFE-LOCK. 23,000,000 of these car owners are 
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MOST CARS | Fe Reiss Adds Yankee eure-fiee prospects. ; In 
y y | “Servant or Destroyer’ empha- Yankee Metal Products Corp., Pred. riche we eee onty one dollar— ia. 
One out of every three convertibles is a prospect | sizes the safe handling and prop- | Norwalk, Conn., manufacturer Of | | SAFE-LOCKS are packaged one dozen i 7 
for a new top. Cash in on the fast selling “Storm | er use of petroleum products. | automobile lamps, = ae = themselves, become a fast moving pias profi item i N 
King” Top, priced sensationally low. Custom- | Copies of the sound slide film | specialties for more fan — Bes 
1 ’ i ARO ? | may be obtained from the Ameri- years, has named Reiss Adver- | | epee nrropuctory OFFER — ACT NOW! ; = 
tailored, as a ! tops are, to fit any car from | can Petroleum Institute, 50 W. | tising, New York, as its agency. | | Simply write on your company lewerhead and re- ; sé 
1928 on. Choice of tan or black. Specially de- 50th St., New York 20. | Plans for 1950 include the | | ques pit of SAFELOCKS for your car. Or fill! 
signed for easy installation by anyone. Work- ee | launching of an seen eae pole ond (aN sales demise inmodionty, Bet ost ' G 
: Olas : 4 | paign on mirrors, lamps and turn mptly. Now is the time to stock and promote ‘ a 
manship and fit guaranteed by ARO, largest Seiberling Drive | signals. Direct mail, national and | |*4FE1OCK- k E 
maker of replacement convertible tops. | Seiberling Rubber has launched! trade space is to be used. ul 
a combined advertising-merchan- | * 2° 
CUT USED CA dising program on a national scale. | : 
: CUT USED CAR RECONDITIONING COSTS IN |A double-spread advertisement in Names ; ( 
HALF WITH ARO REPLACEMENT TOPS the May 8 issue of Life and the| Donald E. Jordan, copy director M 
a |May issue of Country Gentleman + en ee en 
; 3 | touched off the first in a series of | Office, has been named domestic ac- 
i WRITE, WIRE or PHONE TODAY for Discounts and Samples |“selling events” in which the com-|count supervisor. Jordan, formerly : 
3 vigh? 4de garcons pany will attempt to promote local | ® oe, with ee , - , m 
. sales simultaneously in hundreds|80n, Will continue as copy chief In B uf OUPON VC a 
ARO MFG. co. BOSTON 15, MASS. |of markets across the country. jaddition to his new duties. hire ep ge i | 
Tel. KEnmore 6-3443 | Jd. A. Fouche, Seiberling’s man- Gilman Sullivan has joined Gey-| | SAFE-LOCK certainly looks good. Please | ir 
| ager of advertising and merchan- |er, Newell & Ganger as assistant Ses Se 5 SNGD Gale O6k eeengeS wos et 
. | dising, developed the plan in co- | to the president, B. B, Geyer, presi- ” 
: Ww , st 
i} AREHOUSES AND OFFICES ALSO AT operation with Meldrum & Few- | dent, announced. Sullivan was for- J Name. —....ne--ecoessesos-sesensensennsssesenseesensseessnnseananvecs { ? 
H CHICAGO LOS ANGELES HOUSTON smith, Inc., Cleveland ad agency. | merly vice-president and account| | Firm... - soe | b 
2116 S$. Michi wis : : All the national ads will list| executive with Federal Advertising| j,sie, ss ttt th 
chigan Ave 1323 Venice Bivd 1315 Baker St. names of “master dealers,” who| Agency. He started with MoCann- | : | z 
are Seiberling independent dealers|Erickson as a copywriter, became| |G--=-—--—-20m-—. San. 1 
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| Used-Car Notes 


Texas Dealers Exempt 


From Title Shift Costs 


AUSTIN, Tex.—Used-car dealers 
in Texas won their fight recently to 
keep from paying transfer costs on 


titles and licenses on cars they 
handle. 
The Texas supreme court held 


recently that the dealers are ex- 
empt from the law requiring that 
certificates of title be filed and 
license registrations’ transferred 
within 10 days after they receive a 
car. 

The case was brought by the 
Texas Automotive Dealers Assn. 
against the Harris county tax as- 
sessor-collector, who had held deal- 
ers were covered by the law. 

In effect the test case saved 
dealers 50 cents apiece on title and 
license transfer costs plus added) 
bookkeeping that would have been | 
entailed. 

= > . 
Philadelphia Bandit Takes 
$1,200 from Gurmakin 

PHILADELPHIA.—A gun-wield- | 
ing bandit robbed Milton Gurma- 
kin, a used-car dealer, of over $1,200 
here last week. 

Gurmakin said the neatly-dressed 
holdup man took his wallet, which 
contained between $300 and $500 
in cash, and a certified check for 
$995. 


| 
| 





Waterbury Main, 
Picks Fitzpatrick 


WATERBURY, Conn. — William 
J. Fitzpatrick has been elected 
president of the Used-Car Dealers 
Assn, of Greater Waterbury and 
Naugatuck, 

Other officers elected are: Elton | 
Skilton, vice-president; Robert 
Heiman, treasurer, and M. L. Ha- 
berstein, secretary. 

© + * 


Toronto Lot Moves 


TORONTO.—Westlake Motors, | 
Ltd., a local used-car firm, has an- | 
nounced the opening of its new! 
location at 3060 Danforth 

* * 


. 


‘Call the Fat Man’ 


PHILADELPHIA.—<Auto custom- | 
ers here can now buy used cars by 


1! Dealers Form 


New Group at 
Attleboro, Mass. 


ATTLEBORO, Mass.—The 11| 
new-car dealers in this city have | 
formed Attleboro Automobile Deal- | 
ers Assn. to protect their dealership | 
investments and the public against | 
“gyp” used-car dealers. 

The association, in a full-page; 
newspaper ad, pledged to guard 
used-car buyers against stolen cars, | 
police cars or taxi cabs, mortgaged | 
or prior lien cars, cracked blocks, | 
unscrupulous financing and misrep- 
resentation. 

“These pledges are made,” said 
the ad, “. . . to provide the protec- 
tion which out-of-territory and 
particularly out-of-state used-car | 
dealers do not guarantee.” 

Dealers in the association are 
Anderson Bros., Arnold & Johnson, 
Inc., Attleboro Motor Sales, Attle- 
boro Overland Co., Barney Motors, 
Inc., Buster Crafford, Inc., Fitzger- 
ald Motors, Inc., Morse Motors, | 
Nerney Motor Sales, Wheaton Mo- 
tor Sales, and Woodcome Auto 
Sales & Service. 

Officers are Carlton H. Nerney | 
(Ford), president; Warren Fitzger- 
ald (Oldsmobile), secretary, and 
Ernest Anderson (Packard), treas- | 
urer. | 





Goodrich Names DeLong 


Manufacturing, Sales Chief 


Clyde O, DeLong, sales manager | 
of the plastics division of B. F. 
Goodrich, has been named general 
manager of the division in charge 
of manufacturing and sales. 

DeLong, whose headquarters are | 
in the company’s plant in Mari- 
etta, O., joined Goodrich in 1928, 
starting as a clerk in the indus- 
trial products division. In 1946 he 
became merchandise manager of 
the division. He was made sales 
ane of the plastics division in 
1 ‘ 
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S. Dakota Used-Car Law 


Found Unconstitutional 


WESSINGTON SPRINGS, 8S. 
taking a cue from the radio pro-| D—A new South Dakota law 
gram and “Call the Fat Man.”| regulating the sale of used cars 
Ogontz Motors has now taken over| brought into this state from an- 
this slogan. | Other is “unconstitutional and 
| discriminatory,” it was ruled 
i ae | here by Circuit Court Judge 

Walter Seacat, 

Andrew Pflaum, a_ used-car 
dealer, was charged with selling 
a used car brought in from out- 
side the state and failing to pro- 
vide title for it to the purchaser | ® 
within 24 hours. 





Manchester Lot Moves 


MANCHESTER, N. H.—(UTPS) 

Bonneville’s Garage, local used- 
car firm, has moved to a new loca- 
tion at Lowell and Maple Sts 


* * * 








| CLEVER USED-CAR SALES IDEA—Public display of used cars and trucks with hoods up 
for customer inspection is a new merchandising procedure successfully adopted by Mack- 
Gratiot Co. (Chevrolet), Detroit. Large signs on the lot attract the attention of passing 
motorists to the unusual display of cars. Here W. D, Myles (left) and E. L. Beckett, used- 
car salesmen of the dealership, look over the engine of one of the vehicles. 


Guilty on Tax Count 


MINNEAPOLIS.—Harold M. Bat- 
tig Motor Sales here has pleaded 
guilty to one of three counts of a 
criminal indictment alleging he 
owes the government $60,000 in 


| income taxes, penalties and interest 
for the years 1944 to 1946. Federal 
Judge Robert C. Bell has referred 
the case to the federal probation 
| department. 





William Ullman, Washington correspondent, keeps AUTOMOTIVE NEWS readers up 
to date on political and economic trends in the nation’s capital every week. 











CREATIVE ENGINEERING 


Products 
Division 


TAKE ADVANTAGE OF 





Every day more and more commercial vehicle 
operators are turning to Hydrovac* as the final 
answer to their power braking problems. This u 

rivalled preference presents to manufacturefs, 


ao 


THE TREND TO whose vehicles are factory equipped with Hydre- 
é vac, a pre-sold market of vast proportions. Further, ine 
the millions of Hydrovac units in daily use furnish om 


a potential service and replacement business that 
any alert dealer organization would welcome. 





HYDROVAC 222 


THE WORLD’S FASTEST SELLING us 
POWER BRAKE mercial vehicle manufacturer who standardizes 4 


on Hydrovac—the best proven and most popular 
power brake in the world. nee. 0.5. PAT. OFF. 












PRODUCTS 
DIVISION 


BENDIX: ‘SOUTH BEND 
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— AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. ¥. 
Canadian Sales: Bendix-Eclipse of Canada, Ltd., Windsor, Ontario, Canada 
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No Price Rises Follow Fourth Wage Round... 


Makers Absorbing Pension Costs 


year, prices had been whittled by 
GM, Hudson, Studebaker and 
Willys-Overland. Mercury, Nash 
and Studebaker have brought 
forth lower-priced models this 








































(Continued from Page 1) ly left the impression that welfare 
for the current fourth round. But |costs will come out of projected 
pension plans and expanded in- | profits. 
surance expenses still have the Although sales for most produc- 
same jacking-up effect on com- jers are astride a dizzy spiral, the 






























































































































pany labor costs. market has its “hair-trigger’ as-| year, with the “Henry J.” on tap. 
“No matter how you slice it,” a| pects, one sales official commented.| Chrysler Corp. is the only auto 
Big Three executive said, “we must| “Something like a substantial or|maker that has not joined in the 
pay more for our labor than we/even token price hike might really| price-cutting of 1949 and 1950. 
have been.” upset the applecart,” he said. Indications throughout the trade 
Findings in the survey distinct- eee) last week were that dealer dis- 
——_—_—— ONVERSELY, concensus was/counts would hold at existing lev- 
Movie Star at Speedway that a chain reaction of price|els in the event of new price rises 
INDIANAPOLIS. — Barbara |Treductions might follow a substan-/or drops, but that discount rates ALAI 
Stanwyck, Hollywood star, will tial decrease- by a maker whose|might continue to be shaved on of the 
resent the Borg-Warner trophy sales begin to recede. new lower-priced lines. REO OFFERS THIS IN 4 WHEELBASES—The Model €-20, all- ine at te in eee 
to the akan Gaver at the In- Kaiser-Frazer applauded its re- The Mercury Model 72-A coupe, truck line, is powered by a third Reo Gold. Comet gueeline engine, The feer standard Gate 
dianapolis Motor Speedway on cently-announced price trims on|Nash Rambler convertible and | wheelbases range from 125 to 187% inches. safety 
May 30. Borg-Warner also awards the 1951 Kaiser line as the largest |Studebaker Champion all were un- ae 
the winner $1,200 and is a con- |Since the war at time of a new-| veiled at lower dealer discount per- Highwe 
tributor of several lap prizes, model introduction. centages than those on costlier Ne / P e d E t of the 
Preceding the K-F move this | models. C@Ww OW- r tee hn ry tional 
Repetition of this trend is ex- 3 —s 
pected on the next “cheapie” series I f t d d b R S Culp o 
—the “Henry J.” K-F dealers, how-| 4S AMCTOQAUCEC ry eo .7 
' ad ie Usa e A s a ) ever, recently were given an im- t 
proved discount system on the 1951/ |[ANSING.—The Model E-20, all-| throughout as a heavy-duty truck, 
Frazer and Kaiser lines. new member of the Reo truck line,|the E-20 operates at high speed 
was unveiled last week by R. D./levels that are truly remarkable,” 
INCREASED Sales "<oh aon a pene ; 
e E-20, he - , " - 
a ome Page 3) a new Reo Gold Comit gasoline move short-wheslbase More . 
shortage of cars may keep May’s engine—third member of the Reo design is basic for the E-20 as well 
sales below 500,000. : engine series that was first intro-| #5 other models in the Reo line, j 
duced less than a year ago. he said. _ MO 
HILE new-car sales have been Heralded by Reo — 4 in tr 
grabbing most of the headlines endian = the low -pet eed | parti 
this year, there has been a parallel lois field,” the Model E-20 has Put Your Firm Name | revite 
increase in new-truck volume. ® gross seiaiie weight of 16,000 On the Trunk Lid 4 — 
An estimated 232,741 new trucks pounds as a truck and 26,500 | Of All Cars You Sell 4 “ 
were sold in the first quarter of pounds as a tractor, Hilty said. , = 
ron Fog aed — aa The new Gold Comet engine has 4 9 ; 
Newt waa gales cane andi a 255-cubic inch displacement and USE DECALS discu: 
m fi develops 107 horsepower, Hilty de- lic si 
ee ~y' ng te = clared. It is a companion to the inspit 
year, building up to a high poin . es . : 
in March, when sales reached an ae pes ore a models Pre-| tow Prices—Easy te Install Tt 
emg ie ar ‘anu a ta ona “This latest Gold Comet is the citiz 
represented the best month for only overhead valve engine of its|No Extra Charge for Special Designs the 
new-truck sales since August, 1948. oe et wet’ cy: oe We Will Submit a Sketch At No Charge high 
New-truck volume in April was| SCS Hilty, said AM] MANY DEALERS USE OUR DECALS part 
rod e 12 ao osama Menta Like the other two engines, the Reflecting or Regular Style | 6 «6UWr 
5 152 pee aie ain” 7" Anat newest Gold Comet is also available SAMPLES SUBMITTED ms 
: ; Prl',!as a replacement power plant for Cause 
against 5,045 in March. trucks regardless of make, he WRITE TODAY towed 
OST of the increase in new- ——. snsiat tain de inns RUSS PETERS & ASSOCIATES ree 
truck sales this year is ac- e eo Ee av © in 2507 11th St., S. W. | 
counted for by units of 5,000 pounds| four standard wheelbases, rang- —s 
: CANTON, OHIO the h 
gross vehicle weight or less, In| ing from 125 to 187% inches, with truck 
March, 1949, light trucks consti-| tite sizes available up to 8.25x20 REPRESENTATIVES WANTED way § 
tuted slightly less than 41 percent duals, : Sev 
of total truck sales. In March of|_ “Despite the fact it is built schoo 
this year such trucks accounted gown: 
for 48% percent of the total. Y R drive 
oiS% percent of the total. = |QIds Sales Soar OYE ROS driver 
19,500 pounds gross vehicle weight To 59 P t ‘vv DIE CAST the c 
were higher in the first quarter ercen NA M E PLATE rs Mo! 
of this year than they were in tende 
the caine period of last year. Over Year Ago attenc 
og other weight classes | [AaNSING.—Settlement of the = a 
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DAHL RECEIVES 4-LETTER AWARD—W. K. Edmunds (left), Ford midwest regional man- 
ager, presents Clarence Hendrickson, general manager of Dahi Motors Davanport, Inc., 
and its truck division, Dahi Motors Bettendorf, with a Ford award. 
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ALABAMA STATEWIDE TRAFFIC SAFETY MEETING—Shown is the speaker's table and part 
of the crowd at the affair sponsored by the Automobile Dealers Assn. of Alabama, Inc., 
in cooperation with the Montgomery association, the state department of education and 


the department of public safety. At the table, left to right, are Maj. N. W. Kimbrough, 
state traffic safety supervisor; J. O. Speed, Birmingham, president of the Alabama state 
safety council; J. L. Rouse, Montgomery, president of the Montgomery Automobile & Truck 
Dealers Assn.; Rush Stallings, Montgomery, chairman of the state association's safety and 
public relations committee; M. R. Darlington jr., managing director of the Inter-Industry 
Highway Safety Committee, one of the speakers; Frank R. Broadway, executive vice-president 


of the Alabama association; George W. 


tional consultant for the American Automobile Assn.; Dr. Austin R. 


Boaz, state president; Norman Key, educa- 
Meadows, state super- 


intendent of education; Marian Telford, of the National Safety Council; Bankhead Bates, 
state director of public safety; G. J. Ruppenthal, Montgomery police chief, and Dr. D. P. 


Culp of the department of education. 





Alabama Boosts Safety 





Dealers Offer Statewide Driver-Training Plea 
With ‘Junker’ Parade, Speeches 


By William R. Lynn 
Staff Correspondent 

MONTGOMERY, Ala. — Interest 
in traffic safety in Alabama—and 
particularly in driver training—was 
revitalized May 8 as the result of 
a statewide effort by the Automo- 
bile Dealers Assn. of Alabama, Inc. 

As hosts to all school superin- 
tendents of the state, the automo- 
bile dealers encouraged a concrete 
discussion of driver training in pub- 
lic schools, and staged a safety- 
inspiring parade. 

The parade captured the public 
imagination, and thousands of 
citizens lined the streets to watch 
the hour-long spectacle. Eight 
high school and college bands 
participated. 

Wrecked automobiles, each carry- 
ing a sign designating a major 
cause of traffic accidents, were 
towed by wreckers. Hundreds of 
school safety patrol boys marched, 
carrying safety placards. City and 
state policemen led the parade, and 
the highway department entered a 
truck displaying all official high- 
way signs. 

Several convertibles carried high 
school seniors wearing caps and 
gowns, and calling attention to 
driver training as a means of pro- 
tecting the public investment in 
the citizens of tomorrow. 

More than 350 school superin- 
tendents and automobile dealers 
attended the meeting, which was 
an allday affair. They represented 
every county and city in the state. 
Some 50 odd of Alabama’s 358 
accredited high schools now have 
driver-training courses, and super- 
intendents brought training cars 
now in use to Montgomery to par- 
ticipate in the parade. 

George W. Cox, of Boaz, presi- 
dent of the state dealers associa- 
tion, said: “I believe we have 


> Banner Years, 
Peak for 1950 
Seen by Smead 


SEATTLE. Automotive sales 
prospects for the next five years 
are excellent, L. W. Smead, Ford 
assistant general 
manager, told the 
Pacific Northwest 
marketing con- 
ference here last 
week, 

Predicting an 
alltime record in 
the industry for 
1950, he said the 
average produc- 
tion for the next 
five years will ap- 
proximate any 
prewar year’s maximum output. 

Reasons for this optimism, ac- 
cording to Smead, are the increas- 
ing number of families and the 
rise in the number of those owning 
cars. 

He cited government figures that 
showed 32,000,000 families and 27,- 
000,000 cars in 1940—a ratio of 85 
cars for every 100 families—com- 
pared with 38,500,000 families and 
36,000,000 cars in 1949—or a car for 
94 out of every 100 families. 








stirred up the public interest in 
traffic safety to an extent that 
our effort will have material re- 
sults toward extending driver 
training and reducing the state’s 
high accident rate.” 


Plans for the statewide meeting 
were carried out by the office of 
Frank R. Broadway, executive vice- 
president, working with a safety 
committee headed by Rush Stall- 
ings, Montgomery; the office of Dr. 
Austin R. Meadows, state superin- 
tendent of education, and the office 
of Bankhead Bates, director of pub- 
lic safety. City police and local 
merchants cooperated, 


Speakers were M. R. Darlington 
jr., managing director of the Inter- 
Industry Highway Safety Commit- 
tee, and Norman Key, educational 
consultant for the American Auto- 
mobile Assn. 


In his address, Darlington said 
the American public is now pay- 
ing $125,000,000 a year in addi- 
tional insurance on automobiles 
driven by persons under 25 years 
of age, because of the high acci- 
dent rate in that age group. 

“For less than half that amount, 
or a maximum of $60,000,000,” he 
continued, “we could train our 
2,000,000 youngsters who are grad- 
uating from high school each year.” 

He told the high school superin- 
tendents and dealers that drivers 
under 25 were involved in 31 per- 
cent of all fatal accidents during 
1948. Only 10 percent of the nation’s 
high school graduates, he added, 
receive driver training. 

Key, speaking at a luncheon 
meeting, said driver education 
and training “is part of a bal- 
anced educational program in the 
schools.” 


“We must teach our young 
people,” he declared, “to become 
competent.members of our present 
day traffic society.” 

Daily and weekly newspapers 
throughout the state gave advance 
publicity and coverage of the event. 
Some published editorials com- 
mending automobile dealers for 
their safety work. Radio stations 
joined in the endeavor, giving spot 
announcements and special broad- 
casts. 
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Only Gain Occurs in Motor Vehicles and Parts... 


Industrial Profits Off 22% 


WASHINGTON.—Net income of @————— 


U. S. manufacturing corporations 
after taxes in 1949 is placed at 
about $9 billion, or 22 percent less 
than in the preceding year, accord- 
ing to the combined quarterly esti- 
mates made public last week by 
the Federal Trade Commission and 
the Securities and Exchange Com- 
mission. 

Sales are estimated to have 
dropped 7 percent under 1948 while 
costs and expenses fell 5 percent. 

The motor vehicle and parts in- 
dustry was the only one which 
showed an increase in profits in 

1949, according to the report, Net 
income after taxes for this in- 
dustry is estimated at $1.1 billion, 
28 percent over 1948, 

All other industries showed de- 
clines, ranging from 58 percent un- 
der 1948 for the textile mill prod- 
ucts industry to 2 percent for the 
tobacco industry. The decline from 
1948 in reported profits of the pri- 
mary iron and steel industry re- 
flects in part, it was pointed out, 
the inclusion of accelerated depre- 
ciation for the first time, 

If adjustments are made for this 
factor, the report stated, the de- 
cline in iron and steel aggregate 
profits would be 20 percent instead 
of 25 percent. 

The rate of return on stockhold- 
ers’ equity for all manufacturing 
corporations in 1949 is estimated at 
11.6 percent, a substantial drop 
from the 16 percent in 1948, The 
rate of return was lowest for the 
smallest companies. These com- 
panies also showed the largest rela- 
tive drop from 1948. 

The rate of return on stockhold- 
ers’ equity in 1949 varied from 4.9 
percent for companies with less 
than $250,000 in assets to 13.5 per- 
cent for companies with $100,000,- 
000 or more in assets. 

Profits expressed in cents per 
dollar of sales also declined, 

amounting to 5.8 cents in 1949 


Convertible Top 
Of Fiberglas Is 
Shown Makers 


DETROIT.—New automotive uses 
for Fiberglas were demonstrated 
last week at a four-day display 
held here by Owens-Corning Fiber- 
glas Corp. 

Sheets of the fibrous glass are 
already being used in 17 new-car 
makes as 
deadening material, 
claims. 

A convertible top made of Fiber- 
glas was exhibited. This top, ac- 
cording to Owens-Corning, wears 





longer, does not fray or shrink 
along the edges and is easily 
cleaned, 


Also exhibited was another Fiber- 
glas derivative designed to preserve 
energy emanating from the positive 
cell of auto batteries. This sheet 
prolongs battery life as much as 70 
percent, it was stated. 

John J. Hartnett, Detroit repre- 

sentative for Fiberglas, chair- 
manned the meetings at which the 


touring display was staged. The} 
road in| 


exhibit has been on the 
the eastern and midwestern states 
for the past seven months. 

Other commercial potentialities 
for the light, resilient material were 
also emphasized. 





SAFETY PARADE—Hundreds of school safety patrol boys marched in the traffic safety 


parade sponsored by the Automobile Dealers 
of the Montgomery association. The parade 
meeting. 


Assn. of Alabama, Inc., with the cooperation 
was a feature of a statewide traffic safety 


insulating and sound-| 
the producer | 
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ANOTHER MERCURY FOR THE '500'—Chester S. 
scoring for the Memorial Day Indianapolis Speedway 
Mercury from Tracy Motor Sales, Inc., Grosse Pointe, Mich. William J. Martin (left), general 
manager of the Lincoln-Mercury dealership, points to Ricker's name and title on the car. 
Ricker has been director of timing and scoring for the race since 1913. 


compared with 7 cents in the 
preceding year. 

Although net income after taxes 
declined in 1949, aggregate divi- 
dends paid out showed a $200,000,- 
000 increase, from $4.3 to $4.5 bil- 
lion, as a result of higher dividends 
paid by the largest size companies, 
those with $100,000,000 or more in 
assets. Companies in the smaller 
size groups paid out less dividends 
in 1949 than in 1948, 

Total assets of manufacturing 
corporations at the end of 1949 are 
estimated at $109.7 billion and 
stockholders’ equity at $78.8 billion. 
Cash and U. S. government securi- 
ties increased $3 billion over the 
end of 1948, while inventories de- 
clined $3.3 billion. 

Net property, plant and equip- 
ment increased $2.2 billion in 1949 
and totaled $41.1 billion at the year 
end, 

Corporate liquidity, as meas- 
ured by the ratio of cash plus 
U. S. government securities to 
current liabilities, showed a sub- 
stantial rise in 1949, At the end 
of the year cash holdings and 
U. S. government securities 
amounted to 107 percent of cur- 


Ladies’ 3-pc. 
Set. Consists LADY VOYAGER 
of Weekender, Wardrobe, and 
Pullman in TOP-GRAIN ANILINE 
COWHIDE. Bound the long way. 
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for an ultra-lightweight, all-pur- 
pose bag. Contains: soiled laun- 
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stiff divider. 
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| FIRMAN LEATHER GOODS CORP. 137 E. 25th St., New York 10, N. Y. 
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DIRECTOR 
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Ricker (right), director of timing and 
mile race, receives his official 


rent liabilities, as compared with 
78 percent at the end of 1948, 

This liquidity ratio at the end 
of 1949 varied from 62 percent for 
companies with less than $250,000 
in assets to 116 percent for com- 
panies with $100,000,000 or more 
in assets. 

In the aggregate, the financial 
results of manufacturing activity 
during the fourth quarter of 1949 
showed but little change from the 
third quarter. 

Sales for all manufacturing cor- 
porations decreased 1.7 percent 
from the third-quarter level and 
were 11 percent under the last 
quarter of 1948. Total sales are esti- 
mated at $38.2 billion. 


Profits also fell slightly in the 
fourth quarter. Profits before taxes 
Were down by 4.2 percent while 
profits after taxes dropped only 1.7 
percent, 

Compared with the fourth quar- 
ter of 1948, however, profits after 
taxes showed a drop of 22 percent. 
Profits before and after taxes are 
estimated at $3.5 and $2.3 billion, 
respectively, for the fourth quarter 


CLOSE THOSE 


maa a 
AUTO SALES! 


. . . by throwing in some 
Nationally Advertised 
MAXIMILLIAN Bonded Lug- 
gage at a special price. This 
is the “clincher” that will 
close your most difficult 
sales because you can offer 
it at a minimum cost to 
yourself and with a maxi- 
mum effect on your cus- 









tomers. 


Maximillian is the only 
luggage BONDED by a No- 
tional Bonding Company 
for 5 years against all de- 
fects in workmanship and 
materials. 
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Show Sales Hit $1 Million 


Mid-West Automotive Exhibition in Chicago 
Draws 36,000 in Four Days 


CHICAGO.—Manufacturers, job- 
bers and dealers were in a happy 
mood last week as they reviewed 
results of the first Mid-West Auto- 
motive show, which closed its four- 
day stand May 14 at Navy Pier. 

Praised especially by the manu- 
facturers was the achievement of 
jobbers in rounding up dealers 
in large numbers and bringing 
them to the show. 

At the close of the exposition, 
William V. Waldeck, secretary of 
the show, estimated that the event 
produced approximately $1,000,000 
in sales, with double that amount 
expected during the next two 
months in orders for accessories, 


Breakup Plea 
Closes Probe of 
Steel Bigness 





parts and equipment unveiled to 
visitors. 

Frank Heimbach, show manager, 
released 36,000 as the attendance 
figure, by comparison with an ad- 
vance forecast of 40,000. 

“Our goal from the start was big 
dollar volume and it materialized,” 
said Louis Guenther, chairman of 
the executive committee. “Jobbers 
and dealers were decidedly in a 
buying mood, which was not sur- 
prising in view of the variety, qual- 
ity and values of products exhib- 
ited by the manufacturers.” 

A clocking of visitors showed 
that crowds were well distributed 
during the morning, afternoon 
and evening hours. 

The plan of setting aside each 
morning for manufacturer - jobber 
conference proved popular. Manu- 
facturers interviewed stated that 
they derived much greater benefit 
from those sessions than had been 
anticipated. They explained that 
the conferences gave them ideal 















WASHINGTON. — Investigation 


by a House subcommittee into pos- 
sible monopolistic trends in the 
steel industry was concluded here 
last week, following recommenda- 
tions that the industry giants be 


broken up. 
Earlier, the inquiry, which began 
in mid-April, heard 


jamin F. Fairless, chairman of U. S. 
Steel, and Charles M. White, head 
of Republic Steel Corp. 


Final witnesses, Dr. George W. 


Stocking of Vanderbilt university 
and George J. Stigler of Columbia 


university, offered amendments to 
the Clayton and Sherman antitrust 
acts. 

Claining that U. S. Steel could 
not justify its huge size from the 
standpoint of either efficiency or 
economical operations, the profes- 
sors of economics said that big 
steel corporations should be divided 
into several indepedent units as a 
means of assuring more active 
competition in the industry. 


Their proposed amendments to 
the Clayton act would dissolve any 
corporation whose size and power 
tend to limit competition and create 
monoply into independent enter- 
prises “sufficient to restore competi- 
tion.” 

If the break up would “materially 
lessen efficiency in any line of com- 
merce,” the big corporation would 
not be dissolved, according to the 


proposal. 


CIO Challenges 
AAA Policy 


ATLANTIC CITY.—The legal 
corps of the CIO has been instruct- 
ed to bring suits against the Amer- 
ican Automobile Assn, to force the 
auto club to rescind its ban on 
Negro membership, according to 
Philip Murray, CIO president. 

Murray said the AAA seeks to 
justify its policy by holding Ne- 
groes “poor insurance risks” as 
drivers. Murray called this stand 
“without merit.” 

AAA officials declined comment. 









“bigness” in 
the steel industry defended by Ben- 





opportunities to discuss plans, go 
over catalogs, and show their prod- 


ucts without any rushing. 


Registrations were particularly 
three days, 
reaching a climax on the last two 
days when dealers were better able 
to get away and attend the show. 


heavy on the final 


“The best regional show yet,” 
was the way one manufacturer 
put it in expressing satisfaction 
over the number of jobbers and 
dealers who turned out. 


As for space, it proved a sellout, 
with 298 as the final count of ex- 
hibitors. The manufacturers, it was 


observed, outdid themselves in at- 


tractive space decorations, display 


of their products, and the instances 
where they resorted to demonstra- 
tions and other animated methods 
to-catch the eye of visitors and get 
them into the booths for inspection 
of the lines offered. 





MIDWEST AUTOMOTIVE SHOW HIGHLIGHT—Louis Guenther explains the fine points of 


a puppet show to (left to right) G. 
Saks. The exhibit was part of the ‘Hall of 
The demonstration gave dealers tips on 
found daily in their cealerships. 


H. Goehrig, Marty Bazner, Lynn Woolman and tira 


Knowledge,"’ a feature of the Chicago show. 


“down to earth" selling techniques in situations 


Makers Promise to Support 
National Dealer Week 


WASHINGTON.—Plans of 
NADA’s Dealer-Customer Relations 
committee to sponsor nationwide 
observance this fall of a “National 
Automobile Dealer Week” have re- 
ceived warm approval from several 
leading car manufacturers, accord- 
ing to J. Eustace Wolfington, chair- 
man of the committee. 

Not only have the auto makers 
endorsed the plan, he said, but they 
also have given assurances of full 
cooperation. 

As typical of the letters being 
received from the factories, Chair- 
man Wolfington offered the follow- 
ing from one manufacturer: 

“We definitely are in favor of 
this opportunity for mutual cooper- 
ation in a program of such a na- 
ture; and if you will keep us ad- 
vised of your completed plans and 
the dates that this ‘Dealer Week’ 
will be instituted, we will be more 
than glad to ccoperate with our 
national and cooperative advertis- 
ing to this dealer cause, and to 
the furthering of dealer-customer 





Automotive Ads Rate High 
In Western Dealers’ Survey 


LOS ANGELES.—Automotive ad- 
vertisements rated high readership 
in 25 western newspapers, accord- 
ing to a survey conducted for the 
Hometown Daily Newspaper Pub- 
lishers Promotion committee. 

The survey, which covered the 
five-year period from 1945 to 1949, 
showed that automotive ads in 
that period recorded a readership 
average among men of 29 percent, 
and among women of 17 percent. 

These averages are more impres- 
sive when it is realized that the 
second highest readership total for 
men was the 12 percent attracted 
by transportation advertising. The 
automotive ad readership among 
women was tied by grocery prod- 
ucts ads, which also attracted 17 
percent of the women. 

In the period 1947 to 1949, the 
survey studied 17 new-car or new- 
truck ads in 15 newspapers. It was 
found that the average readership 
of these ads was 31.5 percent for 








NASH DEALER TAKES THIRD PLACE—A 1950 Nash Ambassador four-door sedan in the 


2,178-mile Mexican-Pan-American stock car race from El Paso, Tex., 


to the Guatemalan 


border, topped other cars, One of eight Nash cars in the race, it was driven across the 


finish line 


y Roy Pat Connor, Nash dealer of Corsicana, Tex., shown as the car completed 


the leg at Mexico City. His mechanic was Robert Owen. The Nash completed the grueling 


race in 27 hours 50 minutes and 35 seconds, 


was over Mexico's recently completed Pan-American 


averaging 78.2208 miles per hour. The course 
ighway. 


men at an average cost of 1.54 


cents. 

(Costs were determined by mul- 
tiplying circulation by male read- 
ership percentage and dividing the 
result by the cost of the adver- 
tisement.) 

Automotive copy scored its 
highest readership in 1949, the 
survey claimed. Nine car and 
truck ads in the 1949 study hit 
a median score of 41.5 percent 
male readership at a cost of 1.24 
cents per man reader. 

In four of the five newspapers 
studied last year, the top reading 
for all national advertising, for men 
and women combined, was scored 
by an auto ad. 

A 700-line DeSoto ad in the Pu- 
eblo (Colo.) Star-Journal rated at 
the top of the list, pulling 49 per- 
cent man readership and 33 percent 
woman readership. Cost per man 
reader was figured at slightly more 
than half a cent. 


A total of 32 automotive ads 
was studied in the five-year sur- 
vey, and these rated an average 
readership of 29 percent of the 
men and 17 percent of the women. 


Of interest in this connection 
was the fact that 20 automotive ads 
in the size group of 500 to 999 lines 
paralleled almost exactly the me- 
dian readership score for all 32 
ads in the automotive classification. 
The percentages were 29 percent 
for men and 18 percent for women. 

Through high reading in relation 
to size, the report stated, the 500 
to 999 line ads performed at a cost 
of 1.13 cents per man reader, com- 
pared with the entire classification 
average of 1.19 cents. 

Specialized sections showed wide 
variations in appeal. In the 1949 
study of five newspapers, for ex- 
ample, the average reading score 
on the rating “any for sports page” 
was 72 percent for men and 51 
percent for women. 

On the other hand, men scored 
only 41 percent on the rating “any 
for women page,” while women re- 
corded 74 percent. 


relations for the benefit of the en- 
tire industry.” 

Another commented: 

“You can be sure we will be de- 
lighted to cooperate in any way 
we can on the ‘National Automo- 
bile Dealer Week,’ which you are 
planning on holding next fall.” 

State dealer associations are ex- 
pected to appoint a state chairman 
to handle the promotional week 
at state and local levels, but some 
have been remiss in_ reporting, 
Wolfington said. 

Announcing the manufacturer en- 
dorsement, he urged prompt action 
in the naming of state chairmen, 
to whom plans and promotional ma- 
terial will be forwarded as soon 
as the information reaches NADA 
headquarters here. 


Major F irms Set 
For Participation 
In Coast Show 


LOS ANGELES.—The second an- 
nual National Truck, Trailer and 
Equipment Show, scheduled to be 
held in the Pan-Pacific auditorium 
here June 22-25, stands every 
chance of success, according to M. 
D. Tubbs, general chairman of the 
event. 

Tubbs said he based his optim- 
ism on the “full cooperation” re- 
ceived from “all phases of the auto- 
motive industry.” 

He said the following exhibitors 
had already signed to be repre- 
sented at the show: International 
Harvester, Studebaker, Ford, Stand- 
ard Oil, Chevrolet, General Motors, 
Fruehauf, White Motors and “al- 
most 200 others.” 

The show is being sponsored by 
the Automotive Council of Los An- 
geles, which has already laid plans 
to hold the event again in 1951. 

Tubbs said a feature of this 
year’s show will be the addition of 
the Annual Truck Roadeo. This 
will be run off June 24-25, under 
sponsorship of the Motor Truck 
Assn. of Southern California. 


Car Dressup by Mail 

SCRANTON, Pa.—A new “short 
course” in auto body rebuilding 
and refinishing has been announced 
by Adm. George S. Bryan (ret.), 
dean of the faculty at International 
Correspondence Schools, Scranton. 
The 13-lesson course, said to be the 
first home-study course of its kind, 
not only illustrates the techniques 
needed in rebuilding and repaint- 
ing modern cars, but shows the 
A-B-C’s of setting up an efficient 
kind of body shop and getting 
business. 








__ TRUCK SECTION 


Senate Defeats 
Truman Plan 


To Revise ICC 


WASHINGTON. — By a vote of 
66 to 13, with 33 Republicans and 
33 Democrats against, the Senate 
last Wednesday killed President 
fruman’s plan to reorganize the 
Interstate Commerce Commission. 

The plan—No. 7—would have 
centralized administrative power in 
the hands of a chairman appointed 
by the President. 

The telling blow against the 
President's proposal, when it 
reached the Senate floor, was struck 
by Chairman John McClellan, of 
the Expenditures committee, who 
was a member of the Hoover com- 
mission, 

McClellan, an Arkansas Demo- 
crat, bluntly termed the proposal 
a “grab for more power” by the 
administration. The ICC handles 
government regulation and super- 
vision of railroads, trucks, buses 
and other transport. 

The resolution against the Presi- 
dent’s plan was supported not only 
by the managements of transporta- 
tion facilities, but also by the rail- 
road brotherhoods. 


Crosley A ppoints 
14 Distributors 
And 42 Dealers 


CINCINNATI. — Appointment of 
14 new distributors in as many 
states was announced here last 
week by Powel Crosley jr., presi- 
dent of Crosley Motors, Inc., who 
also revealed that 42 franchise and 
interim dealers had been added in 
the past two weeks. 


Distributors named include: 
Cushman Motor Scooter Sales Co., 
Inc., Phoenix, Ariz.; Gregg Motors, 
Miami, Fla.; Farney Motor Sales, 
Springfield, Ill.; Swartz Motor Co., 
Sioux City, Ia.; Norman Birkhead 
Auto Sales, Evansville, Ind.; Morris 
Bros., Paducah, Ky.; Car Sales of 
Kansas, Inc., Kansas City, Kans.; 
Pilgrim Sales Corp., Portland, Me.; 
Mac’s Servicenter, Framingham, 
Mass.; Calhoun Sales, Inc., Minne- 
apolis; Allwood Motors, Clifton, N. 
J.; L. E. Lewis & Son, East Aurora, 
N. Y.; General Sales Co., Kinston, 


N. C., and McCain Motors, Abi- 
lene, Tex. 
“All of these firms have had 


broad experience in the automotive 
field,” Crosley said in making the 
announcement, “and all are fully 
prepared to undertake the kind of 
aggressive promotion of Crosley 
cars in their territories that will 
result in sound, substantial sales. 
With our distributor and dealer 
organization thus bolstered we look 
forward to excellent business for 
the balance of the year.” 


Tire Prices Seen 
Holding in Canada 


TORONTO.—With crude rubber 
prices soaring 65 percent since last 
December while prices on most pas- 
senger car tires are below 1940 fig- 
ures, the Canadian tire and rubber 
industry is still determined to hold 
the price line just as long as pos- 
sible, Albert Turner last week re- 
ported in the Toronto Telegram. 

But decision of the Canadian in- 
dustry not to jump on the band- 
wagon of higher tire prices in the 
U. S.—as predicted by Harry Hum- 
phreys jr., president of U. S. Rub- 
ber—is not being made at the ex- 
pense of quality in the product, an 
industry spokesman stated. 














K-F SHOWING AT HOUSTON—General view of the exhibit of 195! Kaiser and Frazer 


models at the Shamrock hotel. 


In the foreground is the Kaiser Traveler utility sedan. Dis- 


played on the elevated circular ramp to the rear is the new low-price model—the Henry J. 
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TRUCK SECTION 


Nash North of Border 





AS NASH OPENS CANADIAN PLANT—Nash dealers in Canada were on hand in Toronto 
to see the opening of the Nash Motors of Canada plant, and to see the unveiling of the 
Canadian Statesman, Nash's new all-Canadian car. 





NASH CANADIAN ZONE PERSONNEL—Zone representatives of Nash Motors of Canada 


from Toronto and —. 
Toronto. Standing, second fr 





were on hand for the official opening of the Nash plant in 
‘om right, is J. E. 


Lamy, Canadian regional manager. 





Dealer Car Stocks Reach 
Lowest Level Since °’48 


(Continued from Page 1) 


Dealers in other lines also report 
substantial order backlogs. 

Because of the Chrysler strike, 
current data on new-car stocks 
still fails to provide a yardstick 
with which to measure the opera- 
tions of any particular line of 
dealers. 

However, overall stocks on May 
1 were of such conservative pro- 
portion that it would be difficult 
to imagine any particular line 
might be on the brink of an un- 
healthy stock situation. 

* + * 

REPORTS from around the na- 

tion picture the automotive de- 


Safety Program 


Backed By Dealers 
In Northern Va. 


ALEXANDRIA, Va.—More than 
100 members and guests of the 
Northern Virginia Automobile 
Dealers Assn. participated in the 
organization’s May meeting held 
here last week to promote a safety 
program. 

Principal business was the ap- 
propriation of funds to conduct a 
radio-newspaper campaign in the 
interest of safety. Those appointed 
to direct the activity were J. Leo 
Sugrue, Earl Kirby, Jerry Slagle, 
Larry Kenyon, Fred Windridge and 
Al Wasserman. 


The publicity will follow this 
theme: “Remember the safer your 
car, the safer you are” and “Be 
careful—the life you save may be 
your own,” 

Official Virginia inspection sta- 
tions are operated by 29 new-car 
dealer members of the NVADA. 
Newspaper-radio appeals to the 
public will urge early inspection 
in the interest of safety. 

State legislators Armistead| 
Boothe, Andrew Clark, George 
Damm, Charles Fenwick, Edwin 
Lynch and Maynard Magruder at- 
tended the meeting and made brief 
talks in behalf of safe cars and} 
safety generally. 


NADA Council to Meet | 
In San Antonio Friday 


WASHINGTON. — NADA head- 
quarters here late last week an- 
nounced a delayed date for the 
meeting of its regional advisory 
council No. 10. The meeting will 
be held (Friday) May 26 at San 
Antonio in the Gunter hotel. 

The region comprises Texas, Lou- 
isiana and New Mexico. George H. 
Jones, of Corpus Christie, Tex., re- 
gional vice-president, will preside. 





mand as being strong everywhere. 


Dealers say that sub-normal 
stocks have generated a good 
deal of buyer pressure, especially 
from prospects who have deposits 
on the line. 

But dealers are not unhappy 
about the situation. Neither, of 
course, are the factories. 


On both sides there is the feel- 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Cars Cars Total 
Actu- in Poten- 

ally in Transit tial 
Period Dealers’ Inven- 
Ending Stock Dealers tory 
dan. 1, °47.. 75,838 175,000 250,838 
duly 1,°47.. 56,752 205,000 261,752 
Jan. 1,°48.. 78,636 242,000 320,636 
duly 1, °48.. 84,559 214,000 298,559 
dan. 1, '49.. 196,883 293,000 489,883 
Mar. 1, °49.. 205,681 244,000 449,681 
Apr. 1, ’49.. 194,949 310,000 504,949 
Sept. 1, °49.. 286,686 306,000 592,686 
Oct. 1, °49.. 340,457 278,000 618,457 
Nov. 1, '49.. 339,858 233,000 572,858 
Dec. 1, °49.. 298,781 122,000 420,781 
dan, 1, ’50.. 251,754 188,500 440,254 
Feb. 1, °50.. 313,491 192,000 505,491 
Mar, 1. ’50.. 312,457 159,500 471,957 
Apr. 1, '50.. 276,136 158,000 *434,136 
May 1, ’50.. 216,967 152,500 369,467 
N.B.—Above figures include new cars 
actually in dealer hands, plus those in 


transit, but consigned to individual dealers. 
*Revised. 





ing now that the current sales surge | 


is the beginning of a trend that 
can be sustained for months to 
come. 

—BernNie THOMAS 


MER TE PONE TARE RIES 


‘AUTOMOTIVE NEWS, MAY 22, 1950 
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Buick Aims at 500,000 Cars 


(Continued from Page 1) 
couple of months ahead, and while 
it is possible that a dealer might 
be overloaded one month, stocks 
would not get out of line for longer 
than that period. 
+. * + 
4. Wiles says there is no reason 

* why sales should not hold up 
in the second half of the year. 

5. Prospects are for no immediate 
change in the price structure, al- 
though in the long run prices will 
follow the trend of material and 
labor costs. 

6. It is likely that Buick will 
not shut down for model change- 
over until the end of the year, 
although this is not definitely set 
as yet. 

7. There is a strong trend toward 
Riviera styling, with Wiles estimat- 
ing that Buick could sell 45 percent 
of present total production in that 
design. Riviera production is run- 
ning 12 to 13 percent. 

8. Despite predictions at the be- 
ginning of the year that the de- 
mand for automatic transmissions 
would decline in 1950, 80 percent 
of the Buicks built this year have 
Dynaflow compared with 70 per- 
cent last year. 

Wiles said Buick is still behind 
the demand. He predicted that 
within five years Dynaflow would 
be standard equipment. 

9. Dealers have less than a one- 
day supply of new cars available 
for sale, not counting those in 
transit and in factory float. 

* + + 


O L. WALLER, general sales 
* manager, said that whereas 
dealers were taking in an average 
of one used car for every new one 
sold last fall, at present the ratio 
has dropped to 7/10ths to one. 

Dealers have a 17-day supply of 
used cars at present, Waller said. 

With reference to the much- 
discussed subject of overloading 
dealers, Wiles asserted that Buick 
gears its production to the 
market. 

It is more difficult to over - pro- 
duce than to under-produce, Wiles 
said, explaining that material or- 
ders must be placed two months in 
advance for high production, while 
a factory may gear its production 
downward in a matter of days. 

The factory must anticipate de- 
mand in advance for that reason, 
he pointed out. 

* + 


* 
N RELATION to the economy, 
Wiles said, auto prices today are 
cheaper than they were prewar. It 


More 


people and of other peoples whom 
we are aiding to withstand the as- 
saults of Communism. 

“We learned, once before, that 
rubber can be America’s Achilles 
heel. We have a rubber insurance 
policy that we believe is sound. 
It is sound in theory—in standby. 
Action taken now to prove it 
sound, by test, might well prove 
to be the most economical pro- 








AUSTIN STOCK MODEL AT END OF 514-MILE RUN—Devon sedan completed a New 
York-to-Toronto economy run in which the car averaged 33.3 miles per U. S. gallon of gas. 


Alan Hess (left), ona, 


the trip by James F. emenger 


at an average speed of 31 miles per hour, was accompanied on 
of the American Automobile Assn. contest board. The 


figures are subject to AAA confirmation. Downhill coasting was not permitted and such 
gas-saving devices as turning off the engine while waiting for traffic lights to change were 


not allowed, the company states. During the run, ' 
or meals were not necessary. The Austin will be placed on display at the 


that stops 


both men carried food in the car so 


Canadian International Trade Fair, which opens at Toronto on May 29 











DYNAFLOW TRANSMISSION MILESTONE—Ivan L. Wiles, general manager of Buick (left), 
and Edward T. Ragsdale, general manufacturing manager, watch the 500,000th come along 
the final conveyor line to set a new production record in the automotive industry. 


takes fewer hours of work or 
bushels of corn or wheat to buy a 
car today than it did in prewar 
years, he pointed out. 

This may account for the pres- 
ent strong car market, he said. 

Buick is an especially good buy, 
Wiles claimed, saying that Buick 
was offering a 3,800-3,900-pound car 
at about the same price per pound 
as the popular 8,800-pound cars. 

* * 


Buck is making an interesting 
test of Riviera styling, offering 
a four-door with that design but 
with standard trim, while a two- 
door is the glamour job. 

This isolates the open Riviera 
design from the flossy trim which 
characterizes the hardtops, and 
gives the buyers a chance to vote 
on the design alone. 

The design itself is pulling 
strong, Wiles said. In this re- 
spect, there has been industry 
speculation that future standard 
models will lean toward the 
Riviera. 

Ninety percent of Buick’s pro- 
duction is in notchback models, in- 
dicating a trend away from the 
fastback. 

As to lines, Buick’s production 
is running about 38 plus on Spe- 
cials, 47 plus on Supers and the 
balance in Roadmasters. 

om oe + 

ETURNING to Dynaflow, Wiles 

said one dealer told him re- 


Synthetic Urged 
To Bar Rubber Famine 


(Continued from Page 2) 


gram the American people have 
| ever underwritten. 

“Right now we need assurance 
that no development—in the Far 
East, or arrived at in conferences 
—will cause America’s economic 
system to sputter or stall for want 
of rubber.” 

* * * 
Pyar reminded that “in 1940 
4the United States and other 


-| freedom-loving nations were placed 


in a critical situation by the Inter- 
national Rubber Regulation Plan, 
a cartel approach to influence crude 
rubber prices.” 

“It was not merely that Amer- 
ican consumers paid many 
millions of dollars more for all 
of the products in which rubber 
was used,” he said, “but more 
serious was the impact of this 
rigid agreement upon military se- 
curity. So inflexible were the 
operations of the regulatory plan 
that in 1940, after war in Europe 
had started and when the United 
States was engaged in an all-out 
endeavor to build its defenses, 
our country’s efforts to obtain 
adequate rubber supplies were 
hindered by restriction of rubber 
production. 

“The proposed Havana Charter 
for an International Trade organi- 
zation, now being considered by 
Congress, would, in my opinion, 

encourage formation of the same 
type of cartels that have in the past 
restricted crude rubber production, 
raising prices and retarding the 
normal increase of rubber con-| 
| sumption.” | 





cently that last fall the dealer ex- 
pected factory pressure to force 
Dynaflows in 1950, but now he can’t 
get enough of them. 

Cars equipped with Dynafiow 
are expected to be 85 percent of 
total production. : 

Waller pointed out that Dynaflow 
has not been in existence long 
enough to obtain positive experi- 
ence records. : 

He said, however, that there are 
“strong indications” that a car 
equipped with “a torque-converter 
transmission” has better service 
economy than a car equipped with 
standard transmission, 


White Lists Net 
Of $363,000 
As Sales Rise 


CLEVELAND.—White Motor Co. 
delivered 2,843 trucks and buses in 
the first quarter of 1950, a gain of 
165 over the same quarter last year, 
according to President Robert F. 
Black. 

Sales amounted to $19,500,000. 
compared with $18,800,000 for the 
first period of 1949. Earnings for 
the first quarter were approxi- 
mately $363,000 or 53 cents a shafe 
on the common stock outstanding 
as of March 31, 1950. This compares 
with a loss of $96,000 for the first 
quarter of 1949. 

March deliveries of White trucks 
and buses were the largest of any 
month since June, 1948, when the 
heavy-duty truck market, in which 
White specializes, began to decline. 


Welcome friend! 
Hitch up your chair, 
be comfortable, and stay awhile 


That's the warmhearted spirit you'll find 
at The Fort Shelby. Conveniently located, 
it's famed for hospitality as well as the 
value in its 900 rooms with bath, chair- 
side radio, servidor, and circulating ice 
water. There are two fine restaurants, 
and an attractive cocktail lounge. 


Garage and Parking Facilities 
HOTEL 
FORT SHELBY 


DETROIT 
J. E. FRAWLEY, GENERAL MANAGER 
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Haulers Eye Safety Lead 


| 


By Automotive News 
PASSENGER CARS 


(U. 8. PRODUCTION ONLY) 


Week 
Ended 
May 20, 
1950 

. 30,463 
4,318 
3,142 

.. 8,881 
.. 14,122 
.. 84,376 
. 25,943 
746 


CHRYSLER 
Chrysler 
DeSoto 
Dodge 
Plymouth 

FORD 


Lincoln 
Mercury 7,687 
GENERAL MOTORS . 54,435 
Buick Te 
Cadillac $0 
Chevrolet ... . 27,226 
Oldsmobile .. 6,465 
Pontiac 8,331 
KAISER-FRAZER 2,966 
Frazer .... 249 
Kaiser 2,717 
CROSLEY 181 
HUDSON 3,138 
NASH 5,066 
PACKARD ...... 1,472 
STUDEBAKER oo» O804 
WILLYS-OVERLAND? 1,219 


Total Cars, U. 8. _. . 189,540 
+Station wagons and Jeepsters. 


COMMERCIAL CARS 


(U. 8S. PRODUCTION ONLY) 


Week 

Ended 
May 20, 

1950 

CHEVROLET 9,914 
CROSLEY by atovtigts R 
DIVCO ere 83 
2,714 
38 
1,776 
1,939 
2,622 
233 
74 
1,012 
285 
1,081 
281 


GMC 
INTERNATIONAL 


STUDEBAKER 
WHITE 


MISCELLANEOUS 


Same 
Week, 
1949 
23,127 

2,970 
2,224 
5,749 
12,184 
576 
427 


148 
52,040 
8,677 
1,852 
27,738 
6,085 
7,688 
2,302 


2,292 

187 
3,097 
3,297 
1,424 
5,206 

752 


92,008 
*Revised. 


Same 
Week, 
1949 


8,209 


104 
2,871 
35 
101 
1,841 
2,146 
120 
54 
1,492 
164 
316 - 
331 


Jan. 1 dan, 1 
to to 
May 21, May 20, 
1949* 1950* 
342,693 152,294 

44,527 20,737 
34,270 15,205 
78,045 44,035 
185,851 72,317 
382,023 608,813 
300,868 469,187 
13,109 13,623 
68,046 126,003 
769,668 1,113,964 
155,232 201,747 
33,905 32,310 
363,069 559,784 
104,487 147,712 
113,025 172,411 
25,478 21,760 
5,151 9,723 
20,327 12,037 
4,451 2,600 
68,612 55,187 
55,648 82,665 
35,625 27,177 

18,873 83,590 112,296 
3,078 10,673 10,352 


392,023 1,778,461 2,187,108 


Week 
Ended 
May 13, 
1950* 
26,300 

3,721 
2,611 
7,900 
12,068 
34,086 
25,806 
1 734 
7,546 
57,856 
10,507 
2,087 © 
27,952 
7,904 
9,456 
2,787 
524 
2,263 
118 
2,848 
5,054 
1,466 
6,356 
925 


137,796 


May, 
1950 
to Date 
56,763 
8,089 
5,753 
16,781 
26,190 
102,156 
77,040 
2,215 
22,901 
174,104 
32,350 
6,748 
85,696 
22,196 
27,114 
8,119 
1,605 
6,514 
480 
9,072 
14,962 
4,416 





10 


dan. 1 dan. 1 
to to 
May 20, 
1950* 
186,728 

155 
1,530 
13,904 


Week 
Ended 
May 13, 
1950* 
10,295 
5 3 
98 
2,396 
16 
7,687 
1,916 
2,691 
203 
83 
811 
280 
844 
281 


May, 
1950 
to Date 
30,070 

26 
246 
5,110 
109 


May 21, 
1949* 
176,339 

165 
1,442 
70,123 
634 
86,676 
39,066 
56,165 
2,682 
1,593 
30,901 
3,654 
24,623 
851 6,699 





140,124 
43,676 
43,198 

4,256 
2,207 
20,732 
4,913 
14,107 
5,036 





Total Trucks, U.S. . 
Total Cars, Trucks 
U. 8. 
Total Cars, Trucks 
Canada 
Grand Total, 
Cars and Trucks 


U. S. and Canada .. .175,471 


Nash, Diamond T, etc. 


Drive, Sterling, 


New Production Peak Due 
For Third Mark in Row 


(Continued from Page 1) 


pected to resume peak activity this 
week. 

Chrysler plants last week could 
take credit for making a new 
weekly output mark possible. Six- 
day schedules were dominant, but 
still not in effect at all Chrysler 
plants last week. 

+ a + 
RODUCTION at Chrysler and 
DeSoto divisions attained a rate 

slightly better than the one in 
effect before the company’s strike, 
but output at Dodge and Plymouth 
failed to hit par. 

Reliable sources report’ that 
Chrysler plants plan to achieve un- 
precedented volume in the near 
future without employing Saturday 
operations whenever possible. In- 
stead, it is said, Chrysler will em- 
ploy the largest force of workers 
in its peacetime history to turn out 
vehicles on a regular-time basis. 

Part of these plans are said to 
call for the daily assembly of 

nearly 4,000 Plymouths, 2,400 
Dodges, 1,000 Chryslers and up- 

wards of 1700 DeSotos. Dodge 
truck output is seen holding to 

pre-strike levels of 2,700. 


Meanwhile, Ford operations con- | 


tinue to roll along at the company’s 
highest postwar rate. 
* * * 
SATURDAY operations were 
scheduled last week at 12 Ford 
plants, all of which would have been 
foregone had the rail strike con- 
tinued. This week Ford’s Chicago 
plant will go on a two-shift basis 
to increase output 60 percent. 
Other manufacturers also ap- 
peared securely tied to schedules 


17,789 
109,797 


5,176 


114,973 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


27,604 80,434 500,762 481,199 


165,400 472,457 2,279,223 2,668,307 


7,086 100,980 135,846 


21,475 


172,486 493,932 2,380,203 2,804,153 


still calling for volume output. At 

Kaiser-Frazer, production edged 
up again with the accent on 

Kaiser models. 

At Studebaker, schedules which 
so far have garnered the company 
about 5 percent of this year’s out- 
put, accounted for 6,224 more cars 
last week. 

Nash, also enjoying an increased | 
share of this year’s production, still | 
holds steady to the best rate in its 
history. Output of Ramblers is 
being increased each week, and not 
jall at the expense of other models. 

Assembly lines at K-F went on 
a nine-hour day last week to 
meet heavy demand for new 
models, according to John L. 

Hallett, general manager. 

Most of the firm’s 11,000 employes 
will be on a 45-hour week, Hallett 
said. K-F is now topping 600 units 
a day, with orders exceeding pro- 
duction by a substantial margin, 
according to Walter deMartini, 
sales vice-president, 

* * + 

T APPEARS certain that the re- | 

sult of all these programs will be | 
the building of an unprecedented | 
volume of cars and trucks in U. S 
| plants this month. 

A likely potential for May is 
607,000 cars and 122,000 trucks for 
| @ total of 729,000 vehicles. Such | 
| an accounting would easily top 
the record turnout of 551,000 cars 
and 112,000 trucks—a total of 
663,000 vehicles—built in August, 
1949. 

Any May production record, how- 
jever, is likely to last only until 
|June 30. U. S. vehicle plants are 
|known to have some really ambi- 
tious 








month. 


production plans for next| 


English Warns Wash. Parley of Accident Rise; 
State Road Board Plan Backed 


SEATTLE. — Highway safety, a 
perennial subject, and better public 
relations to recapture a more fav- 
orable position were the dominant 
notes of the 28th annual conven- 
tion of the Washington Motor 
Transport Assn., held here last 
week. 

“Truck drivers have lost their 
high place in traffic safety,” said 
Henry E. English, Dallas, presi- 
dent of American Trucking 
Assns., in the keynote address. 


“Passenger-car drivers now hold 
a better record,” he added. “To im- 
prove the position of the trucking 
industry in the public mind, it is 
more urgent than ever that we 
write the best possible record in 
courtesy, safety and good behavior.” 


The convention asked congress- 
men from this state to work for the 
repeal of federal automotive excise 
taxes, and in another resolution 
endorsed the highway commission 
bill proposed by the Washington 
Good Roads Assn. 

This would establish a five-man 
commission to control the state 
highway program. The state high- 
way engineer would be hired by 
this group. 

The resolution stated: “This 
will provide an efficient admin- 
istration of the affairs of the 
highway department, eliminate 
the constant change of adminis- 
trative heads and help carry out 
a long-range highway financing 
plan. 

About 350 registered for the con- 





vention, which tackled many phases 
of present-day truck operation. An- 


Rote FIFTEEN CENTS 
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WANT AD DEPT 


Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


HELP WANTED 
OFFICE MANAGER. Long established GM 
dealer in Metropolitan New York City. 
Large contract. Unusual opportunity for 
executive type man capable of supervis- 
ing a large and busy office. Recent ex- 
perience in GM dealership essential. Our 
men aware of this ad. All replies con- 
fidential. Write fully to Box 4058, c/o 

Automotive News, Detroit 26. 


HELP WANTED. Sales manager—350-car | 
DeSoto dealer in southeastern state. Must 
have Hull Dobbs experience and com- 
plete knowledge of that plan. Would 
consider selling interest after ability has | 
been proven. Box 4059, c/o Automotive | 
News, Detroit 26. | 


SERVICE MANAGER. Buick dealership. 
North Texas. Must have good mechani- 
cal background, be aggressive and un- 
derstand all phases of management. To 
man who can produce, steady position 
with salary and bonus. Box 4045, c/o 
Automotive News, Detroit 26. 


TRUCK SALESMAN for central Montana 
Studebaker dealer. City population 50,000 
and 50 mile farming and ranching work- 
ing radius. Attractive proposition to good 
experienced man. Silver State Auto Co., 
1013 Central Ave., Great Falls, Mont. 


SERVICE MANAGER for Ford dealer of 
800 cars. 
operate a profitable shop. 
and complete details in first letter to 
Herschbach Motors, Hammond, Ind 


POSITION WANTED 


Man qualified to organize and | 
Send picture | 


AUTOMOTIVE 


| BOOKKEEPER 





To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads ace accepted at half regular 
rates, namely: 7, cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 


PARTS MANAGER, aggressive, ambitious, 
17 years’ experience in all phases of 
automotive jobbing business. Age 35, 
married, good health and moral habits. 
Desires connection with progressive job- 
ber. Willing and able to invest in busi- 
ness, Box 4060, c/o Automotive News, 
Detroit 26 


other feature was the study of 
highway construction, with the 
U. S. Bureau of Public Roads ex- 
hibiting models and giving a dem- 
onstration of correct axle weights, 
especially in relation to bridge 
stresses. 

Truck roadeo finals for Wash- 
ington attracted 3,500 to the civic 
stadium. Winners in the four class- 
ifications, who will compete in the 
finals at Madison Square Garden, 
New York, next October, follow: 

Straight truck, Del F. Robert- 
son, Inland Motor Freight (Se- 
attle and Spokane); light tractor, 
semi-trailer, J. Clark Gilbert 

(three-time state champion), In- 
land Motor Freight; heavy trac- 
tor, semi-trailer, Charles Vaught, 
Inland Motor Freight, and truck 
and full trailer, Earl French, Se- 
attle, Consolidated Freightways. 


Officers elected follow: Presi- 
dent, Gus H. Nieman, president of 
Inland Motor Freight; first vice- 
president, Robert J. Atcheson, 
Black Ball Service, Seattle; second 
vice-president, William Breadmore, 
Breadmore Transfer, Spokane; 
third vice-president, Carl White- 
head, Reliable Transfer, Seattle; 
treasurer, Herman Leonard, South- 
way Freight Service, Seattle; ATA 
vice-president, Nieman; director 
Western Highway Institute, John 
Macdonald, Pacific Highway Trans- 
port, Seattle. 

New directors elected at the 
meeting follow; Holley Smith, Spo- 
kane; C. J. Bolter, White Swan; 
John Turnquist, Aberdeen; Elmer 
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POSITION WANTED 


LOVE FOR SALE 


Some folks LOVE to do this and some folks 
LOVE to do that. Frankly, | dislike this in- 
terpretive abortion of the king's english but 
for want of a more common expression of 
enthusiasm, a Yank in Dixie says, ‘'l JUST 
LOVE TO SELL AUTOMOBILES." 


That's for sure, but even more so do | 
love “mass selling'' of automobiles. | mean 
a job of SALES MANAGEMENT, PROMO- 
TION AND ADVERTISING. 


So, if you need a capable, experienced 
personable man to ride herd on this assign- 
ment, write and tell me about it. | GET 
ALONG WITH PEOPLE AND DOGS. 


Box 4062, c/o Automotive News, Detroit 26. | 


BUSINESS MANAGER, ACCOUNTANT. 
33 years old, married 14 years; 2 years 
General Motors trained in business man- 
agement, 2 years Chevrolet wholesale 
accounting, 3% years auditing and public 
accounting. 3 years general office man- 
agement supervision of employes. Will- 
ing to locate anywhere with a good 
future offered. Hoyt H. May, Jr., Mela- 
leuca Dr., Route 2, Box 435H, West 
Palm Beach, Fla. 

GENERAL MANAGER for a ‘‘Big Three’’ 
dealer. Somewhere in these United States, 


a dealer is seeking the services of a | 
reliable and experienced man to handle | 
I have | 


all departments of his business. 
successfully managed General Motors and 


Chrysler dealerships in Chicago and De- | 
regions and have an outstanding | 


troit 
record as a sales producer. If you want 
a profitable operator, 
c/o Automotive News, Detroit 26 
- ACCOUNTANT .- 
Manager. Capable woman, wide experi- 
ence various lines including 3 years Gen- 
eral Motors system, executive ability, 
seeks position of responsibility Florida 
resident. P.O. Box 1931, Fort Myers, 
Fla, 


ATTENTION, 


MANUFACTURERS REPS 


| DO YOU NEED NEW LINES? 


Antomotive News can help you by 
bringing your wants to the attention of 
manufacturers. 

An advertisement in this section will do 
the trick ot a nominal cost. 


AUTOMOTIVE NEWS 
Classified Want Ad Department 
——— ee 


reply to Box 4070, 


Office 


TRAIL 1S BACK—The first issue of the new 
International Trail magazine was presented to 
Ww. Schumacher (seated), general man- 
ager of the motor truck division of Interna- 
tional Harvester, by W. K. Perkins (standing), 
sales manager. Trail, initiated in July, 1927, 
was published without interruption until Jan- 
vary, 1942, when it was suspended because of 
the war. The magazine, dedicated to the 
wider development of transportation through- 
out the world, concerns itself with the truck 
transportation industry—its people, its fleets, 
its problems and its accomplishments. It is 
designed primarily for truck fleet owners. 


Lund, Lynden; L. E. Risedorph, 
Seattle; William Cox, Seattle; John 
Carlson, Tacoma; Roy Williams, 
Spokane; William Brown, Spokane; 
Don Grimes, Seattle; Frank Fair- 
child, Yakima; Bert Jones, Puyal- 
lup. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No, 1 Industry .. . an esti- 
mated more than 100,000 readers weekly! 


CLASSIFIED WANT AD DEPARTMENT | 


y Ads 


DETROIT 2 


POSITION WANTED 


ACCOUNTANT OFFICE MANAGER. 16 
years’ experience includes—-General Mo- 
tors, Ford, Chrysler; public auditing; 
federal and state tax returns. P. O. Box 
4663, Kansas City, Mo. 


FINANCE MAN, Twelve years’ experience 
loan and finance. Trained for supervisor, 
manager, sales manager; ambitious, hard 
working. Seeks position, future. Age 36, 
married, Interested bank, finance. Box 
4063, c/o Automotive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER: Top 
experience all phases of dealer operation, 
the right hand for the dealer who would 
like to be relieved of detail. Box 4051 
c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 

EASTERN PENNSYLVANIA, now hand- 
ling leading independent make in an area 
considered the hottest in this part of the 
country, Extensive investments in other 
phases of overall development of the 
territory are the reasons for owner being 
willing to sell. Would prefer to retain 
50% interest but will sell out entirely 
250-car deal. Agency established 10 
years Own real estate on main U.S 
highway. Financing can be arranged 
Box 4061, c/o Automotive News, De- 
troit 26. 


BIG THREE, 100-car dealership, suburb of 
Madison, full rights. New 8,000-square- 
foot garage and showroom, Parts and 
equipment, $25,000. Sale or lease. John 
C. Haley and Sons, 124 State St., 
Madison 3, Wis. 


DEALERSHIP 


Now Handling Plymouth-DeSoto 





| One of the largest distributorships 
|in lowa. Excellent business city. 
Building in finest location. Modern 
showroom, complete up - to - date 
service department with excellent 
lease. This business must be sold 
| by July 15th. Owner retiring. Will 
‘take approximately $50,000 to 
handle at actual inventory cost 
prices. It will pay you well to in- 
vestigate this offer at once. Must 
qualify with factory. All replies 
| confidential. Write Box 4049, ¢/o 
| Automotive News, Detroit 26. 





No. LaSalle St., Chicago 2, 


200-150 CAR DEAL, GM only, midwest or 
_ Pacific Northwest preferred. Should have 
no trouble over factory approval, Many 


years’ experience in the business. Might 
consider interest in larger deal with op- 
' portunity to buy complete ownership. 
| Box 4067, c/o Automotive News, De- 
_ troit 26. 


or Dealer, 
. E. Werolin, 269 Bridge Rd., San 
, Calif, sles 
“AUTOMOBILE AGENCY WANTED in New 
_ York area. One of ‘‘Big Three’’ desired. 
_ Prefer large agency. Details will be held 
im strict confidence. Write Box 4064, c/o 
_ Automotive News, Detroit 26. 


|. c/o Automotive News, Detroit 26. 
FORD. Would like live dealership approxi- 
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—AUTO— 
AUCTION 
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HORSEHEADS, NEW YORK 
EVERY FRIDAY 
DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson Tex Rickard 
Auctioneers 


AUTOMOBILE 
AUCTION 


Miles From Chi Loop 
y Mile bast of Milnole State on Route 30 
EVERY FRIDAY — 11 A.M. 
178 a See 
We have an 
sale the day we started. 
con per Strictly Wholesale 
Dealers Buy — Dealers Sell 


GEORGE LAWSON and BUD FENNEMA 
Dutch Stuart, Auctioneer 


Dyer Auto Auction 


PHONE 4111-4051 DYER, INDIANA 
Res. Lansing, Ill. 730 or 107R 


ATTENTION DEALERS 
1949 
Chevrolets - Fords - Plymouths 
Make us your headquarters for whole- 
sale buying when in Philadelphia. 


We always have a large supply of 
low mileage cars on hand. 


Write - Phone - Stop in 


R. A. R. Inc. 


42nd & Sansom St. Phila. 4, Pa. 
EVergreen 2-2300—1. E. Spatig 


;||WHEELING ILLINOIS 


ATTENTION DEALERS I 11 


At Greatly Reduced Prices 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 


Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. © PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


LARGEST PENNSYLVANIA 
AUTO AUCTION 


EVERY PRIDAY NOON 


in the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


Fe FOR DEALERS ONLY 
i Lecated 6 miles North of Loncaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 
Phone 202-W4 


AUTO AUCTION 
Every THURSDAY Noon 
15 miles north of Chicago limits on Route 45 
Milwaukee Av: ne 348 
Oldest Dealers Auction in Cook County 
(Chicago). 35 years experience in the Auto- 
motive Bus 


ii a 
a Kellum--Auctioncers—Jeo Ostergrant 


Philadelphia's 3 
BIG DEALER AUCTIONS 


TUBSDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 PM. 


GILBERT — ROBINSON 


Automobile Auctioneers 
6600 N. Broad St, Phila, Pa. 
PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


ANNOUNCING 
Opening Sale 
WICHITA AUTO AUCTION 
(Dealers Only) 

June 6- One P.M. 
Wichita Falls, Texas 
Phone 3-2171 


AUTOMOTIVE NEWS 
WANT ADS 
GET RESULITS 


NEW REPRESENTATION WANTED 


Sales organization located in Detroit, having highest type 
contacts with all automobile manufacturers, desires addi- 
tional lines. We have been selling to manufacturers in this 
locality for the past 20 years. Highest type of references. 


Box 4069 
c/o Automotive News 
Detroit 26 


| USED CARS FOR SALE 


CHEVROLETS . PLYMOUTHS 


948's 
100 cars available 
used for Public Service 
Priced for Dealers 


DUKE MOTORS 


8 l0th Ave. Tel, LOngecre 3-3822 
NEW YORK 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY . . . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


TRUCKS FOR SALE 


ALMOST NEW Nash wrecker, Has been in 
our service only 10 months, very low 
mileage. Sold new at dealers cost $3,900. 
Has 900:00 x 20 tires, Ashton body and 
wrecker equipment with all the attach- 
ments, large hoist and » 
bumper grille guard, tow cradle set and 
extra wheels and attachments. Will to 
sell at $2,400. Call 7772, Reed Nash 
Sales, Defiance, Ohio. 


FOR SALE. Holmes wrecker complete on 
1949 Studebaker chassis, This unit 
had very little use and is like new. Box 
4071, c/o Automotive News, Detroit 26. 


BUSES FOR SALE 
FOR SALE. 19: Mack school 
passenger; pass N. Y. 
Available July 1, 1950. 
rage, Ravena, N. Y. 


PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 
“EDGE OF THE LOOP” 
1000 S$. Wabash Avenue 
CHICAGO 5, ILL. 


, Ste 
state inspection. 
Marshall's Ga- 


ACCESSORIES WANTED 
AU DIO8 ANTED R CASH. 
New discontinued models including 1949. 
Manhattan Auto & Radio Co., 1706 
7th St. N. W., Washington 1, D. C. 


TRUCK EQUIPMENT FOR SALE 
FOR SALE. i—new cab assembly for W 
series Dodge truck, year °40-'46. Mc- 
a Motor Co., Hall Road, 
‘enn. 


. good condition. Price 
$1,200. Also a K-7 International tractor 
if preferred, Shelton’s Motor Co., Leaks- 
ville, N. Car. Phone 2002-F. 


SHOP EQUIPMENT FOR SALE 

FOR SALE. Complete DeVil paint 

spray booth—size 12'x241—top outlet on 

end—equipped with fluorescent light re- 

flectors. 1% h.p. motor and face, filter 

doors, roof flanges and exhaust stack 

complete going up through roof. Prac 

tically ae 

ow 


deliver within 50-mile radius, 
dealer with $1,000 gets this buy. Alden 
MacLellan, Inc., Phone 6256, Allentown, 
Penn. 

SHOP EQUIPMENT WANTED 


LATE H BEAR or Bee Line wheel, 
frame and front-end equipment. L. L. 
Nave, Johnson City, Tenn. 


K-F Motors, 
Whalley Ave., New Haven, Conn. 


WILL TRADE 
1948 RYAN NAVION AIRPLANE. Will 


four place Ryan Navion equipped with 
complete instruments including ADF 
(radio compass), retractable tricycle land- 
ing gear, cruises 155 mph, cost new 
$11,000, One owner, low time, equipped 
and ready to go anywhere, Contact H. A. 
Eudy, Box 1021, Hendersonville, N. C. 
Phone 1961W, 


EXCESS SHOP EQUIPMENT? 


Why not sel/ that extra equipment now 
standing idle in your shop? 


An advertisement in this section is the 
answer! 


See rates at start of this section. 


AUTOMOTIVE NEWS 


ANTIQUE CARS FOR SALE 


ANTIQUE FOR SALE, 1916 Buick 4 cyl- 
inder touring. Good running condition. All| Tun factory — 
mer re: MS, am, ofuy,Gimeich | Garton such Seen Oe acs nas 

otor Co., . -, Le , channel, 
Phone 52. 7 ee lot. 3 foot rigid cloth covered 


1913 FORD TOURING. New authentic top, 
New 30 x 3% rears—new 30 x 3 fronts. 
Body excellent shape. Black, Bids over 
$300 will be considered. Oliver Sales Co., 

Ford, Villisca, Iowa. 


MISCELLANEOUS 


RADIO SERVICE LABORATORY, com- 
plete, including battery eliminator. Pur- 
chased cost 


new $493, sell for $300. C. B. O'Malley, 
Inc., 801 Diversey, Chicago, Il. 


ENGINE REBUILDING — Crankshaft 


tread. Write R-A-C System, 304 
lar, Charlotte, N, Car. 


We Proudly Present... 
The NEW V Type 
MOTO-MATIC 


TOW - GUIDE 


Trade Mark—Patented 


Lynchburg, Virginia. 
15-FOOT MUSTANG TRAILER with fifth 
wheel—like new, Air-Hydraulic brakes. 


Bargain—$330. West Motor Co., Steu- 
benville, Ohio. Phone 4-1668, 


NEW IMPROVED MODEL 


Automatic 1951 BraKinGs 


Complete with Controlied Steering “a 
Geulde Cables & Brake Hoon ust +54 


“ DEAL ; 


a 

Protecto Covers 

Tailor Made, lots of 6 $5.95 

Am, Carrying Bag .. $1.00 
RED ARROW — TOW GUIDE 


FULTON — VELVAC 
WE STOCK PARTS 


UICK-TOW, Bumper- $ 
iene Tow Bar . 17” 


Tows and Guides Motor Cars 
$32.50 EXCISE 


TAX INCL. 
WRITE TODAY FOR LITERATURE 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


+e + « $100.00 


FACTORY 
$298.00 NET 


WANTED 
AUTO LITERATURE 


“Marketing of Used Avtomebiles” 
Write Box 3879 
c/o Automotive News, Detroit 26 


Tow Bar Sales Company 


Exclusive Factory Distributors ; 
AN 3.6888 Nites: {uy 4-040! | Smith's 
DE 2-0709 DO 3-8373 
40 $O CLINTON ST., CHICAGO 6, ILL. 
Denver: KE 2323 — Los Angeles: OL 978% 


INDIANA'S 
OLDEST 


Auction © Auction 


HELD IN A BIG HEATED BUILDING IN THE HEART OF DOWNTOWN 


INDIANAPOLIS, INDIANA 
EVERY WEDNESDAY — 12 "5, Re « 


150 to 200 Sscaarias 


the Auction Block 85% to 90% seta tuyors 


MAKE YOUR RESERVATIONS NOW! incoln 7447 
BRING YOUR CARS EARLY! Call Linc 


DEALERS ONLY 
When Buying or Selling . . . Your Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


THE TUESDAY SALE — 11:30 A.M. 
FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(in the Heart of the Nation) 


Phones: E :253 
OUR ONLY GUARANTEE: YOU MUST BE SATISHED 


WEBSTER-MARKER MOTORS, INC. 


324 W. Main St. Ft. Wayne, tnd. 


pom ree 


'New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [[] 
for which check is attached [[] or send bill ((] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 





Every new International Truck 
light-duty... medium-duty...or heavy-duty 
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(3 Mea Duty Laginecred 


TO SAVE EVERY TRUCK USER MONEY 


1% 160 M Michigan ee, Checage | Glin, 7 | ! 

J a. < international Harvester builds McCormick Farm Equipment and Farmall 
ft tnfotmdlian About an SInlocnatconal Tractors...Motor Trucks...Industrial Power...Refrigerators and Freezers 
Teutche feanchite OK Stl pay you Oar Tune in James Melton and “Harvest of Stars”—NBC, Sunday afternoons 
hed tight nour! 


INTERNATIONAL “> TRUCKS 


INTERNATIONAL HARVESTER COMPANY ¢ CHICAGO 
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